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Week’s Production at High of 122,073 
As More Auto Makers Reduce Prices 


Also Set Postwar Mark 


By Bernie Thomas 
Associate Editor 


— CAN’T BE any pessi- 
mism in the auto factories about 
future sales prospects. 

Lending credence to that conten- 
tion, stepped-up schedules through- 
out the industry last week sent 
U.S. vehicle output to a new post- 
war high—122,073 units, according 
to Automotive News estimates. 


postwar high in that category 
alone, and the assembly of 24,872 
trucks also put the combined to- 
tal over that of any previous 
postwar week. 

The previous postwar record was 
set in the week ended Oct. 16, 1948. 
That tabulation included 92,597 cars 
and 25,799 trucks—a total of 118,396. 

* * * 


AST WEEK’S effort was also up 
an appreciable 8,858 units over 
the previous week’s production of 


p the cars roll out. 
* + ” 

February motor vehicle sales in 
Atlanta were 30 percent above the 
same month a year ago, according 
to the Department of Commerce. 
Washington was up 15 and Balti- 
more 12 percent. 

+ ~ * 


Lotta Customers 

The 1950 census is expected to 
show a population of 150 million, 
according to J. S. Capt, Census 
Bureau director. It will ‘be the 17th 
decennial census. 

The 1940 head count totaled 131,- 
669,275 persons in the U. S. 

* + + 


Up and Down 

Liquid savings (cash, bank de- 
posits, government bonds and life 
insurance) by individuals totaled 
$4,900,000,000 last year, off $3,400,- 
000,000 from the preceding year, 
according to,Securities Exchange 
Commission. 

Better news is found in non- 
liquid savings which soared to a 
nine-year high of $30,400,000,000, 
SEC says. This type includes build- 
ing of homes, purchases of cars, 
refrigerators and other durable 
consumers’ goods. 





87,605 cars and 25,610 trucks—a| 
total of 113,215. A 9,596-car assem- | 
bly hike more than offset a 738-unit 
decline in truck output. 

The past week’s production per- 
formance found the “Big Three” 
building 83,663, or 86 percent, of 
all the cars turned out, as Chrys- 

(Continued on Page 81, Col. 3) 
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Used-Car Prices | 
Slip as Output 
Mounts Higher 


By Bob Finlay 

Managing Editor 
pees DEALERS generally 
belittled current price cuts on 
new cars as piddling, yet prices 
broke at dealer auctions last week. 

After holding firm for five con- 
secutive weeks, prices at the | 
Montpelier (O.) auction dropped 
$50 to $100. Declines were also 
reported at Fort Wayne, Ind., 
Toledo and Detroit. 

The softening was largely on 
postwar cars, with clean prewars 
holding up while rough prewars 
have little market. 

* 


* 
HECKS with dealer auctions 
held last week at other cities 
indicated that prices were running 
lower to not much change. 
Oklahoma reported prices 


New and Used Car Sales 


Set Cleveland Record 


CLEVELAND.—New and used 
car sales scored new postwar 
records in the Greater Cleveland 
area last week, according to the 
Federal Reserve Bank, © 

A total of 1,349 new cars were 
sold, an increase of 230 over the 
peak of a week before. Used car 
turnover was even more marked. 
Sales totaled 4,217, compared 
with 2,987 in the preceding week. 

Used truck sales went to 401, 
a new high for the year, while 
new truck volume totaled 130, or 
22 percent below the March 
average a year ago, 


slightly lower on all models, Los 
Angeles said cars were dropping 
by the hour, Denver said not 
much change although price cuts 
on new cars had slowed retail. 


Several used-car men remarked 
(Continued on Page 75, Col. 1) 
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97,201 Passenger Cars | 


How They Fare in 49 Output 


CHRYSLER CORP.... 
I 


Going to ‘Big 


R SOME it may be another 
story when the sales results are 
in, but most U.S. passenger-car 
makers did all right productionwise 
during the first quarter of 1949. 
The industry as a whole built a 
postwar high total of 1,063,088 cars 
in the 64 working days of the past 
three months. This was 119,789, or 
12.70 percent, more than were pro- 
duced in the same 1948 period. 


Of the 20 car makes repre- 
sented in the total, output of 11 
of them was increased in 1949 
over 1948. Changeover shutdowns 
accounted for five of the nine 
which showed declines. 

Producers who accounted for 
69.41 percent of this year’s first- 
quarter output recently announced 
lower prices on their vehicles, 
namely, General Motors, Ford, 
Kaiser-Frazer, Nash and Willys. 

+ + ” 
P'est-QUARTER (1949) statis- 
tics show that the “Big Three” 
made a slight dent in the produc- 
tion share which was garnered by 
the “Independents” in 1948. 

Ford, General Motors and 

Chrysler built 82.04 percent of the 


Ford Dealers Regain Most of Discount 


EALER discounts on Ford cars 

were raised to a flat 24 percent 
last week, equal to Chevrolet dis- 
counts but slightly short of Ford’s 
historical percentage level. 

Fred L. Haller, as chairman of 
the NADA Industry Relations com- 
mittee, noted “with pleasure” the 
return of most of the cut and 
“hoped” Ford would “restore the 
dealers’ full discount in the very 
near future.” 

Haller told Automotive News 
that the Ford discount had been 
25 percent before it was reduced 


last June 15, when prices were | 
raised on the 1919 Ford cars. | 
A company spokesman confirmed | 
that the rate had not been fully | 
reinstated, but claimed that prior | 
to the June discount freeze it was 
“24 percent plus, not 25 percent.” | 
at * * 

HE BOOST in Ford discounts 

= to 24 percent was made effective 


In This Issue 


Registrations, Prices Page 40 
Used-Car Auctions ....Pages 22, 23, 71 
Production by Makes Page 81 


Apr. 4 coincident with the $14 to 
$33 cut in Ford car prices. 

When profit margins were frozen 
at 1948-model levels last June, the 
effect was to cut the discount rate 
to “22 percent plus,” according to 
the company. 

The Chevrolet car discount has 
remained at 24 percent across 
the board since before the war. 
Ford dealers’ trading positions 
will thus be on an equal footing 
in a buyers’ market, a Ford 
spokesman said. 

“It is with a great deal of pleas- 
ure,” Haller said in a letter to J. 

(Continued on Page 76, Col, 3) 


Share of 


1949 
Pet. 
Gain or 
Loss 


—2.01 


Pet. 
Share of 
1948 


Pct. Total 
Output 
1st Quar- 
ter, 1948 


1919 
Output 
18.37 

2.48 
1.88 
4.22 
9.79 
24.43 
19.35 
95 
4.13 
39.24 
8.59 
1.95 
17.32 
5.79 


Bigger Production Share 


Three’ 


1949 car production, compared 
with 80.63 percent in the 1948 
accounting. . 

The Independents’ share of 1949 
production dropped only 1.41 per- 
cent, although Kaiser-Frazer alone 
was off 3.48 percent from its 1948 
performance. 

+ * + 

H{oLDiNe UP the Independents’ 
accounting were such efforts as 
follows: 

Srupepaker: All-time high March 
production of 20,094 cars sent first- 
quarter output to record peak of 
48,732 cars. At the same point in 
1948, Studebaker had built 39,885 
cars. 

Hupson: Production of 47,462 cars 
in first quarter represents 50 per- 
cent increase over 1948. Current 
share of production up 100 percent 
from prewar. 

Nash: First-quarter (1949) out- 
put also at prewar high. 1949 
production of 40,488 cars com- 
pares with 32,564 in same 1948 
period. 

Packarp: First-quarter output of 
30,089 cars running about 72 per- 
cent ahead of 1948 comparable total 
of 17,507. 

Only at Kaiser-Frazer, Crosley 
and Willys is 1949 output down 
from 1948. K-F production is off 
31,291; Crosley, 2,672, and Willys, 
2,569. 

+ + ~ 
EANWHILE, the Big Three 
registered first-quarter produc- 

tion performances as follows: 

CHRYSLER: Built 195,229 cars in 
all divisions for 18.37 percent of the 
industry’s total, compared with 
192,167 in 1948 for a 20.38 percent 
share. Share loss from 1948 is 2.01 
percent. 

Due to changeovers, output of 
Chryslers, Dodges and DeSotos 
showed slight drops frem 1948. How- 
ever, at Plymouth output is up 
17,626 cars over 1948. 

Forp: Built 259,657 cars for a 

(See QUARTER, Page 81, Col. 4) 


Ford and Nash 


Join in Cuts 


Others Still to Act; 
Raw Material Costs 
Continue Downward 


By Mac Gordon 
Associate Editor 


Gras further price breaks on 
new motor vehicles were fore- 
seen last week as raw metals costs 
fell anew and the first sign ap- 
peared that steel was on the way 
down. 

Motivated to some extent by pub- 
lic pressure, Ford Motor Co. and 
Nash joined General Motors, Kai- 
ser-Frazer and Willys-Overland in 
what was developing into a snow- 
ball of lower prices. 

There was no comment at press 
time Thursday from Chrysler 
Corp., Hudson or Studebaker. 
Packard’s new models, now get- 
ting into production, will be 
priced around the end of the 
month, 

In last week’s developments, ad- 
vertised-delivered prices of Ford 
cars dropped from $14 to $33; Mer- 
curys from $85 to $127; Lincolns by 
$106; Nash 600s, $21 to $31, and 
Nash Ambassadors, $84 to $126, 

* . * 
PrAcToRyY list prices of Ford 
trucks were cut $10 to $40. 
Truck prices were also pared re- 
cently by Chevrolet, GMC and 
Willys-Overland. 

Both Ford and Nash disclosed 
plans to reimburse dealers for vehi- 
cles in transit or in stock when the 
reduced prices became effective. 
The Ford cut went into force at 
midnight Apr. 3, the Nash slice at 
midnight Apr. 4. 

Ford 


accompanied issuance of 
its new price lists with the 


lished at 24 percent, Dealer gross 


profit margins were pegged last 
June at 22 percent plus. 


Frank R. Pierce, president of 
Dearborn Motors Corp., said no 
(Continued on Page 78, Col. 1) 


Top Cars 
New car registrations for all 
states in January, plus 41 states 


1948 Pos. 
73— 1 


Make 

Ford 
Chev. 
Plym. 
Buick 
Dodge 
Olds. 
Pontiac 
Hudson 
Stude. 
Mercury 
Chrysler 

12—14,116 

13—11,699 

14—10,386 

15—10,317 

16— 5,694 

17— 5,171 

18— 3,279 

19— 2,920 

20— 1,785 y 2,505—20 

21— 928 #=Angliia-Pref. 

22— $328 Austin 561—21 
Total All Makes 
464,963 458,727 
For further details see page 

40, today’s issue. 


3,161—18 











2 





a AUTOMOTIVE NEWS, APRIL 11, 1949 
1950 Parley Groups Named .. . 





NADA Taking Survey 
Of Dealer Stocks 


WASHINGTON. — Authority for 
NADA headquarters to send the 
following questionnaire to the as- 
sociation’s membership was voted 
by the organization’s executive 
committee here: 

1. Total number of new ve- 
hicles in stock Apr. 1, 1949. (Pas- 
senger cars.... Trucks.... Total 
units....). 

2. Total employes all 
ments as of Dec. 31, 1948. 

3. Total number of new vehicles 
sold in 1948. (Passenger cars.... 
Trucks.... Total units....). 

4. Total number of used vehicles 
sold in 1948. (Passenger cars.... 
Trucks.... Total units....). 

“NADA is urgently in need of 
the information requested to assist 
in its activities in your behalf,” 
reads an accompanying note. 

It is understood that a follow-up 
survey of the effects of Regulation 
W since its terms were relaxed 
will be made as of May 1. NADA 
headquarters will then act in ac- 
cordance with what the returns 
show, it is believed. 

All members of the committee 
were in attendance. They are: 

President, George F. Ziesmer; 
first vice-president, Fred L. Haller; 
treasurer, James A. Mason; secre- 
tary, Ralph Nichols, and directors, 
J. H. Cavanaugh, W. S. Edwards 
jr., Charles C. Freed, George H. 
Jones, William L. Mallon, R. D. 
McKay, J. J. Verschoor, George B. 
Wallace, J. E. Wolfington and Ben 
T. Wright. 

In addition, the following direc- 
tors, who met in Washington with 
other committees, also attended 
some of the sessions: D. E. Castles, 


depart- 


Cooper Resigns; 
deMartini Holds 
K-F Sales Post 


WILLOW RUN.—Fred R. Cooper, 
vice-president in charge of sales for 
Kaiser-Frazer Corp., has resigned 
to engage in other business activi- 
ties, it was announced last week, 

The company made no announce- 
ment of a successor, but said that 
Walter deMartini, director of sales, 





Walter deMartini 


Fred R. Cooper 


and W. G. Morrison, assistant di- 
rector of sales, would continue in 
their present executive positions. 

Cooper joined the company as 
director of sales in 1946 and became 
vice-president in charge of sales a 
year ago. Previously he had been 
with Willys-Overland and with 
Chrysler Corp. as director of dis- 
tribution. 

deMartini was elevated from his 
post as director of service a year 
ago. Before joining Kaised-Frazer, 
he was assistant general manager 
of Kaiser operations in the Port- 
land (Ore.) area. 

Morrison, assistant director of 
sales since 1946, served with Chrys- 
ler Corp. for 12 years in various 
executives sales capacities. 





Hull-Dobbs Adds 


Twelfth in Chain 


FORT WAYNE.—Hull-Dobbs, 
Inc., Memphis, has bought the 
Grant T. Munson, Inc, (Ford) 
inventory and equipment, 436 E. 
Washington Blivd., and will open 
a Hull-Dobbs Ford unit, the 12th 
in the chain. 

J. W. Woodmansee, Memphis, 
is the general manager. The pur- 
chase did not include Munson’s 
Truck Sales, 1819 S. Calhoun St., 
according to Albert B. Munson, 
general manager. The Calhoun 
street site will remain in opera- 
tion to serve automotive needs. 

SRT 











Hanford A. Crockard, Carl E. Frib- 
ley and Frederick M. Sutter. 

The following officers of ATAM 
also attended the sessions: R. Earl 
Burrows, president, and Ed L. 
Cleary, secretary-treasurer. 

Before winding up its session 
here last week, NADA’s 1950 gen- 
eral convention committee voted 
favorably on a meeting of all 
members of the group and all 
members of the subcommittees to 
be held in the Warwick hotel, 
Philadelphia, Apr. 25-26. 

Ray Chamberlain will again be 
convention and exhibition manager. 
The place: Atlantic City. The date: 
week of Feb. 5, 1950. 

Here is a complete lineup of the 
general convention committee and 
the various subcommittees: 

Chairman, J. E. Wolfington, 
NADA regional vice-president, 
Philadelphia; W. L. Mallon, re- 
gional vice-president, Newark; 
Fred L. Haller, first vice-president; 
Walter J. Wilkins, director, Nor- 
folk, Va.; William Frame, director, 
Mineola, N. Y.; Carl E. Fribley, 
director, Norwich, N. Y.; Tom 
Frost, Warrenton, Va.; James Bro- 
gan, Atlantic City; J. J. Wolf, 
Westminster, Md.; C. S. Whitman, 
Newark; James Ladd, Lebanon, 
Pa.; Tom McGuire, Ridgewood, N. 
J.; Otto P. Henneberger, business 
manager, New Jersey Auto Trade 


Assn.; Claude Klugh, manager, 
Pennsylvania Automotive Assn., 
and C. D. Henderson, manager, 


New York State Automotive Deal- 
ers, Inc. 

Subcommittees for the conven- 
tion are: 

Program committee—Fred L. 
Haller, chairman; Tom Frost, C. S. 
Whitman, Paul L. Abernethy and 
Claude Klugh. 

Entertainment committee — Carl 
E. Fribley, chairman; Tom Mc- 
Guire, J. J. Wolf, James Ladd and 
Otto P. Henneberger. 

Ladies entertainment committee 
—William Frame, chairman; Paul 
Freed, Joseph R. Trew, Mrs. B. B. 
Ballentine and Roland S. Hotchkiss. 

Exhibition committee—Walter J. 
Wilkins, chairman; James Brogan, 
W. S. Edwards jr. Edwin H. 
Schadt and William A. Plunkett. 

The membership committee of 
which Charles C. Freed is chair- 
man met March 28. 

Committee members in addition 
to Freed include Hanford A. Crock- 
ard, A. A. Martin, R. D. McKay, 
Frederick M. Sutter and Walt R. 
Hamer. 

Initial meeting of the Guide 
Book committee for 1949 was 
held in Washington last week 
with Chairman George B. Wal- 
lace of Portland, Ore., presiding. 
The guide book committee, ap- 
pointed by George Ziesmer, presi- 
dent of the Guide Co., includes the 
following members in addition to 
Wallace, who was _ reappointed 
chairman: 

D. E. Castles, Ralph Nichols and 
George Jones. John E. Raine, Rich- 
mond, Va., is ATAM representative 
to this committee. 


Department Store 
Refused License 


To Sell Crosleys 


COLUMBUS, O.—An Ohio law has 
put the crimp in an attempt by 
Halle Bros., one of Cleveland’s ma- 
jor downtown department stores, to 
become a sales outlet for Crosley 
cars. 

The store reportedly sought a 
Crosley franchise and inquired as to 
the possibility of obtaining a license 
from the state. However, Ohio offi- 
cials informed the store that the 
law permitted licenses only to those 
who operate solely and exclusively 
in the business of selling cars. 

It was indicated that an amend- 
ment to an Ohio law might be 
passed clearing the way for the 
future establishment of such an 
agency. 

Under the department §store’s 
plans, Halle’s would have permitted 
buyers to finance Crosleys, with 
established dealers taking care of 
servicing the cars. 
















Dealers Make News 





TOP LEVEL PUBLIC RELATIONS—A set of electrically-operated woodworkin 
iven to the Essex county industrial farm at Middleton, Mass., recent 
utomobile Dealers Assn., the presentation being made b 
The machines were accepted by Superintendent 


president. 


machines was 
by the North Shore 

Elton L. MacNeil of Peabody, 
ames J. Moore of the institution. 


The dealers became interested in the farm as a result of a talk given before the North Shore 
group last summer by Supt. Moore, who told of the rehabilitation work being done at the 
Middleton farm. When it was learned that, under the law, machines of this type could not 
be purchased out of county funds, but must come from private sources, the dealers decided 


to do something about it. 


Left to right: William Clapp, Salem; Ro 
Boley M. Pierce, Salem, treasurer of the association, and director for 


H. Townsend, Salem; 
sex county; Daniel A. 


Johnson, Lynn, incoming president; Richard Burpee, Lynn, and Moore. 





DEALER DONATES SAFETY EXHIBIT CAR—Henry Nassar of Nassar Motor Co. (Ford), Law- 
presents the key of a car equipped 
throughout the state to familiarize school authorities with this type safety instruction equip- 
ment. Left to right: Arthur D. Cronin, insurance man who donated insurance to cover car: 
A. A. Bonagni, deputy registrar, accepting keys to vehicle; John J. Desmond jr., driving 
program coordination; Nassar; John F. Connors, district sales manager, Ford, Somerville, Mass. 


rence, Mass. 


A | 


INDIANAPOLIS DEALERS "ANSWER THE CALL"'—George M. Hoster (left), 
Hoster-Roberts, Inc. (Ford) and vice-president of the Indianapolis Automobile 


with dual controls which will be driven 








resident of 
rade Assn., 


is being congratulated by D. W. Alexander, general chairman of the Indianapolis Red Cross 


fund drive, for the fine showing made b 
the fund-raising activities of 19 
manager of the IATA; C. E. 
Cashon, Ralph A. Prang, Charles Irwin, 


the association in the campaign. Hoster directed 
roups of dealers which were headed by: Thomas E. Hanika, 
ehe, Charles G. 
J. W. Warriner, Paul S. Johnson, James 


Harold K. 


Sanders, William T. Connor 
irr, William 


A. Grawemeyer, Clifford J. Hart, William Connor, Kenneth E. Highley, James D. Strickland, 


Sam Wolf, Edwin F. Sullivan, K. W. Carr and E. W. Es: 





WASHINGTON STATE DEALER OFFICIALS—Officers of the Washington State Auto Dealers 
Assn., chosen at the Centralia-Chehalis convention of the association, 
J. E. Blume (Chevrolet), Seattie, executive committeeman; E. L. Rosling, Seattle attorney, 
secretary-treasurer; Joseph Gandy (Ford), Seattie, third vice-president; Erni Y' 
Spokane, president; Eleanor Groves, office manager; Ed S. 
vice-president; Harold Zent, Spokane attorney, assistant secretary-treasurer; Warren Simmons 


(Chevrolet), Olympia, second vice-president. 


NSPA Names Hunt 
Field Secretary 


CHICAGO.—H. C. (Pete) Hunt, 
president of the Los Angeles Boost- 
er Club B-20, has been appointed 
field secretary of the National 
Standard Parts Assn., it was an- 
nounced last week by J. L. Wig- 





are (left to right): 


e Majer (Ford 
Mayes (Dodge), Centralia, first 








gins, executive vice-president. He 
will make his headquarters in Los 
Angeles. 

Hunt’s 25 years in the automo- 
tive industry includes major as- 
signments with some of the largest 
west coast oil companies and serv- 
ing as district manager and manu- 
facturer’s agent for leading after- 
market manufacturers. 


Finance Bills 


Killed in N. Y. 
Driver Age Limit 
Placed at 17 


ALBANY, N. Y.—Three propos- 
als to regulate the installment sale 
of motor vehicles in New York 
were killed in the closing days of 
the 1949 session when the assembly 
(house) rules committee failed to 
report them for a vote. 

Other bills passed affecting auto- 
mobile dealers included a measure 
providing for sickness disability 
compensation for all workers un- 
employed because of illness not 
connected with their employment. 

Another bill signed into law 
by Gov. Dewey invalidates the 
provisions which exempt garages 
and parking lots from liability 
for damages due to negligence on 
cars left in their care. 

The governor also signed a bill 
permitting minors of 17 to obtain 
driver’s licenses if they have com- 
pleted driver training courses ap- 
proved by the education depart- 
ment. 

Defeat of one of the three bills 
regulating installment sales had 
been urged by Carl E. Fribley, 
chairman of the public relations 
committee of the New York State 
Automobile Dealers Assn. 

This bill was an amendment of 
the first bill introduced by the 
joint legislative committee on in- 
stallment financing and applied 
only to the business of financing 
motor vehicle sales. 

Fribley wrote all legislators 
telling them that the state asso- 
ciation favored the halting of 
certain abuses in installment 
financing, but felt it was unfair 
to single out the auto industry, 
when the same conditions were 
shown to exist in other indus- 
tries. 

The other finance bills defeated 
would have required the licensing 
of all finance companies engaged 
in whole or in part in the business 
of acquiring contracts on motor 
vehicles, and would have permitted 
purchasers to pay up contracts in 
advance of the time specified, with 
a full refund of the unearned por- 
tion of the credit service charge. 

Another bill killed by being rec- 
ommitted would have provided that 
an individual selling a used car 
give the purchaser the same cer- 
tificate of fitness that car dealers 
must give. 


Packard Sales 
Set Postwar 


High in March 


DETROIT.—Packard established 
a postwar record in March with the 
delivery of 11,594 units to retail cus- 
tomers. 

Figures compiled at the factory 
show this to be the fourth largest 
month in Packard history, exceeded 
only by three months in 1937. 

Karl M. Greiner, Packard sales 
chief, attributed the March record 
to “hard selling of a sound prod- 
uct.” 

He explained that sales were 
strong in smaller towns and rural 
areas and spotty in metropolitan 
centers, with some larger markets 
up and others down. 

“Our delivery record,” 


Chevrolet Truck Sales 


At All-Time Peak 

DETROIT.—Ridiculing reports 
of a serious decline in business, 
T. H. Keating, Chevrolet general 
sales manager, revealed last 
Thursday that Chevrolet’s March 
domestic truck sales set an all- 
time peak, 

He said 33,804 commercial 
units were delivered at retail last 
month, and that the total was 
10 percent higher than the best 
previous all-time peak set 11 
months ago. In April, 1948, 
Chevrolet sold 30,709 trucks. 


Greiner 








said, “is fresh evidence of financial 
strength and optimism of people in 
smaller towns and on farms form- 
ing the backbone of the nation.” 

March deliveries put the quarter 
just closed 55 percent ahead of the 
similar period in 1948. In the 1949 
quarter, Packard delivered 25,076 
units, compared with 16,177 in the 
1948 quarter. 
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Ais DURING the period of short- 
“% age of cars this column received 
a lot of complaints about the man- 
ner in which manufacturers dis- 
tributed cars. Dealers’ opinions on 
this subject have been given space. 

Dealers are still concerned 
about methods, They complain 
that factories evidently don’t care 
much about where a car ulti- 
mately winds up, Many dealers 
say that factories did not give 
support to the dealers who care- 
fully followed the factories’ sug- 
gestions for alloting cars. Dealers 
who religiously carried out the 
factory delivery policies, as ex- 
pressed in newspaper advertise- 
ments, suffered, while the dealer 
who violated them was not penal- 
ized. 

While the necessity to allot cars 
is past history, I am giving space 
to a typical letter in hopes that it 
will encourage factory executives 
to pay more attention to supporting 
the high type dealer, rather than 
playing into the hands of the op- 
portunists who disturb the normal 
distribution methods in their selfish 


interests. The dealer letter follows: 
* * + 


Told to Follow Orders 


In Sequence 


‘J HAVE read your recent columns 
with great interest. The fac- 
tories’ reason for not doing what 
they should do is that it would 
stir up too much commotion, and 
factory personnel has grown fat 
and lazy over the past several 
years. It is too easy to take the 
easy course rather than to take the 
right course even though it might 
be rough. 

“Factories actually gave dealers 
little guidance for the past three 
years. Yes, they could come around 
and get the dealers to spend a lot 
of money for programs and cam- 
paigns which were untimely, but 
the things that really counted in the 
business, they wanted no part of. 
If a dealer asked for an opinion 
on a really big, important matter 
of policy, the factory ducked. 

“There was one policy which fac- 
tories seemed agreed on and in- 
sistent about. But let’s see how 
they have followed through with 
that one policy. 

“Dealers were supposed to take 
the orders as they came, tradeins 
or no tradeins. They were to make 
the deliveries in the same sequence 
as the orders were taken. It was 
to be okay to leave a blank every 
third or fourth name to take care 
of fleets, old customers, etc, But 
no one was to be turned out of 
the dealership by refusing to take 
an order. By all means no, that 
would be a cardinal sin. 

o * + 
Claims Factories 


Haven’t Cooperated 


“DUT have the dealers who fol- 

lowed this advice been co- 
operated with? The answer, I am 
sorry to say, is an emphatic NO. 
The whole program has worked out 
to the definite advantage of the 
smart, cagey dealer. 

“Have factories ever checked 
dealers’ cash receipts and bank de- 
posits over the past three years to 
learn what dealers had truly, bona- 
fide orders and deposits? The an- 
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Dealers tell me 


By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 











swer is an emphatic NO. It would 
have been too much work, and cer- 
tain dealers would have been penal- 
ized as a result, Have the factories 
shipped cars to dealers who loyally 
followed and carried out their poli- 
cies? The answer is another em- 
phatic NO. It was too easy to stick 
to arbitrary allocations which were 
set up by some one looking at 
figures. 

“Factories gave a lot of lip 
service to their grandiose policies, 
but they made no effort to see 
that those policies were carried 
out. It has been highly amusing 
during the past years to see how 
they have gotten religious, one by 
one, with their statements of 
policy in the newspapers. It re- 
minds one of the old-time saloon 
keeper who, after robbing his cus- 
tomers for years and making his 
million, sells the saloon, enters a 
respectable business, and becomes 
a highly respected businessman. 

“Certain characterists of people 

go hand in hand. The man who 
has loyalty to a dealer and his 
product is usually slower to act. He 
is more conservative. The oppor- 
tunist, on the other hand, acts 
quickly and takes advantage of a 
situation. But at the same time he 
cares for no dealer and no product. 
* * * 


Bad Name Given 


To Honest Dealers 


“AS A RESULT, dealers got too 

many of the opportunists and 
too few of the old loyals. And that 
brings us up to the present situa- 
tion. 

“Mr. Old Loyal was slow to act. 
He did not place his order until 
the end of 1946 or early 1947. He 
has now waited two years for his 
ear. His neighbor got a ‘46 and 
has now traded for a '49 with a 
smart, cagey dealer who has no 
orders and who is waiting for those 
nice profitable deals. This makes 
Mr. Loyal mad, and he goes to his 
dealer and tells him a thing or two. 

“Mr. Loyal believes his dealer 
is selling his cars in the black 
market. He is sure that cars are 
no longer scarce. He is no longer 
interested in the policies of the 
various dealers for the past three 
years. He is an old customer and 
should be taken care of. He has 
heard the dealer’s story so many 
times he does not want to hear 
it any more—he wants his car. 

“Mr. Loyal is mollified for a few 
days but decides to go out and 
have a look around. He comes 
home with a car. He thinks Mr. 
Honest Dealer is either a dope or 
a crook—he isn’t sure which. 

“Mr. Honest Dealer has lost a 
good customer while he has de- 
livered lots of cars to people whom 
he had never seen before nor will 
ever see again—the opportunists. 

* ” * 


If Dealers Had Had 


A Free Hand? 


wa IS not hindsight. It is 
simply a statement of fact. If 
factories had no intention of con- 
stantly checking orders and seeing 
to it that the oldest orders were 
filled first, they should not have 
come out with such an emphatic 
policy. They should have let each 
dealer handle his own affairs, and 
he naturally would have taken care 
of his good customers first. 
“Another sad sideline on all of 

this has been that Mr. Smart 
Aleck, who got a car from some 
dealer or person by paying under 
the table, has paid less for his 
car than Mr. Loyal, who has 
waited for a legitimate dealer to 
deliver a car at the legitimate 
price. To prove this compare ’46 
prices with °48 prices.” 

“I agree with you. The factories 
could straighten this situation out 
fast and they should. It is not too 
late. Why they don’t is hard to 
understand for they, too, are losing 
Mr. Loyal’s business and he is the 
one man whose business they 
should not lose. 

“The worst result of all is that 
Mr. Honest Dealer, who has worked 





Raine Attacks Depression Doldrums.. . 





Va. Dealers Told to Spike Pessimism 


RICHMOND, Va. — Members of 
the Automotive Trade Assn. of Vir- 
ginia were urged in a recent bulle- 
tin to: “Let’s stop talking depres- 
sion, deflation and all that tommy- 
rot and let’s start now and go out 
and sell.” 

The man on the firing end of 
those words was John E. Raine, 
association general manager. Fol- 
lowing is Raine’s message: 

“When Franklin D. Roosevelt was 
elected president in 1932, we were 
in the midst of the worst depression 
that ever struck this country. 

“Business failures filled the news- 


papers. Banks were closed, some 
never to reopen. Fortunes and life 
savings were swept away. 

“In his first inaugural speech, 
Roosevelt said: ‘There’s nothing to 
fear except fear itself.’ 

“Let’s remember that now! 

“Since 1932, we have the Federal 
Reserve Board with a guaranteed 
deposit plan. Our monetary system 
is more sound today than ever 
before in our history. We have 
rebuilt and reestablished our busi- 
nesses on a firmer foundation. We 
have increased our reserves. 

“For the first time in more than 





NEBRASKA DEALERS' 1949 SLATE—Officers of the Nebraska New Car Dealers Assn. are 


(left to right): E. F. 





Duteau, Lincoln, president; 
H. C. Burnett, Lincoln, secretary-treasurer; O. W. Schneider, 


N. C. Rogers, Columbus, vice-president; 
cook, second vice-president. 


Factory-Dealer Curbs 
Spotlighted in West 


WASHINGTON.—Western states 
lead in legislative consideration of 
manufacturer-dealer regulations, 
according to the latest summary of 
state legislation by NADA, 

The review also calls attention 
to the fact that “it looks as if a 
lot of people are getting more 
labor conscious,” adding that di- 
gests of state bills on labor rela- 
tions and labor standards would 
“fill a book.” 

Although both houses in Arkan- 
sas passed a bill limiting the use 
of dealer plates to cars for demon- 
stration to a potential customer, the 
measure was vetoed by the gov- 
ernor. 

A new law in North Dakota re- 
quires applicants for dealer licenses 


Ziesmer Reveals 
Appointments to 


NADA Committees 


WASHINGTON. — President 
George F. Ziesmer of NADA has 
announced appointments for part of 
NADA’s 1949 special committees. 

Ziesmer said that other commit- 
tees were being selected and would 
be announced when completed. He 
added that additional appointees 
may be named to the following 
committees: 

Dealer-customer relations com- 
mittee: J. E, Wolfington, Philadel- 
phia, chairman; S. J. Rogers, Mon- 
roe, La.; Lloyd B. Morton, Farm- 
ington, Me.; Paul Abernethy, Char- 
lotte, N. C., and Paul Graves, Detroit 
(ATAM representative). 

Employer-employe relations com- 
mittee: George M. Berry, St. Louis, 
chairman; Eugene S. Stowers, Blue- 
field, W.Va.; Arthur Haas, Cleve- 
land; M. A. Behrend, Baltimore; 
L. C. Thomas, Denver; Frank Col- 
lord, Waterloo, Ia.; Ray Branden- 
burg, Washington Court House, O.; 
Alfred Jones, Dalton, Ga., and R. 
Earl Burrows, Cleveland (ATAM 
representative). 

Investment committee: James A. 
Mason, Ferndale, Mich., chairman; 
W. S. Edwards jr., Birmingham, 
Ala., and E. G, FitzHenry, Worces- 
ter, Mass. 

Inter-Industry highway safety 
committee representatives: Ben T. 
Wright, Evanston, Ill.; J. E. Wolf- 
ington, Philadelphia, and Ziesmer. 


for years to build up a good name 
in his community, is losing his 
good reputation through no fault 
of his own. Today Mr. Cagey Deal- 
er is the real guy—he is delivering 
his cars with no wait at all.” 








to have facilities for the mainten- 
ance, servicing, and repair of ve- 
hicles. Under the former law, it 
was sufficient if a dealer had use 
of such facilities, 

Another North Dakota enactment 
requires dealers to furnish a $3,000 
bond, also prohibits them from sell- 
ing used vehicles to which a cer- 
tificate of title has not been issued 
by the state. The legislature in 
that state also redefined and lim- 
ited the term “dealer.” 

Now on Utah’s law books is a 
statute that regulates dealer li- 
censing. It is almost the same as 
the 1945 Colorado dealers’ and 
salesmen’s licensing law. 

Wyoming has made it a mis- 
demeanor for any manufacturer to 
require any dealer to construct or 
build any particular type or stand- 
ard of building to maintain his 
dealership, etc. 

Arkansas has adopted the first 
recommendation of the uniform 
vehicle code. Idaho has authorized 
the issuance of a replacement serial 
number to vehicles that have 
neither engine or serial number. 

Workmen’s and unemployment 
compensation have been increased 
by Montana, Arkansas, Nebraska, 
New Hampshire and Wyoming. 

It’s a law in California now that 
school districts maintaining a sec- 
ondary school must provide driver 
edueation for pupils. Similar meas- 
ures were introduced in Ohio, Penn- 
sylvania, South Dakota and New 
York. 

Installation or regulation of tele- 
vision sets in cars has been up in 


several of the state lawmaking 
bodies. The latest score in this 
field was: 

Delaware and Montana, killed; 
Indiana, Maine, Minnesota, en- 
acted. 


Show Lineup 


Following is a list of dealer- 
sponsored auto shows, sched- 
uled or planned: 

Vancouver, B. C.—May 4-7. 

Philadelphia—June 13-18, 

Chicago—Nov, 4-12. 

Seattle—Jan, 8-16, 1950. 

Buffalo—Fall or early 1950. 

Indianapolis—Next year. 

Atlantic City — Under consid- 
eration. 

San Francisco — Under consid- 
eration. 

Milwaukee — Under considera- 
tion, 


Shows have already been held this 
year at Bedford, O0., Cleveland, Hoosick 
Falls, N. Y¥., Prairie du Chien, Wis., 


and Schenectady, 








four months, retail sales of major 
appliances increased last week, The 
increase over the previous week 
was 5 percent, but sales volume 
was still far below that of the cor- 
responding week of 1948. 

“The sales pickup affected all 
lines, household ranges, automatic 
and conventional washers, refriger- 
ators, etc. 

“Most retailers attributed the 
gain to seasonal factors which 
come into operation at this time 
of year. 

“The auto industry led us out of 
the 1929-1933 depression. Let us get 
to work and our industry can and 
will restore prosperity to its high- 
est peak. 

“There’s nothing to fear except 
fear. 

“Pack those clothes you wore in 
Florida this winter in moth balls. 
Let some rust gather on your golf 
clubs. Give the fish and game a 
chance to propagate. Use your boat 
only on weekends. 

“In other words, GET TO 
WORK! 

“Build your sales force and spend 
more of your own time in selling. 
We have had things so easy and 
so soft during the past few years 
that we forgot to ‘ask ’em to buy.’ 

“Don’t wait for customers. Go 
out after them—now. 

“Get on the firing line—the sales 
line. 

“Get enthusiastic — pessimism 
never sold a thing except a head- 
ache powder. 

“Subscribe for a license list of 
owners in your trading area. Pick 
out those who registered cars older 
than 1940. Let them ride in your 
new car and put the selling pres- 
sure on and you should double your 
volume of sales. 

“Use sales effort instead of a 
high allowance to make your sales 
and you will stay in business with 
a profit.” 


Denver Dealers 
Win Long Fight 


Over Local Tax 


DENVER.—Denver city ana 
county auto dealers will no longer 
have to pay a merchandise tax on 
used cars in their stocks, when 
ownership taxes on them have been 
paid by their previous owners. 


District Court Judge S. Lindsley 
has ruled that the assessor of Den- 
ver county is bound to go along 
with a statute to that effect passed 
in 1947 by the Colorado legislature. 


Since 1947, local dealers have 
been paying the tax under protest 
because neither the city or county 
of Denver would honor provisions 
of the act. 

Members of both the Denver 
Automobile Dealers Assn. and the 
Colorado Motor Vehicle Dealers 
Assn. have consistently held that 
they were being subjected to double 
taxation. 

A court suit launched by the 
Denver dealers brought Judge 
Lindsley’s decision. 


Chevrolet Dealer 
Wins Resale Suit 


BATON ROUGE, La.—Judge Car- 
los Spaht has ordered Thomas R. 
Gayle to pay a judgment of $585.96 
for failing to respect the conditions 
of a sales agreement when he pur- 
chased a new car here from MclIn- 
nis Chevrolet, Inc. 

The agreement gave McInnis 
Chevrolet first option to buy the car 
if Gayle desired to resell it within 
one year of the date of purchase. 
McInnis Chevrolet asked that the 
$585.98 judgment be rendered in fa- 
vor of the local community chest, 
and Judge Spaht so ruled. 


$20,000 Fire Razes Home 


Of Pioneer Buick Firm 
EDINBORO, Pa.—The Walker 
Brothers Garage on Erie St., said 
to be the second oldest Buick deal- 
ership in the U.S., was swept by fire 
Apr. 1. Damage was estimated at 
$20,000. The business is owned by 
Floyd Walker and Joseph Skelton. 
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Capsule Comment 


March production of cars and trucks set a 20-year high, 
topped only by 1929, AUTOMOTIVE NEws figures show. But 
for sporadic supplier tieups, the total would have been much 
higher. 

With car sales running well above last year, it looks 
like another hot year. 


Paul Hoffman, ECA administrator and former Studebaker 
president, warns the U. S. auto industry that “we may | 
shudder but still must not get too violent as we see our 
European dealers shift over to selling British-made cars” 
because of dollar shortages in those countries. 


Those exports represent the cream of the business, 
too. 


The nation’s highway users are bearing their heaviest tax 
load in history, according to the National Highway Users 


Conference, which points out that 23 states are seeking to 
add to this burden with in- 


creased gas levies. 
When will motorists 
wake up? 
* * * 


The Answer? 


Recent price reductions on new 
cars and trucks are not only a 
healthy sign, we believe, but in- 
dicate once again that the auto 
industry meets its problems im- 
mediately and realistically. 


Report from Prague says 
that the Czechoslovakian 
auto industry plans to in- 
vade the U. S. market with 
its air-cooled Tatra and/! 


But price cuts are not the sole 
answer to the problem of slower 


| been waiting to ask Paul, when 


| you have a look at the rebuilt port 


| have done in minutes what a hun- 


| ate them and who will profit 


| equal need for and willingly accept 
|the same terms for hydro-electric 
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UW. Slocum 


IF YOU HAVE been wondering 
(and who hasn’t) whether the 
Marshall Plan is getting us any- : 
where after a year’s experience in | J 
Europe, may I suggest you read 
Paul Hoffman’s report in the April 
issue of the American Magazine. 

Some months ago 


THIS TIME OF YEAR! 


How IS while I was at- 
MARSHALL tending the auto- 
PLAN mobile shows in 
WORKING? Italy, France and 


England, I gave 
you some of my own first-hand im- 
pressions of how it was working. 
Everyone in Italy seemed conscious 
of the help we were giving and 
did not hesitate to express grati- 
tude. In France they seemed to 
appreciate much more the return 
of the American tourists and the 
free and easy spending of their 
travelers checks. But in England, 
as I told you, we ran into actual 
opposition to accepting any fur- 


it back,” they argued, and we won- 
dered why, because we heard no 
mention of their worrying over the 
unpaid debt of the first World War 
or of a return of the goods or 
materials furnished under Lend 
Lease in the second. 
a * ca 
IT WAS ALL quite confusing, 
so the very questions which I have 


he returned to his old haunts in 
the intimate circle of our own in- 
dustry, are all pretty well answered 
in this report in the American. 
Of course, when he says, “I’d let 


and dock facilities at LeHavre, the 
restored shipyards at Genoa, new 
hydro-electric plants in Scotland 
and Norway—these are a few of 
the things your tax dollars have 
paid for,’ I might like to ask a 
couple of questions, because I did 
see the docks at LeHavre in early 
September and again in late Octo- 
ber and noted little change. One 
electric baggage handler could 


dred sweating unionized porters 
were accomplishing by means of 
an organized slowdown, in hours. 

Then these “new hydro-electric 
plants in Scotland and Norway.” 
For whom are we building them? | 
When completed, who will oper- 


‘Custom Cars 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Body Builders 

Re Letterbox Apr. 4 issue, we are 
custom car body builders and have 
been in business since 1887. Did you 
forget about us?—James P. Der- 
MAM, president, Derham Custom 
Body Co., Rosemont, Pa. 

ad ~ + 

Suggest you have “Western Deal- 
er” contact Howard A. (Dutch) 
Darrin, 1163 Calle de Marcus, Palm 
Springs, Calif.. who has made cus- 
tom bodies for years.—R. B. Har- 
vey, Continental Motors Corp., De- 
troit. 


from their operation? Are they 
equipped with American-built 
turbines and generators? Until 
I’m shown differently, Pll wager 
they were Swiss or English built, 
by concerns which are competing 
with our American manufactur- 
ers in the world’s export markets. 

You see it becomes a little com- 
plicated to find ways to spend sev- 
eral billions of dollars. Probably, 
too, without the necessity of ad- 
vertising, our government could 
learn of a considerable number of 
communities right here in the} 


United States who could prove Bi - ori? 


I have owned a Darrin custom 
Packard convertible, and it is my 
understanding that Darrin of Cali- 


plants to be erected in their own 
fornia is still creating them.—JoHN 


localities. 
ee: 2 ¢ A. Srrecker jr., Courtright Motor 
BUT, BY AND large, it has all| Sales, Inc. (Studebaker), Aurora, 
been a very noble experiment. | Lil. ETT 


From the viewpoint of the average 
European, it is simply too good 
to be true. There must be a catch 


Way Back When 
I recently joined the Automobile 


sales. 


The factories must pursue an 
aggressive and thorough mer- 
chandising policy on both new 
and used vehicles; dealers cannet 
do it alone. 


In turn, factories cannot do it 
alone. There are far too many 
dealers who aren't doing a good 
job of selling; they have the er- 
roneous idea that over-allowances 
are the sole remedy. 


Working together, all branches 
of this industry will be able to 
make 1949 a big sales year. Every- 
one knows the demand and 
money are there— people just 
have to be sold. 


And certainly selling is no 
stranger to the auto industry. 


other models. 
More Red propa- 





|in it, they say, and the Russians 


are right there to give them the 
answer. Which is, of course, that 


the American “imperialists” are 
determined on taking over the big 


ganda? 


€ * * 


| ter. So the Communists in these 


UAW’s Walter Reuther 
still calls the recent price 
cuts “‘piddling.” 

Feel your pension 
roof caving in, Walter? 


* * oe 


tentioned attempt on the part of 
our State department to acquaint 
the people of these countries with 
the fact that we are making an 
| outright gift. 


explanation is no different than 
| would be your own towards a 
man who was passing out ten 
dollar bills to every passerby on 
a street corner. If you were con- 
vinced the currency was not bo- 
gus, you’d probably call the near- 
est insane asylum to ask if they 
were missing anyone! 

One thing you have to admit: 
The Marshall Plan, if and when 


NADA is urging its mem- 
bers to contact their con- 
gressmen in support of the 
present Taft-Hartley law. 


Ditto with AUTOMO- 
TIVE NEWS. 





|} and little countries of Europe and | 


countries sabota ve ood in-| 
ne | a little on everything he sells, but | 


points with pride to the volume of | 


Old Timers and used your roster 


it results in sending the products 
of American farms and factories 








to Europe, helps unload any sur- | 


the rest of the world for that mat-| Pluses we might have otherwise. | 


From that viewpoint it reminds us 
of the man who admits he loses 


business he is doing. One thing is 


certain: We have a very large bear | 


by the tail and just when and how 


Their attitude in accepting our |W Can let go is a matter Congress 


alone can, and probably will 
wrongfully, decide. 


Paul Hoffman has done a job ef | 
|administration of which our in- 


dustry can be proud. That he now 
wants to be relieved, as it is rum- 
ored, comes as no surprise. Build- 
ing and selling cars must now look 


|to Paul like the green pastures.— 


G.MSS. 

















AND THE WATER SO DARN COLD 
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of American car makes, past and 
present, in the Automotive News 
ALMANAC to get some information 
on the first car owned by my father 
and also the first car I drove. The 
nearest name I could locate for the 
car was the 1900 Orient (steam), 
but since this was a gasoline-driven 
car I knew this was not it but 
thought the company might have 
built a gas model also. 

I wrote my father, who purchased 
the car, and he gives me the fol- 
lowing information: 

Purchased from the Waltham 
Mfg. Co., Waltham, Mass., in 1903, 
and was called the Orient or Ori- 
ental Buckboard. 

It had an air-cooled 5-horsepower 
single cylinder engine in the 
rear with planetary drive-through 
chains to the rear wheels. 

The car steered with a tiller like 


|a boat and had a top speed of 25 


miles per hour. 
It had plywood fenders and no 
lights. 
As I remember the car, it had 
full elliptic springs like a buggy. 
If this is one make of car that 
has been overlooked, I hope you 
will add it to your roster. This car 
(See LETTERBOX, Page 59, Col, 1) 


Coming Events 


APRIL 
Apr. 28—New York (Hotel Roosevelt). 7th 
annual luncheon, Metropolitan Council of 
Automobile Old Timers. 
MAY 
May 3—New York (Waldorf). Automobile 
Merchants Assn. of New York dinner. 
May 15-18—Pinehurst, N, ©. (Carolina ho- 
tel). Annual convention, North Carolina 





Automobile Dealers Assn. 
May 19-22—Baltimore. Annual meeting 
Automotive Engine Rebuilders Assn. ‘ 
May 20—St (Hotel Chase). Annual 
meeting of Missouri Auto Dealers Assn. 
May 23-24—Peoria, Ill, (Hotel Marquette). 
29th annual convention of Illinois Auto- 
motive Trade Assn. and Equipment Show. 
May 30-June 10—Toronto, Ont, (Exhibition 
eeeae). Canadian International Trade 
air. 
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You can hear it in university laboratories— 
in industry engineering departments—around 
automotive testing grounds! 


Yes, science has discovered, and now the 
whole world knows, that the lower a car can 
be built, the more graceful its lines can be 
made, the better it will perform and ride, 
the more surely it will handle and the safer 
it will be! 


ET WHENEVER the industry has tried to 
Y approach the ideal in a low-built car, with- 
out lowering the interior floor, it has been neces- 
sary to keep top lines high to preserve inside 
head room, or reduce inside roominess to get 
top lines down—depriving driver and passengers 
of important advantages in either case. 


But now people everywhere are seeing and 
riding the lowest-built car on the highway, the 
exciting New Hudson that, because of its recessed 
floor, asks neither driver nor passengers to give 
up anything! On the contrary, this car gives 
more of all the most-wanted things in motoring! 


This near miracle is accomplished because 
Hudson is the only car with “step-down” design, 
which permits lounge-size seats to be moved 
down to harmonize with the new, lower top. As 
a result, Hudson, which is just five feet from 
ground to top, provides amazing interior head 
room and the roomiest seats in any mass- 
preduced car built today—and still maintains 
ample road clearance!* 
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Hudson has authentic, low-built beauty because 
the “step-down” principle is so basically right it 
frees designers of the need for makeshift styling, 
enables Hudson to achieve pleasing proportions 
and symmetric free-flowing lines that set a new 
standard in motor-car beauty. 


Hudson’s great power plant gets every chance 
to perform at its brilliant best; because this car 

"is the lowest built, most streamlined of them all 
—the modern design for 49! 


With the lowest center of gravity in any 
American stock car, Hudson provides a smooth, 
steady, hug-the-road way of going over all kinds 
of surfaces, especially on curves, that gives a 
world of assurance—a feeling of safety beyond 
anything known before! 


And because the New Hudson is such a good car 
to own, Hudson dealers know it’s a good car to 
sell. There are a few desirable franchises avail- 
able for qualified organizations. Write: Sales 
Department, Motor Car Company, 
Detroit 14, Michigan, for further information. 


Hudson 


*The many addi- 
tional advantages 
in Hudson’s “step- 
down” principle of 
design are fully ex- 
plained and illus- 
trated in a booklet 
available on re- 
quest. 







ow the low-built Hudson sets the pace 
motor-car design 





The modern design 
for '49 


* * * 


Only Hudson Brings You 
All These PLUS FEATURES! 


Automatic gear shifting with Drive-Master 
Transmission’ . . . 121 h.p. high-compression 
Super-Six Engine, most powerful American Six, 
or masterful 128 h.p. Super-Eight . . . Chrome- 
Alloy Motor Block . . . Dual Carburetion . . . 
Fluid-Cushion Clutch . . . Monobilt Body-and- 
Frame* .. . Safety Jack Pads under frame 
. . » Full-View Curved Windshield . . . Wide- 
Arc Vision .. . No-Glare Instrument Panel . . . 
Interior Door Handles, Window Controls in 
recessed door panels . . . Super-Cushion Tires 
. . . Safety-Type Rims . . . Weather-Control 
Heater-Conditioned-Air System’ .. . and 
many others. 


tOptional at slight extra cost 
*Trademark and patents pending 


* * * 


Eight body styles in Super Series and Commodore Custom 
Series with luxuriously panelled, beautifully fitted interiors. Ten 
rich body colors. Two special colors or five two-tone combina- 
tions—white sidewall tires—at extra cost. 


The only car you step 


ey 


New Hudson 
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As Shown by Price Cuts .. . 


Makers Less Worried 
About Pay Cost Rise 


By Mac Gordon were going in the opposite direc- 
Associate Editor tion. General Motors, for in- 
PDRICE REDUCTIONS on new| stance, not only was raising 
cars and trucks appear in much! prices on various lines but was 
less danger of being up-ended by| preparing to give the UAW a 15- 
worker wage demands than was! cent hourly pay increase. 
the case two years ago. The Ford-International-Plymouth 
As of press time Thursday, five| reductions failed to “catch on” 
major auto makers had joined in| partly because the demand for new 
the price-cut trend. Of these, four|cars was still far in excess of the 
face fourth-round wage demands—| supply. No competitive basis ex- 
Ford, Nash, Kaiser-Frazer and/|isted for the price cuts, merely a 
Willys-Overiand. The fifth, General | desire that the actions might in i 
Motors, wiil not renegotiate its con- | some way operate to stem the up- o - HAO irae 
tract until next spring. ward cost spiral. 
This lineup is vastly different Pie eS 
from the situation in the early UT THIS was not to be. As it 
months of 1947, when prices were turned out, the UAW was vic- 
dropped only on Ford and Plym- | torious in its drives for second and 
outh cars and International | third-round pay boosts. Workers in 
trucks. Competitors, meanwhile, | related industries, such as steel, 
were raising prices and the | were to get raises also—the effect 
UAW-CIO was coasting in for a |of which was to drive materials 
second round of postwar wage | costs up further. 
increases. Finally, after granting labor its 
The fact that 1949 price-cutting 


wage demands and finding their 
has spread so widely throughout} materials and parts expenses 
the industry, in contrast to the 1947| higher, rather than lower, prices 
situation and in advance of UAW | on the old Ford, Plymouth and In- 
wage dickering, supports the beuef | ternational models were raised and 
that the factories are less worried | re-raised by amounts completely 
about the possible impact on profits | obliterating the reductions, Change- 
and prices of any economic conces- | over to new models brought further 
sions to be exacted by the union 


price hikes. 
this year. i 


Current price trimming would 
* seem to have more of a basis in 
—— ARE two principal rea-| market competition and lower 

sons for the changed conditions the 
—return of a buyer's market for 


cost expectancy than 

abortive attempts of two years 
nearly all makes and the recent 
wage cut at General Motors. 

On Jan. 15, 1947, Ford attempted 
to touch off a lower-price parade 
by knocking $15 to $50 off Ford car 
prices. The only makers to follow 
the Ford lead were Internationai 
Harvester, which whittled its truck 
prices by $50 to $300 on March 16, 
and Plymouth, whose prices 
dropped $25 to $55 on Apr. 6. 

But while these makers were 

seeking to cut prices, competitors 


Elaborate Plans 
For Output Set 
By Del Mar 


CHICAGO. — Elaborate produc- 
tion plans calling for assembly 
plants in Chicago, Philadelphia and 


sort Worth were announced here 
last week by Del Mar Motors, Inc.| Ford’s decision to join in struck 


Further details released by Ar- the union’s position another blow, 
thur Cooksey, chairman of the San| With the starting date for Ford 
Diego (Calif.) firm, described the| megotiations little more than a 
Del Mar as “America’s lowest| month away. 
priced standard passenger automo- In other developments last week, 
bile,” with production set to start|@ threat to Chrysler Corp. produc- 
this month. tion was ended with settlement of 

The first model will be a two-|@ labor dispute at Midland Steel 
door, five-passenger sedan. It will Products Co., supplier of frames. A 
be powered by a four-cylinder Con- two-day walkout at Midland sev- 
tinental Red Seal 63-horsepower en- eral weeks ago forced a week-long 
gine, and will use nationally known | 8USPension of assemblies at Dodge, 
standard units. With parts “avail- DeSoto and Chrysler divisions. 
able at automobile parts stores,” 
Cooksey said. 

According to Cooksey, a Euro- 
pean assembly plant will be estab- 
lished and a French concern has 
raised $1,500,000 for assembly and 
distribution of the Del Mar. 

(In Detroit, Continental officials 
confirmed the enginedeal). 


Alabama Dealers 


Date Lawmakers 


MONTGOMERY, Ala.—A group 
of state legislative leaders who will 
speak at three district Alabama 
dealer meetings this month has 
been announced by Executive Vice- 
President Frank R, Broadway of 
the Automobile Dealers Assn. of 
Alabama, Inc. 

For meeting at Mobile Apr. 20: 
Sen, Ben Glover of senate finance 
and taxation committee, and Rep. 
Thomas A. Johnston III of house 
ways and means committee. At 
Montgomery Apr. 21: Sen, Bruce 
Henderson, chairman of finance and 
taxation committee, and Rep. Lu- 
ther Ingalls of house rules and 
judiciary committees. At Birming- 
ham Apr. 22, Lt.-Gov. Clarence Inzer 
and House Speaker W. M. Beck. 
Capt. C. J. Scavarda, safety author- 
ity for the Michigan state police, 
will speak at each gathering. 









Tire ‘Seconds’ 
For Trucks Are 
Available Again 


AKRON.—Two of the rubber in- 
dustry’s “Big Four” tire makers 
have re-introduced “second-line” 


WHAT HAPPENED TO THE MONEY RECEIVED BY CHRYSLER IN (948 2 


7 Awo-TAIRDS OF THE (577 MILLION POLARS 
RECEIVED BY CHRYSLER IN '4B HAD To BE USED 
FOR MATERIALS , SUPPUES AND SERVICES 
FURNISHEP BY OTHER COMPANIES 7 
me 





































other two “have no plans at this 
time” to follow suit. 

B. F. Goodrich Co. and U.S. Rub- 
ber Co. both declined to comment 
on the action of Goodyear Tire & 
Rubber Co. and Firestone Tire & 
Rubber Co. in bringing back “sec- 
ond-line” truck casings. 

Goodyear revealed that its Mara- 
thon line of truck tires, discontinued 
during the war, are now available 
in sizes from 6.00 by 16, six-ply, to 
8.25 by 20, 10-ply. 

Firestone introduced its Standard 
line in the same sizes. Firestone’s 
price for a Standard line truck tire, 
8.25 by 20, is $49.95, compared with 
$67.30 for the same size in a first- 
level tire. Goodyear’s Marathon tire 
is also $49.95. 

Although the Goodrich company 
had no comment, it was recalled 
that Goodrich reduced manufactur- 
ers’ list prices an average of 4 per- 
cent last January on 10 sizes of 
small truck tires. 

A U.S. Rubber Co, official said 
“we're very much opposed to the 
idea” of second-line truck casings 
“but that doesn’t mean we won't 
have one.” 

Another U.S. Rubber spokesman 
said “if the sales department wants 
it (a second-line truck tire), we’re 
ready to give it to them.” 


O’Keefe Elected 
By R.I. Dealers; 
Kneebone Speaks 


PROVIDENCE (UTPS)—G. Mer- 
lyn O’Keefe is the new president of 
the Rhode Island Automobile Deal- 
ers Assn. He was elected at the 
group’s annual dinner meeting, 
along with the following other 
officers: 

Frank J. Kohl, vice-president; 
Harold A. Lanphear, treasurer, and 
Edward B. Jones, Frank F. Crook, 
Samuel White, Eugene J. Brady, 
Emile A. Pepin, Joseph M. McEvoy, 
Frank W. Blaney, Frank L. Hurd, 
Edward B. Lawson, John D, Ahr, 
Leo B. Carey and Romeo D. Asselin, 
directors. ‘ 

A principal speaker at the dinner, 
Robert W. Kneebone, NADA man- 
aging director, told the dealers that 
more and better salesmen will soon 
be needed in the automotive field. 

Rising production figures in the 
country will require new selling 
techniques, Kneebone said. 


Car Without Safety Glass 


Cited in $20,000 Suit 

KEENE, N. H. (UTPS)—Charg- 
ing that an automobile purchased 
from the firm was not equipped 
with safety glass, Sylvia Fancher 
has sued Smith Auto Sales, Inc., 
here for $20,000. 

Her suit says that the car in 
question was involved in a colli- 
sion Jan. 1. Because it was not 
equipped with safety glass, the suit 
said, the accident resulted in the 
death of Mrs. Fancher’s infant 
daughter. 






















BREAKING DOWN THE BIG FIGURES—Employes and the public often get a lopsided 
view of the profits a corporation makes. This cartoon was used in Chrysler's employe maga- 
zine to give workers a better perspective. The idea might be of value to dealers in giving 
their employes an insight into the dealer business. 


Ex-Tucker Men Testify; 
Trustees Say Nothing 


CHICAGO.—Top billing in thejin connection with the Tucker 
federal grand jury investigation of | corporation.” 
the Tucker Corp. and Preston Since the grand jury investiga- 
Tucker, president, was shared last tion got under way five weeks ago, 
week by two former officials of the | more than 60 witnesses have been 
company. called to give testimony. 

They were Herbert Morley, vice-| The office of U. S. Attorney Otto 
president in charge of purchasing,| Kerner jr. gave no indications or 
and Otis Radford, treasurer. predictions as to how much longer 

Also taking the stand and con-|the jury will be in session or how 
sidered as an important witness| many more witnesses will be called 
was Bror G. Peterson, associated |and recalled to the stand. 
with the investment securities firm| Secret as to questioning and tes- 
of Floyd D. Cerf, Inc., which head- | timony, the findings in the investi- 
ed the group of brokerage houses | gation could not be learned. The 
handling the original $15,000,000 | length of time the probe is taking 
Tucker stock issue. and will continue to require was 

The voluntary appearance tech-|Tegarded as both significant and 
nique was adopted later in the | Ominous. 
week by Robert Pierce, ex-treas-|, A bid of 87% cents a _ share 
urer and director, who told report-|>rought the bid price on Tucker 
ers that he “had nothing to hide | ©°™mon stock below $1 for the first 

time since the issue was brought 
F a A = at $5 — 18 —s ago, 
was repo on LaSalle St. 

_ ‘ nnounces a — of a — — 

made by Aaron Colnon and John 
Tr amning Course H. Schatz, appointed as trustées 
of Tucker Corp., was issued during 


For Mechanics the week by them in connection 


DEARBORN.-—A new continuous with the reorganization job they 
mechanics training program known | “®T® named to undertake. 
as the Ford Mechanics Service ee 


Forum has been made available to Plymouth to Back 


all Ford dealers, I. L. Pierce, man- . i 
ager of service department, Ford 
division, has hancuneek: Air Contest Again 
The program is designed to in- DETROIT.—Plymouth will spon- 
struct mechanics in Ford dealer-|sor the Third International Model 
ships in the latest developments in | Plane contest at Detroit Aug. 22-29, 
servicing Ford products. It consists |D. S. Eddins, president, announced 
of 12 packages of visual training | last week. 
material which will be released one} Participation will be open to boys 
per month for 12 months. and girls in four different age 
Four basic types of service per-| groups: novice, 13 and under; 
sonnel training aids will be utilized. | junior, 14 and 15; senior, 16 to 20, 
They are: (1) Sound slide films; | and open, 21 to 25, Entry forms will 
(2) Silent review films to serve as a | be available at Plymouth dealers on 
basis for group discussion and in-|0r about Apr. 20, Eddins said. 
terchange of ideas; (3) Take-home Se ee 
picture books for each mechanic’s W. S. Wilson Motors 


personal reference, and (4) Actual| w. § Wilson Motors. Ltd. has 
practice sessions where service men | been incorporated with authorized 
may perfect job techniques by do- capitalization of $50,000. Registered 
ing the work, — offices of the firm are located on 
The underlying purpose of this | Victoria St.. Kamloops, B. C. 

training program is to enable deal- - “ 

ers to better serve the owners of 
all Ford products,” Pierce said. “In 
addition, the service forum can be 
used to improve relations with fleet 
owners and independent garagemen 
by holding training sessions for 
them. The complete program also 
will be available to trade and tech- 
nical schools.” 

The first three subjects to be cov- 
ered in the program are the 1949 
suspension systems, loadamatic dis- 
tributor, and generator and regu- 
lator adjustments. 


Mexican Ford Dealer Likes 
To Perform in Movies 


Though his Ford dealership in 
Mexico City has made him finan- 
cially healthy, Juan Orrava loves 
acting and frequently takes time 
out to act bit parts in Mexican 
motion pictures. 


Orraca reportedly has just signed 
for a small part in a forthcoming _30-YEAR SCROLL TO MEWA HEAD—It was the highlight of Jabber-booster Pacific automo- 
religious epic, “San Felipe de Je- tive show kick-off banquet in Los Angeles. Dan Hartnett (left), International Booster vice- 
sus.” Thi ill b 1} president, presents scroll to Erle A. Henderson, president of Motor and Equipment Whole- 
sus. sw e a film biography | salers Assn., in commemoration of his contribution to the industry over his 30-year career 
of Mexico’s boy saint who was|@s = se ae of = andarenie as MEWA president. The scroll was 
; presented on behalf o' e ster clubs in the || western states participating in the show. 

poet — aha enany in Hartnett, in making the presentation, called attention to the fact that the scroll contains the 
pan in the century. signatures of over 400 booster members who thus individually joined in tribute to Henderson 

























ago. 

From the viewpoint of labor 
costs, the dramataic linking of a 
wage cut to a price cut by GM 
March 1 cannot be over-emphasized 
for its effect on later market de- 
velopments. 









* * * 


VEN HAD GM not reduced 

prices, the wage cut alone 
would have been a vital factor in 
1949 wage talks with other pro- 
ducers. But by binding up the 
two in one package, GM put the 
unit on a spot where it still reposes, 
stuck with ambitious cries for pen- 
sion and social-security schemes 
while prices are on the downgrade. 

Other makers felt they could 
not wait for the outcome of pay 
negotiations to decide on price 
relief, particularly with the spring 
season getting under way. So the 
price-cut trend snowballed, and 





























































SERVICE PLAN FOR DEALERS—Ford divi- 
sion has launched a continuous mechanics 
training program, |. L. Pierce (right), man- 
ager, service department, and S. M. Copland, 
recently named manager of service sales train- 
ing, look over announcement of the Ford 
Mochesies puivics Forum, a new continuous 
mechanics training program just made avail- 
able to all Ford dealers. , . 









truck tires to the market while the | 
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nee they do this 
=they’re sold! 





THEY LOVE IT! THEY'RE SOLD! 





HEN your cars are cushioned with Airfoam, you’ve got a super- 


duper comfort story right at any customer’s finger tips. We think you'll like rue GREATEST STORY EVER TOLD” — Every Sunday — ABC Network 


g 
SUPER- CUSHIONING BY 


GOODSFYEAR 


THE GREATEST NAME IN RUBBER 





Let them press hands down on Airfoam. The soothing, yielding soft- 
ness, the buoyant comeback will tell them at once — this is the luxurious 
riding ease they’ve been looking for. It’s comfort that actually banishes 
riding fatigue. 


And you can remind them—Airfoam lasts far longer than other types 
of cushioning. Never sags or flattens, protects upholstery, too. 





If your line has Airfoam, make sure to tell your prospects. If it hasn’t, 
ask your manufacturer to install this nationally advertised latex cush- 
ioning in next year’s models. More and more cars, in every price class, 
are adopting it. Goodyear, Manufacturers’ Sales Dept., Akron 16, Ohio. 





; Note to Manufacturers: Let us show you how recently developed techniques 
in building Airtoam cushioned seats and backs provide extra riding space, more 
n legroom. Write Goodyear, Manufacturers’ Sales Dept., Akron 16, Ohio. 






Airfoam—T.M. The Goodyear Tire & Rubber Company 
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Ethyl Replies to Critical Articles . . . 
Defense of Premium Gasoline 


By Bob Gordon 
Associate Editor 

THYL CORP. cited last week 

the value of premium gasoline 
and told how to get the most out 
of it in reply to critical articles 
in national magazines. 

On the negative side are the 
American Automobile Assn. and 
the April issue of the Reader's 
Digest, which contains a con- 
densation of an article appearing 
in the American Mercury en- 
titled “Do You Want to Save 
Money on Gas and Oil?” 

The Reader’s Digest article de- 
clares that American motorists 
who think that premium gasolines 
provide “more pep, better mileage 
and quicker starting” are suffering 
from a “mass delusion” which 
costs them “$200 million annually.” 

Officials of Ethyl Corp. take is- 
sue with these statements and con- 
tend that premium fuels do pro- 
vide better mileage and that their 


extra cost is justified in improved 
performance. 
+ aE cf 
| be presenting the case against 
premium fuels, the magazine ar- 
ticle used the following points: 

1, Last year, the government is- 
sued a directive stating that its 
vehicles “have been designed for 
completely satisfactory operation 
on gasoline of antiknock value not 
higher than that found in the reg- 
ular grade.” 

2. A mechanical engineering 
professor’s statement that “if an 
engine will rum on regular gaso- 
line without knocking, it is fool- 
ish to buy premium. And drivers 
shouldn’t worry about a little 
knock now and then. A suspi- 
cion of a knock on a hill is not 
a bad thing; it indicates that con- 
ditions are fairly close to opti- 
mum.” 

3. A report by the U. S. Bureau 
of Mines that “the only appreciable 
difference” between premium and 


regular fuels is that premium fuel 


contains more tetraethyl lead “to 
increase the antiknock rating of 
the fuel.” The same report says 
there is no appreciable difference 
between premium and regular fuels 
in making engines start and warm 
up more quickly. 

4. A statement that “in well over 
90 percent of today’s automobiles 
premium gasoline does no good at 
all. It may even do a little harm, 
for there is a chance of its induc- 
ing lead deposits.” 

‘ a + 


PROPONENTS of the use of pre- 
- mium fuels have an answer for 
all of these charges and few addi- 
tional arguments in favor of using 
“top quality” gasoline. 

They point out that the govern- 
ment directive specifying that “no 
vehicles shall use premium grade 
motor fuel unless specifically de- 
signed for and requiring a higher 
octane fuel than the regular grade” 











HUDSON DEALERS START SALES DRIVE—This is their kick-off breakfast launching a big 
spring sales campaign sponsored by the Los Angeles Zone Hudson Dealers Assn. The break- 


fast was attended by 
bore the slogan ‘My 
being held throughout the country. 


was issued over a year ago in Jan- 
uary, 1948, as a conservation meas- 
ure. 

The government order was re- 
scinded in January of this year 
when the fuel situation eased. 

Today’s higher compression en- 
gines will perform better with 
premium fuels, it is claimed, and 
most car owner’s manuals, pub- 


SPECIALISTS IN ALL TYPES OF STARTING 


\ 





\\ BUTTON. STARTING 


“> GOSTS LESS 








~~ Ben ali 


STARTER DRIVE 


@ The use of push-button starting on most of America’s 
finest cars definitely establishes it as a quality feature— 
preferred by the majority of motorists. Bendix has proved 
to many manufacturers that push-button starting costs less 
with a Bendix* Starter Drive. Simple, compact design lets 
it be mounted almost anywhere; fewer parts make it easier 
to service; 79,000,000 installations prove its dependa- 


bility! That's why two of the three leaders in the lower priced 
car field have chosen the Bendix Starter Drive. Your inquiry 
will bring further information on cost. 


ECLIPSE MACHINE DIVISION of 


ELMIRA, NEW YORK 


*REG. U.S. PAT. OFF. 





AVIATION CORPORATION 


Detroit Office: 8-212 General Motors Bidg. 


350 dealers, salesmen an 
business is selling Hudsons! 


The hats worn in the picture 


their wives. , 
Similar meetings are 


What's yours?" 





lished by the auto makers, rec- 
ognize this fact. 

Nearly all of the manuals point 
out that improved performance can 
be obtained through use of pre- 
mium fuel but it is necessary to 
have the engine specially tuned 
and the ignition advanced in order 
to take full advantage of the high- 
er antiknock quality of premium 
gasolines. 

In this instance, an Ethyl Corp. 
spokesman pointed out that the 
timing should be set at the point 
of incipient knock. This could be 
interpreted as “a suspicion of a 
knock” but it would be apparent 
only to the expert’s ear and is 
actually the point of greatest effi- 
ciency. 

* aa + 

7 SAME speaker claimed that 

recent surveys have shown that 
up to 30 percent of the cars on the 
road today could not operate satis- 
factorily on gasoline of less anti- 
knock value than premium gaso- 
line. 

He said that while a car may 
not have been originally designed 
for premium fuels, it may develop 
fuel knock for any of several rea- 
sons, such as the effect of deposits 
accumulating in the combustion 
chamber. Such a car would func- 
tion better with premium gasoline, 
he said. 

Statistics show that today’s 
average passenger car obtains 38 
ton-miles per gallon compared to 
28 ton-miles per gallon in 1930. 
This is an increase of over 30 
percent in fuel econemy. 

Approximately half of this incre- 
ment can be directly accounted for 
by the increase in octane number 
of gasoline, according to J. M. 
Campbell and L. L. Withrow of the 
Research Laboratories division of 
General Motors Corp. 

As for lead deposits being harm- 
ful to a car’s engine, this was re- 
garded as a rather improbable oc- 
currence. The maximum amount of 
tetraethyl lead in a gallon of gaso- 
line does not exceed three cubic 
centimeters, or about 1/1200th. 

* * oo 


4 MONG other advantages claimed 
~* for premium gasoline are: 

1. Greater volatility. During cold 
weather, more volatile fuels pro- 
vide improved warm-up perform- 
ance, 

2. More efficient development of 
engine power. 

3. Extra engine performance. 
Premium gasoline generally rates 
four to seven octane numbers 
higher than regular grade fuel. The 
improvement in performance for 
this many extra octane numbers 
might approach as much as a 6 
percent increase in percent of in- 
put heat turned into power when 
the compression ratio is raised 
from 6:1 to 7:1. 

4. Making possible higher com- 
pression ratios. Since 1930, the 
average compression ratio of 
automobiles has increased from 
| 5:1 to 6:88 on 1949 models. 

A sales argument for premium 
gasolines points out that it costs 
the average motorist approximately 
$16 a year more to use premium 
fuel rather than regular grade 
(based on 800 gallons a year cost- 
| ing two cents more per gallon than 
|regular fuel). 

Finally, tetraethyl lead plays a 
major role in conservation of the 
nation’s petroleum resources. It 
has been estimated that the use 
| of tetraethyl lead antiknock com- 
pounds in motor fuels of all grades 
| since 1923 has saved more than a 
| billion barrels of crude oil by en- 
abling refiners to realize a greater 





yield of petroleum from each 
barrel. 
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why you can sell seat covers 


woven of 


Your customer’s best protection against 







muddy little paws—and grubby little hands— 


is seat covers woven of Firestone Velon. 


These gay, attractive seat covers, in 
bright or light plaids, stripes and 
herringbones, are a decorative asset to 
any car interior. Velon wipes clean 
with a damp, soapy cloth and 
resists the stubbornest stains, sun or 


rapid climate changes. 


The time to sell Firestone Velon woven seat 
covers is when the car is new. It’s a sweet 
sale, a profitable sale, a good-will sale, backed 
by the Firestone name. Ask your supplier 
for auto seat covers woven of Firestone Velon filament— 
stock up for the coming vacation season, 


Fabric Patterns 
Courtesy Hafner Associates 


*TRADE MARK 





ES 


Detroit Officials 
Welcome Dodge 
Alaska Drivers 


DETROIT.—Detroit city officials 
joined Dodge executives last week 
in extending a formal welcome to 
Dodge Alaska test run engineers 
and test drivers on the completion 
of an 11,000-mile endurance run 
from Detroit to Anchorage, Alaska, 
and return. 

Members of the expedition left 
the Dodge main plant in three new 
Coronet sedans Feb. 25, the day 
Dodge introduced new models. They 
arrived in Fairbanks at the north- 
ern terminus of the Alaskan high- 
way March 7 and then went on to 
Anchorage for a dealer meeting. 
They returned over the Alaskan 
highway to Seattle, and, after a 
demonstration tour across the coun- 
try, arrived in Detroit Apr. 2. 

The test run personnel were 
guests at a reception given by E. 
C. Quinn, general sales manager of 
Dodge. They presented an Alaskan 
totem pole to Mayor Eugene I. 
Van Antwerp. 

John Brennan, engineer in charge 
of the expedition, recommended the 
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THE DRIVER OF THE YEAR—President Truman shakes hands with Martin Larson of St. Paul, 
the trucking industry's Driver of the Year, and congratulates him on his selection by contest 
judges headed by Maj.-Gen. _e B. Fleming, chairman of the President's Highway Safety 

or 


inference. Larson was picked 


the national title because of an 1|8-year no-accident 


record and a life saving incident in a Wisconsin snowstorm. Shown are (left to right): Gen. 


Fleming, Mrs. 


Larson, the President, Larson, and G. D. Sontheimer, director of safety, 


Trucki Assns., Inc., sponsor of the annual contest. During their conversation, 
oe telling ues. Larson with five ball-point fountain pens, lettered ‘'l swiped this 


from Harry S. Truman,"’ for her five children, 


trip as a motoring adventure to 
ordinary tourists and predicted that 
midwinter trips to Alaska will be- 
come a popular motor sport, 

Members of the expedition, in 
addition to Brennan, included Ar- 
nold Steckling, Chrysler road test 
engineer; W. E. Foraker, assistant 
to the general sales manager of 
Dodge, and Harry Anderson, John 
Hatfield and Earl Pribak, test 
drivers. 


Buick Zone Official Takes 
Post With Baltimore Deal 

C. Markland Kelly, president of 
Kelly Buick, Baltimore, has an- 
nounced the appointment of Ken- 
neth R. Baldwin as the firm’s gen- 
eral manager. 

Baldwin has been district man- 


ager for Buick for the last two 
years. Before that, he was with 


| Ford and Lincoln-Mercury. 





MILWAUKEE.—A group of Mil- 
waukee county dealers who want to 
see their sons and proteges have 
every opportunity to carve a future 
in the automobile business have 
helped these sons and proteges 
form an organization for that pur- 


pose. 

Although officers have been 
elected, no name has yet been 
selected for the young dealers’ 
group. It is believed the first of 
its kind in the automotive trade 
in the U.S. 

Officers elected at a meeting un- 
der the guidance of Robert M. 
Blanding, secretary of the Milwau- 


Lewis Heads Up Dealers 


At Marshall, Tex. 
MARSHALL, Tex.—Clayton Lewis 
of Lewis Motor Co. (Ford) has been 
elected president of the Marshall 
(Tex.) Automotive Dealers Assn. 
Tom H. Post of Post-Oliphant 
(Studebaker), as vice-president and 
Paul W. Wood, Wood Motor Co. 
(DeSoto), is secretary-treasurer. 











Ke Clea 


about CRIME! 


@ CRIMINALS outnumber police 4 to 1 in 
America today... 


@ 2,500,000 commercial premises, 
where money is handled, are closed 
and unguarded 70% of the time... 


@ $15,000,000, annual cost of CRIME, 
direct and indirect... 


* 





*Underwriters’ Laboratories, Inc. 


A safe is primarily designed to protect your business records from fire. 
A money chest is specially constructed to protect your cash and other 


eae SS 


THE ABOVE FACTS DIRECTLY CONCERN YOU 
you make the mistake of keeping your cash in an ordinary fire-resistive 











Vault Doors at Fort Knox, Ky. 





valuables from direct attack by common burglary methods. 


safe. Then you’re a soft touch for any experienced cracksman. 


Save Money on Burglary Insurance... 


> 


Dealers in principal cities 
Factories: Hamilton, O. 


Largest Builders of Safes 
and Vaults in the World 


Check your protective equipment for cash and business 
records today. Tomorrow may be too late. 


ze Mosler Safe cz 


Main Office: 320 Fifth Avenue, New York 1, N. Y. 


3 


Please send 
Know About 


The Mosler Safe Co., Dept. AN 


320 Fifth Ave., New Yor 
me yor free booklet, “What You Should 


CeO e eee eee eee eee eee 


AGMrO08. oc sccccccccees 


Keep your cash and valuables in a Mosler Armored Steel Money 
Chest. It can save you up to 70% on burglary insurance premiums. 
In fact, it actually pays for itself. Burglars are wise .. . 

they stop when they see a Mosler Money Chest. That’s why 

chain stores install them—display them prominently to 

discourage attempted burglary. 


To safeguard your business records and cash, get the Mosler 
**A” Label Fire-Resistive Safe with burglar-resistive 
chest for the best in dual protection. 





ee 
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Heir-Apparent Group 


Milwaukee Dealers’ Sons and Proteges Form 
Organization for Future Management 









kee County Automobile Dealers 


Assn., are as follows: 


Robert Black, president; Robert 
Barrett, vice-president; Wallace 
Rank, secretary, and Barney 
Browne, treasurer. Black appointed 
a names committee to report at a 
subsequent meeting on suggestions 
to be sought from all county 
dealers. 


A constitution committee was or- 
dered to immediately set up a list 
of by-laws and regulations. 


Fred Black, father of the 
group’s president and also presi- 
dent of the Milwaukee County 
Automobile Dealers Assn., attend- 
ed the election meeting. 


He emphasized that if the group’s 
youthful members got only one idea 
from each of their coming meet- 
ings, such experience would be in- 
valuable to them in the years to 
come. He told the group that the 
success of their organization would 
lead to the formation of many simi- 
lar ones throughout the U. S. 

L. L. Rieselbach, counsel for the 
elder dealer group, has volunteered 
to help the younger group’s consti- 
tution committee draft a workable 
set of rules and regulations. 

He ventured the opinion that the 
|group would prove invaluable in 
providing the opportunity to gain 
knowledge of the automobile indus- 
try to those who someday may be 
| dealers. 


Ohituaries 


Jacob Roth, 76, Dies; 


Vet Cadillac Dealer 

| ERIE, Pa.—Jacob Roth, 76, foun- 
der of Roth Cadillac Co. died 
March 31 at his home here follow- 
|ing an extended illness. Mr. Roth 
was a pioneer automobile dealer 
in this area. 

His company had its origin in 
1892 when Mr. Roth was engaged 
in the bicycle business. Since 1902, 
Roth Co. has been distributors for 
Cadillac in northwestern Pennsyl- 
vania. 








Early Race Promoter, 


Moross. Dead at 75 

LONG BEACH, Calif—Ernest 
Moross, 75, pioneer promoter of au- 
tomobile racing, died here Apr. 4 
of pneumonia. A friend of the late 
Henry Ford, Mr. Moross_ twice 
gained and lost fortunes in his 
checkered career. 

A pioneer promoter of such speed 
classics as the Indianapolis Memo- 
rial Day race, he also managed 
such famous drivers as Barney Old- 
field, Eddie Rickenbacker and 
Powel Crosley. 


Edward E. McMaster 
DETROIT.—Edward E. McMaster, 81, 
retired U. S. Rubber Co. official. died at 
his home here March 15. Mr. McMaster re- 
tired as manufacturers’ sales manager of 
U. 8. Rubber 15 years ago. 
. . . 


Harry W. Jenkins 
BUFFALO.—Harry W. Jenkins, 58, for- 
mer automobile dealer, died March 20 in 
Buffalo general hospital. In 1929, he be- 
came co-owner of Awald-Jenkins Chevrolet 
in Kenmore. 
. . . 


Hal L. Hillman 

PORTLAND, Ore.—-Hal L. Hillman. 56. 
veteran automobile dealer, died at his home 
here of a heart attack. Mr. Hillman 
opened a Studebaker dealership in 1929 and 
operated it continuously until his ‘death. 
He was president of the Portland Automo- 

bile Dealers Assn. in 1947. 

* ~ * 


Ralph M. Mitchell 

OGDEN, Utah.—Ralph M. Mitchell, man- 
ager of R. T. Mitchell Motor Co., died here 
March 29 after a four-month illness. He 
had been with the Mitchell Motor Co. since 
1926, when he was graduated from New 
York university. 

* * * 


James M. Riley 
HOLYOKE, Mass.—James M. Riley, 39, 
sales manager of Herbert W. Scott, Inc., 
local dealer, died March 27 after an emer- 
gency appendectomy. He was a graduate 
of the General Motors Institute. 
* ” * 


Garnet Owen Lee 
LYNCHBURG, Va.—Garnet Owen Lee, 
pioneer Virginia automobile dealer and for 
many years a partner in Apperson-Lee Mo- 
tor Co. (Ford), died here recently. 
* * * 


Charles L. Powell 
SALISBURY, Md.—(UTPS)—Charles Lee 
Powell, veteran automobile dealer, died in 
Peninsula General hospital here following 
a heart attack. 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue, 
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Tillnext Sunday only—a great General 
Motors event—a big postwar Detroit FEATURING 
Auto Show. See the brilliant new lines Thrilling new models of 
obiasy- Seite: te WM eae leech edd 
vick and Cadillac for . See the 
wondrous “Wheel of Fashion.” See ae) ETN S 
the “Cross Roads of America,” the OLDSMOBILE 
Miniature Proving Ground and the BUICK | 
facsimile Train of een. Get in CADILLAC 
and inspect the full-size cab of a GM 
Diesel Locomotive. See the Allison Jet 
; GMC TRUCKS 
Airplane Engine, GM Diesel Engines, 
the new Frigidaire and Delco house- CHEVROLET TRUCKS 
hold appliances, and other GM 


products. See the fascinating Research- FRIGIDAIRE 


Engineering-Styling exhibits and many and DELCO 
other attractions. Life—color—music 


Home Appliances 


an exciting, big show. Don’t miss it. 


RESEARCH - STYLING 


OF i. ENGINEERING and many 
and his Orchestra 


CONVENTION HALL--DETROIT 


Woodward and Cass Avenue Entrances 


10 a. m.—1I1 p. m. Daily; Sunday, Noon to 11 p. m. 
Good Friday, April 15, 3 P.M. to 11 P.M. 
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- DEALERS SELL... 








LSO SERVE | 





For Chevrolet Dealers are good 
neighbors and good citizens as 
well as business leaders 


The Chevrolet Trade-mark is a familiar 
sight in countless communities across the 
nation. To millions of people it symbolizes 
a great American value. To millions it also 
identifies a leader in business and civic 
affairs—the Chevrolet dealer. For Ameri- 
cans are well acquainted with the man who 
sells and services Chevrolet products. They 
know him as a man of business integrity 


...a conscientious and able counselor... 


a friend and good neighbor. They know 
him as a man active in promoting, support- 
ing and participating in civic enterprises. 
They know him as a man interested in the 
welfare of his community, his state and his 
country. He may be a member of the school 
board, a lawyer, a mayor of a town, an 
officer of the state or even a member of 
Congress. But, above all, he is known for 


what he is—a man who serves. 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 









FOB FACTORY 
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Makers Quick to Put 
Bite on Suppliers 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


By A. H. Allen 


peepee AGENTS of all the auto companies, and 
their staffs of buyers, keep keen eyes on price trends of 
basic raw material and they are quick to put the pressure 


on suppliers who use these materials for various types of 
——— el SSCS 


companies. That is only logi- 
cal, for material cost is one 
important element of a parts price. 
What many vendors object to is 
that the pressure on price comes 
the minute material begins to 
weaken, while the supplier may 
be trying to work off a high-price 
inventory, bought up months ago 
at the urgent request of the car 
company. He may be protected by 
stipulations in purchase contracts 
and release authorizations and | 
then again he may not, or the pro- | 








A. H. Allen 





tection may be 
for only 30 to 60 
days. 

Suppliers are 
quick to point out 
that it is not so 
easy to obtain 
higher prices on 
parts the moment 
materials start 
up the scale. At 
this stage, pur- 
chasing agents 


Mes 


showroom is wearing 


@ Automobile dealers from coast to coast have 
proved that the showroom that is “tailored” with 
Pittsburgh Products is the one that is always well- 
dressed. And where a thorough remodeling job 
has been done (not a half-way measure! )—both in- 
side and out—they have been rewarded with the 
immediate attraction of more customers, and their 
sales and profits have increased. Equally important, 
they have found that this has been a sound invest- 
ment in the future of their businesses—not an ex- 
pense. 

These same rewards can come to you. And now 
is the time for you to give serious thought to the 
remodeling of your showroom with Pittsburgh 


Glass and Pittco Store Front Metal. 


Ask your architect for his ideas on the best possi- 
ble application of Pittsburgh Products to your par- 


higher quotations and usually give 
in only grudgingly. 

Of course, if the supplier has 
been fortunate or foresighted 
enough to stock up his material 
inventory at lower price levels, 
then he can carry along his cus- 
tomer for a while in a rising 
market. Chances are, however, 
he will make little inventory 
profit when material costs are 
soaring, and may get stuck for 
plenty when prices slide. 

To many these are just element- 
ary economics and the facts of life 
in the automotive supply business. 
To some of the newcomers in the 
vendor field, who may have started 
up during the war and as yet have 
not had to cut their teeth on in- 
ventory profits and losses, they 
may be proving most disconcerting. 

* + * 


Silencing Engines 


ew OF THE major sources of 
noise in automobile engines is 
the induction of air into the carbu- 
retor, and in current models Pon- 
tiac engineers have devised im- 
proved means to silence this air 
flow. A system of four silencing 
chambers is used, the first called 
a “hiss” chamber which has been 
made more effective by coating 


strenuously resist with neoprene synthetic. Three! 





immediately. 


Days.” 
Name... 


Address 


Seales) a. 


City —_ 


ticular needs. He knows all about these materials 


and will see to it that you get a design that is well- 
planned and economical, Both of you can count on 
our fullest cooperation. And should you prefer it, the 
Pittsburgh Time Payment Plan is available to you 
for arranging payments to suit your convenience. 
Right now, though, why not send for a free copy 
of our store modernization book, “Modern Ways 
for Modern Days”? It contains a wealth of material, 


A REAL INVESTMENT in the 
future of your business—that 
is what remodeling your show- 
room with Pittsburgh Products 
will mean to you. Here is an 
excellent example of the mod- 
ernization of a showroom in 
Kansas City, Kansas, with 
Pittsburgh Products. An open- 
vision design has been utilized 
which makes the entire in- 
terior an eye-catching, sales- 
producing display. Plan now 
to do an adequate moderniza- 
tion job on your showroom. 
it’s the proven way to greater 
success. 

Architects: Bloomgarten & 

Frohwerk, Kansas City, Mo. 


“PITTSBURGH” 
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EMICALS + BRUSHES : 
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JIM SCANLAN'S INDIANAPOLIS DEAL—This is the new showroom of Scanian Sales Co 


(Hudson). Owner Jim 


Scanian designed this showroom to attract maximum attention and 


brilliant night lighting makes it outstanding. He also lights his used-car lot to draw extre 


prospects in the evening. 


other chambers, known as low, 
intermediate and high, are de- 
signed to damp out vibrations in 
the inrushing air through the full 
audible range. 

Notable for their quiet opera- 
tion are the new V-8 engines de- 
veloped by Olds and Cadillac. A 
rugged, beefed-up construction; 
short, hefty crankshaft; hydrau- 
lic valve lifters and numerous 


other revised details all contrib- 


including illustrations and descriptions of remodel- 
ed stores, projected designs by some of the world’s 
foremost architects . . . with many other valuable 
features of interest to retailers. Simply fill in and re- 
turn the coupon below and your copy will be sent 


Pittsburgh Plate Glass Company 
2171-9 Grant Building, Pittsburgh 19, Pa. 


Without obligation on my part, please send me a Free copy of 
yeur book on store modernization, ““Modern Ways for Modern 
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ute to quietness, so much so that 
one Cadillac owner is reported 
to have complained over the loud 
ticking of the clock on the in- 
strument panel while the motor 
was idling. 

= 


Pushbutton Age 

'ABRICATION of rear axle hous- 

ings from two sections of steel 
tubing, as set up at the Ford 
Mound Road plant is a marvel of 
| automaticity, mechanical handling 
|and speed. 

Engineers have installed dozens 
of new devices to handle parts in 
| process and in transit, with the 
| result that hardly a hand is laid 
'on the parts from the time the 
|raw material is brought into the 
| plant until the finished axles are 
'trucked out the gate. 

Two complete and practically 
identical lines of equipment have 
been installed, so that any unex- 
pected breakdown in one element 
|can be quickly taken up by divert- 
ing production to the second of 
|the twin lines. In addition, this 
provides adequate time for main- 
tenance of each line. 

= 7 * 


Automatic Welder 


Bent in Detroit by a company 
which has had years of experi- 
|ence in building similar equipment 
|for the automotive industry, a 60- 
|ton automatic welding machine 
with 68 automatically controlled 
| welding guns for making 164 welds 
|} in 47 seconds on the 22 component 
| steel sections of a half-truss for 
'a Lustron house will be shipped 
shortly. 

It is another striking example of 
| building “brain and brawn” into 
|the machine to do the job better, 
|more quickly and with far less 
|}manual effort. Builder is Multi- 
|Hydromatic Welding & Mfg. Co. 












Pay-as-You-Go 
Highway Plan 


Urged in Maine 


AUGUSTA, Me.—A 15-year, $300,- 
| 000,000 pay-as-you-go road program 
|has been recommended by the 
|Maine highway commission. 

| The plan would keep the six- 
cent-a-gallon state gasoline tax and 
would cover maintenance and gen- 
eral bridge building eXpenses. 

| The group suggested that it get 
| limited borrowing power to stabil- 
|ize income if the revenue drops 
below estimates. 

The commission rejected two 
other long-range proposals. 

One was a 10-year accelerated 
|plan involving the borrowing of 
| $50,000,000 on a 20-year pay-as-you- 
| go policy with a five-cent gas tax. 
It said such a plan was unwork- 
| able. 
| A second program called for a 
| 10-year accelerated plan involving 
|a five-cent tax and borrowing of 
| $74,546,000. The commission ex- 
plained that this project would 
result in excessive charges for 
servicing loans. 
| The commission said total Maine 
highway mileage as of last June 
30 was almost 22,000, with 1,100 
miles unuseable. Of the total, it 
said,, 3,049 miles of state highways 
are 53 percent deficient, 7,100 miles 
of state-aid roads are 37 percent 
deficient, and 10,500 miles of town 
ways and city streets are 83 per- 
cent deficient. 


Mauldin to Build 
Mauldin Buick Co., Greenville, 
S.C., has obtained a building permit 
for construction of a $7,000 garage 

building on N. Academy St. 
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WHY MIDVVEST TRUCK BODIES SELL BETTER 








Hoist installation for swifter, easier dumping is facilitated because 
of the all-steel underframing. Why shovel when you can dump? 





Superior construction provides the dependability and durability a 
farmer needs for hard every-day trucking. Low mounting height due 
to lower steel cross sills. 



















SELL THE BEST 
aaa oe 
ST a 


Whether a combine delivers its load high or low, 
there’s a Mid West heavy-duty Grain Body designed 
to work best with it. Three different heights on 
tight-side sections are available. 





STRONGER, STURDIER, BIGGER, BETTER 


HEAVY-DUTY TRUCK BODIES 


For added dealer profits, greater customer satisfaction and trouble-free operation Mid 
West heavy-duty Grain Bodies are best because of these features: 


it th tl Bee 


UNDERFRAMING—High-tensile steel, scientifically designed, warp-proof, sag-proof, will 
carry more payload. High-tensile steel is 50% stronger and four times as resistant to 
corrosion. May be mounted on any truck, new or used. 


KILN-DRIED HARDWOODS-Selected, carefully milled kiln-dried hardwoods are used 
for flooring, grain-panels and stockracks. 


VERSATILITY—Top rack sections may be lifted off, if truck is to be used for hauling 
grain. Filler strips in front tight-side section may be removed to control ventilation 
when carrying livestock. One truck body performs all farm and hauling duties. 


SAFETY—High racks painted white for added visibility; steel rub-rail provides protection 
all around body; protected corner clearance lights (optional). 


TWO GATES—Standard equipment includes a swing-and-slide end-gate and a positive- 
locking grain door gate. Livestock gate may be slid upward, swung outward, or removed 
entirely for safer, swifter livestock handling. Grain door gate has practical features 
farmers appreciate. 


SELL MIDWES] FOR ADDED PROFITS 


REG. U.S FA 


AND SATISFIED CUSTOMERS 


Match the distinctive sales features—the sturdy construction—the best of materials—with a sales policy that assures 
dealers of a fair and square deal! There’s profits to be made in specifying Mid West heavy-duty, high-quality 
Truck Bodies. Recommend Mid West, every time. 


Write, Wire or Phone for Name of Nearest Distributor 


A few distributorships in selected Territories are Now Available 





MID WEST BODY AND MANUFACTURING DIVISION 


ELECTROGRAPHIC CORPORATION aa ee a RY 
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CHICAGO.—The nation’s top com- 
mercial vehicle drivers improved 
their safety record 105 percent last 
year, according to the results of the 
1948 Miles Per Accident contest of 
the National Safety Council. 

Only 48 accidents were reported 
by 438 drivers who rolled up a total 
of 13,516,595 miles from Jan. 1, 1948, 


ae 


105 Percent Safer 


Nation’s Top Commercial Vehicle Drivers Better 
Their Accident-Free Record in ’48 





AUTOMOTIVE NEWS, APRIL 11, 1949 





to Dec. 31, 1948. Their average of 
28,150 miles per accident is more 
than twice the average of 13,731 
miles per accident for the 12-month 
period of the previous contest. 


The contest was conducted by the 
council to give individual recogni- 
tion to top truck, bus and taxicab 
drivers for the greatest number of 


PACKAGE UNITS 
ANOTHER STEP TO 
ta/oilf STOCK CONTROL AND 
MERCHANDISE SERVICE 


IN STEEL! 


accident-free miles driven in 1948. 
Participants included drivers from 
30 states, the District of Columbia, 
Hawaii and Canada. 

Engraved gold-filled plates of 
wallet size will be awarded to the 
first-place divisional winners by the 
council. These awards will give the 
winners’ names and total miles 


Dallas Hudson Names 2 
Dallas Hudson Co., Dallas, has 
announced the appointment of Em- 
mett Heitt as its sales manager and 
promotion of Roy Pittman, former 
sales manager, to be executive as- 
sistant to president X. R. Gill. 





driven with no accidents resulting 
in property damage or personal in- 
jury. Runners-up in each division 
will receive contest awards of merit. 

The complete list of first and sec- 
ond-place drivers and their acci- 
dent-free miles follows: 


Inter-city truck division: I. W. 
Swain, Transport Co. of (Fort 
Worth) Texas, 129,386 miles; Henry 
Milovich, Permanente (Calif.) Ce- 
ment Co., 118,241. Inter-city bus 
division: B. A. Arnold, Kerrville 
(Tex.) Bus Co., 92,016; R. E. Foy, 
|Kerrville (Tex.) Bus Co., 86,537. 
‘Taxicab division: Merritt Pratt, 


COLOR 


AT NO EXTRA 
COST! 


@ STEEL BINS @ STEEL DISPLAY TABLES @ STEEL BIN ENDS @ STEEL SHELVING --- 


and now STEEL COUNTERS 


New EFFICIENCY plus New SALES APPEAL 


THE MODERN STOCKROOM ARRANGEMENT - 
NEW IN DESIGN - STREAMLINED FOR ACCESS- 


ABILITY - 
REQUIREMENTS. 


PLANOGRAPHED TO 


INVENTORY 


Bin service available through Starbilt Representa- 
tives in key cities of the United States. 


T 
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SEND FOR OUR CATALOG BY RETURN MAIL 


Star Manufacturing Co. 


STORAG 


s 
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EQUIPMENT DIVISION 








North Chicago (Ill.) Cab Co., 52,046; 
Gene Turko, North Chicago (IIl.) 
Cab Co., 51,395. City truck division 
M. M. George, Railway Express 
Agency, Richmond, Va., 30,804; S. T. 
Silver, Railway Express Agency, 
Chattanooga, Tenn., 25,040. 


City bus division: John F. Stew- 
art, Memphis (Tenn.) Street Rail- 
way, 40,100; Michael Printy, St. 
Cloud (Minn.) Bus Lines, 38,308. 
Suburban truck division: George 
Dussl, Federated Co-ops, Inc., 
Cambridge, Minn., 48,000; William 
C. Henderscheid, Federated Co-ops, 
Inc., Cambridge, Minn., 47,000. Sub- 
urban bus division: J. C. Ruther- 
ford, Phoenix (Ariz.) Transporta- 
tion System, 60,046; W. S. Denning, 
Phoenix (Ariz.) Transportation Sys- 
tem, 49,791. School bus division: 
Vernon L. Markusen, Mille Laca 
county schools, Milaca, Minn., 39,- 
880; Henry Rathjen, Fall Creek 
(Wis.) public schools, 20,125. 


Wisconsin Throws 
Spot Check on 
Truck Loadings 


KENOSHA, Wis.—-In this area a 
giant scale, large enough to weigh 
an army tank, has been installed 
for checking on the loads carried 
| by trucks as they go along a cer- 
|tain section of a highway. The 
| truck is stopped and officers weigh 
the load on the truck. 


In a shelter house alongside the 
road an officer gives a signal to 
other officers around an overloaded 
truck. The signal ia this case is 
the drawing of a finger across the 
throat of the officer in the “office,” 
which means the truck is overload- 
ed. So the overloaded truck is di- 
rected to drive onto the grass plot 
alongside the road. 

The truck was going south, Chi- 
cago-bound, so he is to be delayed 
on his trip, as the driver must be 
given papers, showing the amount 
of overload, and the amount of the 
fine to be assessed. 


Drivers and their bosses report- 
edly don’t worry, as they know 
they can easily make up the fines 
on other days by overloading when 
the scales are not in operation. 
Word seems to be passed around 
by means of grapevine. 

Wisconsin does not have enough 
of such weighing stations, one of 
the officers reported. In addition 
to the one at Kenosha there are 
only two others in operation—one 
at Green Bay and the other at 
Tomah, both in distant locations 
upstate. 

One officer declared that as 
many as 75 trucks are weighed in 
an hour at one of these weighing 
stations. At the Kenosha station 
the total number of trucks weighed 
in 1948 was 2,428, on this principal 
highway (U. S. 41) from Wisconsin 
to Chicago, trucks being weighed 
while going north or south. 


Up 24 Percent 


Commerce Dept. Reports 


On Brazil Registry 


WASHINGTON.—Among its 
“highlights in world trade news” 
| released by the Department of 
Commerce last week were the fol- 
lowing automotive industry items: 

Number of motor vehicles in use 
in Brazil in 1948 was more than 
i= percent greater than in 1947. 

Registration on Dec. 31, 1948, in- 
| cluded 123,306 passenger cars, 39,470 
| taxicabs, 145,039 trucks, 10,546 
buses and 16,888 motorcycles. 
| Peru imported 1,185 passenger 
|cars, 562 trucks and 49 buses dur- 
ing 1948. Of these, 1,141 were pas- 
| senger cars and 494 trucks. All the 
four were manufactured in the 
iU. S. 
| Production of rubber goods in 
| the British and U. S. zones of Ger- 
|many in 1948 totaled 135,000 tons, 
75 percent more than in 1947. Out- 
put of motor vehicle tires in 1948 
was 2,000,000 compared with 1,000,- 
000 in 1947, and that of bicycle 
tires was 8,500,000 compared with 
4,000,000. 


New Olds Dealer 


Silaz Motor Co., Conway, Ark., 
has been appointed to handle Olds- 
mobile automobiles there. J. L. 
Martin of Blytheville will be shop 
foreman. 


| 
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The Executive Committee of the Metropolitan Boston Chevrolet Dealers’ Association, with George 
¥. Denny, Jr., moderator of America’s Town Meeting of the Air, behind the mike. From left to right: 


John Burke, Account Executive of Chambers & Wiswell, Inc., agency handling the account; G. G. 
Fullerton, Lloyd G. Small; Mr. Denny; John Mirak, President of the Association; John Delaney. 


For only ‘20 weekly per dealer .. . 
25 Boston Chevrolet Dealers sponsor 


Boston dealers use million-dollar radio forum to 
promote sales and service...to create confidence 


and good will. 


America’s Town Meeting of the Air is broadcast coast 
to coast on the ABC network. In each city, the pro- 
gram can be sponsored locally ... and the sponsor 


pays only his small share of the total cost. 


Town Meeting has many local car dealers among 
its sponsors. The program is ideal for selling cars... 
service...or both. No other program commands such 
respect, confidence and authority. Town Meeting has 
won EVERY major public service award in radio— 
and has the largest audience of any radio forum. It is 
broadcast for a full hour, during the most listened-to 
part of the evening. And five times during the hour, 
each local sponsor has his local announcer deliver his 
sales message to his local audience. Each local spon- 
sor gets the entire credit for sponsorship in his area. 
For complete details about sponsorship in your area, 
ask your local ABC station, or write direct to ABC, 
7 West 66th Street, NYC. 





FRED MILLER, one of the Boston dealers, displays a new Chevrolet—and a sign 
for his million-dollar radio show, America’s Town Meeting of the Air. 


“Town Meeting” pays off in Boston 


After the initial 13 weeks, the 25 Boston Chevrolet 
Dealers renewed their sponsorship . . . proof of their 
success with the program. In the Boston area, on 
station WCOP, the total weekly cost for time and 
talent is $500, or $20 per dealer. (Of course, in 
smaller markets, the cost is less). Network and sta- 
tion supply sponsors with complete promotional 
material. The “Boston Plan’ can be followed by 
dealer groups in any city. You can individually— 
or with other dealers in your city—sponsor America’s 


Town Meeting — to reach your best customers. 


COOPERATIVE PROGRAM DEPT. 
7 West 66th Street, New York, N.Y. 





Town Meeting sign, prominently displayed 
first in the WCOP lobby and then moved to 
the Park Square Building in which Chevrolet 
has its office. This is typical of aggressive 
joint promotion by Chevrolet dealers and 
WCOP. 


ei ave? 


AMERICA’S 
TOWN MEETING OF THE AIR 


Tuesdays, 8:30 pm EST, 7:30 pm Central, 
8:30 pm Mountain and Coast 


Other ABC “local network” shows include 
Headline Edition, Martin Agronsky, Elmer 
Davis, Baukhage Talking, Nancy Craig, 
Harry Wismer, Breakfast in Hollywood, 
Mr. President, George Sokolsky, Piano Play 
house, Dorothy Dix. Write for full details. 


American Broadcasting Company 
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U.S. Maintaining 
Synthetic Plants 
In Standby State 


WASHINGTON.—As a _ security 
measure, the U.S, is maintaining in 
standby condition 236 manufactur- 
ing facilities for the making of syn- 
thetic rubber, Congress was told 
last week. 

A report by the munitions board 
of the national military establish- 
ment said the plants involved com- 
pose a very important part of this 
country’s industrial plant and 
equipment reserve. 

All the plants being held in re- 
serve by the munitions board under 
congressional direction were 
financed with federal funds along 
with the tools and other equipment 
being stored in them. 

Being retained also, the board re- 
ported, are other standby plants 
that produce such materials as bu- 
tadiene and styrene, which go into 
the making of synthetic rubber. 


Culp Bros. Incorporate 
Culp Bros. Auto Sales, Inc., Mor- 
gantown, W. Va., has been organ- 
ized with capital stock of $50,000. 
Incorporators are Kinsey K. Culp, 
Carl C. Culp and Van C. Culp. 





Here is a well tested plan to give you proper control of finance sales: 


Establish a Finance Control Department with one of your own men in charge. 
Make him a specialist, trained to explain and sell the benefits and protections 
of the Universal C.1.T. Protective Plan. Then expose every one of your customers 
to your Finance Control Department specialist. Have him tell the factual story 
of the protections you offer your customer through your finance plan. (To do this 


properly he will use the Universal C.1.T. 12-minute selling system.) 


Dealers now using this plan have actually jumped their percentage of 
finance sales to 50% and more of total sales. You can do the same thing, 


and thereby insure a continuing flow of profitable business for your parts 
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CHEVROLET STUDENTS—W. E. Fish, assistant 
textbooks with students from southern states at. 
rolet Postgraduate School of Modern ~ apy 

welcomed the 43 students, are (left to right): J 
W. Thomas jr., Concord, N. 


formal! 
G. E. Wiley, Thomson, Ga.; Fish; A. 
Ton 


Dyersburg, n. 


Portland Gas Men Unite 
To Fight Cut-Rate Sales 


PORTLAND, Me.—Portland gas- 
oline dealers have declared war on 
those of their colleagues who have 
been selling at cut-rate prices by 
forming an association. Spokesmen 
said the group would seek “en- 
forcement of laws governing un- 


and service departments. 


This is only one feature of the profit program developed as a result of a 
two-year continuing study by Universal C.1.T. of dealer problems and 


opportunities. The completed study is now available in presentation form 


—be sure to see it! 


hei mmare Te fercariovneg Than mnoreey [ 


_ sales manager of Chevrolet, discusses 


of the 24th session of the Chev- 
anagement. Shown with Fish, who 
. L. Weddington II!, Newman, Ga.; 
.. and J. P. Roberts, 


openin 


|fair gasoline sales, unfair trade 
practices and unfair competition.” 


Named officers of the Portland 
Retail Gasoline Dealers Assn. were 
Clayton A. Bucklin, president; P. 
T. Wentworth, treasurer, and War- 
ren E. Winslow, secretary. Officials 
said they hoped to prevent a pos- 
sible price war in the Portland 
area. 





UNIVERSAL C.I.T. 


UNIVERSAL C. I. 


tT. 


CREDIT CORPORATION - 


OVER 300 LOCAL OFFICES 





Dealer Business Counsel 


Operators Wise to Keep Both Eyes Trained 
On Liquid Capital Position 








(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 
vs SAID it before, but permit 
me to say it again: “More auto- 
mobile dealers go broke because of 
lack of liquid working capital than 
any other reason I know of.” 

When a dealer 
starts business, 
his required liquid 
working capital 
standard is firmly 
established by the 
factory before it 
will approve his 
franchise. Fac- 
tories demand 
that such a posi- 
tion be strong. 

After that, a 
dealer is more or 





3. B. Van Tassel 
less on his own in the fight to pre- 
serve a healthy position. And what 
a fight that generally turns out to 


be. Accounts receivable begin to 
pile up when a dealer sells service 
and parts. Notes receivable take 
their share of liquid capital cash 


IN PRINCIPAL CITIES 


position when the dealer accommo- 
dates the short-term notes of 
friends or good customers to save 
them interest costs. 

If the dealer will not accept the 
note, his competitor may, and, of 
course, the dealer does not want 
to lose the deal. 

Then there is the used-car toll on 
liquid working capital. Originally, 
the dealer’s cash position is set up 
on the basis of a 30-day supply of 
used cars. Then, suddenly he runs 
into a slow used-car market. 


The first thing a dealer knows is 
that he has $60,000 worth of used 
cars in stock instead of a projected 
$30,000. Naturally, his immediate 
cash position is impaired by $30,000. 


Then along comes a sales drive by 
the factory on parts and acces- 
Sories. Before the dealer can hardly 
wink, he has $50.000 worth of parts 
and accessories in stock instead of 
the $25.000 which would be more in 
line with his working capital posi- 
tion as projected at the time when 
his franchise was signed. 

ca * aa 


(THERE IS only one way for a 
dealer to stay out of this kind of 
trouble. He must insist on his or- 
ganization buying, selling and trad- 
ing or merchandising in line with 
the ability of his working capital. 
If a dealer wants to expand the 
volume in any part of his business 
and the expansion is justifiably 
sound, he should first determine 


| how much additional working capi- 


tal will be needed. Then before he 
attempts to raise the money, he 
should make certain that the addi- 
tional volume will bring a reason- 
able rate of return on the required 
additional investment. 


The average dealer gets in hot 
water when he attempts to ex- 
pand on the basis of projected 
profit or income which he has not 
as yet realized, or where he at- 
tempts to drain the necessary ex- 
pansion cash from one capital 
account to another. 


One of the fastest ways for a 

dealer to go out of business in pre- 
war days was for him to dissipate 
his liquid working capital by piling 
up a used-car inventory in excess of 
a 30-day supply; or burdening him- 
self with too many slow-moving 
|}Darts and an accounts receivable 
|load of uncollectible items to the 
degree that he could not afford to 
buy or sell new cars. 


When a dealer gets in this kind 
of a financial position, he is on his 
way out. A factory will certainly 
not continue the franchise of a 
dealer who cannot buy and sell new 
cars. 


So, what does a dealer do to 
save his franchise? 


He immediately liquidates frozen 
assets at large cash discounts in 
order to buy and sell more new 
cars. However, he soon finds that 
he is only piling up more used cars. 


He winds up with the sheriff at 
the door anyway, and the factory 
scouting around to find another 
dealer to put in his place. 

(Any questions on business 
management will be gladly an- 
swered by J. B. Van Tasssg1, care 
of Automotive News.) 


Pricing Methods 


| Average Firm’s Goal Reported 
At 10 Percent Net 


CHICAGO.—Gross profit of one- 
third and net profit after taxes of 
|10 percent is the most common 
rule of thumb among executives 
responsible for pricing policies, ac- 
cording to a study of the practices 
of 150 companies released by the 
Dartnell Corp., Chicago publisher 
of business periodicals. 

The basing-point decisions which 
have received so much attention 
in recent months have had “very 
little effect” on the pricing policies 
of most companies, it was said. 

The majority of companies do 
their pricing by a formula which 
takes into account on a percentage 
basis raw material, labor, over- 
head, sales expense, trade discounts 
and profits, but in most cases the 
formula is modified in terms of 
competitive prices, the report said. 
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NO @ says Paul G. Hoffman 


f Administrator of the Economic Co-operation Administration in his first published 
: report on the progress of European recovery. 


After one year of opera- 

tion, The Marshall Plan 

has already paid for itself 

by putting a damper on the fires of 

totalitarianism that threatened to 

destroy democracy in Europe. So says 

the man who directs the spending of the 

billions of dollars that U. S. taxpayers 

have invested in the European Recovery 
Program. 

But what will happen to American 

prosperity when Europe is once again 


competing for world markets? Will the 
breaking down of trade barriers encour- 
aged by the Marshall Plan bring ruin to 
much of American business? And how 
much of our tremendous investment can 
we expect to get back in dollars and cents? 

You’ll find the answer to every ques- 
tion you may have about European 
recovery in Paul G. Hoffman’s first-hand, 
up-to-the-minute report in the April 
issue of THE AMERICAN MAGAZINE— 
now on sale. Read: 








EUROPEAN RECOVERY... Will you get your money’s worth? 
by Paul G. Hoffman 





to say important things 


Pictured here are just a few of the American leaders who, 
like Paul G. Hoffman, have spoken to the American people 
through the pages of THE AMERICAN MAGAZINE. Whether 
they are businessmen or diplomats, educators or legislators, 
they know that their message in THE AMERICAN MAGAZINE 
will reach a responsive, eager audience of the kind of men and 
women who are alert to all that affects their daily lives, their 
jobs, their futures—and their country. So, month in and 
month out, every issue of THE AMERICAN MAGAZINE brings 
its millions of readers authoritative, up-to-the-minute articles 
by important people who turn first to THE AMERICAN MAGa- 
ZINE to say important things. 

































DAVID SARNOFF 
Chairman of the Board 
Radio Corporation of America 


EUGENE HOLMAN 
esident 
Standard Oil Company of New Jersey 


CLARENCE FRANCIS 
Chairman of the Board of Directors 
General Foods Corporation 


KENNETH S. WHERRY 
United States Senator 
from Nebraska 


Where Important Advertisers Turn 
to Sell a Buyers’ Market 


For the same reason that important people turn 
to THE AMERICAN MaGazZInE to talk to the most 
responsive segment of the American public, impor- 
tant advertisers turn to THE AMERICAN MAGAZINE 
to sell the biggest buying segment of the American 
public. This is especially true today, when “‘sellers’ 
markets’’ are rapidly becoming ‘‘buyers’ markets.” 

For no shrewd advertiser needs to be told that 
buyers don’t follow the trend—they start it! And 
no other magazine can equal THE AMERICAN 
MAGAZINE’s multimillion male-female audience of 
wide-awake community leaders! 


mencan 


MAGAZINE 
EVERYTHING'S COMPLETE IN EACH ISSUE 





PHILIP MURRAY BENJAMIN F. FAIRLESS 
President President 
Congress of Industrial Organizations United Stotes Steel Corporation 


HARRY F. BYRD 
United States Senator 
from Virginia 


STYLES BRIDGES 
United States Senator 
from New Hampshire 


April Issue 
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W. STUART SYMINGTON 
Secretary of the 
United States Air Force 


ESTES KEFAUVER 
United States Senator 
from Tennessee 


DR. HARRY D. GIDEONSE 
President of 
Brooklyn College 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y. 
HUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, AND WOMAN'S HOME COMPANION 








Bud Schirmer (Detroit Manager)—H. A. Patterson, The American Magazine, General Motors Building, Detroit 2, Michigan. 


living fell 3.2 percent. The 
drop between Jan. 15 and 
Feb. 15 was 1.1 percent. 

The February decline is signifi- 
cant for two reasons: It was the 
largest drop reported for any sin- 
gle month in the eight years for 
which monthly indexes have been 
calculated; and it was a continua- 
tion of the longest steady decline 
in more than 10 years. Thus, the 
passing of time seems to have all 
but wrecked President Truman’s 
January argument for special anti- 


AUTOMOTIVE WASHINGTON 
Declining HCL Killing 


Truman’s Control Bid 


By William Ullman 


Washington Correspondent 


O* FEB. 15 the consumers’ 
cent of the basic 1935-39 average, the Bureau of Labor 
Statistics stated in a report released last week. The figure, 
it was said, represents the fifth straight month in which 
the index has dropped. In those five months, the cost of 
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price index stood at 169 per- 


FEATURES 21-FOOT FLASHING SIGN—This 
look to cars on display 
flashing neon sign Is vari-color 


change the picture overnight, the 
downward trend has been so 
marked that the only question now 
is whether it will stabilize itself 
at a sound level or lead to too 
much deflation. 

Although living costs are still 
far above prewar, there can be 
no doubt about the “disinflation- 
ary” nature of the immediate sit- 
uation. The index shows that 
practically all the living cost in- 
creases of 1948 have been wiped 
out, The index itself is now down 
to a point 71 percent above the 


inflationary controls. The cost-of- 
‘living index has 
continued to de- 
cline in such a 
way as to suggest 
that the postwar 
period of sky- 
rocketing prices 
is definitely at an 
end in America. 
In fact, leaving 
aside the possibil- 
ity of interna- 
tional develop- 
ments that could 





William Uliman 


at pee by Pontiac, Nanticoke, P 


1949 


showroom gives a “wrapped in seteghons 
a . Th 


. The building cost $50, 


figure for prewar August, 1939, 
and 27 percent above June, 1946, 
when price controls ended. 

The January-February decline, 
caused chiefly by a decrease of 4.1 
percent in food prices, may not 
seem spectacular, but when com- 
bined with the declines of the four 
preceding months and the prospect 
of more drops ahead, it adds up 
to strong evidence that inflation 
has spent itself in the U. S. and 
that the purchasing value of the 
dollar has recovered, and is still 











The Better the Brake—the Safer the Truck! 


When you stop to think about it, no truck is any better than its brakes. 
That’s why so many experienced men in the trucking business insist 
on Bendix-Westinghouse Air Brakes. They know you can rely on 
maximum control instantly—anywhere, any time. And with this 
extra security, trip speeds can be safely increased, heavier pay loads 
carried. On top of that, Bendix-Westinghouse Air Brakes require less 





maintenance. Overhead comes down be- 
cause trucks stay on the job. Add up the 
advantages and you'll agree. It’s good busi- 
ness to install Bendix-Westinghouse Air 
Brakes—the world’s safest power-to-stop. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
ELYRIA, OHIO 




















recovering, in a way that should 
cheer the consuming public. 


Demand Soaked Up 


BASIC reason for this, of 
course, is that our phenomenal 
rate of peacetime production has 
succeeded in overcoming the ex- 
traordinary consumer needs that 
were built up during the period of 
wartime shortages. Supply, in other 
words, has come pretty much into 
balance with demand in nearly all 
fields, and in some cases it is be- 
ginning to exceed demand. The na- 
tural result is that the buying pub- 
lic is not clamoring for goods as 
it once did, and many businesses 
are finding it necessary to step up 
salesmanship in order to hold on 
to customers. In sum, our supply- 
demand situation appears to have 
reached a point where inflationary 
pressures have little or nothing to 
feed upon. 


General opinion of most econ- 
omists, however, is that the down- 
ward trend will level off at a point 
of stability where the cost of liv- 
ing, though substantially lower 
than now, will remain considerably 
higher than prewar. In any case, 
as of the moment, nothing could 
seem more unnecessary than the 
revival of federal controls. 

Meanwhile, President Truman 
says he still wants his anti-infla- 
tion program and higher taxes. He 
cites the recent drop in prices as 
only a temporary let-up in infla- 
tion pressure. At the same time, 
he says his plea for stand-by price 
controls has been a factor in check- 
ing price rises. He thinks a fed- 
eral deficit would be much more 
dangerous to the nation’s economic 
health than a tax increase. 

The President has proposed a $4 
billion boost in income taxes to 
come chiefly from corporations and 
individuals in upper-income brack- 
ets. In addition to stand-by wage- 
price controls, his anti-inflation 


‘| program includes a request for gov- 


ernment authority to build indus- 
trial plants. The President said 
that if Democratic leaders had 
shelved legislation to carry out his 
program, he certainly would have 
been consulted. And, he continued, 
he has not been consulted. 
* * * 


Disability Insurance 


HHARGES that the administra- 

4 tion’s proposals to add tempor- 
ary disability insurance to social 
security may be an “invitation to 
malingering” were aired last week 
before the House Ways and Means 
Committee. 


Rep. Mills, a committee member, 
brought out that proposed tempor- 
ary disability rates in the admin- 
istration bill are much higher than 
unemployment compensation rates 
in many states. 

The Arkansas Democrat as- 
serted that disability insurance 
cannot be operated from Wash- 
ington with a predetermined na- 
tionwide rate without holding out 
a temptation to workers to feign 
illnesses. He thought that tem- 
porary disability insurance ought 
not in any case to be higher 
than unemployment compensa- 
tion rates at state levels. 

Mills also questioned Social Se- 
curity Commissioner Altmeyer 
about how the government plans to 

administer temporary disability in- 
surance. 

Altmeyer explained that wage 
records as now collected could be 
made the basis for compensating 
workers for temporary illness or 
other disability without a great 
deal of additional expense. 

Mills asked Altmeyer whether 
temporary disability would consist 
of inability of a worker to perform 
his own job, or would it be total 
inability to do any work. 

“Could a trumpet player, who 
plays a trumpet for a living, for 
example,” Mills asked, “and who 
has a sore mouth, draw $45 bene- 
fits if he could not blow his trum- 
pet although he would be physi- 
cally capable of doing some other 
work?” 

Altmeyer said such a man would 

(Continued on Page 65, Col. 1) 
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Give your promotion 






extra selling power 
and distinction with 


For the attention-getting and sales-making power 
which you want your newspaper advertising to have in 
the important Chicago territory there is nothing like 
Chicago Tribune newsprint color. Full pages in color 
sep Li agape alle’ cea enable you to present most effectively the beauty 
wah hhh ihe at ahdadhtea and engineering details of your line, and get maximum 


Percentage of expenditures placed 







ba -1o1 oem a2 | 
attention and response from the audience which accounts for the bulk 
of the new cars sold in Chicago and suburbs. 
Py xs In addition, Tribune newsprint color will step up the impact 
and appeal of your advertising in hundreds of cities and towns 


41.6% 26.9% 17.9% 13.3% 
CHICAGO PAPER PAPER PAPER 
TRIBUNE B Cc D 


thruout the middle west where Tribune circulation is a known powerful 
factor in building consumer favor and dealer support. 


Chicago Tribune representatives: W. E. Bates, Penobscot Bidg., Get the fa cts today about Chicago Tribune newsprint color. 

Detroit 26; A. W. Drier, 810 Tribune Tower, Chicago 1 iF E. P. Struhsacker, oe . e 

220 E. 42nd St., New York City 17; Fitzpatrick & Chamberlin, Ask your advertising counsel or a Tribune representative to show 
155 Montgomery St., San Francisco 4; also 448 S. Hill St., Los Angeles 13. - ‘ 

MEMBER: AMERICAN NEWSPAPER ADVERTISING NETWORK, INC., you how newsprint color can help you increase your 

FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY ° ° ° 

NEWSPAPERS, INC. consumer franchise in the important Chicago market. 


Chicago Tribune February average net paid total circulation: Daily, Over 950,000—Sunday, Over 1,650,000. 
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Used Car Auction Prices 


AUTOMOTIVE NEWS, APRIL 11, 1949 _ 





(Eprror’s Note: While we try to eliminate wrecks from all of these 

ioun, the our t oromena serait To orlee is encretal . 
car pro y e h, 

the car is probably loaded with extras). ~ 


DENVER 


(Denver Auto Auction, Inc., Littleton, 
Colo, Sale every Tuesday. Prices are for 
sale of March 29.) 

(Market steady, bidding very active.) 
BUICK—'47 RM 4-dr., $1,750. ‘46 Super 

4-dr., $1,495, $1,530, $1,540. 


CHEVROLET—-'48 FL 
half-ton pickup, $1,330. 
sedan, $1,510; SM 2-dr., $1,275, $1,390, 
$1,430. ‘46 FL aerosedan, $1,320; FA 
2-dr., $1,255. ‘42 4-dr., $800, ‘41 2-dr., 
$740, $845; club coupe, $840; 4-dr., $805. 

DeSOTO—'48 Custom 4-dr., $1,820; Custom 
club coupe, $1,670. 

DODGE—'42 %-ton pickup, $700. 

FORD—’49 (8) station wagon, $2,000, $2,- 
200; (6) Custom 4-dr., $1,670. ‘48 (8) 
8D 4-dr., $1,390; (6) half-ton pickup, 

"47 (8) SD 4-dr., $1,030, $1,100. 

'35 coupe, $260. 


FRAZER—'48 Manhattan 4-dr., $1,550. ’47 


4-dr., $1,035. 
HUDSON—’'46 (6) Commodore 4-dr., $905. 
MERCURY—’49 club coupe, $2,375, $2,425; 
4-dr., $2,045, $2,125. 47 4-dr., $1,400. 
"46 4-dr., $1,170. 
NASH—’'41 (6) Ambassador 2-dr., $490. 
OLDSMOBILE—’48 (68) 4-dr., $1,645. ‘40 
(6) club coupe, $545, ‘38 (8) 2-dr., $375. 
PLYMOUTH—’'49 SD 4-dr., $2,100. °48 SD 


2-dr., $1,500. °47 SD 2-dr., $1,285, $1,- 
330. ‘42 SD club coupe, $765. ‘38 De- 
luxe 2-dr., $210. 


PONTIAC—'42 (8) SL 4-dr., $815. 
STUDEBAKER—'47 Champion Regal 
luxe 2-dr., $1,320. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction, Sale every 
Wednesday. Prices are for sale of March 
30.) 
(Sold 58 units out of 106 offerings.) 
BUICK—’49 Super sedanette, $2,600; RM 

sedan, $2,530, $2,500. ‘46 Super sedan, 


1,505. 

cADILLAC "48 (62) club coupe, $2,875. 

CHEVROLET—'49 SL sedan, $2,080, $2,- 
035, $2,010; FL aerosedan, $2,055, $2,010. 
'48 FL aerosedan, $1,675, $1,640. ‘47 FL 
aerosedan, $1,470, $1,425. ‘46 FL aero- 
sedan, $1,280, $1,255. °40 sedan, $470. 

DeSOTO—'49 Custom club coupe, $2,525; 
Custom sedan, $2,510. 

DODGE—’49 Meadowbrook sedan, $2,260, 
$2,210. ‘48 Custom sedan, $1,650, $1,605. 
‘47 Custom sedan, $1,510. 

FORD—'49 Custom (8) 2-dr., $1,705, $1,- 
665; Custom (8) sedan, $1,735, $1,710. 
'48 SD (8) sedan, $1,475. ‘47 SD (8) 
sedan, $1,120. ‘46 SD (8) 2-dr., $1,085, 
$1,050. °41 Deluxe coupe, $650. ‘40 De- 
luxe 2-dr., $495. 

HUDSON—'48 Commodore sedan, $1,695. 

MERCURY—’49 sedan, $2,190; club coupe, 
$2,220. ‘46 sedan, $1,255. 

OLDSMOBILE—-'49 (98) 2-dr., $2,760. ‘46 
sedanette, $1,230. 

PACKARD —'48 Super sedan, $2,180. 

YLYMOUTH—'49 Deluxe club coupe, $1,- 
900; SD club coupe, $2,000, $1,990, 
$1,965. ‘48 Deluxe sedan, $1,635, $1,605. 
‘47 Deluxe club coupe, $1,335. 

PONTIAC—'49 Streamliner (8) 2-dr., $2,- 
660. ‘48 Streamliners (8) 2-dr., $2,000, 
$1,985. 


De- 


ALBANY, N. Y. 


(Tim Anspach’s Dealer Auto Auction. 
Sale every Monday. Prices are for sale of 
March 28.) 

(Sold 80 units out of 109 offerings.) 

Slightly higher market. Most of cars 

were trom new-car dealers.) 
BUICK—'49 RM 4-dr., $2,810. ‘47 RM 

4-dr., $1,570; Super 4-dr., $1,685; Super 
conv., $1,800; $1,685. ‘46 Super 2-dr., 
$1,435. ‘42 Super 2-dr., $975. ‘41 Spe- 

cial 4-dr., $650; Special conv., $800. ‘39 


Special 4-dr., $370. ‘36 Special 4-dr., 
$110. 
CADILLAC—'46 (60) 4-dr., $1,775. ‘41 


(62) conv., $1,100. °'40 (60) club coupe, 


$250. 
CHEVROLET—’49 SL Special 4-dr., $1,865, 
$1,510, $1,820; one-ton pickup, $1,400. 
°48 SM 2-dr., $1,380; FL aerosedan, $1,- 
665, $1,600. °47 FL aerosedan, $1,430, 
$1,390; FM 4-dr., $1,350, $1,160, $1,185, 
$1,270; FM conv., $1,530; SM 4-dr., $1,- 
240, $1,180. ‘41 SD 2-dr., $660; SD 
conv., $840. ‘40 MD 4-dr., $710. 
CHRYSLER—'48 New Yorker 4-dr., $1,875. 
‘46 Windsor 2-dr., $1,360. ‘41 Royal 4- 
dr., $525. 
DeSOTO—'42 7-passenger 4-dr., $635. 
DODGE—’'49 Meadowbrook 4-dr., $2,150. 
‘48 Custom 4-dr., $1,830. ‘46 Deluxe 
2-dr., $1,250; Custom 4-dr., $1,190. 
FORD—'49 (8) Custom 2-dr., $1,650, $1,- 
610, $1,800. °47 (8) SD 2-dr., $1,230, 
$1,200; (6) Deluxe 2-dr., $1,060. °42 (8) 
SD 4-dr., $610. ‘39 (8) Deluxe 4-dr., 
$410; (8) Deluxe 2-dr., $260. 
FRAZER—'49 Manhattan 4-dr., $1,910. 
LINCOLN—’49 Custom 4-dr., $2,000. 


MERCURY—'48 station wagon, $1,410. °'46 
4-dr., $1,075. 

NASH—’46 (600) 4-dr., $1,010, $1,050, ‘41 
(600) 4-dr., $575. 

OLDSMOBILE—'48 (76) 2-dr., $1,310. ‘46 
(76) 4-dr., $1,310. °41 (76) 2-dr., $570. 

PACKARD — ’'41 4-dr., $600. '40 (180) 
4-dr., $650. 


PLYMOUTH — '48 SD conv., $1,710; SD 
4-dr., $1,610, $1,570. ‘47 SD 4-dr., $1,- 
150, $970, $1,240. ‘46 SD 4-dr., $1,020. 
"40 SD 4-dr., $535. 

PONTIAC—'46 (8) 2-dr., $1,350; (6) 4-dr., 
$1,300. ‘41 (8) 2-dr., $800, $790. ‘40 
(6) 4-dr., $630, $620. ‘39 (8) 4-dr., $690. 

STUDEBAKER—’'48 Regal Deluxe Cham- 
pion 2-dr., $1,540, 


KANSAS CITY 


(Kansas City Automobile Auction. 
every Wednesday. 
March 30.) 

(Sold 181 units out of 324 offerings. 

Market fairly steady. Late model cars 

perhaps a little higher. Older model 

cars, if anything, a little softer.) 
BUICK—RM 4-dr., $2,625; Super sedanette, 
$2,405. ‘48 RM conv., $2,205. ‘47 Super 
2-dr., $1,612. ‘46 Super 4-dr., $1,400, 
$1,412; Super 2-dr., $1,462. 
CHEVROLET—’'49 SD club coupe, $2,012; 
2-dr., $2,000. ‘48 FM club coupe, $1,590; 

FL aerosedan, $1,697, $1,637, $1,560; 8M 

2-dr., $1,507, $1,490, $1,445; SM 4-dr., 


Sale 





Prices are for sale of | 








$1,355, $1,255, $1,105, $1,102; FM 4-dr., 


$1,375, $1,210. 


CHRYSLER — '48 Windsor 4-dr., $1,900. 
‘41 New Yorker 4-dr., $667. 
DeSOTO—’'49 4-dr., $2,525. ‘47 2-dr., §$1,- 


352. ‘46 4-dr., $1,010. 


DODGE—’16 coupe, $1,000. 
$607; 4-dr., $500. 

FORD—'49 (8) 2-dr., $1,765, $1,590, $1,565, 
$1,555; (8) 4-dr., $1,702. ‘48 (8) 2-dr., 
$1,405, $1,310, $1,295, $1,200. ‘47 (8) 
4-dr., $1,097; (8) 2-dr., $1,000; (6) 4-dr., 


’41 club coupe, 


$915, 

HUDSON—'48 (6) 4-dr., $1,615. ‘47 (6) 
2-dr., $880. . 

KAISER—’47 4-dr., $900, $877. 

MERCURY—’49 4-dr., $2,130; 
$1,867. ‘47 conv., $1,545. 

NASH—’49 4-dr., $1,847. ‘46 4-dr., $957, 
$822. 

OLDSMOBILE—’47 (98) 2-dr., $1,250; (76) 
2-dr., $1,202. °42 (76) 2-dr., $840. ‘41 
(76) 4-dr., $875; (98) 4-dr., $805. 

PACKARD—’'42 4-dr., $660. 

PLYMOUTH—’'47 4-dr., $1,607; coupe, §$1,- 
595. ‘41 station wagon, $550. ‘40 4-dr., 
$380. 

PONTIAC—’'48 (6) conv., $1,800. 
2-dr., $1,200. ‘46 (6) 2-dr., $1,357. 
(6) 4-dr., $837. 

ee ‘48 Champion 2-dr., $1,- 


club coupe, 


"47 (6) 
"41 














Super-Safe — that’s you — if you 
order your supply of this Super 
Product now! Yes, there will be more 
Super Pyro — but still not enough to 
satisfy the demand for this super- 
popular anti-freeze. So play it Super- 
Safe — order your Super Pyro now! 
CALL YOUR JOBBER TODAY! 








QUINCY, ILL. 


(Charlie Thale’s Quincy (Ill.) Auto Auc- 
tion. Sale every Fiiday. Prices are for 
sale of Mar. 25.) 

(Volume of turnover increasing. 

steadier.) 

BUICK—’47 RM sedan, $1,400; Super se- 
danette, $1,500. ‘40 Special coupe, $515; 
conv., $675. ‘36 RM sedan, $92. 

CHEVROLET—'48 FL sedan, $1,540; FM 
sedan, $1,475, $1,530, $1,365; FL aero- 

| sedan, $1,675; half-ton pickup, $1,200; 

FM coupe, $1,300. ‘47 SM sedan, $1,160, 

$1,130, $1,205; SM taxi, $830; SM coupe, 

$1,350; FM coupe, $1,005. ‘46 FM sedan, 
$1,105, $1,100, $1,190; SM sedan, $900, 
| $1,075; 1%-ton truck, $550. ‘42 sedan, 
| $765, $800, $855; sedan delivery, $325. 

‘41 coupe, $780; sedan, $700, $830, $580. 

‘40 sedan, $650, $395, $535, $550; half- 

ton pickup, $500; coupe, $400. ‘39 sedan, 

$550, $460, $500, $600; 1%-ton truck, 
$365, $235; coupe, $450. ‘38 1%-ton 
truck, $80. ‘37 sedan, $310, $365, $230, 
$200. ‘35 sedan, $60. °34 sedan, $115. 

"28 sedan, $90. 
DODGE—'49 panel, $1,115; 

$1,450; half-ton pickup, $1,290. 

ton truck, $415. ‘46 sedan, $1,235. 
sedan, $205. ‘37 sedan, $475. 

FORD—'48 sedan, $1,370, $1,270, $1,185. 
‘47 sedan, $1,155, $1,215, $1,195, $1,115. 
‘46 half-ton pickup, $900; sedan, $1,110, 


Prices 


1-ton pickup, 
46 1%- 
"40 


$985. ‘'42 sedan, $655. ‘41 sedan, $580 
$560, $565, $615. ‘39 sedan, $390. ‘37 
sedan, $210. ‘36 sedan, $100. ‘35 sedan, 


ao $170, $290, $130. '34 sedan, $105, 





OLDSMOBILE—'47 sedan, $1,390. ‘46 se- 
dan, $1,110. ‘41 sedan, $700. ‘40 sedan, 
$560. ‘39 coupe, $300. ‘36 sedan, $170. 

PLYMOUTH—'48 sedan, $1,290. ‘46 sedan, 
$1,025, $1,160. ‘39 sedan, $400, $465. 
"36 coupe, $50; sedan, $72. 

‘41 sedan, 











Average Used Car Prices 


(Compiled by Automotive News) 













Apr. 1949 Mar. Feb. 
$1,433 Model (to date) 1949 1949 
$1,308 My. AA. $2,057 $2,108 $2,151 
$1,262 BOGB 0. 2000 1,648 1,661 1,830 
BOGE... 2 oe 1,273 1,308 1,411 
oo 1,186 1,139 1,241 
1942. 732 767 785 
BOUES 600s ces 698 695 726 
BOSD. 2.024. 578 530 597 
Overall —  —_——- 
Apr. (todate) Mar. Feb. Average.. $1,262* $1,308* $1,438* 


*Includes 1949 models, 








(The above figures are cverages of used car auction prices, all 
makes and models, curried regularly in Automotive News.) 






RM 4-dr., $575; Super 4-dr., $550. 
CADILLAC—’'41 (62) 4-dr., $1,125. 


CHEVROLET—'49 SL club coupe, $1,960. 


$610. ‘40 sedan, $485, $520. ‘39 sedan, 


$395, $585, $450. 


STUDEBAKER—'48 Regal Deluxe Cham- 
pion sedan, $1,470. '47 Commander "48 SM club coupe, $1,390, $1,475; FM 
coupe, $1,090, $1,255. | elub coupe, $1,525. ‘47 FL wserosedan, 
MISCELLANEOUS—'38 IHC 1%-ton truck, | $1-450, $1,330; FM 2-dr., $1,260; conv., 
$125, va, 608, 
CHRYSLER—'41 Royal 4-dr., $635; Sura- 
. toga 4-dr., $560. 39 Royal 4-dr., $385, 
LOS ANGELES | $465. ; 
(W. R. Stone Co. Sales twice-weekly, | DeSOTO—'42 Custom club coupe, $825. 


Tuesday-Thursday. ris a , 

eee y  Prives are for Mat. | DODGE—'46 Deluxe 
a - - | $1,295. 

BUICK—'47 Super sedanette, $1,370. ‘41 | FORD—'49 Custom conv., $2,175; 2-dr. 

Super 4-dr., $845; conv., $630); Super | $1,700; club coupe, $1,645. ‘48 Deluxe 

club coupe, $675. ‘40 Special 1-dr., $660; | (Continued on Page 23, Col. 1) 


(Fluid Drive) 4-dr., 





PONTIAC—’'46 sedan, $1,325. 


Compare Super Pyro with any 
other anti-freeze in its price range! 


A The anti-freeze protection of 
Super Pyro is 334% more effective 
than that of most other types! 

z. Super Pyro protects not just 
one or two, but all 7 metals in the 
cooling system. 

3. Super Pyro—due to an exclu- 
sive U. S. I. ingredient—is longer- 
lasting! 

4, Super Pyro has a new freedom 


from odor! 
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ee ee eee ee ee! ee RM sedanette, $1,470; Special sedanette, 

e e $1,525. °46 Super sedan, $1,275. ‘41 OKLAHOMA CITY N.Y.R il A ° 

| Special sedanette, $780. ‘40 Limited se- (Oklahoma City Auto Auction. A. L. ~. heta uction 

} se ar uc ion rices dan, $575. ‘°36 sedan, $250. ‘34 sedan, | Pollock, manager. Sale every Wednesday, D F ll H 

| $215. Prices are for sale of Mar. 22.) raws fu ouse 

CADILLAC—'41 (61) sedanette, $950. aaa ena os . ona steady. NEW YORK.—What may be 

(Continued from Page 22) CHEVROLET—'49 SL special sedan, $1.- | prog 14 ae a portent of things to come oc- 
850, $2,000. °48 SM sedan, $1,365, $1,- -'49 conv., $2,650. ‘47 4-dr., $1.-| curred here when a used-car 
' 40 2- 5. '37 2 2 275; FL sedan, $1,425; aerosedan, $1,550. | 710, $1,530. '46 Super 4-dr., $1,360. 42 

conv., $1,350. 47 Deluxe club coupe, $715. 40 2-dr., $505. 37 2-dr., 2 at ots; , , ; : , . 2-dr., $600. °40 4-4 310. °37 4-d ti fo rs onl 
$1,250; SD 4-dr., $1,205. ‘46 SD club| $285. 47 FM sedan, $1,225, $1,260; FL aero-| 20h ' -dr., $310. -dr.,| auction for consumers only re- 
coupe, $1,155; Deluxe (6) 2-dr., $1,005, | CROSLEY—'47 2-dr., $295. sedan, $1,400, $1,300; conv., $1.525. ‘46 . portedly drew over 1,000 people 
$950. "42 (6) 4-dr., $630. ma o FM club coupe, $1,195, $1,160; SM sedan, | CHEVROLET—'48 SM 2-dr., $1,550, $1,- to Bish Nash Co 1739 

“Ae a oa. ee: wleneo se $1,050. °42 sedan, $900, $700. 475; FM 4-dr., $1,450; 2-dr., $1,315; club op Nas FP» 

HUDSON—'46 Super (6) 2-dr., $920; (8) | FORD—'49 Custom (8) club coupe. $1.725. | CHRYSLER’ ooo, | coupe, $1,470, $1,495; conv., $1,555. '47| Broadway. Buyers were so nu- 
4-dr., $850, $840. 41 Super (6) 4-dr. ‘47 : a. CHRYSLER—’'49 New Yorker sedan, $1, ‘ 

** , ’ 47 SD 2-dr., $1,115; 2-dr., $1,180; club | — 2 rie FL aerosedan, $1,480, $1,350, $1,355; FM merous they were bidding on 
$395. cou $1,215. ‘41 (8) 2-d 275. ° CROSLEY—'46 sedan, $270. 19) 
pe, ) r., $275. °39 club coupe, $1,400, $1,025, $1,185, $1,120, cars they couldn’t see. 

LINCOLN—'46 4-dr., $1,225. Deluxe business coupe (like new), $610. | DeSOTO—'49 Custom club coupe, $2,460, $1,000. °46 2-dr., $1,115, $1,105, $1,060. 

MEROURY—'48 4-dr., $1,365. ‘47 4-dr., | FRAZER—'47 4-dr., $1,210. $2,360. '41 sedan, $635. CHRYSLER—'48 Town & Country conv Although demand was great 
$1,325. ‘46 conv., $1,280; club coupe, | HUDSON—'46 Commodore (6) 4-dr., $985. | DODGE—'49 Coronet club coupe, $2,100. $1,775. '41 4-dr., $600. ‘40 4-dr $415. for cars around $1,000 and un- 
$1,205. '37 4-dr., $85. '45 half-ton pickup, $560. ‘39 sedan, | nesOTO—'41 4-dr., $445. re i t ailab! t th 

OLDSMOBILE—'46 (98) (Hydra.) sedan- | KAISER—'47 4-dr., $1,050. $450, $375. °37 sedan, $315, $200. ‘36 d weet er, Tew were av ie a8 e 
ette, $1,375, °41 4-dr., $680; club coupe, | LINCOLN—'47 club coupe, $1,400. wrecker, $295. DODGE—'49 4-dr., $2,305. ‘48 club coupe.| sale. A few of the prices paid 
$765, $725. °39 4-dr., $455. MERCURY—'49 4-dr., $2,000. ‘47 4-dr., | FORD—'49 Deluxe business coupe, $1,425; | $1,570. '46 4-dr., $1,050. ‘40 Deluxe| wore: 48 Buick Super 4-dr. 

PACKARD—'46 (160) Clipper 4-dr., $1,385, | $1,315; club coupe, $1,450. ‘41 2-dr.,| Custom sedan, $1,610, $1,655. ‘48 SD/|_ 4-dr., $440. °36 pickup, $115. $2,000; °48 Ch let i. 
'42 Clipper sedanette, $675. ‘41 .110)| _ $275. sedan, $1,260. °47 Deluxe sedan, $1 055. | FORD—'49 2-dr., $1,410. ‘47 SD 4-dr., ae evrolet conv., $1,- 
2-dr., $590. NASH —'48 (600) 4-dr., $1,160. '46 SD sedan, $985; Deluxe sedan, $935. $1,190, $1,170, $1,010. ‘46 2-dr., $1,080,| 875; ’46 Ford conv., $1,350; 48 

PLYMOUTH—'46 SD 4-dr., $1,060. “42 sD | PLYMOUTH "4s SD club coupe, $1,380, | "41 sedan, $510, $600, $595; conv., $800. | 2 at $980; club coupe. $1,115. '41 2-dr.,| Nash 600 4-dr., $1,500; 48 Nash 
2-dr., $775. '41 SD 4-dr., $555, $565, $1,435. 42 SD 2-dr., $670. | 40 conv., $565, $650. ‘39 Deluxe sedan, $800, 2 at $750, $660; club coupe, $615; 600 2-d $1,500; 48 Nash A 
$550, $570; Deluxe coupe, $670. PONTIAC—'48 SL 4-dr., $1,510. ‘37 4-dr., $525, $450. °'37 conv., $340; sedan, $250. pickup, $585. r., ; as! m- 

PONTIAC—'47 sedanette, $1,510. ‘46 SL|_ $270. Bi) ors 36 sedan, $135, $410, $100, $200. FRAZER—'48 4-dr., $1,370. bassador 4-dr., $1,600; ’41 Olds- 
4-dr., $1,280. °41 4-dr., $750, $760. STUDEBAKER—'49 half-ton pickup, $1,- | KAISER—’'48 sedan, $1,325. HUDSON—’ 48 mobile (98) 4-dr., $1,100; ’41 

STUDEBAKER—’48 Champion 4-dr., 2 at| 360. ‘48 Champion Regal club coupe, | MERCURY—'48 club coupe, $1,450. N—-'49 4-dr., $2,100. °48 4-dr., $1,- P 7 ees” 
$1,500. °40 Champion 4-dr., $495. $1,605; 2-dr.,. $1,500, $1,485. ‘47 Cham- | OLDSMOBILE — '47 (98) sedan, $1,575; 545. °46 2-dr., $875. ‘ackard (165) conv., $925, and 

picn nr a. $1,455, $1,380; (66) club coupe, $1,425, $1,500; (76) se- Kanan (7 Custom 4-dr., $1,025, "48 Pontiac 4-dr., $1,925. 
+ -dr., : » . . $1,370. °46 half- dan, $1,425. ‘38 sedan, $340. ‘37 sedan, ERC —'49 4-dr., $2,050; club coupe, 
SOUTH BEND ton C & C, $500. $325, $175. $2,110. 48 club coupe, $1,405. '46 4-dr.. During the three-hour sale, 38 
(South Bend (Ind.) Auto Auction, Inc, | MISCELLANEOUS—'49 International half- | PLYMOUTH—'49 SD sedan, $2,060. ‘47| $975. ‘41 4-dr., $795. ‘39 club coupe,| ®utomobiles were sold for a total 
Sale every Friday. Prices are for sale of | ton pickup, $1,365, sedan, $1,170, $1,225. ‘46 SD club coupe, $525. dollar volume of about $55,000, 
Mar, 25.) | $1,225, $1,200, $1,140. ‘41 sedan, $525, | NASH—'49 4-dr., $1,860. it was said. 
(Prices steady. Buyers trying to buy CONCORD | $425, $475. OLDSMOBILE—’48 club coupe, $2,025. ‘40 
lower. Sold 46 out of 86 offerings.) " PONTIAC—'49 SL (6) sedanette, $2,400.| 4-dr., $510. 

BUICK—'49 Super 2-dr., $2,490. ‘48 Super (Concord (Mass.) Auto Auction, Inc.| ‘'41 (8) sedan, $1,025, $650; (6) club | PLYMOUTH—'49 SD 4-dr.. 2 at $2,035, cou $1,000. °41 2-ar., $740. °40 2-4 
station wagon, $2,000. Sale twice-weekly. Prices are for Mar. 25- coupe, $805. ‘40 (6) club coupe, $425, $2,025, ‘48 SD 4-dr., $1,250. ‘47 4-dr., $540." "37 2-dr $220 r., , Ge... 

CHEVROLET__"49 ‘SL 2-dr., $1,825. '47| 28.) | __ $730. ‘37 club coupe, $160. $1,030. '46 SD 4-dr., $905. "42 Special | ertpeRAKER— 47 4-dr., $1,335. *46 club 
SL 2-dr., $1,280; SM 2-dr., $1,195, $1,- (Sold 155 out of 290 units.) WILLYS—’48 station wagon, $1,250; Jeep 4-dr., $670. °41 2-dr., $400, $450. R— iy FE eee clu 


265; 4-dr., $1,200. ‘41 SM 2-dr., $670,!BUICK—'49 Super sedanette. $2,360. ‘47! (with snow plow), $860. PONTIAC — "46 2-dr.,' $1,085. "46 club) go5b® $900. "42 4-dr., $610. ‘41 2-dr., 


— ae —— —— ‘ict en ee WILLYS—’'41 4-dr., $280. 
MISCELLANEOUS—'47 GMC %-ton pick- 
up, $765. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Tuesday. Prices are for sale of Mar. 29.) 
(More cars needed. Western buyers 
returning. Market steady. Sold 78 

cars out of 138 offerings.) 

BUICK—’49 Super 4-dr., $2,515, $2,475; 
RM 4-dr., $2,645, $2,660. ’'48 Super 4-dr., 
$1,985, $1,945. °42 Super sedanette, $975. 


This Super Product deserves a ne ee eee 


CADILLAC—'48 (62) 4-dr., $2,910, $2,900. 
e 9 ! CHEVROLET—’'49 Deluxe aerosedan, $2.,- 
super promotion . . . and it’s all set! 170, $2,130, $2,090. '48 FL aerosedan, 
$1,590, $1,565, $1,550; SM 2-dr., $1,'I75, 
Ss ill ll S P oe %-ton pickup, $1,325, $1,295. ‘47 
'yro M 4-dr., $1,285, $1,335. ‘46 FL aero- 
uper posters wi se uper sedan, $1,125, $1,100, $1,090. ‘42 FL 
iene. $885. 
C YSLER — '49 Windsor 4-dr., $3,010, 
to over 41,300,000 people. Super $2,985. '46 Windsor 4-dr., $1,275. ‘41 
Royal 4-dr., $500. 
° a DeSOTO—’49 Custom 4-dr., $2,590, $2,585, 
color ads in Look, Collier’s and the $2,575. 39 4-dr., $330. 
ae th Coronet 4-dr., 2 at $2,385, 
- . » . 48 Custom 4-dr., $1,795, $1,775. 
Saturd Evening P will 46 Custom 4-dr., $1,175, $1,125. 

t ay e 8 ost sell FORD—'49 Custom 4-dr., $2,155, $2,110, 
—t conv., $2,100, $1,975. ‘46 Deluxe 
| -dr., $950. ‘41 Super 2-dr., $745, $660. 

Super Pyro to over 130,446,000 "40 Deluxe 2-dr., $645. ‘39 Deluxe conv., 
hens 2-dr., $490, $475. 
° UDSON—’46 2-dr., $425. 
readers! Super newspaper ads every OLDSMOBILE—'48 (66) club sedan. $1,740. 
"42 (98) 4-dr., $800. °40 4-dr., $690. 






























a PACKARD—’41 (120) 4-dr., $425. 
week will sell Super Pyro 149,908,- PLYMOUTH—'49 SD 4-dr., $2,100, $2,085, 
ee tne eee he Dek ‘41 De- 
uxe 4-dr., ° le . eluxe conv., 
- i ! ? ! $485. 
712 times! That’s Super Power! plies 260 Genie tn, thane a 
Chieftain 4-dr., $2,645, $2,575. "41 (8) 


And that’s what’s going to send sedanette, $705. 
: , -" LOUISVILLE 
peogte right tito your stele ibe SER Eg Beton pete coves 


Mar, 22.) 
(Sold 81 units out of 144 offerings.) 
BUICK—'48 Super sedan. $2,015. ‘41 se- 
dan, $850. ‘37 sedan, $220. 


CHEVROLET—'48 FL aero sedan, $1,630; 
FM sedan, $1,420. ‘47 FM sedan, $1,315, 
$1,215. ‘46 FM sedan, $1,170, $1,100. 
‘41 sedan, $895, $810, $840. ‘40 sedan, 
$630, $510. ‘39 sedan, $570. ‘37 sedan, 
$350, $380. 

CHRYSLER —- '47 Windsor sedan, $1,410. 
‘42 sedan, $755. 

DeSOTO——'39 sedan, $340. 

DODGE—’'39 sedan, $280. 

FORD—’'48 (8) sedan, $1,225. ‘47 SD se- 
dan, $1,080. ‘42 sedan, $425. ‘41 sedan, 
$735, $450. ‘40 sedan, $600, $500. ‘37 
sedan, $380, $225. 

MERCURY—’41 sedan, $600. 

OLDSMOBILE—'42 sedan, $550. 

PLYMOUTH—'49 SD sedan, $1,990, $1,875. 
‘47 sedan, $960. ‘37 sedan, $180, $130 
‘35 sedan, $300. 

| PONTIAC—'47 sedan, $1,425. ‘46 sedan, 

$1,200. ‘41 sedan, $565, $400. 39 se- 

dan, $400. ‘37 sedan, $155. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Mar. 25.) 
178 cars sold out of 304 offerings.) 
BUICK—'49 Super sedan, $2,775. ‘48 RM 
sedanette, $2,025; Super sedan, $1,937. 
‘46 Super sedan, $1,300, $1,350; RM se- 
| dan, $1,300. 
CADILLAC—'47 (62) sedan, $2,550. 


CHEVROLET —'49 half-ton pickup, $1,425, 
$1,410; SL Special sedan, $1,925; FL De- 


Super-Safe Super Pyro! 








luxe sedan, §2,050, $2,000. ‘48 FL aero- 
sedan, $1,670, $1,650, 2 at $1,625, 3 at 
$1,600; FM club coupe, $1,600. ‘47 FM 


sedan, $1,280, $1,250, $1,200, $1,150, $1,- 
050; SM sedan, $1,250, $1,140. ‘46 FM 
sedan, $1,150, $1,030; SM sedan, $1,080, 
$1,075, $1,000, $875. 
CHRYSLER—'49 Windsor club soupe, §&2, 
| 650. ‘48 Traveler sedan, $1,900. "47 
Windsor sedan, $1,315; club coupe, $1,175. 


DesOTO—'49 Custom club coupe, $2,600 
‘48 Custom sedan, $1,500. 

| DODGE—'49 Meadowbrook sedan, $2,225; 

Coronet sedan, $2,400, $2,330. ‘48 half- 

ton pickup, $850; commercial chassis sta- 

tion wagon, $1,200; Custom sedan, $1,550. 

‘46 Custom sedan, $1,100. 


FORD—’'49 Custom (8) sedan, $1,780, $1,- 
| 735, $1,675, $1,650, $1,575; club coupe, 
$1,700, $1,575, $1.670; Standard (8) se- 
dan, $1,640, $1,605, $1,600. ‘48 SD se- 
dan, $1,375, $1,312, $1,280, $1,275, $1,250. 
'47 SD conv., $1,295; sedan, $1,125, $1,- 
050, $1,000, $875. °46 SD (6) sedan 


(Continued on Page 71, Col, 1) 
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Used-Car Notes 





Hayward as President 
OMAHA.—Ray Hayward, Omaha 


at the group’s annual convention 


and Al Lentz. The association voted | department. 











COLUMBUS, O, — The Franklin 


s * tc 
DeSoto Debut Marks Opening) tor co, Inc, 1028 Harrison Ave, | CURtY Used Car Dealers Assn. has| Pa. Dealer Indicted 


Of Sala in Florida Panama City, Fla. Estimated cost ficers: Harold Strait, president; In Bank Bond Thefts 
First showing of the 1949 DeSoto | f the dealership exceeds $30,000. | Peter Goodin, vice-president; Chas.| ERIE, Pa.—A federal grand jury 
Sparks, treasurer, and Kenneth! here has indicted Arthur A. Rocco, 


| Over 2,000,000 Eireulation 


A big reason why... 


marked formal opening of Sala Mo-| R. L. Sala is president. 


HOUSEHOLD 
wow! 


cy Your sales are where the home is, and the 
us Wo NAY big home market is small cities and towns. 
ee a ee , Here are 60% of all non-farm homes—here 
t cet rek. are HOUSEHOLD'S 2,000,000 active fami- 

. : lies— more than 70% of them home-owners! 


But that’s not all. These families are dig. 
HOUSEHOLD'S parents average 2.3 chil- 
dren—live in bigger houses (average over 
6 rooms). No wonder this market is tre- 
mendous! And today buying power is the 
greatest in history! 


HOUSEHOLD'S idea-planned editorial 
features GO AFTER these sales with 382 
“‘buy-ideas” per issue—backing up advertis- 
ers, planting the urge to buy. Here’s a sell- 
ing combination that’s more reason than ever 
why “success is a HOUSEHOLD word!” 





and e Tremendous increase in four-color advertising! 
Circulation 
1948 advertising revenue up 35% over 1947! 


isn’t all that’s 
Yet you still pay the lowest cost per thousand—$2.40 
growing! for black and white, $3.20 for four colors! 


Over two hundred new accounts in less than a year! 


Capper Publications, Inc., Topeka, Kansas 


HOUSEHOLD 


a magazine of ation for small cities. and Towne 





Nebraska Group Elects Rockwell, secretary. The purpose of | ago. 
the organization is to promote fair 
business practices, Strait said. 
* + 


dealer, was elected president of the | Cleveland Dealers Ask City 
Nebraska Used Car Dealers Assn. To Police Curbstoners 


here. Joe Pascale was elected vice-| CLEVELAND.—Cleveland’s used- 
president and Bert Miller, secre-|car dealers are seeking council ac- 
tary. Edward Rosen was reelected |tion to curb “fly-by-night” opera- 
treasurer. tors. The Used Car Dealers Assn. 

Elected directors were: Cliff Nel-|#%ked councilman Harry Jaffe to 
sen, William Able, John Markel, | introduce an amendment to a cur- 
Merle Meeks, Jake Wine, Earl Fos-|Tent law asking dealers to report 
ter, Orville Parrish, A. M. Lovell| ll purchased cars to the police 


to request Gov. Val Peterson to ap-| The statute, dating back to 1917, 
point an exclusive used-car dealer | W88 written to prevent the transfer 


to the state’s motor vehicle advisory | Of stolen autos. Now, UCDA wants 
board. the city to license all used-car deal- 


lay claim to delivering the rat 1949 Plymouth inthe U.S. at 1201 am March 16: DeVoo ow Previa 

claim eliverin rs i %, 201 a.m. , 

te shown delivering the car to Mrs. Frank J. Geishecker, wife of a Dedham Cadaesnen The Strait N Pres vas tion be aa o aaa pe ty 
dealership also handles GMC trucks. Of Ohio County Assn. requirements and hidden defect oy 








a 34-year-old Homer City (Pa.) 
used-car dealer, on charges of be- 
ing involved in a ring which al- 
legedly stole bonds from banks and 
a Vineland (N. J.) man two years 











He was accused of “transport- 
ing” and receiving $194,000 in stolen 
government securities, most of 
which were easily negotiable since 
they were Home Owners Loan 
Corp. or U. 8S. Treasury bonds. 

According to FBI agents, the 
ring stole a total of $244,000 in 
bonds from the Bank of America, 
Los Angeles; the Union National 
bank, Newark, and the Modern In- 
dustrial bank, New York. 

* 


Simon Isn't Simple 
Fake Phone Call Traps 


Car Theft Suspect 
BUFFALO.—“Simple Simon” 


ers and obtain a closer check of isn’t so simple. He has proved his 


acuteness with an adroit maneuver 
that trapped an auto theft suspect. 

Edward H. Simon, used-car deal- 
er operating under the name of 
“Simple Simon” at 1235 Main St. 
was in his showroom when three 
men entered and offered to sell a 
1940 model. The man who repre- 
sented himself as the car’s owner 
said he had no title, that he had 
obtained the car from his sister in 
Pennsylvania. He insisted on cash. 
Simon was suspicious. 

“Tll call my partner and have 
him bring down some cash,” he 
told the trio. He went to the phone 
and dialed Detective Sgt. Guy C. 
Dewey. He pretended Sgt. Dewey 
was his “partner.” 

“Bring in some cash right away,” 
Simon said. “We have a car offered 
~-. no title... get the cash... 
no title . . .” Sgt. Dewey got the 
idea He dispatched detectives and 
they arrested a man who identified 
himself as Frank S Kelly, 22. His 
associates, Wallace DeLeary, 38, 
and Robert Loft, 39. were taken 
as material witnesses. 

Subsequent investigation dis- 
closed the auto had been stolen. 


Vehicle Financing 
Rises in Canada 


During February 


OTTAWA. — The Canadian gov- 
ernment reports that financing of 
new motor vehicles in Canada dur- 
ing February totaled 3,612 units 
valued at $5,462,738, compared with 
3,203 units for $4,587,230 in the 
same month last year. 

February, 1949, financing repre- 
sented a 12.8 percent unit gain and 
a 19.1 percent increase in amount 
of financing over the 1948 month. 

There were 2,067 new _ cars 
financed in February, 1949, for $2,- 
918,886, compared with 1,813 in the 
same month a year ago for $2,278,- 
638. This was a 14 percent unit 
gain and a 28.1 percent value in- 
crease. 

The 1,545 new commercial vehi- 
cles financed for $2,543,852, com- 
pared with 1,390 for $2,308,592 in 
the same month last year. In that 
category, units were up 11.2 percent 
and finance value up 10.2 percent. 

Used-vehicle financing also ran 
well ahead of 1948 volume. In Feb- 
ruary, 1949, there were 6,955 such 
sales involving the financing of 
$4,939,578, compared with 5,497 in 
the same 1948 month for $3,477,138. 

Used-car sales in February, 1949, 
involved 5,544 units for $3,671,506, 
compared with 4,375 in February, 
1948, with a finance value of $2,- 
572,527. 





Fisher hams Contract 


For Pittsburgh Plant 

DETROIT. — Contract for con- 
struction of the new Fisher Body 
fabricating plant near Pittsburgh 
j}has been let to Ragnar-Benson, 
|Inc., Chicago, and work on the 
building is slated to begin imme- 
diately, J. J. Cronin, general man- 
ager of Fisher Body, reports. 

Site of the new plant is a 68-acre 
tract fronting on Lebanon School 
road (formerly known as Camden 
Hill road) directly across from the 
Irvin Works, Carnegie-Illinois Steel 
Corp., in Mifflin Township. Level- 
ing and preparation of the plant 
site has been nearly completed, 
Cronin said, and installation of pil- 
ing and footings has begun. 


William Ullman, Washington correspon- 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends 
in the nation’s capital every week, 
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W. F. DUCKWORTH says: 


J. W. SMITH says: 
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fo" PROTECTIO 


These successful authorized dealers . . . 
and 5,268 of their fellow dealers through- 


out the nation. . . say: 


“On the basis of coverage, wide experience with 
dealers, and economy — Universal Underwriters is 


preferred protection!” 


“Savings and Specialization!” 


W. F. ‘Duck” Duckworth’s career has run the gamut from parts clerk to 
dealer. He has held manufacturing and sales jobs, served as assistant branch 
manager and branch manager of the Ford Motor Co. in Charlotte, N. C., 
Memphis, Tenn., and Norfolk, Virginia. Widely known throughout the south- 
eastern states, “Duck” has worked with more than 1,000 Ford dealers. His 
own beautiful dealership is of fire-resistive, brick construction, totaling ap- 
proximately 76,000 square feet. He likes golf, baseball, and Universal Under- 
writers specialization, savings, and fairness in settling claims. Served as 
deputy regional director of the War Production Board, Cleveland, Ohio, 
during World War II. He was twice President of the Norfolk-Portsmouth 
Auto Dealers Association, and is a director of the Merchants and Planters 
Bank, Norfolk. 


“Large Savings and Specialization!” 


“Bill” Smith’s pet hobby is selling automobiles. And his hobby has been suc- 
cessful. In 1940-1941 his company was outstanding in sales of Dodge products 
in South Carolina. “Bill’s” new building is less than two years old, fire- 
resistive, concrete-block construction. Mr. Smith has had 36 years of auto- 
motive experience all as a dealer-partner, or full owner. Well-known and 
liked throughout the state, he is a member of N. A. D. A., and a former 
director of the South Carolina Automobile Dealers Association. “Bill” joined 
the Universal Underwriters family eight years ago, prefers our large divi- 
dend savings and specialization. 


A. C. HALL says: “Knowledge of the Dealer's Problems!” 


A. C. Hall, President of the Hall Chevrolet Company, Milwaukee, is at the 
present time president of the Wisconsin Automobile Dealers Association and 
a veteran dealer of thirty-five years of automotive merchandising experience. 
Mr. Hall has taken a very active part in civic affairs. During World War II 
he was given a citation with two other automobile dealers for enlisting 4450 
service mechanics and 134 officers in the Ordnance Division. He is u past 
District Governor of Kiwanis International and past president and for the 
last eighteen years secretary of the board of directors of the Milwaukee 
County YMCA. For recreation he enjoys hunting, fishing and golf. Mr. Hall 
has been a Universal Underwriter subscriber for the past ten years and 
heartily endorses the specialization in the insurance problems of the author- 
ized dealer. 


BRYAN PACKARD says: “Prompt Settlement of Losses!” 


Twenty-six years a Ford dealer, Bryan Packard has eight key employees who 
have been associated with him for 19 years or more. He is past President of 
the Chamber of Commerce, Rotary Club, and Chairman of the 4-H Club. The 
Bryan Packard Motor Company is housed in a well built, brick building with 
completely remodeled office, sales room, and garage. A tractor and implement 
shop is housed in a Quonset Hut 40’ x 160’ for display and storage of 
tractors and implements. Bryan Packard suffered one fire loss, and in his 
words: “The fire occurred on Thursday; settlement was made on Friday; 
and I was open for business Saturday.” Bryan Packard advises and prac- 
tices a well-sustained public relations program. 


Why not share the benefits of specialized fire insurance protection designed 
expressly for the authorized automobile dealers? Write today! 


UNIVERSAL UNDERWRITERS 


1205 National Bank Commerce 


FIRE, WINDSTORM 
and ALLIED LINES 


509 Terminal Sales Bldg. 


Portland 5, Oregon Norfolk, Virginia 


FOR 


Here’s 


Why- 








A. C. Hall 
President 





Bryan Packard 
President 


HOME OFFICE: 1000 R. A. Long Bidg., 


N 
fof” RISKS 


Universal Underwriters is the only fire insurance 
organization in the world founded for, and dedicated 
to, the protection of the authorized automobile dealer. 

Modern, simplified forms and methods... plus 27 
years of experience in providing sound fire insurance 
protection for many thousands of authorized auto- 
mobile dealers . .. means broader, stronger protection. 

Every dealer ... every year for 27 consecutive 
years ... has received annual dividends that have 
never been less than 30 cents of every fire insurance 
premium dollar. 


ee 2 


Hall Chevrolet Co., Inc., 3208 W. North Ave., Milwaukee, Wisc. 





i, 





Bryan Packard Motor Co., Wellington, Kansas 





Kansas City 6, Missouri Beverly Hills, Calif. 


8948 Wilshire Boulevard 


26 
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Best Buyers Are Best Sellers roe 





Auto Market Page 


By Bob Finlay 
Managing Editor 
DETROIT.—An analysis of 1948 
operations of 13 used-car dealers 
indicates that profitable operation 
hinges on wise buying. 

Of the eight dealers who pur- 
chased cars at less than the aver- 
age ($86.42 per $100 of sales), six 
wound up with net profits higher 
than the average ($2.93 per $100 
of sales). The other two had been 
in business only six and two 
months, respectively. 

Five dealers bought cars at more 





Crosley Forecasts 


Spring Sales Boom 
CINCINNATI. (UTPS)—Powel 
Crosley jr., president of Crosley 
Corp., forecasts that spring will 
bring a return of new-car buy- 
ing to the high levels of 1948. 
Production at his company is 
estimated at 4,090 cars a month. 





a 


than the average, and all showed 
net profits less than the average. 
One had a loss. 

The figures, which were prepared 
by Saul Parker, Detroit CPA, also 
show that the average dealer spent 
$3.98 of each $100 of sales to recon- 
dition cars. 

Another significant point was 
that the dealer reserve on finance 
deals was a negligible factor in 
most cases, averaging 50 cents 
per $100 in sales. This would 
amount to $10 on a $2,000 car. 
Two of the 13 dealers refused to 

take any reserve, apparently be- 
cause they did not want to risk loss 
of customer goodwill under a Mich- 
igan regulation which requires that 
all charges be itemized. 

Highest reserve taken was $1.93 
per $100. Others were .34, 1.30, .49, 
88, .57, 1.04, 1.38, .45, .69, .23. 

The dealer who paid least for 
his cars, $75.33 of each $100 in 
sales, spent most on recondition- 
ing, $8.38 per $100 sales, compared 


with the average of $3.98, and 
made the highest total profit, $6.76 
per $100 in sales on 384 cars. Of 
these cars, 338 were sold retail 
and 46 wholesale. 

Another dealer had the highest 
percentage of profit—9.46—but on 
fewer cars—167, of which 129 were 
sold retail and 38 wholesale. 


The only dealer to wind up with | 


a loss was the one who paid the 
most for his cars—$94.68 per $100 of 
sales. He showed a loss of $2.44 per 
$100 on 163 cars, 104 of them sold 
retail and 59 wholesale. 

The dealer who sold the most 
cars, 312 retail and 164 wholesale, 
for a total of 476, had one of the 
lowest profits, 84 cents on $100 in 
sales. He bought his cars high, 
$90.15, and spent $2.99 per $100, less 
than average, on reconditioning. 


Here are the percentages of 
profit for the 13 dealers—.84, 9.46, 
1.80, 1.18, 2.39, 3.58, 6.76, 4.22, 1.31, 
3.838, 9.19, 1.63 and a loss of $2.44. 

Below is a comparison of the 
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A ; greatest newspaper will open the most vediiern 
publishing plant in ieented: May 22nd, fo serve the 





* That great Northeast Texas area where more people 


make more money and spend more for more things.. 


than in any like area in the Southwest! 


Upon the facade of the magnificent new building of the Dallas Morning 


News are these words of the late publisher, George Bannerman Dealey: 


“Build the News upon the rock of truth and righteousness. Conduct it 













question. 


including newest, high-speed color presses, with a star-studded staff . . 


always upon the lines of fairness and integrity. Acknowledge the right 
of the people to get from the newspaper both sides of every important 


”“ With these ideals to guide us, with ultra-modern equipment, 


the 


News will render an even greater service to its readers and advertisers. 


CRESMER & 
WOODWARD, INC. 
Representatives: 

New York + Chicago 
Detroit * San Francisco 
Los Angeles 
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TEXAS’ OLDEST BUSINESS INSTITUTION 


RADIO STATIONS 





WFAA AND WFAA-FM x 


TEXAS ALMANAC 





| most profitable dealership (count- | 
ing volume as well as percentage), 


| average, and least profitable. 


Best Average Worst 
SED 9:9 whc6 $100.00 $100.00 $100.00 
Less Cost of 

Sale: 

Autos ..... 75.33 86.42 94.68 
Reconditioning: 

Batteries .. 13 11 .08 

Contract 

Labor ... A9 05 , 
Gas, Oil, etc. .23 44 19 
SL eo 0 te .32 .09 .04 
Engine, 

Body .... 5.68 2.35 1.68 
ED 5060s 35 17 .22 
Towing ... 55 .06 
Polishing . me .22 12 
Upholstery. .23 17 16 
Miscel. .... .29 32 .02 

Total Recond. 8.38 3.98 2.51 
Total Cost. 383.71 93.40 97.19 
Gross Return. 16.29 9.60 2.81 
Less Op. Exp.: 
Advertising . 57 .30 21 
Assn, dues... .02 01 
Bank charges .06 .02 02 
Bad debts... .03 ; 
Bookkeeping. 31 .21 11 
Donations ... 02 01 
Depreciation. 31 13 .03 
Insurance ... 30 .22 12 
Interest ..... 45 51 89 
Light, heat... 18 Pe 13 
Misc. expense 42 19 .08 
Lot expense. .34 .24 .20 | 
| Office expense 01 wall 
Outside com- 
missions .. 25 AT 16 
| Se 1.38 .95 83 
Sales expense 21 15 .09 
| Supplies 02 .02 04 
IE 6-0.00.00.0 52 .22 .07 
Telephone... 38 16 10} 
OE) ieee: s .02 al 
Wages ...... 3.80 3.13 2.39 
Cash shortage 
and overage 01 01 01 
9.53 7.18 5.48 
(Loss) | 
Operat. Profit 6.76 2.43 2.67 | 
Misc. Revenue 50 .23 
(Loss) 
Fae bp. ends 6.76 2.93 2.44 
Months in 
| Operation. 12 6 | 
| Cars Sold: 
| Retail ..... 338 104 
Wholesale. 46 59 





| sales expense, 
| sions and wages than the average. 


‘cially on wages, for many of the 


| dealer has a double loss. 


‘Decline in Jan. 
‘Across Canada 


|the lot, and if a customer is mis- 


jin 


| following declines: 


| year; 
| Quebec: 


Sales expense covers entertain- 
ment and other promotional ex- 
pense involved in keeping contacts. 
Outside commissions are for “bird 
dogs” who lead in customers or in- 
dividuals who wish to sell their 
cars. 

Commissions for the dealer’s own 
salesmen are covered by wages. 

Note that the dealer who wound 
up in the best position spent more 
proportionately for advertising, 

outside commis- 


This is an important factor, espe- 


best dealers reason that it takes 
money to bring every customer to 


handled by a poor salesman, the 


+ 


New-Car Sales 


* * 


OTTAWA New passenger-car 
sales in January throughout Can- 
ada declined sharply in every re- 
gion, ranging from a drop of 7.3 
percent in Ontario to 64.1 percent 
Saskatchewan, the Canadian 
sovernment reported last week. 

A breakdown of sales shows the 


Marit’ mes: 320 units for January, 
1949, as compared to 826 units last 
a decline of 61.3 percent. 
941 against 1,668 units; 
43.6 percent. Ontario: 3,568 against | 
3,248 units; 7.3 percent. Manitoba: 





| 320 against 497 units; 35.6 percent. 


|Saskatchewan: 260 against 724 | 
junits; 64.1 percent, Alberta: 265 | 
against 741 units; 50.7. percent. | 


British Columbia: 442 against 1,020 | 
units; 56.7 percent. 

Retail values of auto sales also} 
declined, the report stated, 
following order: 

Maritimes, 55.5 percent; Quebec, 
33.5; Ontario, 5.9; Manitoba, 26.3; 
Saskatchewan, 58.3: Alberta, 42.8; | 
British Columbia, 52.4. | 





| 42. Chevrolet: 874; 


| Diamond T: 4; 
Dodge: 


| (Ford), 





New Cars Up, 
Trucks Down 


In N.C. Sales 


RALEIGH, N. C.—New-car reg- 
istrations in North Carolina showed 
a gain in February over the total 
for the same month last year but 
truck registrations showed a de- 
cline, according to a compilation 
by the North Carolina Automobile 
Dealers Assn. 

There were 4,596 new cars titled 
in the state in February, 1949, com- 
pared to 4,275 in the same month 
last year. The truck total fell from 
2,098 to 1,659. 

A breakdown of passenger cars 
by make registered during Febru- 
ary this year as compared to the 
same month last year follows: 

Buick: (February, 1949) 320; 
February, 1948) 275. Cadillac: 84; 
1,064. Chrysler: 
73; 60. Crosley: 9; 20. DeSoto, 76; 
61. Dodge: 210; 172. Ford: 1,031; 
889. Frazer: 36; 78. Hudson: 147; 
103. Kaiser: 50; 119. Lincoln: 63; 
15. Mercury: 219; 170. Nash: 103; 
99. Oldsmobile: 216; 190. Packard: 
133; 47. Plymouth: 409; 322. Pon- 
tiac: 257; 267. Studebaker: 212; 202. 
Willys: 51; 42. Miscellaneous: 23; 38. 

A breakdown of trucks by make 
follows: 

Autccar: 
Chevrolet: 


a 
684; 658. Corbitt: 
18. Diveo: 1; 11. 
243. Federal: 0: 9. 
Ford: 298; 449. GMC: 73; 66. Hud- 
son: 1; 0. International: 183; 187. 
Mack: 29; 73. Reo: 8; 27. Stude- 
baker: 72; 102. White: 19; 42. Wil- 
Ivs Jeep: 87; 201. Miscellaneous: 
18; 6. 


Car Sales Rise 
In Columbus, O. 


COLUMBUS, O.—Deliveries of 
n°w automobiles in Franklin county 
(Columbus) in February totaled 
1,105, an increase of 108 over Jan- 
uary. This is a gain of 150 over 
February of last year. 

Sales in the first two months of 
this year were 2,102 compared with 
2,175 in the corresponding two 
months of last year. New-truck 
sales in the first two months of 1949 
were 362, compared with 530 in the 
corresponding period last year. 

+ - 


Car Sales Steady 
In Buffalo Area 


BUF FALO.—New-car registra- 
‘ions in Erie county for January to- 


4. Brown Cab: 6; 7. 
am 


171; 


|taled 2,419 compared with 2,616 in 
| January, 1948, the Buffalo Automo- 


‘ive Trade Assn. reports. 
The association pointed out, how- 


| -ver, that part of the last two days’ 


registrations for January were not 
reflected in this year’s figures. 
* © + 


. 
Salesmen's Return 
Market Shift Brings 
Hiring Activity 
BALTIMORE.—The swing toward 
a buyer’s market has stimulated 
hiring of salesmen by Baltimore 
dealers. Here are recent sales addi- 

tions: 

Barry McLean has returned to 
Belair Road Chevrolet. Theodore 
(Buck) Leydecker is now on the 
sales staff of Hicks Chevrolet. Rus- 
sell Riley sr. has joined Griebel Mo- 
tors (Ford). Behrend Bros, (Ford) 
has added Samuel B. Bennett, Her- 
man Menzel and Joseph Goren to 
the sales staff. 

Jack Mullen and Jim Rettberg 
have returned to Brooks-Price 
(Buick). Highlandtown Auto has 
appointed Cecil C. Fitzpatrick sales 
manager. E. M. Coffman has joined 
O’Donnell Pontiac. Walter B. Cran- 
mer is now with Millers Motors 
(Chrysler). 


| Detroit Ford Dealer Fetes 
| Independent Repairmen 


“Better service for Ford owners” 


| was the theme of a repairman's 


party sponsored by Floyd Rice 
Detroit. Seven hundred 
and thirteen repairmen from inde- 
pendent garages of the northwest 
section of the city attended. 

The Floyd Rice collision shop 


in the| was used to demonstrate the most 


|efficient methods of servicing 
everything from a flat tire to a 
motor overhaul. Garage equipment 
manufacturers also cooperated with 
exhibits and demonstrations. 
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OUR budget may be in the millions... but it’s 
ven mighty important to know: “Where can I 
get the most out of my advertising dollar?” 

Here’s a startling fact: One hundred dollars will 
deliver a smashingly big four-color advertising mes- 
sage to not less than 50% of all the 96,000 families 
in Santa Barbara, California; Hammond, Indiana; 
Lawrence, Mass.; Union City, New Jersey; Burling- 
ton, Vermont and Oshkosh, Wisconsin. 

The medium that delivers so many families for so 
little money is Puck, The Comic Weekly, reaching, 
every Sunday, more than 18,000,000 adults plus mil- 
lions of youngsters as well. The space is 4% page 
(952 lines) in full color. And your message will have 
the benefit of the impact and penetrating power of 
Puck’s all-star cast of characters which includes 
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THE COMIC WEEKLY 








Blondie and Dagwood, Jiggs and Maggie, Tillie the 
Toiler, Little Annie Rooney, the Katzenjammer Kids, 
the Lone Ranger and many others. They evoke a 
loyalty and response unmatched by most stars of 
stage, screen or radio. 

If you’re guided by a “‘most-for-the-money” adver- 
tising philosophy, a booklet called “What Does It 
Cost?” tells in detail what it costs 
to penetrate America’s prime 
markets with Puck, The Comic 
Weekly, and breaks these costs / 
down for every one of the 750 
Key Cities in which PUCK, THE / 
COMIC WEEKLY delivers in- 
tensive merchandisable cover- 
age. It’s yours for the asking . 


Read by more than 18,000,000 adults 


The Only NATIONAL Comic Weekly — A Hearst Publication ... 


63 Vesey Street, New York; Hearst Building, Chicago 
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Highways & Safety... 





Butler Says Highways 
Face Grave Crisis 


AMERICA'S GIANT highway 
transportation system, on which 
one out of every seven persons de- 
pends for a job, is 
faced with a deep- 
ening crisis, Ar- 
thur C. Butler, di- 
rector of the 
+ aeeagr, 2 ier 
% sers nference, 
Od told the Jackson- 
ville (Fla.) Ki- 
wanis club at a meeting recently. 
One element in this crisis, Butler 
said, was the acknowledged need 
of street and highway improve- 
ments. The other, he declared, was 
a belief by some persons that this 
can be cured “simply by raising the 
taxes levied on highway transporta- 
tion or by restricting highway use.” 
“This attitude can breed serious 
results,” he said. 
He stated it was a matter of 





“extreme doubt” that the raising 
of gasoline tax rates or other spe- 
cial automotive taxes would itself 
remedy bad roads or congestion. 
“Raising the tax rate will not 
automatically raise the competence 
of all highway planning or even as- 
sure that any planning will he done, 
nor will it eliminate the fiscal and 
administrative errors which have 
seen billions of -dollars of highway 
money used for other purposes.” 
Butler said it was “distressing to 
read speeches dealing with the na- 
tion’s highway situation and claim- 
ing the need for new revenues but 
in which the waste or misuse of ex- 
isting revenues is not challenged in 
the least.” 
+ + > 
VEN WHERE a tax rate re- 
mains unchanged for many 
years, he said, revenues for roads 








PERFORMANCE SEALED IN 
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can vastly increase. He cited the 
case of Alabama, which has had the 
same gasoline tax rate since 1932 
but where proceeds of that tax 
alone have increased from $7,267,000 
in 1932 to $27,678,000 in 1948. This 
natural growth in revenues, he said, 
is too often overlooked by those 
who would just raise the tax rate. 

However, he noted that in the 
same state highway users are esti- 
mated to have lost the equivalent of 
at least 1,147 miles of road because 
of diversion of some of the highway 
taxes to non-highway purposes. 

“No state will thrive unless its 
highway facilities and the laws 
and regulations governing the use 
of those highways are designed to 
meet the needs. Wasteful spend- 
ing and inefficient highways will 
continue if we must look upon in- 
creased tax rates as the solution 
to the problem. 

“As a matter of fact, making 
more money available in this way 
will magnify the error, and in turn 
the correction will be that much 
harder to bring about.” 

Butler said the real solution to 
the highway problem was a scien- 
tific study of the highway needs, 
considerable 


improvement in ad- 





ALLEN AIRS PYRAMID STORY—Many participating members in the nation's 
craze, the pyramid clubs, claim their primary interest is to make new friends. 
Buffalo Chevrolet dealer, followed that line of reasoning when he 
blow-by-blow account of court proceedings over the air as Frank 


— club 
n Allen, 
ae an on-the-spot, 
johnson, Buffalo pyramid 


founder, was arraigned on a charge of advertising a lottery. The pyramid scoop was made 


possible through the use of WEBR's mobile 
at city court, 


unit. Staff announcers remained on the spot 


nterviewing pyramid members who attended, curious non-members, and John- 


son himself, who sidled up to the microphone unconcernedly munching a doughnut. 


ministrative practices, and a sound 
system of financing roads,” 

Such a financing system, he said, 
should include constitutional amend- 
ments, in the 27 states still lacking 
them, which would protect highway 
funds from non-highway use. 


AUTOMOTIVE NEWS offers to adver- 
tisers a weekly audience of an estimated 
more than 100,000 cover-to-cover readers! 








The Delco self-cleaning compression valve and the Delco ‘‘Multi- 
Lip’’ seal safeguard the lasting, uniform riding qualities of 


Delco Sealed-In Ride Control. 


These two Delco developments represent an important advance 
in sealed shock absorber construction. The improved valve design 
assures resistance to clogging and retains uniform calibration. 
The new type of seal prevents leakage from the cylinder... 
maintains the engineered riding characteristics built into this 


precision ride instrument. 


Delco Sealed-In Ride Control sets a new standard of riding com- 
fort, a new standard of lasting performance. Delco Products 
Division, General Motors Corporation, Dayton, Ohio. 





NEW VALVE DESIGN 
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Koehler Heads 
New Officers of 
NHUC Committee 


A. W. Koehler of Washington is 
the new chairman of the adminis- 
trative committee of the National 
Highway Users Conference. 

Koehler, secretary - manager of 
the National Assn. of Motor Bus 
Operators, succeeds Robert C. Hib- 
ben, executive secretary of the In- 
ternational Assn. of Ice Cream 
Manufacturers. 

Elected vice-chairman of the 
committee at its meeting in Wash- 
ington were William J. Cronin of 
| Detroit, managing director of the 
| Automobile Manufacturers Assn., 
}and Leon F. Banigan, Washington, 
| managing director of the National 
Council of Private Motor Truck 
Owners, Inc. 

Added to the committee’s mem- 
bership were P. B. Bergin, assis- 
tant to the president of the Amer- 
ican Retail Federation; Robert W. 
Kneebone, managing director of 
NADA; Charles L. Ashcraft, vice- 
president of the National Rural 
Letter Carriers Assn., all of Wash- 
ington, and George Flint, New 
York, chairman of the tire manu- 
facturers division of the Rubber 
| Manufacturers Assn. 

The National Highway Users 
|Conference chairman is Albert 
| Bradley, executive vice-president 
of General Motors. Arthur C. But- 
|ler, Washington, is director. 

+ * a 








Jackson Again 


Heads Traffic 
Safety Group 


Harold P. Jackson, president of 
Bankers Indemnity Insurance Co., 
Newark, N.J., was reelected chair- 
man of the National Committee for 
Traffic Safety at the organization’s 
annual meeting in Washington. 

Also reelected as vice-chairman 
| and executive director, respectively, 
were Burton W. Marsh of the 
American Automobile Assn. and 
Paul H. Blaisdell of the NCTS. 

Delegates of 85 member organiza- 
tions of the NCTS attended the 
meeting and dedicated themselves 
|to greater effort in stimulation of 
state and community public support 
for the President’s Action Program. 

Highlights of the program in- 
cluded a luncheon meeting ad- 
dressed by Mayor David Lawrence 
of Pittsburgh, who emphasized the 
responsibility of cities in the traffic 
safety program and described his 
city’s action in the field, 
| There was also a joint session of 
delegates with the Committee on 
| Organized Public Support of the 
President’s conference and a panel 
“Report to the Nation” on progress 
}and activities of public support or- 
ganizations in 1948, 

» ° * 


Nash Drivers Winners 


In Wisconsin Contest 


Nash Motors plants took first- 
place honors in Wisconsin’s traffic 
safety contest for 1948, which is an- 
nually certified by the state’s motor 
vehicle department. The contest 
includes truck and bus fleets oper- 
| ating in Wisconsin. 

Nash Motors’ winning drivers in- 
clude in their duties daily hauling 
of bodies from the company’s body 
plant at Milwaukee to the main 

| plant at Kenosha, 40 miles south. 
| Charles McWilliams heads the Nash 
| drivers’ department. 















Appeal for Equality 


Pa. Truckers Charge PRA With Failure 
To Recognize Highway Needs 


HARRISBURG, Pa, (UTPS).— 
Failure of the U.S. Public Roads 
Administration to recognize the 
practical needs of modern trans- 
portation, particularly in Pennsyl- 
vania, was deplored last week by 
the Pennsylvania Motor Truck Assn., 
which is now backing legislation in 
the state legislature to equalize 
Pennsylvania’s trucking industry 
with that of surrounding states. 

“Pennsylvania agriculture, com- 
merce and industry must have 
equality in highway transportation 
with surrounding states,” declared 
Edward Gogolin, general manager 

of PMTA. “House bill 560 (now be- 
fore the legislature) will provide 
that equality entirely within the 
present maximum weight limits in 
our motor vehicle code.” 

Pennsylvania charges that the 
Public Roads Administration is 
trying to tell Pennsylvania that it 
should cripple its economy by fur- 
ther reducing its present trans- 
portation facilities for its farms, 
its business and industrial estab- 
lishments, Gogolin said. 

“The PRA asserts it has an inter- 
est in Pennsylvania highways and 
the related question of truck weights 
because ‘it furnishes many millions 
of dollars a year for road construc- 
tion in the commonwealth.’ 

“Surely the Public Roads Admin- 
istration is aware that Pennsyl- 
vania highway users in 1948 paid 
$76,700,000 in gasoline and excise 
taxes to the federal government. 
The federal government in turn 
allocated to Pennsylvania only $22,- 
180,000 for the year ending June 30, 
1950, and approximately $22,500,000 
for the year ending June 30, 1951. 

“In other words, highway users 
in Pennsylvania—autos, buses, taxis 
and trucks—will pay the federal 
government over $153,400,000 and 
receive in return $44,680,000 for 
highway use.” 

“Pennsylvania would not need the 
additional 1 cent in gas tax which 
it has just levied if the federal gov- 
ernment played fair with Pennsyl- 
vania highway users. The 1-cent 
increase will add $20,000,000 annual- 
ly to the highway fund. But the 
federal government is taking more 
than $54,000,000 a year from Penn- 
sylvania highway users and divert- 
ing it to other use, 

“Now the PRA has the effron- 
tery to tell Pennsylvanians it fur- 

nishes many millions of dollars to 
this state for road use and tries 
to dictate our entire highway 
transportation policy and eco- 
nomic future. 

“Why this sudden attack on the 
transportation limits we seek in 
Pennsylvania merely to attain near 
equality with surrounding states? 
Why single out Pennsylvania indus- 
tries to be handicapped by oppres- 
sive truck transportation restric- 
tions? 

“Such a proposal in wartime 
would be tantamount to treason. 

“The PRA should be in the fore- 
front demanding greater—not lesser 
—highway transportation facilities 
in the interest of all highway users, 
industry, and in the interests of 
national defense,” Gogolin said. “It 
could perform a great service to 
Pennsylvania highway users, if it 
were to insist on making all U.S. 
taxes, specially levied against them, 
available for highway purposes in 
Pennsylvania. That would be the 
equivalent of an additional 2% cents 
of gasoline tax income, 

“Instead PRA proposes a back- 
ward step, even worse than the 
present ‘horse and buggy’ restric- 
tions from which Pennsylvania now 
suffers. Certainly such an appeal 
should carry no weight in a state 
which prides itself on its industrial 
status. 

“Technically the PRA is inconsis- 
tent, or at least confused. On the 
one hand it is quoted in the press to 
the effect that the proposed 60,000- 
pound weight limit proposed in 


Safety Reward 
CLEVELAND.—A Cleveland 
plant of American Steel & Wire 
Co., which has rolled up a record 
of more than 3,000,000 man-hours 
worked without a lost-time acci- 
dent, has been honored by the Na- 


tional Safety Council, it is an- 
nounced by H. B. Jordan, opera- 
tions vice-president of the U. S. 
Steel subsidiary. 


house bill 560 is ‘too much.’ On the 
other hand, it urges limits recom- 
mended by the American Assn. of 
State Highway Officials. Surely PRA 
knows that on page 7 of the AASHO 
standards gross loads of 73,280, JACK HUGHES' $125 000 BUILDING IN 


pounds are recommended.” | rolet Co., Weatherford, contain 15,000 rr feet of floor space. 


| and used- display covers another 15 feet, Hughes states. 
Meanwhile, Gogolin defendea | “< “*<<er “iPley “rn SE 9 


house bill 560 which passed sec- 
ond reading in the house last 


TEXAS—These new quarters of Jack Hughes Chev- 
Customers’ parking lot 


claiming the modification and mod- 
ernization of the motor code called 


| that the members are acutely aware 
week after a crippling amend- (that the bill will generally benefit 
ment offered was defeated. consumers and shippers,” he said. | for bigger truck units. No provision 

“The favorable attention given | “Opposition to the bill has attempt- | to increase the width or length of 
this measure by the house indicates|ed to becloud the real issue by | truck units was included in the bill, 


_ 20 


nor does the measure increase the 
present maximum weight for a 
single axle. 


“The graduated scale of penalties 
for overloading are sufficiently se- 
vere to discourage a practice that 
has always been vigorously opposed 
by responsible truckers,” he said. 
“The weight increases are moder- 
ate, still under maximum weight 
limits that have been legal in Penn- 
sylvania for the past 20 years. 

“With every surrounding state 
having maximum weights far in ex- 
cess of those permitted in Pennsyl- 
vania, this measure will give Penn- 
sylvania industry and agriculture a 
measure of economic equality with 
other states that have been badly 
needed, a fact taken into considera- 
mn by the house vote,” Gogolin 
said. 
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Hoffman Reports Year’s Progress . . . 
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European Recovery Plan Succeeding 


WASHINGTON.—Marking the 
close of the first year of the Euro- 
pean Recovery Program, Economic 
Cooperation Administrator Paul G. 
Hoffman reports that participating 
countries have increased industrial 
production, expanded exports, nar- 
rowed the balance of payments gap 
and lessened inflationary trends. 

Hoffman warned, however, that 
complacency at this point in the 
program would be disastrous. “It 
isn’t smart to let down in the 
middle of a fight,” he said. “In 
this first year of ECA’s operation 
@& momentum has been attained 
that must not be lost. 


“The full effect of the achieve- 
ment to date will be realized only 
if that momentum is maintained. 
The emergency is not over. ECA, in 
fact, must always operate under 
emergency pressure if the objec- 
tives of the program are to be met 
by the deadline set in the Foreign 
Assistance Act. 

“The production figures attained 
in 1948 are heartening, but the long- 
range objectives of the program 
must be kept constantly before us. 
Moreover, it would be fatal to re- 
gard the achievement of the 1952 
goals,as a plateau from which no 
further advance is contemplated. 
On the contrary, the European Re- 
covery Program will reach its full 
stature only when its achievements 
serve as a basis for a steadily ex- | 
panding European economy. 

“In the administration of ECA it 
has beeen our endeavor to square 
the program with Gen. Marshall's 
basic concept ... ‘the revival of a 
working economy in the world so as 
to permit the emergence of political 
and social conditions in which free 
institutions can exist.’ We have de- 
voted all our energies to helping the 
free nations of western Europe re- 
store conditions under which their 
citizens could live in decency and 
dignity. 

“We have been encouraged, of 
course, by the progress made in 


AAA Aide Asks 
U.S. to Abolish 


Vehicle Excises 


NORFOLK, Va. —. Abolition of 
federal automotive taxes was advo- 
cated here last week by G. Leslie 
Hall, president of the Tidewater 
Automobile Assn. and a vice-presi- 
dent of the American Automobile 
Assn. 

Hall said such taxes have cost 
American motorists close to $10 
billion since they were levied in 
1932 “as an emergency measure.” 

He said that while the AAA had 
dropped its opposition to federal 
automotive excise taxes during the 
war years, its executive committee 
recently adopted a resolution con- 
demning the practice. 

“These taxes are admittedly in- 
equitable since they single out the 
motorist to bear an additional 
share of the general cost of gov- 
ernment and have been continued 
only as a matter of expediency,” 
Hall said. 

Kellogg Graduates 
New Sales Class 

ROCHESTER, N. Y.—Kellogg 
division of the American Brake | 
Shoe Co. has completed another of 
its 10 weeks’ sales training courses | 
for salesmen here. Kellogg’s sales | 
training program has been in oper- 
ation for a little over three years. | 

The course includes technical in- | 
struction on air compressors and 
paint spray equipment with general 
instruction on mechanical troubles | 
and service policies of the division. | 
Written and oral examinations are | 
given, and sales department pro- 
cedures as well as company policies 
in general are fully covered. At the 
beginning of the course of study, 
students are conducted on an exten- 
sive tour of the division’s Rochester 
plant, where they see how Kellogg 
products are produced. 








production and in monetary sta- 
bility, trade, etc., but the greatest 
achievement, in my opinion, has 
been the developing mutual trust 
between not only the free nations 
of Europe themselves but between 
these nations and the U.S, From 
working together has come a 
unity of the free people which is 
mankind’s best hope of enduring 
peace.” 

Reviewing the year’s achieve- 
ments against ECA’s goals for 1952, 
Hoffman said that the latest reports 
showed: 

1. Industrial production for 1948 
for all participating countries was 
virtually at the prewar figure, and 
excluding western Germany it was 
14 percent above prewar. For the 
last quarter of 1948, industrial out- 
put was at a rate 5 percent greater 
than prewar. 

The 1952 goal for all participating 
countries is about 30 percent above 
prewar. The achievement of this 
goal will not, however, restore to 
the people of Europe their former 
standard of living. Some of the 
























































New Berg Showroom 
Berg Auto Co., Marshfield, Wis., 
has opened a new garage and show- 
room, 










greater production will be absorbed | 


by the increased exports which are 
needed to trade. 

Additional production is neces- 
sary to rebuild war-damaged 
property and to supply the needs 
of the increased population. The 
total of these requirements will 
be greater than the increase in 
output, 

2. Steel continued to set the pro- 
duction pace among heavy indus- 
tries, output for 1948 totaling ap- 
proximately 40,000,000 metric tons in 
ERP countries, or 30 percent more 
than in 1947. The 1952 goal is 58,- 
000,000 tons. 

3. Improvement in the European 
fuel situation is shown in the re- 
duction in U.S, coal exports to par- 
ticipating countries from 33,000,000 
metric tons in 1947 to an estimated 
14,000,000 metric tons in the fiscal 

year 1949. Western European coal 
production reached 398,000,000 met- 
ric tons in 1948 and has a 1952 goal 
of over 500,000,000 tons. 

4. The output of textile yarns in 

the fourth quarter of 1948 was 17 
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HANDY CUP OF COFFEE—The last word in service facilities provided by Reinaurer Bros. 
(Studebaker), Oklahoma City, even includes coffee bar. Here Clarence Gier, right, general 
manager of the dealership, acts as host to Studebaker Regional Manager A. J. Van Hecke 


at the coffee corner. 








percent of total imports in 1948-1949 
as compared with less than 40 per- 
cent in 1947. 

6. Agricultural output has in- 


percent above that in the corre- 
sponding quarter of 1947 and 
within 6 percent of prewar. The 
1952 goal on the basis of total | 
consumption of fibres is 122 per- creased. In 1948 crop production 
cent of prewar, | was about one-fourth greater than 
5. Exports in 1948 increased 21|in the poor crop year of 1947, and 
percent above 1947, and trade defi- |2bout equal to prewar. The 1952 
cits for all but three of the partici- | 804! is 10 to 15 percent above pre- 
pating countries have decreased. | WT: 
Despite this gain, total earnings 7. Prospects for financial and 
from exports to all areas by ERP monetary stability in the participat- 
countries will pay for only about 50! ing countries continued to improve. 
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By Arthur E. Jones 


ee England.—Car export- 
ers in Britain are feeling the 
effects of the vanishing seller's 
market, and recent weeks in the 
United Kingdom have seen a fall- 
ing off in production at a couple 
of plants. 

The decline has been partially 
attributable to seasonal fall in de- 
mand overseas, and a lack of steel 
supplies. But this is not the whole 
story behind the lag at some car 
factories, and the reduction of 
working hours at others. 

The minister of supply has ad- 
mitted that some producers are 
finding it difficult to sell their cars 
abroad, particularly as import re- 
strictions are imposed, and the 
president of the board of trade has 
said he will do his best, when 
arranging trade agreements with 
other countries, to insure that cars 
are included in the exports from 
this country. 

Serious consideration is being 


Auto News From Britain 


Output Ebbs as Sales Resistance Grows in U. S.; 
Hope of Export Increase Vanishing 
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given by the government to the 
release of a much bigger alloca- 
tion of car production to the 
home market to keep the indus- 
try at its present level, which is 
a sure sign that all is not well, 
for such a suggestion would have 
been scorned as farcical six 
months ago. 

Standard Motor Co., now mainly 
turning out farm tractors at one 
plant, has turned over to a three- 
day week to avoid sacking workers. 
There are not enough export orders 
to keep the plant in full operation. 

+ + * 


Times Have Changed 


w= a different story this is 
from the tale of unlimited de- 
mand which could be told such a 
little while ago! 

February export of vehicles fell 
by $15,200,000. In its export plans 
for this year, the government has 
estimated an increase of 12 percent 
on vehicle sales for the first half 


of the year compared with the sec- | 





you leap 


BALTIMORE 


LOOK — at the number of City Zone Families in Baltimore today! 
It's the fastest growing market in the East.* 
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SOUTHERN SERVICE SCHOOL—This is the new-model service school at Paretti Pontiac Co., 


New Orleans. 


ond half of last year, but the fading | $1,200,000 less than the target set 


overseas market may well put this 
hope into dreamland! 

It has been recognized that the 
car producers were running into 
heavy weather, and the government 
target fixed for the auto trade by 
the end of the year is a monthly 
export rate of $22,000,000, which is 


Don Van Slambrook, Memphis zone instructor, conducted the classes. The 
entire dealership was recently enlarged and completely rejuvenated. 


for the end of last year. 

The main concern is that sales 
should continue heavy in _ the 
United States and Canada, thus 
giving a better balance to the 
nation’s economy which shows a 
heavy deficit on the dollar side. 
The export of trucks and coaches 
is expected to expand during the 





LOOK — at how many autos these families buy: in 1947 — 
19,655; first 6 months of 1948 — 10,945. And they 


support 166 tire outlets, 1,258 gasoline outlets. 
(Sales Management Survey of Buying Power — 1948.) 


LOOK — how you can reach and sell 57.6% or 197,865 of 
these City Zone families with the News-Post... more 
than any other Baltimore daily newspaper. Total net paid 


228,228. 


LOOK — if you're selling automobiles or accessories in 


Baltimore ... 


LOOK TO THE 


Baltimore News-Post 


First in Circulation in the 6th Largest City 





A HEARST NEWSPAPER — REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


Offices in principal cities: Albany * Baltimore * Boston * Chicago ® Detroit * Los Angeles * New York * Pittsburgh * San Francisco ® Seattle 


Phe . i ar 4 e) ? 
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*ABC City Zone based on Bureau of Census — 1947 surveys for Metropolitan Districts. Among the 
ten largest markets in the U. S., Baltimore's rate of growth is exceeded by only two West Coast Cities, 





year to reach a monthly export 
rate of $14,000,000. 

Some of the principal U.K. car 
manufacturers are planning exten- 
sive advertising campaigns in the 
States this year to hold the grip 
established in 1948 in the American 
car market, 

There is general belief that ex- 
ports to the U.S. can be expanded 
beyond present levels because of 
the maintained high standard of 
living, though it is agreed that sales 
resistance is increasing and may 
be serious by the end of the year. 

Orders from the States are still 
high on many of the U.K. car fac- 
tory books, and it will take several 
months of this year to wipe them 
off, but new business may not be 
so easy to get. 

+ 


Forced Price Rise 


ORRIS cars have been increased 
4+" in price to meet the higher 
costs of materials. The cheapest 
model has risen $76, the Morris 
Oxford by $128 and the Morris Six 
by $200. 

The firm had struggled to avoid 
this increase at a time of a hard- 
ening market, but the material 
costs had for some time been top- 
heavy, and the increase could not 
be delayed. 

The Nuffield Organization pro- 
duces cars within the lowest ranges, 
and the prices still compare favor- 
ably with equivalent British cars. 

* + * 


New Triumph Due 


TANDARD MOTOR CO is to 

produce a new Triumph model, 
which will not be shown to the 
public until the next U.K. motor 
show, It is to be a small car, 
likhter than any ever produced at 
the Standard factories, and it will 
be put on the market at highly 
competitive prices. 

Sir John Black, the firm’s man- 
aging director, has said he does not 
think there will be any permanent 
market in the States for British 
cars; American factories are capa- 
ble of turning out too many models 
in large numbers. 

But he thinks there is a big 
future for British cars in Canada, 
and the Standard company is 
sending 5,000 Vanguard models 
there this year. At the moment 
the models are being turned out 
at the rate of 250 a day, nine- 
tenths going overseas. A branch 
of the company is being formed 
in Canada, and depots for spares 
will be set up at Vancouver and 
Toronto. 

Sir John thinks that the export 
quota of three-quarters of all cars 
produced being sent abroad should 
be reduced to three-fifths at slack 
periods in world markets. This 
would enable the domestic market 
to absorb cars which could not be 
sold abroad until the export sales 
problem had been solved. 

+ + + 


Heater Tests 


GEVERAL British car firms co- 
operated in experiments on new- 
car heaters in Norway recently, To 
produce cars suitable for conditions 
in North America, it was felt that 
more attention would have to be 
paid to car heating, and, as a result 
of the experiments, it has been 
|decided that cars must be fitted 
| with larger heaters making use of 
|fresh air. 


To put these findings into prac- 
tice will take much planning at 
car factories, for the heaters will 
have to be part of the car, not 
merely something added as an 
afterthought. Cost may prevent the 
fullest use of the knowledge gained 
being made in models already in 
production. 


* * * 


| Random Notes 

LIGHTNING strike of metal- 
workers at the Jaguar car fac- 
|tory has put a brake on export 
orders. The strike is unauthorized, 
j}and shipments to the States have 
been affected. ... 


India is proving a good market 
for British buses, and several large 
orders have been placed recently 
with leading U.K. firms. ... 


Leyland trucks designed for ex- 
port are being sold on the home 
market so that all models coming 
off the assembly lines are now of 
export specifications. This enables 
increased production to be main- 
tained. 








AUTOMOTIVE NEWS, the Newspaper of 
| the Industry, read by everyone who counts 
|in America’s No, 1 Industry ... an esti- 
mated more than 100,000 readers weekly! 












Dealer 


Caliendo Brothers Buy 


Nicholson-Burt Motor 

Nicholson-Burt Motor Co. (Ford), 
519 N. Main St., McPherson, Kans., 
has been sold to E. E. Caliendo and 
Dan J. Caliendo of Valley Center, 
Kans., it was announced by C. L. 
Burt, company partnership admin- 
istrator. 

The new firm will be known as 
Caliendo Motors, Inc., with E. E. 
Caliendo as president of the con- 
cern. The two brothers have oper- 
ated Ford dealerships at Valley 
Center and Spearville, Kans.; E. E. 
Caliendo at Spearville, and Dan J. 
Caliendo at Valley Center. 

The Spearville dealership was 
sold recently. The brothers plan to 
retain the Valley Center deal. Dan 
J, Caliendo will continue to man- 
age this outlet. 

+ * ” 


Unique Sign Is a Feature 


Of Hereford Motor Plant 


One of the See cee in the 
complete remodeling and renova- 
tion of Hereford Motor Sales 
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Doings 


(Cadillac - Chevrolet - Oldsmobile), 
Emporia, Kans., is a rotary tri- 
angular neon sign on the north- 
west corner of the building. 

The sign has an overall length 
of 18 feet and carries a three- 
sided shaft 14 feet high. Four- 

teen-inch letters spell Cadillac in 
green light; a in blue and 
Oldsmobile in red. The sign re- 
volves once every 10 seconds. 
White neon tubing outlines the 
top and bottom of the sign. 


* * * 
Okla. Governor Names Jones 


To State Labor. Post 


Fred Jones, Oklahoma City dealer, 
has been named a member of the 
state board of arbitration and con- 
ciliation by Gov. Turner. He was 
named to fill a vacancy created 
when Moss Patterson was named 
on the board of affairs. 

* * 


Vanosdoll Sole Owner 


Of Missouri Firm 


G. C. Vanosdoll has bought out 
F. J. Pursley in Vanosdoll-Pursley, 





This is no BULL* 
For top performance Ses 








TELEVISION IN THE WAITING ROOM—Blaushild Motor Co. (Chrysler), staber Heights, O 

opened its doors with Chrysler executives presenting the dealership with the first 

of Merit" service award in the Cleveland area. The firm is headed by Leder Biaushild, a 

and a group ¢ department heads 
(Red) O'Con 


veteran of 35 years in the auto industry; his 


who have been with the company from 10 to 25 years. 
sales manager; Joe Volk, service and parts; Jimmy Grega, service, ae ‘Lou Melac, 


son, David 
They include J. nor, 


parts. 





Inc., Jefferson City, Mo., and the 
firm will hereafter be known as 
Vanosdoll Motors, Inc. 

John Vanosdoll and Al Hoemeke 
will be associated with the new 
firm. a 4 

* 


Jay Kline Buys Out 


Egan Chevrolet Co. 

day Kline, former general man- 
ager of Downtown Chevrolet — 
Minneapolis, has purchased E 
Chevrolet Co., South St. Paul. 
Properties involved are the 


set the timing 





buildings and stocks and equip- 
ment, including a new building 
and parking lot. Purchase price 
was not disclosed. Kline was re- 
cently an Oldsmobile dealer at 
Jay Kline, Inc., St. Paul. 

A program of remodeling will 
be scheduled for 90 days but new 
cars will be displayed meanwhile. 

+ + * 


Packard Indianapolis 
Opens $100,000 Shop 


Open house for a new $100,000 


car service department and a spe- 


to take full advantage... 





ae 


of the high 
“ETHYL” Gasoline... 





antiknock quality of 





and keep customers happy 


with you and your service. 
*The animal illustrated is an African Buffalo. 


ETHYL CORPORATION, New York 17, N.Y. 


Products sold under the “ETHYL” trade-mark — Antiknock Compound , . 


- Salt Cake. . 


Ethylene Dichioride . . . Sodium Metallic... 


Chiorine (liquid) . . . Oil Soluble Dye 


"Medal 

































cial exhibition of Packard automo- 
biles was held during the week of 
March 14-19 by Packard Indianap- 
olis Co. Inc., 2004 N. Meridian St. 

The dealership remained opened 
until 10 p.m. each day during the 
week. Officers of the dealership in- 
clude Charles G. Sanders, presi- 
dent; Harry O. McGee, secretary; 
Carl Newhaurer, assistant secre- 
tary, and William Aitchinson, sales 
manager. 

* * 


Studebaker Deal Opened 


By Taylor in L. A. 


Frank Taylor, Inc., with Frank 
Taylor as president, has been 
granted a franchise to deal in Stu- 
debaker cars and trucks, The new 
Taylor dealership is located at 2333 
Olympic Blvd., Los Angeles. 

Joe Stubbs jr. is general man- 
ager. Tom Marr heads up the sales 
division. Sales personnel include 
Larry Birks, Dudley Bray, H. R. 
Surwillo, R. S. Ricketson, John 
Strickland, Arthur G. Ellis and 
George Colburn. 

* 


+. * 
New Home in Rochester 


Opened by Simmons Motors 


Simmons Motors, which adver- 
tises as “Rochester’s Oldest and 
Largest DeSoto Dealer,” has opened 
new and enlarged sales and service 
buildings at 336 East Ave., Roches- 
ter, N. Y. 

The shops and showroom cover 
100,000 square feet. Open house 
held for customers included “The 
Simmons Radio Boys” for enter- 


tainment. 
+ * * 


Awald Chevrolet 
Ready to Occupy 
$150,000 Home 


Lou Awald Chevrolet, Inc., will 
soon occupy its $150,000 sales and 
service building being erected at 
3232 Delaware Ave., Kenmore, N. Y. 
The firm will move from its pres- 
ent quarters at 2968 Delaware Ave., 
Buffalo. 

The new structure will be several 
times larger than the present build- 
ing, said President Louis E. Awald. 
It will be served by its own gas 
well, drilled several years ago. The 
well provides 35,000 cubic feet of 
gas daily. 

The building is of the latest steel, 
cement block and brick construc- 
tion. It occupies a block on Dela- 
ware between Somerton and North 
End avenues. 

“L” shaped, it contains a total of 
25,000 square feet of floor space, of 
which 2,500 are showroom, 6, 
parts department and 16,000 service 
department. The showroom will 
accommodate eight cars at one 
time. 

Service operations will be under 
supervision of a service control op- 
erator, who will oversee the entire 
operation from a vantage point in 
a control tower. 


For Used Cars 


Reconditioning Plant 
Set in Spokane 


A used-car reconditioning plant, 
described by its owners as the 
largest west of the Mississippi, will 
shortly be under construction in 
Spokane. 
| Wayne G. Stoddard and Chud 
| Wendle, owners of Stoddard-Wen- 
dle Co., advised they will construct 
a $150,000 building which will oc- 
cupy a half block. 

> * * 


Boyle U. C. Manager 


Sherman L. Boyle has been ap- 
pointed used-car manager for Cap- 
|itol Pontiac Co., Springfield, Ill. 












Dealer Clark Ponders 
Fleetness of Fame 


Auto dealer Frank Clark was 
standing beside a news vendor's 
stack of papers in Oklahoma City 
recently when a gleaming limou- 
sine pulled up and out stepped a 
visiting dignitary, who asked, 
“Can I buy one of your papers?” 

Clark, pondering the fickle na- 
ture of coincidence, told the man 
the papers weren’t his to sell. He 
didn’t tell him that only a few 
weeks ago he had presented the 
city with the $6,000 official car 
the man had just stepped out of. 
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Troy (Ala.) Dealer Recovers 


Stolen Truck and Safe 


Burglars entered the Mary Chev- 
rolet Co., Troy, Ala., and made off 
with a safe and a new truck. 

A diamond ring valued at $1,000 
and $45 in cash were missing from 
the safe when it was recovered 
along with the truck and other val- 
uable papers near Troy, police chief 
Lamon Hall said. s 

S. E. Mary, president of the deal- 
ership, said $400 in checks and $40,- 
000 in bonds were in the sale along 
with the firm’s books and other val- 
uable records. These were intact, it 
was stated. 

+” * ” 
Expansion Program Started 


By Berriman-Graham 

The 23-year-old Berriman-Gra- 
ham Co., Inc. (Pontiac), Buffalo, 
has embarked on a $50,000 expan- 
sion program. It embraces the 
construction of a new addition 
and more equipment for servic- 
ing. 

Containing 5,500 square feet of 
space, the addition will increase 
the overall size of the dealership’s 
quarters one-third to 18,000 square 
feet. Harold F. Graham is presi- 
dent. A. B. (Gus) Loeffler is vice- 
president and general manager. 
William H. McLean is secretary- 
treasurer. Office manager is Clar- 
ence West, while Sandy Militello 
is service manager. 

* * * 


Stone Moves Chrysler Firm 


Into Permanent Quarters 


After having been in temporary 
quarters at 32 W. 30th St., D. L.| 
Stone, Inc. (Chrysler), Indianapo- 
lis, has formally occupied perma- 
nent quarters at 1625 E. Washing- 
ton St. 

The firm now has 20,000 square 
feet of floor space in a thoroughly | 
modernized building. Officers of the 
firm are David L. Stone, president; 
Merrill G. Phillips, vice-president; 
Anthony Steffen, service manager; | 
Earl Beaver, assistant service man- | 
ager, and Howard Firlds, parts| 
manager. 





Jenkins Motor Co. (Dodge) 


Completes Move of Home 


Jenkins Motor Co. (Dodge), Mari- 
anna, Fla., has completed occupa- 
tion of a new dealership on E. La- 
fayette Ave. 

G. A. Jenkins is owner. J. Baxter 
is assistant manager in charge of 


sales. 
* * . 


Johnson Buys L-M Deal 


At Springfield, Mass. 

Clayton Motors, Inc. (Lincoln- | 
Mercury), Springfield, Mass., has | 
changed hands. E. Clayton Gen- 
gras announces sale of the com- 
pany in order to devote his full | 
time to the operation of Gengras 
Motors, Inc, (Ford). | 

New purchaser is James R. 
Johnson, former operator of 
Johnson Auto Co. (Hudson), The 
latter dealership has been ac- | 
quired by his brother, Vincent T. 
Johnson, service manager for the 
past three years. | 

- * + | 
Homes of Two Dealers 


Looted by Food Thief 


A thief who apparently had a 
knack for detecting the homes of 
automobile dealers ransacked two 
Philadelphia dealers’ homes re- 
cently. | 

Edward Ansell, sales manager | 
for Speck Cadillac Co., and Rich- 
ard A. Hoyler, sales manager for | 
the Warrington Sales Co. (Oldsmo- | 
bile), reported that they were the 
victims of a burglar who visited | 
their homes in Chatham Village, 
Haverford Township, Pa. 

The burglar stole bottles of milk, 
soda water, butter, oatmeal cookies | 
and meat from both homes. The | 
thief also broke into Ansell’s little | 
daughter’s piggy bank. 

* * * 


Stratton Opens New Home 


In Denison, Tex. 

About 5,000 citizens attended the 
open house held in Denison, Tex., 
by Stratton Oldsmobile-Cadillac Co. 
to celebrate the opening of its new 
home, according to owner George 
Stratton. ; 

Cost of the structure was divided 





Dealer 
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Boyd succeeds Clifford Simpson of 
Palo Alto. 

@] | n g S Other officers elected are William 
Remensperger jr., San Francisco, 
vice-president, and Del Thompson 

into $75,000 for the building and|of Contra Costa Motors, Rich- 
$45,000 for fixtures and equipment. | mond, secretary. 
It is L-shaped and has 9,000 square Se 


feet of floor space. |Full Page Touts Chrysler 


Rieker Plans Building | fn ee ae ee Colorado 


In Ritsville, Wash. oe 


Springs (Colo.) Gazette Telegraph, 

Chris Rieker, Studebaker deal- | featuring an article about the new 
er in Ritzville, Wash., has an- Chrysler models by a veteran news- 
nounced plans for a new garage | P@P°T reporter, was used by Cono- 
which will be 50 by 56 feet at an 


ver’s (Chrysler) to stir up public 
estimated cost of $7,000. 


interest in the new models. 
The page also included pictures 
Rieker has been an automobile (of the officers and personnel of 
dealer in Ritzville for the past 37 | the firm. 
years and is the oldest dealer in 
the state of Washington in the 
auto-truck field. 


* * * 











Barbour Joins J] & OK 
J & OK Pontiac Co., Columbia, 
S. C., has announced the appoint- 
ment of G. C. Barbour jr. 


Boyd Elected President . as sales 
pas ° |manager, He was formerly asso- 
Of Cc t Buick Group ciated with General Motors in Co- 
ono aan.” Pag ae lumbia as sales representative in 
a ’ ” e “|the South li itory. 
dent of the Metropolitan Buick as a " — 7“ 
Dealers of the San Francisco Bay P M 
area. He, with other officers, was arts Manager 
elected for the ensuing year at the| Bough’s Dedham Motors, Inc. 
organization’s first annual meeting. 'Ford), Dedham, Mass., announces 
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FOR TRUCKERS IN MURPHYSBORO, ILL.—Harold W. Grob Motor Sales (Buick-Chevrolet), 
1604 Walnut St., constructed a building, 82 by 118 feet, for truck service. A paint and body 
shop are included in the new facilities. The firm has also completed remodeling and expand- 
ing the parts department, sales room and offices of the dealership building, according to 
H. T. Burgess, manager. 





tal stock of $100,000 to deal in auto- 
mobiles. Principals are A. D. Dor- 
sett, W. M. Elliott and James 
Mattox, 


the appointment of Fred Etling as 
manager of the parts department. 
He has handled Ford parts for 11 


years. i my 


* * * 
Law 
Vies for Queen Title Monroe a maker 
ohn B. Monroe, auto dealer at 
Janet Simpson, daughter of Rep.| Princeton and Carthage, Ill, is a 
Sid Simpson, Carrollton (Ill.) auto| representative to the Illinois legis- 
dealer, was named as Illinois con- | lature. 
tender for queen of the Washing- 
ton cherry blossom festival, 
* * * 


City Motor Co. 


City Motor Co. of Rockwell, N. C., 
Inc., has been organized with capi- 


Scott-Puffer Used Cars 


Scott-Puffer Motor Co. (Chevro- 
let), 10th and Quincy, Topeka, 
Kans., announces the opening of 
its used-car lot at 1018 Kansas Ave. 


DIRTAND MOISTURE CAN'T GETINTO 


GENERAL ELECTRIC HEADLAMPS 









All-glass 
sealed beam 
HEADLAMPS 


| my] 
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rou) 
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One-piece construction keeps 
out all light-dimming dirt and 
moisture. Average G-E head- 
lamp gives 99% of original light 
output at the very end of life. 


Improved filaments give 12% 
more light. Won’t shake lose. 


Mirror-like reflector stays bright 
for life. 


Hard glass, precision lens fo- 
cuses maximum light on the road. 


You can put your confidence in— 


GENERAL @@ ELECTRIC 








34 


AUTOMOTIVE NEWS, APRIL 11, 1949 





Boon to Users Seen Without Boost in Taxes... 





Drop in Road Building Costs Acclaimed 


NEW YORK.—Noting a “dis- 
inflation” of highway construction 
costs, the American Petroleum In- 
dustries Committee asserts that if 
the trend continues, “the highway 
users should receive proportionately 
greater road benefits without any 
increase in their already heavy spe- 
cial tax burden, provided the funds 
are spent efficiently and wisely for 
highway purposes.” 

“The recent decline in costs in a 
number of industrial fields is now 
showing evidence of extending to 
the highway construction industry,” 
the APIC declares in its Tax Eco- 
nomics Bulletin. “Coming at a time 
when tax burdens are extremely 
heavy, this development has very 
favorable implications for the mo- 
tor vehicle taxpayers and for all 
those who have a direct or indirect 
interest in highway transportation. 

“The trend towards ‘dis-infla- 
tion’ of highway building costs is 
revealed in a striking manner by 
replies to a nationwide survey 
conducted by the Associated Gen- 





yx 


eral Contractors of America for 
its recent annual convention. 

“Replies to this survey, coming 
from more than 100 local affiliated 
contractor associations and directors 
representing more than 5,000 gen- 
eral construction firms, predomi- 
nantly expressed the opinion that 
construction costs generally were 
stabilizing or showing a tendency 
to decline. In the highway building 
field, for example, it was reported 
that over 75 percent of those sub- 
mitting replies believed that the 
cost trend is either stabilizing or on 
the way down. Only a small minor- 
ity, or 18 percent, felt that con- 
struction costs would continue to 
advance.” 


In at least one area, substantial 
decreases have already been re- 
ported in the cost of highway proj- 
ects for which contracts recently 
were let, the bulletin says, adding: 

“According to an article in the 
Washington Post of Feb. 21, 1949, 
the District of Columbia highways 
department has awarded contracts 
at bids which are 15 and 20 percent 


Not the radio variety... 


but real corn—has a great future!...The hybrid varieties that added 

so much to the farmers’ incomes will be obsolete in five years... 
superseded by improved strains with stronger stalks, greater yield, 
higher protein and oil content, more resistance to drought, pests, 


disease .. : and come up earlier, grow farther North. 


Possible developments are several small ears on a single stalk 
...mutants that resemble grass, grow in dryer soil, produce kernels on 
spikelets like wheat, can be harvested with a combine. . 
yield sucrose, like Cuban cane or sugar beets . . . and a switch 
in the starch content could open wide industrial utility in plastics, 
fabrics, etc. Science and nature promise new prosperity in this old 
agricultural staple . . . “Hybrid Corn Is Up To New Tricks” on 
page 28, SuccessFUL Farminc for April, is an inspiring article no 


alert advertiser can afford to overlook! 


And for farm home makers... 


lower than the previously estimated 
cost of the jobs. In instances of 
this kind where funds are ear- 
marked to meet the higher cost, it 
seems obvious that there will be 
additional funds resulting from cost 
savings to spend for other work. 
Thus, the highway construction dol- 
lar probably will buy more roads 
than was originally contemplated.” 


“Results of the survey by the 
Associated General Contractors,” 
the APIC recalls, “are in direct 
contrast with those of a similar 
inquiry conducted about the mid- 
dle of last year. At that time, 
over 70 percent of those reporting 
felt that further cost increases 
were in prospect. The remarkable 
reversal which has occurred since 
then is ascribed principally to the 
fact that shortages are being 
alleviated. 

“Except for a ‘tight’ steel situa- 
tion which sometimes causes delays 
in delivery and the shortage of ce- 
ment in some areas, materials are 

generally reported to be in rela- 
tively plentiful supply after years of 








. stalks that 
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HIS HONOR, THE DEALER—Mayor Paul L. Brown and City Manager Howard |. Stites 
took part in official ceremonies that formally opened new and enlarged quarters of Tom 
Brown Chevrolet Co., Burbank, Calif. Brown, president, who formerly was an assistant gen- 
eral sales manager of Chevrolet; Howard Weller, vice-president, and a staff of 45 later 
were hosts to the public at an open house which drew 4,000 people. 





shortages. At the same time, while 
not entirely solved, the problems 
arising from difficulties in securing 
adequate engineering personnel ap- 
parently are no longer as serious as 
in the past. 

“All of these factors have brought 
more competition into the road con- 
struction field, and this in turn is 
contributing to the leveling off of 
construction costs. Where only lim- 
ited bidding for construction con- 
tracts previously was the rule, it is 
reported that in many cases there 


Wax enthusiastically .. . Facials for furniture give glamor, 
smarten the room... page 104 
Comfort and convenience . . . for minimum cost .. . Item by 
item budget for every room in the new SF farm home, as furnished fe, ywiR 
by St. Louis store... page 40 
You needn’t work so hard... . Testimonial for electricity by the Cletus 
Wagners, Defiance County, O.... they like television, too... page 34 , 
Be a planner... And prevent narrow doors and cabinets, “‘catercorner”’ 
fireplace, inaccessible storage space, furniture that doesn’t fit rooms . . . page 38 





market in the world today! 


Most missed market...in most marketing plans are the best farm 
families in the 15 Heart States... with the most fertile soil, highest yields, 
largest property investment...and spendable surpluses above urban income 
equivalents. Of SuccEssFUL FARMING’Ss 1,200,000 subscribers, a round 
million farm families in the Heart States average some $10,000 in 
income—$4,000 above the US farm average . . . are the best automotive 


Giving high penetration where general media run thin, SucCESSFUL 
FARMING is indispensable—if your national advertising is really to be 
national! Get the facts from any SF office . . . SuccessFuL FARMING, 
Des Moines, NewYork, Chicago, Cleveland, Detroit, Atlanta, 

San Francisco, Los Angeles. 


are now six or eight bidders on 
each project. 


“Increased mechanization is also 
important in helping to reduce road- 
building costs. Largely because of 
this factor, according to the Auto- 
mobile Manufacturers Assn., a mod- 
ern roadpaving crew can turn out a 
mile of pavement a week, using 
methods that weren’t known even 
in 1941, 


“Although it probably would be 
premature at this stage to predict 
future cost trends, it is interesting 
and pertinent to look at what oc- 
curred in the construction field fol- 
lowing World War I. The severe 
inflation immediately after the first 
world war reached its peak in 1920 
and was followed by a sharp drop 
in construction costs during the 
next couple of years. 


“This led to a leveling off of 
costs at approximately 25 percent 
below the peak. At the same 
time, after costs receded from 
their high postwar level, the vol- 
ume of highway construction 
throughout the country increased 
to record proportions during the 
middle and late 1920's. 


“Assuming that the contractors’ 
present appraisal of the future trend 
of highway building costs proves to 
be correct, the outlook for road im- 
provement throughout the nation 
during the next few years becomes 
even brighter than previously con- 
templated. 


“It has been recognized widely by 
the Public Roads Administration. 
state highway departments, and 
others that shortages and resultant 
high costs are the factors largely 
responsible for the slow progress of 
postwar highway development in 
practically all states. As these ob- 
stacles are removed, the way will 
be cleared for greater and more 
productive expenditure of highway 
funds. 


“In this connection, it should be 
pointed out that in addition to ac- 
cumulated balances, the states will 
have unprecedented revenues from 
automotive taxes at existing rates. 
plus a large amount of federal allot- 
ments for carrying out road im- 
provement programs. 


“Under these circumstances, the 
highway users should receive pro- 
portionately greater road benefits 
without any increase in their al- 
ready heavy special tax burden, 
provided the funds are spent effi- 
ciently and wisely for highway 
purposes.” 





Canada’s Steel Grants 


Exceed $5 Million 


OTTAWA.—Subsidies totaling $5,- 
058,746 on steel and iron were paid 
| by the Canadian government in 
1948, it was disclosed here. 


In addition, the government paid 
transportation subsidies of $1,568,- 
| 721 on steel and iron products last 
year and $302,183 in subsidies on 
| bituminous coal mined in Canada 
| and used as coke in iron and steel 
|manufacture. For 1947, it showed 
| transportation subsidies of $10,473,- 
136; transportation subsidies of 
$782,193 and coal subsidies of $280,- 
| 722, the report stated. 


Dealer cious 


Rusterholtz & Russell, 917 W. 
Genesee St., Syracuse, N. Y., in- 
troduced the new Chrysler with a 
direct radio broadcast from new 
showrooms. 

Featured on the program were 
Carl Deitz, chairman of the board 
of the Syracuse Manufacturers 
Assn., and several other Syracuse 
industrial leaders. 





| To feel the pulse of the auto industry, 
| consistent reading of AUTOMOTIVE NEWS 
jis necessary. 
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OKLAHOMA CITY.—A _ 1-cent 
state gasoline tax increase and 
higher truck license fees are among 
proposals made by Gov. Roy J.| 
Turner in a special message to the 
Oklahoma legislature on highway 
financirfg problems. 

The gasoline tax boost, from 
5% to 6% cents a gallon, was 
recommended to produce an esti- 
mated $6,500,000 annually for al- 
location to counties on a perma- 
nent basis for construction and 
maintenance of school bus, mail 
and milk routes. 

Under another recommendation, 
counties would be _ relieved of 
handling federal-state funds for 
secondary roads. That program 
would be handled entirely by the) 
state highway department. 

Gov. Turner also reiterated an 
earlier recommendation for appro- 
priation of $6,500,000 from general 
fund surplus to the state highway 
fund for primary road financing. 


With the proposed appropriation 
from the general fund, the state 
would have approximately $35,000,- 
000 for primary road building in 
the next two years, the governor 
said. Pointing out that this would 
be considerably smaller than the} 
primary program completed dur- | 
ing the last two years, he said 
decision must be whether the 1949- | 
50 program should be enlarged. 

Recommending expansion, Gov. | 
Turner suggested additional | 
funds be raised through higher | 
truck license fees and more strin- | 
gent enforcement of laws relat- | 
ing to commercial vehicle traffic. | 
His comments on these points | 
follow: 

“Our commercial trust traffic is | 
not paying its way on Oklahoma | 
streets and highways. Exclusive of | 
farm trucks, there are more than | 
46,000 commercial trucks using our | 
streets and highways at an aver-| 
age license cost of $15.09 per year. | 

“This average license fee is far | 
less than the average for passen- 
ger cars in their third and fourth 
years of registration. 

“I recommend, therefore, that a | 
thorough analysis of license rates | 
for all commercial vehicles be | 
made. I suggest that, on the basis | 





of this analysis, additional license 
fees be levied everywhere justi- | 
fied and that the increased revenue | 
therefrom be allocated to the state | 
highway department, cities and/| 
towns. 

“As an alternative to this, I 
suggest that a mileage tax on 
commercial vehicles be given 
consideration. Buses now pay a | 
mileage tax, but trucks do not. | 

“A mileage tax would produce 
immediate revenue, but there would | 
be small financial returns this year 
from a license fee increase. A 
mileage tax also would produce 
greater returns than a license fee | 
increase, unless such an increase 
was very drastic in nature. 


“Nevertheless, I favor the license | 
fee increase over a mileage tax 
because it is easier to collect and 
because it is less tempting to| 
would-be evaders. 

“Our present laws are flouted in| 
our faces every hour of the day 
and night because under their own | 
provisions, we have been unable to 
assess penalties for violations of | 
truck load limits. 

“This is just one way that rev- | 
enue, which rightfully should be 





I-H Spends $7 Million 


On Plant Renovation 


CANTON, Ill. — R. F. Denney, 
works manager of the Canton 
works of the International Harves- 
ter Co., has announced that the | 
company has appropriated approxi- 
mately $3,500,000 for an immediate 
program of rehabilitation and mod- | 
ernization of the Canton works. 

Depending upon future business 
conditions and other factors, the 
company expects to spend another 
$3,500,000, for an ultimate proposed 
total investment of about $7,000,000, 
over the next several years for the 
betterment of the local plant. The | 
rehabilitation includes a large-scale 
Program for additional manufac- 
turing facilities; the replacement of 
old equipment and machinery and 
a number of improvements for the 
betterment of working conditions. 
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Higher Gas Tax and Truck Fees Asked... 


Oklahoma Seeks Highway Finances 


applied to our highways and 
streets, is getting away from us. 
This is one reason—and the main 
reason—our highway mainte- 
nance costs are soaring. This is 
one reason—and the main reason 
—our maintenance crews cannot 
keep up with highway damage. 

“I am advised by men who should 
know that our 18,000-pound axle 
is in keeping with 
good practices. If it is, let’s keep 
it, but let us also enforce it. 

“I ask for a law which will make 
it so expensive to operate an over- 
loaded truck on an Oklahoma high- 
way that no operator will risk a 
violation. 

“We owe this to the people of 
Oklahoma. We owe it also to our 


| many honest truck operators, who 


observe our laws, but who are now 
facing the unfair competition of 
those who flout our laws. 

“I want an end put to the 
practice of many in registering 
commercial vehicles for lighter 
loads than those vehicles carry. 
“IT want an end put to the prac- 


















tice of many in registering com- | 


annual license fees of $8.80) when | 
| these vehicles are used for the so- 
licitation of pay load business in 
| competition with properly licensed 
| operators. 

“T want an end put to the prac- 
| tice of some operators in juggling 
| registrations of commerciai_ ve- 
hicles between states to evade pay- 
ment of taxes which are due in 
Oklahoma. This last one will take 
some legislative action, and I ask 
you to do it—and to provide penal- 
ties stiff enough to make violations 
definitely unprofitable. 

“Here, now, are my recommen- 
dations: 

“That all road user revenue 
laws carry penalties sufficient to 
insure compliance with those 
laws, and that state enforcement 
agencies be given ample enforce- 
ment powers. 





sion to reduce legal axle loads dur- 


“That laws governing overweight 
commercial vehicles be amended to 
permit the state highway commis- 








Here’s the Houdai 


are necessary. 
a profit harvest. In 


cars which are to be 


will be big. Be one of 


e 
HOUDAILL 


HUSKY 


A BRAND NEW 
HEAVY-DUTY 


DIRECT-ACTING SHOCK ABSORBER 





mercial vehicles as farm trucks (at! 





PLENTY OF PARKING SPACE—For customer parking and used cars, there is 17,750 square 


feet of concrete at the new home of Timberlake Motors (Ford), Victoria, Tex. R. H. Timber- 
lake, president of the dealership, reports that the 67 by 180-foot building contains 15,000 
square feet of floor space with air-conditioned offices, showroom and parts department. 








problem of over-length and over- 
width vehicles, which are not 
overweight. This must be dealt 


ing seasons of the year when 
heavy axle loads may cause ex- 
cessive damage to highways. 
“That no special permits be is-| With as a safety measure. 
sued for overweight loads and that; “I recommend that any exemp- 
the part of Section III, Title 47,| tions allowed on road user revenue 
Oklahoma Statutes 1947, annotated,| be confined to non-highway uses. 
authorizing issuance of permits por “Enforceable laws, backed by ca- 
overweight vehicles, be repealed. | pable enforcement will protect our 
“That it be made mandatory for| highways and streets and will go 
law enforcement officers to require | far in relieving many of the finan- 
the immediate unloading of any | cial difficulties now being encoun- 
excess weight. tered by our state, our counties and 
“I realize that we have the | our cities.” 





Another teather in Hovdailles hat 
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lle Husky—another first for Houdaille engineers! 


This new Houdaille is the only heavy-duty, direct-acting shock 
absorber that is interchangeable with standard-size units and fits 
present production installations without sacrifice in collapsed or ex- 


tended length. No special drilling—no special fittings or brackets 


This new instrument offers you a new fertile field in which to reap 


addition to sales for replacement of worn out 


shock absorbers, Huskies will sell easily for installation on new 


subjected to abnormal mileage or hard useage. 


Commercial fleets, taxicabs, ambulances. panel deliveries and many 
individual owners will be ripe prospects for the extra long service 
which heavy-duty Houdaille Huskies will give. 


Obviously, the initial demand for these new Houdaille Huskies 


the first to feature them by ordering now. If 


" : 
you don’t know your nearest source of supply, write us. 


HOUDAILLE-HERSHEY CORPORATION 


HOUDE ENGINEERING DIVISION 


NEW YORK 
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Service and Used Car MCU 


{ Regular Monthly Section for Dealers, Jobbers and Maintenance Men who Service and Lubricate 


tmerica’s 37 Million Motor Vehicles and Appearance-( ondition 5 Million lsed Cars Annually 








Backshop 


Iron Yard 


Lube Lack 


Life Member 


By Jack Weed 





r WE COULD take the liberty 
of changing the element of time 
in James Hogg’s poem about Kil- 
meny, it would fit the present situ- 
ation in the automotive industry 
perfectly. Hogg wrote: 

When seven (nine) 

had come and fled; 

When grief was calm and hope 

was dead; 

When scarce was remembered 

Kilmeny’s name, 

Late, late in a gloamin’, Kilmeny 

came hame. 

Our Kilmeny, of course, is the 
need to condition used cars for re- 
sale. This procedure, which so many 
dealers term “grief” and shun just 
as long and as vigorously as they 
can, is certainly on its way “hame.” 

Back in the days when AUTOMO- 
tive News published Automotive 
Service, the “how-to-do-it” publica- 
tion for servicemen, your columnist 
had to live with this subject 24 
hours a day and seven days a week. 
Then, as it will be again, the “iron 
yard” not only represented the 
difference between successful and 
profitable operation of a franchised 
dealership but also was the con- 
stant “experimental department” 
for reducing the cost of both me- 
chanical overhaul and appearance 
rejuvenation. 

+ 





long years 


* * 


IN THOSE days, metal repair 
was one of the most important 
items of cost—we had no means of 
dodging the “ding man” and expert 
welder. So fellows like Dick Paul- 
son of General Motors, Bill Fergu- 
son, now with Porter Ferguson, 
and experts from practically every 
car division as well as manufactur- 
ers of metal working tools such as 
Blackhawk, H. S. Porter, Fairmont, 
Weaver and others were constantly 
experimenting and developing tools 
and methods to reduce metal repair 
costs. 

So important was the subject that 
we ran series of “how-to-do-it” fea- 
tures every few months. One series, 
titled “Metal Magic,” that took each 
major sheet metal part from the 
wreck to completed stage, was con- 
sidered one of the best textbook 
contributions to the art of that 
period. 

Today much of this art is lost; 
but, surprising from the used-car 

(Continued on Page 45, Col, 1) 












May Now Pegged 
As Permanent 


Safety Month 


Ten-Point Program 
Pushed Under Aegis 
Of 3 Organizations 


AJAY EACH YEAR is to be the 
iY National Safety Month from 
now on. Under sponsorship of the 
Inter-Industry Committee, the Na- 
tional Safety Council and the Junior 
Chamber of Commerce and under 
the direction of Bud Darlington, 
dealers are being asked by their 
respective factories to cooperate in 
getting as many of their customers 
as possible to come in and have 
their cars checked for safety items. 


This activity, which in former 
years was under the direction of 
the National Assn, of Police 
Chiefs, has always resulted in 
both a finding of a very high per- 
centage of unsafe cars on the 
road, as well as the development 
of a great deal of customer labor 
and parts sales for dealers. 


There is no question but what 
both former results from this one 
month’s safety check will again 
bring to light a large number of un- 
safe cars in operation, as well as 
uncover a tremendous amount of 
service work that might have 
missed the dealer shops if they 
didn’t put forth the effort that it 
will take to make the Safety Month 
a successful program. 

+ * * 


HILE THERE are many new 
cars now on the road, over one- 
half of all cars and trucks now 


operating are over 10 years old and | 


are the source of plenty of profit- 
able service work for the dealer, if 
he can get them into his shop and 
have a chance to sell the owner on 
having the needed work done. 

The Safety Drive Month gives the 
dealer that opportunity—he has a 
special appeal to the owners of the 
make he sells. They will feel much 
safer having their car gone over by 
mechanics, who are not only fa- 
miliar with that make of car but 
have the necessary instruments and 
testing devices to give an accurate 
account of the car’s condition. 


If the results obtained in a 
check of 1,000 dealers in the 
Pennsylvania Automotive Assn. 
are at all indicative of conditions 
in other parts of the country, the 
safety check this year is going to 
come just at the right time to re- 
vitalize the service volume of 
many dealers. Claude Klugh, 
manager of the PAA, found that 
60 percent of his dealers reported 
a decrease in their customer labor 
sales in January, compared with 
a year ago. And 65 percent re- 
ported a decrease in February 

(Continued on Page 44, Col, 1) 





ASI Show Seen Permanen tly 
On Biennial Basis 


CHICAGO.—Will future Automo- 
tive Service Industries shows be 
biennial affairs? 

This possibility was discussed in 
trade circles here last week follow- 
ing a statement by a spokesman 
for the Motor and Equipment 
Wholesalers Assn., joint sponsor 
with National Standard Parts Assn. 
and Motor and Equipment Manu- 
facturers Assn, of past shows. 

According to the MEWA spokes- 
man, a principal argument in favor 
of shows every other year is that 
parts changes are too infrequent to 
justify annual shows. He said fur- 
ther that after-market merchan- 
dise has become more obtain- 
able than in some previous years, 





with the result that jobbers are not 
as interested in shopping at a show. 

The abandonment of the 1949 ASI 
show and a decision to resume in 
1950 caused a good deal of comment 
also regarding annual meetings of 
the MEWA, MEMA and NSPA. It 
was thought in this connection that 
conventions will continue to be held 
yearly despite the calling off of the 
1949 show. 

Holding of more regional shows 
and meetings during March, April 
and May, with likelihood that a 
number of others will be scheduled 
for the fall months, was regarded 
as being no indication that annual 
meetings of the three associations 
will be disturbed or lessened in 
importance. 




















ONE OF FOUR—Available to dealers for show window and service department bulletin 


display are four wali charts on Safety Month 





in May. Two of these are cartooned. 


Wage-Hour Survey 


West Virginia Association Probes Conditions 
In State’s Car Dealerships 


CHARLESTON, W. Va.—Results 
of a survey on wages, hours and 
working conditions in new-car deal- 
erships in West Virginia were an- 
nounced last week by the Automo- 
bile Dealers Assn. of West Virginia. 


The statewide survey revealed 
that 52 percent of the dealers re- 
porting paid mechanics an hourly 
rate of $1.25 or less. Three per- 
cent paid less than a dollar, 30 
percent paid $1.25, 17 percent paid 
from $1.26 to $1.50. 

In cities with over 20,000 popu- 
lation, 80 percent of the dealers 
paid mechanics from $1.25 to $1.50, 
while only 52 percent of the dealers 
in cities of less than 20,000 paid 
at the same rate. 

Customer labor charges were 
similarly split up. In cities under 
20,000, 40 percent of the dealers 
charged customers $2.50 an hour or 
less, while in the 20,000 and over 
class, only 8 percent of the dealers 
charged customers $2.50 an hour 
or less. 

In Charleston, 48 percent of the | 
dealers charge a customer a labor | 
rate of $3 per hour. In Wheeling, | 
25 percent charged $3 while 34 per- | 
cent charge $2.75. The remainder 
charge under that figure. 





cent of the dealers operate on a 
44-hour week, In rural areas, 43 | 
percent work 48 hours a week, | 
while 16 percent maintain a work 
week in excess of 48 hours. 

The ADAWVA survey revealed 


In the state as a whole, 35 per- | | 





that 51 percent of the dealers pay 
overtime. The majority calculate 
payments on a daily basis. Those 
paying overtime on a weekly basis 
do so following completion of 40 
hours with a small number waiting 
until 44 hours before overtime 
begins. 

Dealers working Saturdays do so 
as follows: 43 percent work four 
hours; 10 percent work five hours; 
8 percent work six hours; 3 percent 
work seven hours; 31 percent work 
eight hours, and 5 percent work 
nine hours. 


Insurance protection of one 
kind or another is carried by 65 
percent of those surveyed. Of 
these, 58 percent pay the entire 
cost while 42 percent absorb part 
of the cost. 


Used-Vehicle Programs 


Get Industry Attention * 


—— Dealer Stocks 


On the Rise 


New Ways, Materials 
Available to Reduce 
Conditioning Costs 


(See selling conditions 
have finally arrived with a large 
percentage of the franchised car 
and truck dealers, and have brought 
into the forefront of dealer think- 
ing the problems incident to the 
selling of used vehicles at retail. 
This in turn brings up the prob- 
lems of conditioning these vehicles 
for resale. 

While reports from the field show 
that used vehicle inventories have 
not reached alarming proportions 
as yet, stocks are gradually increas- 
ing and wholesale outlets are in the 
process of drying up. 

This indicates that dealers who 
wish to avoid pitfalls of loss, due 
to falling used vehicle prices in 
this market, should begin to for- 
mulate his plans for merchandis- 
ing his “trades.” 

Reports from the field also indi- 
cate that there is a real shortage of 
trained used vehicle salesmen and, 
since good used car merchandisers 
cannot be trained overnight, the 
earlier the dealer tackles his prob- 
lem and sets up his basic program, 
the better situated he will be when 
stocks do climb to a point when 
they could represent a major tieup 
of working capital. 

* os * 


BecAvee OF the long period- 
nine years—since the condition- 
ing of trade has been a problem, 
real used-car merchandising has 
become a dormant art, and the in- 
dustry must practically start from 
scratch on the formation and devel- 
opment of this activity. 

Although the basic fundamentals 
are relatively the same as were in 
vogue prewar, higher values on the 
trades, the need for quicker turn, 
and new products that have been 
developed for conditioning used ve- 
hicles for sale, act as an incentive 
for both factory and dealer to get 
into this used-car merchandising 
program actively now. 


Practically every factory has 
some used vehicle merchandising 
program as a major activity. Some 
have already gone into the field 
with all or part of their program; 
others are rapidly developing a 
program that will go into the field 
soon. All realize that, even though 
many of their older dealers and 
factory field men have had some 
experience in selling under com- 
petitive marketing conditions such 
as prevail today, many of these 
are rusty and need “refresher” 
courses to bring them up to date 
on developments that have taken 
place in the interim since they 


(Continued on Page 39, Col, 1) 





EYE-CATCHER—This all-neonized sign group attracts plenty of attention to French Pontiac 


Co.'s newly established used-car lot in New Orleans. 


Located on one of the city's busiest 


streets, the location is considered highly ideal for volume. 





Poor 








SERVICE SECTION: 





ALBANY.—Motor vehicle fatali- 
ties in New York state last year 
were 6 percent fewer than in 1947, 
compared with a national decline of 
2 percent, according to the state’s 
motor vehicle bureau. 

In disclosing that the motor ve- 
hicle mileage death rate in the state 
reached a new record low of 6.5 
deaths per 100,000,000 miles of 
travel, Commissioner Clifford J. 
Fletcher pointed out that this rec- 
ord was achieved in a year when a 
record number of motor vehicles 
covered a record number of miles. 

The rate was a drop from 7.3 in 

1947 and compared with a na- 
tional rate last year of 8.1. 

Vehicle accidents in the state last 
year caused 1,847 fatalities, includ- 
ing 457 drivers, 423 passengers, 936 
pedestrians and 21 bicyclists. 

Pedestrian deaths, in which in- 
toxication was a contributing factor 
in 24 accidents, fell below the 1,000 


Engine Rebuilders 


Schedule Parley 


In Baltimore 


BALTIMORE.—After an interval 
of 10 years, the Automotive Engine 
Rebuilders Assn. will return here 
May 19-21 for its 27th annual con- 
vention, with the Lord Baltimore 
hotel as convention headquarters. 


Planned along the lines of other 
AERA annual meetings, there will 
be three days of technical sessions 
with periods devoted to manufac- 
turer conferences. Invitations will 
be issued manufacturers of auto- 
motive machine shop equipment 
and replacement parts for space. 

The program committee reports 
it has scheduled a wide range of 
subjects to interest jobbers and 
machine shop operators. Enter- 
tainment during the meeting will 
include a boat trip on Patapsco 
river and Chesapeake bay, a buffet 
supper and entertainment aboard 
ship, through the courtesy of the 
Koppers Co., American Hammered 
Piston Ring division. There will be 
a dinner-dance in the ballroom of 
the Lord Baltimore. 


Refunds Sought 


Wisconsin Gas Dealers Ask 


Shrinkage Credit 


MADISON, Wis.—Gasoline sta- 
tion operators are pressing the leg- 
islature to give them refunds for 
gasoline taxes paid to compensate 
for gasoline losses resulting from 
shrinkage, evaporation and other 
factors. 

They are demanding a refund 
from the state treasury of 2 per- 
cent on the state gasoline tax of 
4 cents a gallon. Gasoline whole- 
salers now get a 2% percent re- 
fund in recognition of shrinkage 
and related losses, the organized 
retailers point out. 

The new bill would reduce state 
gasoline tax revenues about half a 
million dollars a year. Sen. Gordon 
Bubolz of Appleton has introduced 
a refund measure at the request 
of the Retail Gasoline Dealers 
Assn. of Wisconsin. Organized Mil- 
waukee dealers are sponsoring a 
similar bill in the state assembly, 





although they ask for a 1 percent 
| 


refund only. 


Service Managers Assn. 
Formed in Cincinnati 


CINCINNATI. —-The Automobile | 


Service Directors’ Assn. has been 
incorporated here with Russell E. 
Single, service manager of Queen 


City Chevrolet Co., elected as pres- | 


ident. He is also president of the 
Chevrolet service manager’s club 
of greater Cincinnati. 

Other officers of the association 
are Michael Foley, vice-president; 
Emil Smith, secretary, and Roland 
Korfhagen, treasurer. Purpose ci 
the group is to discuss problems 
and improve the service of new-car 
dealers. 


Opening in Aberdeen 
Ruddach & Morehead (Ford), 600 
W. Wishkah St., Aberdeen, Wash., 
occupied its new quarters by hold- 
ing open house for the general pub- 
lic and area truck firms, 


Traffic Death Score 


New York State Reports Auto Fatalities 
Down 6% During 1948 


. average, 





mark for the first time since rec- 
ords have been kept. 


The fatality total of 1,847 was the 
lowest recorded in the bureau’s ex- 
istence with the exception of the 
war years between 1942 and 1945, 

The decline last year in fatal ac- 
cidents, despite increased traffic and 
many over-age cars on the roads, 
was attributed by Fletcher to strict- 
er controls and more extensive 
safety activities arising from the 
1946 statewide safety conference 
called by Gov. Dewey. 

Fletcher emphasized, however, 
that it was “well to remember 
that more than 230 personal in- 
jury accidents still occur on New 
York state streets and highways 
every day of the year and, on an 
five persons are still 
killed in those accidents every 
day.” 

“Our progress in the last two or 
three years has been encouraging,” 
he declared, “but we cannot afford 
to relax our efforts while so many 
are still being needlessly killed, 
maimed and injured in traffic.” 










ST. LOUIS PARTS MANAGERS AT ANNUAL MEETING—The Chevrolet St. Louis Zone Parts 
Record Club affair was attended by 285 parts managers. Jim Meagher, parts and accessories 


manager for the zone, conducted the meeting. 


In addition, members were presented with 


certificates of merit for outstanding sales and management performance last year. 





Lube Manual Offered 


By Service Analysts 

NEW YORK.—Publication of the 
“New Look Servoguide,” a lubrica- 
tion manual with diagrams for all 
popular makes of cars and trucks, 
has been announced by Service 
Analysts, Inc., 75 Varick St., New 
York 13. 

H. S. Sherwood, general manager 
of the company, said that the 10-by- 


Photo Courtesy Hannum & Kelt Chevrolet, Grants Pass, Oregon 
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70 KEEP YOUR GAR 
LOOKING NEW 


PAINT SHOP 
PROFIT POINTERS 


Whenever you deliver a newly painted 
car, present the customer with 
printed instructions concerning ° 
proper care of the finish. Point 
° out the advantages of -egular 
washings and suggest a com- * 
plete polish job at least twice 
a year. This friendly service 





13-inch book is spiral bound and 
printed in two colors for ease in 
following mechanical diagrams. 


Faires Trailer Co. 


CHARLOTTE, N. C.—Faires 
Trailer Co. has been organized here 
with capital stock of $200,000 to deal 
in motor vehicles. Principals are 
Frank Faires, Charlotte; Ralph 
Faires, Fayetteville, and William 
Faires, Raleigh. 
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Te ALE 
Holders Okay 
Consolidation of 


Bosch, Amra 


Consolidation of Amra Corp. of 
New York with American Bosch 
Corp. of Springfield, Mass., has been 
effected by stockholders. 


As soon as legal technicalities 
have been met, Amra Corp., a hold- 
ing company, which owns 77.37 per- 
cent of American Bosch stock, will 
cease to exist and the consolidated 
corporation will be known under 
the American Bosch Corp. name. 


The vote for consolidation by the 
Americar Bosch stockholders was 
577,080 shares to 41,198. Of the 
shares voted in favor of the merger, 
533,882 were of the class B stock 
owned by Amra and purchased 
from the Office of the Alien Prop- 
erty Custodian last summer. 

Of the 156,762 shares of class A 
Bosch stock, previous to the con- 
solidation, 41,198 shares or about 26 
percent were voted in favor, and 
14,929 or about 9 percent were re- 
corded against. 
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the Industry, read by everyone who counts 
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BIG PROFITS 





THIS DEVILBISS PAINT SHOP 
GETS MORE JOBS— 
MAKES MORE MONEY 


Eighty per cent of the cars on the road today are six 
years old or older. Most of them need painting badly. 
In 1949 painting will run into many millions and here’s 
° the equipment you need to capitalize on this business. 


The DeVilbiss Showroom Paint Shop makes a forceful 
sales demonstration of every painting operation. It 
fascinates customers and sells paint jobs. And the specialized 
equipment it includes enables you to handle every conceivable 


: Dullde gnen Sen one rouF . job better, faster, at lower cost. Consequently, you make more 
eed on your washing e money on all work whether it’s minor touch-up, under-body 
: and polishing business. . coating or complete refinishing. 
| . Competition can’t touch you on quality or service. Act today. Ask 
. your DeVilbiss distributor for complete details. 











De VILBISS 


THE DeVILBISS COMPANY ° 


Canadian Plant: WINDSOR, ONTARIO 


Toledo 1, 


Ohio 





means Quality in all four.. 


SPRAY EQUIPMENT 
EXHAUST SYSTEMS 


AIR COMPRESSORS 
HOSE & CONNECTIONS 
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Truckstell Making 
Overdrive Units 
For °49 Chevrolet 


CLEVELAND.—Shipments of its 
“Tip-Toe-Matic” for use in 1949 
Chevrolets are now being made, it 
is announced by the Truckstell Mfg. 
Co. 

The company will also continue 
to make overdrives for earlier 
model Chevrolets indefinitely, it was 
added. 

Truckstell officials claim the com- 
pany’s overdrive is unique in that 
there is no “free wheeling” in any 
gear, and engine compression can 
be utilized for braking when nec- 
essary. 


The driver is said to be able to) “ . 

| sions, 
lowing the termination of the second morning's session, during which the advertising story 
was presented, newsboys poured into the meeting room shouting “extra, extral''—handing 
everyone a special edition of the company's hometown paper, the Hagerstown (Ind.) Expo- 
nent. The front page of the ‘'Salesman's Extra Edition'’ was of a serious vein containing only 
company news items and stories. But when they turned to the center page spread they found 
humorous articles and pictures. 


shift from direct to overdrive oper- | 


ation in any gear by merely releas- 


ing the accelerator momentarily 


after the car is under way. 

The company says its overdrive 
for 1949 Chevrolets can be installed 
by any dealer in a few hours. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No, 1 Industry ... an esti- 


mated more than 100,000 readers weekly! 










@ The new, improved Walker 4-Post Wide-Beam Electric Lift offers 
you a combination of advantages for under-body repair work and 
mechanical services, unequalled by any other lift. 

With its new spacing between the long support beams increased 
to a full 30 inches, the Walker Lift provides even greater under-car 
accessibility. And the newly increased lifting height of 5’-6” pro- 
vides the ideal working height for maximum utility, comfort and 


efficiency. 


From the floor to the bottom of the car, men and equipment work 
without hindrance or obstruction—free from posts, free from any 
obstructions, whatever—in the famous Walker OPEN WorK ZONE. 


sales conference in Richmond, 
and car manufacturers’ divisions, regional and district managers, Canadian and export divi- 





New Home in Savannah 
Opened by Allen Hudson 


nah, Ga., has formally opened in| ership. 


the same 





1949 








"EXTRA" PAPER FEATURES PERFECT CIRCLE SESSION—Perfect Circle Corp.'s 24th annual 
Ind., was attended by all sales personnel of the replacement 


executives of the company and its advertising agency. Immediately fol- 





its new home at 43-49 W. Broad St. 
Throngs visited the establishment 
throughout opening day, according 
Allen Hudson Co. Inc., Savan-| to Omer O. Allen, head of the deal- 








BELLEVUE, Pa. Averaging 
three wrecks a week, F. Slaney, 
Slaney’s Sales & Service (Kaiser- 
Frazer) is so particular about his 
service jobs that work comes to 
him constantly. He handles wrecks 


|and general repairs. 


On wrecks, for goodwill Slaney 
first phones people at least twice 
while -work on their wrecked car 
is in progress. 

The owner whose car comes in 
Monday is phoned on Wednesday 
to report job progress, is phoned 
again on Friday for the same rea- 
son, and although he has been 
promised the car on Saturday 
afternoon, he is phoned early Sat- 
urday morning that it is ready. 

Calling the customer three times, 
says Slaney, “shows him I really 
am interested in his car,” and “he 
doesn’t worry that the bill will be 
excessive. He’s not annoyed; he’s 
anxious to hear my progress re- 
port. 

“Second, I tell the customer the 
charge will be slightly higher 
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“Mechanic” Powe 


of a 


New, wider 
beam spacing 
and increased 

working height 


makes the new 


WALKER 
ELECTRIC LIFT 


‘i 








FULL WIDTH ACCESSIBILITY 


This actual photograph dramatically shows 
how completely the entire under-body area 
"W alker-Lifted” 
servicing and repairs. There is no obstruc- 
tion in the open work zone beneath the car. 
Freedom of movement is unhindered .. . 


car is clear for 


repairs are completed quicker, easier... 


Increase your service volume, increase your service profits— 


anywhere from 20 to 50%—with Walker Electric Lifts for mechan- 
ical service. They are the finest investment, the greatest profit 


insurance any service operation can buy. 


Always open for business 


and with greatest possible comfort and 
convenience for the mechanic. The Walker 
Electric Lift is truly the ideal lift. 


WALKER MANUFACTURING CO. OF WISCONSIN 
RACINE, WISCONSIN 


Also Makers of Walker Jacks, Exhaust Silencers and Oil Filters 





Wrecks Make Good Business 


Bellevue (Pa.) K-F Dealer’s Repair Jobs 
All Get Painstaking Care 





SERVICE SECTION 





than it actually costs in the end: 
Estimate a job at $10, when it 
actually comes out later at $8.25. 
The customer is delighted. 

“Third, on wrecks, we specialize 
in repaint jobs and business comes 
in because we make sure our color 
line matches the car’s color line 
so well even a dealer can’t dis- 
cover where it was matched. 

“These jobs sometimes take a lot 
of work—sometimes one to two 
hours extra, depending upon the 
size of the surface where the paint 
is matched; but better sales vol- 
ume results.” 


. 
NSPA Officials 
To Stump U.S. 
= 
Through Spring 

CHICAGO.—Ten meetings in the 
U. S. and Canada will keep officers, 
committee heads and staffers of 
the National Standard Parts Assn. 
busy on a speech-making circuit 
during March, April and May. 

J. L. Wiggins, NSPA executive 
vice-president, in releasing the 
schedule, explained last week that 
the program has been adopted on 
the premise that “competition will 
be a little tougher this year and 
there is a distinct necessity for 
better management by wholesalers 
from the top to the bottom of their 
business.” 

Wiggins added that the talks to 
be delivered will highlight “such 
current problems as better man- 
agement, new operation controls 
and better methods of selling and 
merchandising for _ wholesalers; 
more profits from machine shops; 
up-to-date store layouts, with ac- 
cent on functional, streamlined 
time and step-saving procedures; 
ways and means of meeting old 
and new competition; fresh infor- 
mation on recent Federal Trade 
Commission and court decisions 
affecting both automotive whole- 
salers and manufacturers, and 
more effective use of advertising 
as a selling tool by jobbers.” 

The 10 events to be covered by 
NSPA speakers include the Pa- 
cific Automotive Show in Los An- 
geles; Southwest Automotive Show 
in Dallas, Southeast Automotive 
Show in Atlanta; Middle Atlantic 
Automotive Show in Philadelphia; 
Virginia-Carolinas Automotive 
Wholesalers Assn. meeting in 
Greensboro, N. C.; Canadian Auto- 
motive Wholesalers Assn. conven- 
tion in Toronto; Automotive Boost- 
ers Club No. 14 meeting at St. 
Louis; Middle Atlantic Automotive 
Wholesalers Assn. meeting at 
Washington, and _ booster - jobber 
sales conferences and meetings at 
Billings and Salt Lake City. 


Detwiler Joins 


Poster Firm 


DETROIT.—Van Houten-Rankins, 
Inc., announces the appointment 
of Frank A. Detwiler as Michigan 
automotive 
agency manager. 
He will act as a 
sales representa- 
tive for National 
Service Posters, 
the Electric Sales- 
man and other 
Van Houten-Ran- 
kins products. 

Detwiler was 
with Chrysler 
Corp. service divi- 
sions for more 
than 25 years. He served during 
World War II as a major in the 
ordnance department, After the war, 
he joined Kaiser-Frazer Corp. as 
general service manager, where he 
remained until October, 1948. 


F. A. Detwiler 


Son Motor Co. (Chrysler) 
Remodels in Pensacola 


Son Motor Co. (Chrysler) has 
opened remodeled quarters at 221 
N. Palafox St.,. Pensacola, Fla. 

Officers of. the organization. in- 
clude the following: Jae A. Son sr., 
president; Lillian J. Son, secretary- 
treasurer, and Jac A. Son jr., vice- 
president. 
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As Stocks Rise Gradually ... 
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Used- Vehicle Program 


Getting Attention 


‘Continued from Page 36) 


abandoned this activity as a ma- 
jor part of their business. 

They also are aware of the fact 
that every dealer organization has 
many who never have had expe- 
rience in the merchandising of used 
vehicles and that the employes of 
most dealers are also “green” to 
this activity. 

* © * 
EALERS and factories are not 
alone in sensing the need for 
used vehicle merchandising. Reports 
indicate that many banks have been 
driven into this phase of the auto- 
motive industry through the need of 
disposing of their repossessions— 

without taking a loss. 

One of the factors that is making 
it necessary for the dealer and the 
factory to give this problem early 
and thorough attention is the woe- 
ful lack of experienced used-car 
salesmen. 

Those who were successful pre- 
war have, in a large percentage 
of instances, gone into business 
for themselves as used-car mer- 
chants, acquired a healthy finan- 
cial status and are not available 
to the franchised dealer today. 
They and the former used-car 

dealers, however, will be there to 
give the franchised dealer active 
competition for the available busi- 
ness. And, as one old-time dealer 
expressed it, “will not be pushovers 
any more with their present operat- 
ing capital.” 

Of course, the new-car dealer has 
first chance at most of the used 
cars that are traded in and from 
that position has a definite edge 
over the exclusive used-car dealer 
on the basic price of much of his 
merchandise, 

* + *” 

UT THE used-car dealer has the 

experience in turning his stocks 

fast and at a very moderate profit 
compared to what a large propor- 
tion of the franchised dealer will 
feel that he should make. 

The used-car dealer has only his 
own reputation to protect in his 
used-car dealing, while the fran- 
chised dealer has this as well as the 
good reputation of the car he repre- 
sents at stake. 

The dealer also has another stake 
in the used-car sale—that of using 
his used-car sales to help build up 
his service and parts volume. 

Thus the franchised dealer— 
under keen competitive selling 
conditions — should go further in 
the preparation of his cars for 
sale and in his preparation of the 
used-car lot or sales space. Some 
dealers prewar even went so far 
as to have two distinct sales 
places for their used cars—show- 
ing and selling the late models in 
a separate showroom in the deal- 
ership, while the older cars of 
lesser value were merchandised 
from a lot. Some large dealers 
also have multiple used-car sales 
lots, so as to be on the “traffic 
flow” of the greatest number of 
potential buyers. 

Used-car buyers are “shoppers” in 
the main, either shopping around 
for the lowest price they can find 
on a certain year model or the best 
vehicle they can find for a certain 
amount of money. 

Thus every franchised dealer 
should make appearance of his 
sales spot and attractiveness of his 
merchandise a “must” in his opera- 
tion. 

* * *” 

F HE USES a lot, in addition to 

having it in the spot to get the 
greatest traffic flow of potential 
used-car buyers past it, a dealer 
should also make certain that it is 
well paved with crushed rock, 
gravel, cinders or some such “non- 
tracking” material—and be slightly 
elevated over the surrounding area 
so that it will drain quickly and 
freely. No buyer, no matter how 
low his station in life, likes to slop 
around in mud puddles when he is 
buying. 

The lot should have a comfortable 
closing house so that during inclem- 
ent weather the customers can go 
inside to talk over the deal. 

Used vehicles—both cars and 
trucks—should always be thorough- 
ly cleaned before putting on the lot. 
Used-vehicle buyers are always sus- 


picious that used vehicles have been 
mistreated —and dirty, grimy ve- 
hicles on the lot go a long way to- 
ward confirming that suspicion. 


The lot, if on a crowded thor- 
oughfare, should have some pro- 
vision made for the customer to 
park the car he is driving. Many 
a sale has been lost because the 
potential buyer wanted to look at 
a certain vehicle he saw on the 
lot while driving past, but would 
not walk back two or three blocks 
from a spot where he could find 
parking space. 





Both cars and trucks should be 
conditioned for sale, the extent of 
the conditioning depending on how 
old the vehicle is and how much 
can be allowed for this work. It is 
well, however, say experienced used- 
car men, to always remember that 
a very large proportion of used- 
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SULLIVAN, DEALER IN OHIO, PUSHES SAFETY CAUSE—John K. Sullivan (Ford), Middle- 


field, O,. 


presented a training car for use by the Burton board of education. 


Left to right: 


Denver Jividen, superintendent of schools, Sullivan, and William Bradley, instructor for the 


training course. 
vehicle buyers are normally buyers 
of used cars and as such have cer- 
tain things to guide them in their 
selection of a vehicle. 
od * oe 
TS EXPERTS look at the ped- 
dle pads and carpeting in a used 
car. If they are worn badly, it indi- 
cates that the car has plenty of 
miles on it regardless of what the 
speedometer —or salesman — says. 
They want to hear the engine run, 
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and most of them wish to drive the 
car themselves. So care should be 
taken to see that the battery is in 
good condition and always charged; 
that the spark plugs, distributor 
points and timing is proper so that 
the car will start instantly when 
the starter button is pressed. 

They do not want to have the 
added expense of buying new 
tires right after purchasing the 
car, so the rubber should look 
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good and have the appearance of 

still having many good miles in it. 

A good rubber dressing that does 

not put a “high shine” on the 
tires is always advisable. 

Since any car a buyer purchases 
is his means of transportation and 
is usually a much better car than 
the one he has been driving, care 
should be taken to make the inte- 
rior as attractive as possible. 

All dust, grime and water stains 
should be removed from the head- 
linings and door panels, or covered 
with one of the new spray materials 
now available for this purpose. A 
large number of women have a 
voice in the selection of the car 
purchased and, while the man of 
the family may be interested in the 
mechanical condition of the car, 
women are interested in cleanliness 
and attractiveness. They want to 
be proud of the car they get, and 
the smart merchandiser provides as 
much base for that pride of owner- 
ship as he possibly can in his con- 
ditioning program. 

If the seats and seat backs are 
free from tears, they usually can be 
cleaned perfectly and look practi- 
cally as good as new. If beyond 
cleaning, a new set of seat covers 
will hide a multitude of irritating 

(Continued on Page 41, Col. 1) 






























Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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ean following advertised mes Greaned prices 
9g on factory retail at 
prices the 


174; 2-dr. sed., 





(six)—-(Prestomatic standard)—4-dr. sed., 
$2,353.50; club cpe., $2,332.50; conyv., $2,- 
766; Saratoga (eight)—(Prestomatic stand- 
ard)—4-dr. sed., $2,640; club cpe., §2,- 
613.75; New Yorker (eight)—(Prestomatic 
standard)—4-dr. sed., $2,760.75; club cpe., 


$2,734.50; conv., $3,240.75 
CROSLE sed., $959; 


Y — 2-dr. deluxe 
$959; stat. wag., $991. 

Deluxe—4-dr. sed., $2,006.25; 

club cpe., $1,995.75; Custom—(Tiptoe Shift 

standard )—4-dr. ad  ammabiel club cpe., 


$2,175.75; conv., $2,598. 

DODGE—W: a. 631. 25; 
Meadowbrook—4-dr. "si'ses. Coro- 
net—4-dr. sed., $1047 28: town ak 
oer club cpe., $1,933.50; conv., 


FRAZER—4-dr, sed., $2,395; Manhattan 


—4-dr, sed., $2,595. 
HUDSON- “@"4-dr. sed., $2,- 
222.25 (8-cyl., $2,343); 2-dr. sed.. §$2,- 


conv., 


171.25; club cpe., $2,219 (8-cyl., $2,339.75); 
cpe., $2,069; Commo- 


bus. conv., $2,835; 


Current Prices on New Automobiles 


dore ‘6’°—4-dr. sed., $2,398.50 (8-cyl., 
$2,514); club cpe., $2,374.25 (8-cyl., $2,- 
489.75); conv., $3,056.75 (8-cyl., $3,137.75). 

KAISER —Special—4-dr. sed., $1,995; 
Traveler, $2,088.48; Deluxe—4-dr. sed., $2,- 
195; Virginian, $2,995. 

NASH—600 Super—4-dr. sed., $1,832; 
2-dr. sed., $1,807; club cpe., $1,829; 600 
ome Special —4- -dr. om $1,880 ; 2-dr. 

i $1,850; club cpe., $1,877 
sed., $2,279; 2-dr, sed., $2,- 
254; > cpe., 982275 Ambassador 
Special—4-dr. $2,348; 2-dr. sed., $2,- 
- club cpe., “32. (344; Ambassador Custom 

—4-dr, sed., $2,489; 2-dr. sed., $2,464; 
club cpe., $2,455 

OLDSMOBILE—Series 76 Standard—4-dr. 
sed., $1,848 (deluxe, $1,990); town sed, 
$1,837 (deluxe, $1,979); 2-dr. sed., $1,774 
aa $1,916); club cpe., $1,748 (deluxe, 
o- ); conv., $2,164; Series 88 Standard 
Hydra-Matic standard)—4-dr. sed., $2,- 
265 (deluxe, $2,396) ; 
$2,385); 2-dr. sed., $2,191 (deluxe, 





$2,322); club cpe., $2,164 (deluxe, $2,295); 
conv., $2,580; stat. wag. deluxe, $3,317; 
Series 98 Standard — (Hydra-Matic stand- 
ard)—4-dr, sed., $2,521 (deluxe, $2,615); 


2-dr. sed., $2,447 (deluxe, $2,541); conv. 
deluxe, $2,994. 
PACKARD — Eight — 4-dr. sed., $2,275 


(deluxe, $2,543); 2-dr. sed., $2,250 (deluxe, 
$2,517); stat. wag., $3,245; Super Eight— 
4-dr. sed., $2,827; 2-dr. sed., $2,802; conv., 
$3,250; 7-pass. sed., $3,500 (deluxe, $3,- 
850); 7-pass. lim., $3,650 (deluxe, $4,000); 
Custom Eight — 4-dr. sed., $3,750; 2-dr. 
sed., $3,700; conv., $4,295; 7-pass. sed., 
$4,704; 7-pass. lim., $4,868, 
PLYMOUTH—Deluxe—4-dr. sed., $1,566; 
club cpe., $1,534.25; bus. cpe., $1,385.75; 
Special Deluxe—4-dr. sed., $1,644; club 
cpe., $1,617.50; conv., $1,997. 
PONTIAC—Streamliner Six Standard— 
4-dr. sed., $1,755 (deluxe, $1, 850); sed. 
cpe., $1,705 (deluxe, $1,800); 8S 
Eight Standard—4-dr. sed., $i, 824 (deluxe, 


$1,919); sed, cpe., $1,773 (deluxe, $1,868); 
Chieftain Six Standard—4-dr. sed., $1,776 
(deluxe, $1,871); 2-dr. sed., $1,726 (deluxe, 
$1,821); club cpe., $1,726 (deluxe, $1,821); 
conv. deluxe, $2,153; bus. cpe., $1,603; sed. 
delivery, $1,765; stat. wag., $2,559 (deluxe, 
$2,638); Chieftain Eight Standard—4-dr. 
sed., $1,844 (deluxe, $1,939); 2-dr. sed., 
$1,794 (deluxe, $1,889); club cpe., $1, 794 
(deluxe, $1,889); conv. deluxe, $2,221; 

cpe., $1,671; sed. delivery, "$1,832; stat. 
wag., $2,627 (deluxe, $2,706). 


§ TUDEBAKER — 
4-@, sed., $1,688.50; 2-dr. sed., $1,656.75; 
club cpe., $1,683; bus. cpe., $1,588.25; 
Chainpion Regal Deluxe—4-dr. sed., $1,- 
762; 2-dr. sed., $1,730.50; club cpe., = 
756.75; bus. epe., $1,662; conv., $2,086. 25 
Commander Deluxe—4-dr. sed., $2, 019.25: 
2-dr. sed., $1,987.75; club cpe., $2,014; 
bus. cpe., $1,919.25; Commander Regal 
Deluxe—4-dr. sed., $2,140.50; 2-dr. sed., 
$2,108.75; club cpe., $2,135; bus. cpe., $2,- 
040.50; Land Cruiser 4-dr. sed., $2,327.75; 
conv., $2,467.50. 


WILLYS-OVERLAND — Jeepster conv., 


$1,602.22; 4-cyl. stat. wag., $1, 708.89 : 
6-cyl. stat. wag., $1,814.14; 6-cyl, stat. 
sed., $1,866.29. 
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As Dealer Stocks Rise Gradually... 
Used-Vehicle Programs Getting Attention 


(Continued from Page 39) 


the car, a repaint job should be 


conditions from the sharp eyes of | done on any conditioned car. 


the women shopper. 
* a a 

— are also a place where 

abuse usually shows up glar- 
ingly. Cars that have been used 
hard very often have trunk com- 
partments that look as if they had 
been used for pigsties. A thorough 
cleaning and, in many cases, a 
spray coat of flock will make them 
look attractive and neat—a place 


Many of the cars that will come 
in on trades this year will repre- 
sent the best and latest model 
cars that an ordinary workman 
or other low-income buyer will be 
able to finance. These will be the 
1939 to 1941 models—cars that in 
prewar would be considered 
“junkers” but today are fast- 
moving merchandise, 

Many of these cars, however, may 


where the lady is not afraid to|be pretty rough, especially as to 


carry her luggage or the picnic 
lunch, 

Convertible tops can be re-dyed 
to not only look practically as good 
as new but to again become 
weatherproof. 

If the finish of the car is in fair 
condition, a good cleaning that re- 
moves all road scum and grime, fol- 
lowed by a good wax job, usually 
results in a “new car” appearance. 
If the finish is gone in spots or 
metal work has had to be done on 


New Standards 
For Lubes Asked 
By Chek-Chart 


CHICAGO. — Four objectives “to 
achieve more standardization of lu- 
bricant recommendations, and in- 
tervals and simplification of lubri- 
cation requirements,” have just 
been proposed by the Chek-Chart 
Corp. to its advisory board of engi- 
neers, numbering 48 lubrication au- 
thorities of U. S. and Canadian oil 
companies. 

The four proposals include: 

1. Reducing the number of kinds 
of lubricants for satisfactorily lu- 
bricating cars. 

2. Reducing the number of grades 
of lubricants for different tempera- 
ture conditions. 

3. Establishing intervals of lubri- 
cation comparable to other manu- 
facturers. 

4. Establishing a uniform temper- 
ature range under which lubricant 
grades are specified for transmis- 
sion and differential. 

Board members were notified that 
a copy of the communication to 
them has been sent also to techni- 
cal directors, service managers and 
others of all automobile manufac- 
turers. They and the board mem- 
bers likewise received a copy of the 
1949 comparison chart giving man- 
ufacturers’ recommendations for all 
of their models from 1946 to 1949. 

The purpose of the Chek-Chart 
effort, it was stated, is to “awaken 
interest on the part of existing 
authorities commissioned to handle 
problems of this sort.” 





Sign of Spring 








Liquid Glaze Renews Contest 
For Olds Dealers | 


Liquid Glaze, manufacturer of | 
Liquid Glaze cleaner and sealer, 
has completed plans for a spring 
sales contest, similar to the contest 
staged in the latter part of 1948. 
The contest announcement was 
jointly made by J. J. Dobbs, gen- 
eral service manager for Oldsmo- 
bile, and John Mitchell, president 
of Liquid Glaze. 

A feature of the new contest is 
a separate set of prizes for the 
public as well. With a first prize of 
$1,000 cash and 99 other merchan- 
dise prizes, the contest has a total 
value of $6,250. 

The contest is exclusively for 
Oldsmobile dealers and will run 
from May 1 through June 30. 


$250,000 Lab in South 


Planned by U. S. Rubber 


NEW YORK.—U. 8S. Rubber Co. 
will build a new $250,000 labora- | 
tory for textile research and: de- | 
velopment at Winnsboro, S. C., ac- 
cording to H. Gordon Smith, gen- 
eral manager of the company’s 
textile division. 

S. H. Sherman, manager of the! 
textile division development de- | 
partment, will move his headquar- | 
ters from MHogansville, Ga., to! 
Winnsboro and will be in direct | 
charge of the laboratory under the | 
general supervision of R. C. Har-| 
rington, technical director of the | 
textile division. ! 





sheet metal condition, if they have 
been run in the “snow” states where 
calcium has been used on the roads 
and streets. 

Here the lower door sections have 
rusted out due to stoppage of the 
drain holes in the bottoms of the 
doors; quarter panels and fenders 
may be ragged or have fairly large 
rusted spots. Prewar, these metal 
sections would have presented a 
serious problem to the dealer since 
the cost of repair would have been 
too high. 


Fortunately during the war and 


since, several suppliers have come 
on the market with what is known 
as a plastic metal patch” that en- 
ables not only a quick and low-cost 
repair of these holes but a repair 
that is claimed to stand up for 


longer than these cars will last. 
+ + * 


HE BASIS of this material is the 
type of cloth that is used in shoe 
caps, plus a type of solder that can 
be applied in various thickness of 
paste forms and which dries hard 
and makes a perfect base for paint. 


The cloth is impregnated and, 
when dipped into a solution, be- 
comes limp and as soft as a rag. 
In this state it is applied over the 
hole, after the paint and other mat- 
ter on the metal around the hole 
has been thoroughly ground off and 
the surface prepared clean, with the 
bare metal free from oil or any 
other foreign matter. It can be ap- 
plied with the hands and smoothed 
out to prevent wrinkles or saga. It 
dries in less than an hour to a near 
metallic hardness and adheres to 
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NEW UNITED MOTORS SERVICE HOME—This structure houses the Chicago zone operations 


of this division of General Motors. 
the one-story buildin 
automotive parts an 
Wisconsin and Michigan. 


Containing 
at 945 E. 93d St. greatly increases facilities for servicing wholesale 
accessories distributors in large segments of Illinois, lowa, Indiana, 
Rail spur and truck wells permit handling of merchandise at truck 


more than 100,000 square feet of floor space, 


bed and freightcar floor level. George C. Faller is Chicago zone manager. 





the metal so completely that it is 
practically impossible to loosen it 
with a chisel. 

After this plastic patch has 
dried, it is then covered with the 
metal compound which not only 
strengthens the cloth foundation 
but forms a better paint base that 
is non-absorbant. This first coat 
is rough sanded when dry and a 
second coat is applied, which in 
turn is finish ground and feather- 
edged to complete the repair. 

This repair has considerable 
strength and if properly done will 


not break loose, its makers claim, 
and will not be apparent once the 
car is spotted or repainted. 

Factories realize that not only do 
a large percentage of their dealers 
need help in properly organizing 
their used-car activities, but the re- 
sumption of conditioning also will 
bring about problems of dealer 
management centering around how 
to add the required internal work 
to the service department activity 
without hurting or limiting the paid 
customer labor he should handle in 
his service department. 





awa 


MOTOR OIL 





pall in more oil customers 








CAR HITS STRING STRETCHED 
ACROSS ROAD AND FIRES CANNON 
® CANNON FRIGHTENS HORSE 


BUT. @@ a much better 


way to attract customers is to 


WHO THROWS HORSE SHOE INTO 
TREE. @ HORSE SHOE KNocks 
APPLE OUT OF TREE @ArPLE 
FALLS ON SWITCH, WHICH 
ENERGIZES MAGNET QMAGNET 
DRAWS CAR OFF ROAD INTO 
SERVICE STATION 


sell Quaker State Motor Oil—as 
over 100,000 dealers can tell you. 
Refined from 100% pure Penn- 
sylvania grade crude oil, it’s tops 
for long lubricating life—and a 
magnet for customers and sales. 


Quaker State Motor Oil 
Quaker State Superfine Lubricants 
Quaker State Oil Refining Corporation 
Oil City, Penna. 
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t Iwin Beds 





The formula is very simple. 


All you need is a car so swell and exciting—that people 
simply love it on sight. 


Make it far roomier fore, aft, and across the beam... low- 
slung, yet with plenty of old-fashioned road clearance. 


Let the windshield be curved, undivided, with the driving 
dials in the Uniscope. 


yw 


Flood it with fresh, warmed, filtered Weather Eye air... 
cushion it with 4-wheel coil springs. 





Power it with engines so efficient, and carburetion so smooth 
you get a brilliant new performance—plus the most miles on 
fuel. 





Add your ‘‘bonus’’ touches—like the Twin Beds that Junior 


brags about in the poster. 
GREAT CARS SINCE 1902 


That’s the Nash Airflyte, and— 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 


Unless you start with the Nash Girder-built Unitized Body 
and Frame, you can’t begin to build a car like it. 


That’s why only Nash dealers can be there ‘‘Fustest with the 
mostest’’ in today’s cars and car values, 
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10-Point Program Pushed .. . 


May 


Now Permanent 


As Safety Month 


(Continued from Page 36) 


over February of last year. Fifty- 
nine percent also reported a de- 
crease in parts sales in January 
as against January, 1948, while 56 
percent said their February parts 
sales were down from the same 
month a year ago, 

As money becomes tighter, deal- 
ers can expect many of the owners 
who have been patronizing their 
service departments, to start drift- 
ing to independent service shops 
where the owner feels that he can 
have his work done a little cheaper, 
unless the dealer makes a strenuous 
and continuous effort to keep them 
coming to his shop. 

+ * 


HIS SAFETY-MONTH program 
- offers the dealer the opportunity 
of offering these owners a check of 
their cars from the safety stand- 
point without actually endeavoring 
to sell them on any specific type of 





work. The inspection, however, will 
in a great many cases uncover con- 
siderable work the owner either 
was unaware of or that he had been 
putting off because he didn’t appre- 
ciate its importance to his own 
safety. 

Recently the Hearst newspapers 
made a check on car owners in 10 
metropolitan cities and found that 
82 percent of the motorists pre- 
ferred to get their lubrication serv- 
ice at their gasoline service station. 
This clearly substantiates the Col- 
lier’s survey of last year, which 
showed that dealers, in the main, 
had lost the bulk of the lubrication 
business. 

Since the lubrication depart- 
ment has always been considered 
the salesroom of the service de- 
partment, combining the safety 
check in some way with a lubri- 
cation special might promote 
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AMBAR MOTORS CORP. IN HAVANA, CUBA—Here's night view of the dealership's 


recently completed headquarters. The firm 


mobile, GMC trucks and GM coaches, A. H. 


into the building in January. 
more patronage of the lube hoist, 
help bring back many of the war- 
time service customers who had 
wandered away to other service 
sources, and help again establish 
this department in the key posi- 
tion it formerly held in the dealer 
service operation. 
Factories are preparing to co- 
‘operate in a big way. General 


CENTRALIZED CONTROL PAYS 


STC Le 
MODERN SERVICE SETUP 


~~ 


In Seattle, Washington, the ABC Buick 
Company is modernized for central 
service control with an eleven-station 





GROVER 2% Pneumatic Tube System 





You Eliminate Errors...Speed Service 
Maintain Order...Keep Jobs Moving 
Satisfy Customers... Increase Profits 


In the average service operation 
there are usually about a dozen 
specialized operating units such as: 
parts storage, parts sales, paint shop, 
body shop, wash rack, cashier, etc. 
To correlate the work of all depart- 
ments, to keep jobs moving, to 
prevent duplication of effort, to 
provide instant, dependable, error- 
less communication between de- 
partments, GROVER has developed 
many applications of its Pneumatic 
Dispatch Equipment. 














money. 
25515 W. 


© PNEUMATIC TUBE SYSTEMS @® 
THE GROVER COMPANY -e 


Michigan. 


DETROIT 


Your problems, too, can be success- 
fully solved by GROVER. We will 
gladly and promptly furnish data, 
a survey of your premises, an esti- 
mate—and with no obligation to 
you. Literature concerning auto- 
motive service department installa- 
tions will be sent free on request. 
We believe this type of Centralized 
Control will save you time and 
Write Grover Company, 


8 Mile Road, Detroit 19, 





19, MICHIGAN 


Offices in Principal Cities 


is distributor for Cuba for Cadillac, Olds- 
Bartletta jr., president, states. Ambar moved 


| Motors, for instance, alone will 
send out over 6,000,000 mailings 
on the Safety Month drive, will 
have radio spot announcements and 
in other ways endeavor to promote 
an active interest in safety and in 
having their cars checked in a GM 
dealer shop. Other factories will 
have similar programs, it is under- 
stood. 
* « cd 

EN POINTS are stressed in the 

“Check Accidents—Double Check 
Your Car” program. Every point is 
not only a point of potential safe 
driving hazard but a source of 
either replacement or customer la- 
bor sale, 


Michigan beat the national pro- 
gram by over two months, due to 
an unusual situation in the state. 
Safety officials wanted to have 
the program start on the first of 
March so that they could collect 
experience data to take before the 
legislature to bolster a petition 
for statewide car inspection be- 
fore the legislature adjourned. 


Failing in getting the support of 
the national body, the officials went 
ahead on their own and kicked the 
program off in March, but expect 
to continue it through to the end of 
the national effort. 


However, the change in Michigan 
this year will have no bearing on 
the month now set for the national 
effort, it is claimed, and dealers can 
now look ahead to a resumption of 
the safety drive every spring from 
now on. 





* + * 


‘THERE are a number of things 

in the safety 10-point program 
where the dealer and his service 
department can merchandise prod- 
jucts, even though the car being 
inspected meets all safety require- 
ments. Suggestion as to these sales 
points are given with the 10 points 
|as follows: 

Brakes—When checking brakes 
for pedal throw, dealers can go 
one step further and pull a front 
wheel to determine lining life and 
|so instruct the owner. 

Muffler and Exhaust—It has been 
quite some time since an all-indus- 
jtry check on mufflers with the 
|repeated warnings of the dangers 
of monoxide gas has been brought 
to the attention of the owners. Also 
here is a chance to sell exhaust 
deflectors if the rear bumper and 
bumper guards show stain or cor- 
rosion due to exhaust gases not 
being diverted from these chrome 
parts. 

Glass—When inspecting glass 
for breaks and cloudy condition, 
| all door glass mechanisms can 
be checked for operation and 
visors can be suggested where 
| the owner drives into the sun on 
| his normal daily travel. 
| Rear-View Mirrors—In addition 
|to making certain that the rear- 
|view mirror is clear and properly 
|placed, here is an opportunity to 
|Suggest the advantage of a non- 
|glare rear mirror in the car and 
oo outside mirror on the driver’s 
| slide, 





Lights—While making certain all | 
lights burn properly, it would take | 


but a minute longer to trace light 
wires to see if any are chafed go- 
ing to the trunk compartment, etc., 
and if the stoplight switch is in 
good working order. Backup light 
suggestion might bring a sale. 

Steering—Inspection of steering 
and looseness in front-end parts 
leads to tire inspection and need 
for front-end alignment. Also X-ing 
of tires on car to produce longer 
life and more even wear, 


Windshield Wipers—inspection of | 


wipers should also include check 
on condition of blades (high re- 
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placement opportunity) and inspec- 
tion of vacuum line. If large blades 
on wiper put too much resistance 
to present mechanism, suggest 
auxiliary pump to give more power. 

Tires—Inspection of tires for 
safe condition again allows for 
suggestion of X-ing, safety tubes, 
sale of low-pressure tires and 
wide rims to owner who com- 
plains of ride. 


Wheel Alignment—While check- 
ing for wheel alignment, it might 
also pay to inquire about length 
of time since front wheels have 
been lubricated. 


Horn—Checking horn for opera- 
tion opens up opportunity to not 
only suggest new multiple-tone 
horn and check of battery condi- 
tion as well as condition of wiring 
from button to horn for evidence 
of chafing. 


* * * 


i THE Planning Guide kit being 
mailed all dealers are four wall 
poster suggestions (two cartooned), 
envelope stuffers, newspaper re- 
leases for dealer use, radio script, 
newspaper ad mats, data for 
women’s club use and a complete 
guide as to how dealers can par- 
ticipate in this national campaign 
in their community or area. 

It is well for dealers to remem- 
ber that the tire and oil dealers 
also are being importuned to 
join in this national campaign 
through the tire and oil company 
men representing those industries 
on the Inter-Industry Highway 
Safety Committee. 

Therefore, in order that the 
dealer may gain the greatest good- 
will for his activity in this cam- 
paign, he must set his groundwork 
now with the various agencies who 
can give voice to the program when 
the time comes. 


Asks Education 
To Help Save 


Free Enterprise 


RACINE. Wis.—If American 
school pupils are given “accurate 
and honest interpretations of the 
workings of private capitalism,” the 
system of free enterprise will be 
preserved in this country, Robert 
W. Murphy of Chicago, general 
counsel for Borg-Warner Corp., 


-_predicted here last week. 


Providing youth with a clearer 
picture of the American way of eco- 
nomic life “will do more than will 
hysterical propaganda” to check the 
threat of socialism, Murphy told the 
Racine Schoolmasters’ club. 

“Neither industry nor the schools 
have any intention of propagandiz- 
ing our young people,” Murphy said. 
“We do not have to tell them what 
or how to think. They should be 
free to criticize our system. 

“But let us be certain they are 
given all the facts. Let us be cer- 
tain they are not misled by forces 
whose intention and purpose is but 
to mislead. Let us be sure they see 
the productive system of America 
as a whole, with its faults, true, but 
also with its virtues. In so doing 
we can be confident they will hold 
fast to the overwhelming amount of 
good in our system.” 

Murphy asked for “a better un- 
derstanding of corporations.” 

“There should be no stigma or 
mysterious aura attached to the 
corporate way of doing business. A 
corporation is simply a harness, a 
device for organizing people, for 
bringing capital and labor together 
in order that both may benefit.” 


Tennessee Ups 


Truck Rates 20% 


NASHVILLE.—A 20 percent in- 
crease in intrastate motor freight 
rates has been approved by the 
Tennessee railroad and public utili- 
ties commission. It also boosted the 
minimum charge on intrastate mo- 
tor freight shipments from 75 cents 
to $1, and stipulated that contract 
carriers may not haul at less than 
the new rates. 

The boosts were. based on the 
motor freight rate structure estab- 
lished July 1, 1944. The higher 
rates will apply to all intrastate 
shipments. Motor carriers who pre- 
viously had received special in- 
creases will not be allowed to raise 
rates a full 20 percent over present 
levels, The 20 percent applies to the 
July 1, 1944, basic rates. 


To feel the pulse of the auto industry, 
consistent reading of AUTOMOTIVE NEWS 
is necessary. 
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(Continued from Page 36) 


angle alone, most of it has become 
passe. New products, new condi- 
tions and new designs have 
changed the picture radically. 

In those days the “tough” cars 
to recondition were the two-to-four- 
year cars. Motorists were more 
careless in their driving habits, or 
at least they made little or no at- 
tempt to keep their cars free from 
dings and scratches that created 
high internal expense when they 
came in on trades. 

o * * 

SINCE THESE cars represented 
the high unit investment of the 
“gold coast,” and dealers had to 
offer customers a price more near 
the prevailing price of new cars 
to buy the sale of the new vehicle, 
every dollar that went into the con- 
ditioning of these units for resale 
had to do double or triple duty. 

Then, nine- and 10-year cars were 
“junkers,” and unless they were in 
exceptionally good condition, were 
either sold “as is” to low-income 
buyers or were sold as scrap to the 
junkyards. Dealers, with a flair for 
staging great publicity stunts, at 
times would pile up a number of 
these “jalopies” and have a big 
public bonfire to call attention to 
the fact that they were taking 
these unsafe vehicles off the road. 

Today the nine- and 10-year-olds 
—even 12- and 14-year-olds—are 
merchandise. They represent a 
fast-moving part of the dealers’ 


stock, if they are anywhere near 


clean—and are the latest models 
that a very large proportion of the 


low-income group can afford to buy 


these days. 

They may still come in as down- 
payment on the second trade—but 
many will come in this year and 
next on the initial sale of the new 
vehicle, especially in the small 
cities and more or less rural areas, 
students of the present market 
claim. 

o * 

SINCE THEY will represent the 
only transportation of the group 
that will be shopping for them, they 
will have to be made attractive to 
the lady of the family as well as 


to the man of the house. No longer 


can they be left on the back end 
of the lot, or sold in bunches like 
bananas to wholesale buyers who 
are looking for “bargains.” At least 
they can’t be disposed of that way 
by the far-sighted dealer who is 
intent on building a customer fol- 
lowing and has an eye to his cus- 
tomer labor and parts sales. 

These cars, which used to repre- 
sent the “washout” of the “trade- 
down” from the initial new-car sale, 
will now bring in the “as-isers” 
and junkers—the cars that need so 
much work that no dealer will be 
able to afford to fix them up, but 
which will still be merchandise 
until many hundreds of thousands 
more new cars find their way into 
the hands of owners and used-car 
values have dropped to the point 
where the low-income buyer will be 
able to raise his sights in his pur- 
chase of badly needed transporta- 
tion. 

So—facing new conditions as we 
do—even dealers who went through 
the former “buy ’em and trade ’em” 
years will have to learn the new 
tricks of the trade that have been 
developed for them and will con- 
tinue to develop out of this fast- 
moving market. 

Fortunately — so many experi- 
enced dealers believe—the present 
nine- and 10-year-olds will not be 
apt to come back to “nightmare” 
them next year as the down-pay- 
ment on the “first” tradein. These 
dealers believe that the present 
nine- and 10-year-olds will become 
“wornouts” or junkers before they 





Vancouver Safety Lane 


Flunks 47.7 Percent 

VANCOUVER, B. C.—During 
February, 6,402 inspections were 
made at this city’s motor test- 
ing station. Only 52.3 percent of 
the cars were passed on the first 
test, a total of 4,163 vehicles 
being approved. 

One vehicle required eight 
examinations before it got 
through its semi-annual test. 
Two others required six at- 
tempts, 28 got through on the 
fourth try, 251 on the third and 
1,695 on the second effort. 





again appear as “traders.” They 
feel that they can safely use the 
new shortcut and “substitute” 
methods of conditioning them that 
save so much time and money. 

* * * 

CHEK-CHART, in its ABE bul- 
letin 243, brings out some data on 
lubrication that every dealer and 
automotive engineer should keep 
well up in the forefront of his mind. 

Commenting on the Hearst sur- 
vey, which shows that 82 percent 
of all motorists prefer to have their 
cars lubricated by the corner fill- 
ing station, Chek-Chart says, “We 
know that the average education 
of these men (filling station at- 
tendants) is no more than two 
years of high school. We also know 
that, for the most part, they are 
independent operators. The supply- 
ing oil company cannot order them 
to carry an unusual supply of oils 
and greases, nor insist that they 
purchase special lubrication equip- 
ment, etc. All the company can do 
is to suggest that operations be 
conducted in such a manner that 
they will not adversely affect the 
reputation of the products being 
sold.” 

As cars advance in engineering 
and the need for following certain 
prescribed procedures and using 
certain definite materials in the 

(Continued on Page 74, Col, 1) 


Goodyear Aide 
Sees 33% More 
Use of Latex 


AKRON.—A 35 percent increase 
in the use of natural rubber latex 
in 1949 over the 25,000 long-ton con- 
sumption last year, was predicted 
last week by Dr. R. P. Dinsmore, 
research vice-president at Goodyear 
Tire & Rubber Co. 

Dinsmore said the industry’s in- 
creased use of raw liquid latex to 
approximately 34,000 long tons 
would be largely due to the greatly 
increased use of foamed latex 
cushioning for mattresses, furni- 
ture and transportation seating 
material. 

Goodyear, in anticipation of the 
demand for this type of material, 
during the past year placed a new 
$5,000,000 Airfoam manufacturing 
plant in operation at Akron, and in 
the far-off Malayan state of Johore, 
a new creaming plant to prepare 
the liquid latex for its long journey 
here, Dinsmore said. 

Raw liquid latex, from which Air- 
foam is made, is gathered in much 
the same way as maple sap in the 
United States. Workers go from 
tree to tree, emptying contents of 
small containers into large buckets, 
which are taken to a collection 
station. 

A fleet of nine 2% ton tank 
trucks is operated by Goodyear in 
Johore, for transporting raw latex 
from surrounding estates to the 
creaming plant. 


New Oil Flow? 


Colorado Shale Deposits 
Ready for Tapping 
DENVER.—Colorado is ready to 
begin yielding oil on a commercial 
basis from its tremendous shale 
deposits, launching what may be- 
come one of the largest and rich- 
est industries in the Rocky Moun- 

tain area. 

The size of the potential industry 
can be measured only by weighing 
the 300-billion barrel known oil 
shale reserves against the unlim- 
ited demands of this country for 
liquid fuels. 

Experiments with mining and 
processing oil shale are far enough 





ot DEAL ” te aye? i = te vee) opened 
wroom to coincide w ie showing o e new sler. Lino Pellegrinelli, sole 
owner, has been a Chrysler dealer since 1926. ‘g . of the grade recommended. 


Truck Service 
Is Promoted 


By Don Allen 


BUFFALO.—Don Allen Chevrolet 
launched an extensive promotion on 


its truck service facilities with a 
large newspaper ad built around a/|and accessories department assur- | system. 


photo of its exclusive truck build-|ing that your truck, regardless of > 
ing which covers 25,000 square feet | model or size, will be rolling with-| Buffalo DeSoto Dealer 


In $200,000 Quarters 
Neuman Motors, Inc. (DeSoto), 
has moved to $200,000 quarters at 


1025 Hertel Ave., Buffalo. 
The executive staff includes Stan- 


of floor space. 

Said ad copy: “When you see —_—— 
= ag eg trucks at Don Allen’s,| Fellows Named President 
take time to see what backs up ° 
Don Allen’s sales . . . Western New Of Ohio County Assn. 


York’s largest, most complete truck 
service center . . . 35 to 30 mechan- | president of the Jefferson County | ley M,. Neuman, president; George 


ics on hand day and night, special- | (O.) Automobile Dealers Assn. 
izing and working exclusively on 


“See the new paint department, ! urer. 








Ford’s Pierce 
Offers Spring 
Tuneup Tips 


DEARBORN.—I. L. Pierce, serv- 
ice manager of the Ford division, 
recommends 10 tips for motorists 
to prepare their cars for warm- 
weather driving. The suggestions 
are: 

Complete scientific engine tuneup. 

Flush and clean out cooling sys- 
tem if there are indications of rust 
or dirt. 

A new polishing job to remove 
dirt and grime of winter, Chrome 





- | mi =) mem | trim should be polished and interior 
iii ii . thoroughly vacuumed. 





ers, now with sufficient space and 








department, doing metal work and 


and specially trained personnel. 
“See the exclusive truck parts 


out delay.” 


Robert Fellows has been elected 








advanced to warrant starting con- 
struction of a commercial plant, 
according to Boyd Guthrie, chief 
of operations at the U. S. Bureau 
of Mines testing plant at Rifle, 
Colo. The first plant, which would 
take about two years to build, 
would cost from $20,000,000 to $40,- 
000,000, based on production of 5,000 
to 10,000 barrels a day. | 

For its construction, government | 
subsidy appears necessary. The 
money would come through bills | 
now in Congress to create an RFC | 
en for development of synthetic 
uels. 
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8-ton Wrecking Crane WC-8 


Booms operated individually or as a unit. 
Automatic drag brake when reeling —spe- 
cial drag brake when hauling. Controls are 
at side or in the rear. Machine cut gears 
—worm drive—ball bearings on gear shafts 
—multiple disc clutches. Out-riggers avail- 
able as an accessory. Many other features. 
Here is the first really new and improved 
Wrecking Crane offered in the past ten 
years—completely redesigned in accord- 
ance with modern engineering practices. 





York, Pa. + Chicago + New York » Portiond + Sen Francisco + Bridgeport, Cone, 


MANLEY DIVISION 


AMERICAN CHAIN & CABLE 





OMOTIVE SERVICE 


—j| Oil 


Check 
collision jobs requiring special tools wheels, 
wipers and other safety equipment. 

Inspect windows and ventilation 


lights, 





All wheels removed and changed 
around to keep tire wear even. 
Transmission and _ differential 
flushed and refilled with lubricants 


changed to warm-weather 
manned by Chevrolet-trained paint- peer a a 
equipment to take care of any ua bearings cleaned and 
truck painting job, regardless of Oil : 
size 

. needed and oil-bath air clean 

“See the truck body and fender | cleaned and refilled. - 
steering, brakes, 


filter cartridge replaced if 


horn, windshield 


C. Snyder, sales manager; Frank 

Charles Hodge is vice-president | Fuchs, service manager; Vic Glau- 
and Fred Brandt is secretary-treas- | ber, assistant service manager, and 
Glenn Deinhardt, parts manager. 
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Sheldon Named to Represent | 


Reo’s Eastern Coach Sales 


Appointment of Donald R. Shel- 
don as Eastern representative of 
the coach division, Reo Motors, 
Inc., is announced by Herbert R. 
Earle jr., assistant sales manager 
of the division. 

Sheldon formerly operated his 
own design and engineering firm 
specializing in the transportation 
field, and served as a design and 
sales consultant for a major transit 
coach manufacturer. 

. * * 
Campbell’s Duties Expanded 
In Goodrich Sales Division 


Frank R. Campbell, who had been 
manager of the Washington district 
of the Replacement Tire Sales divi- 
sion of B. F. Goodrich Co., has been 
named sales development manager 
for the southeastern sales division. 
Besides Washington, the division 
comprises the Atlanta, Birmingham, 
Charlotte, Jacksonville, Memphis 
and New Orleans districts. 

Succeeding Campbell as Wash- 
ington district manager is Clare E. 





+ 


+ 
+ 


+++ ++++ 
++ + TT 
44-44 rane +++ +4 4+ 
e 
J 14 Seth tt Bt Te te 
it att tt + + tl tt 
' bh tt tt tt tty tot 
Hs on Ht ttt +4 ¢ Bee te bette de 
H + 
+ + 
T r 
i 
led 


Tttt 


HHH 
- + 


+ 
+ 


+ 


+ 


thee 


Li 
Lh oe 
LJ 
+ 
+ 
+4 
+ 


++ +t 44 


ttt 


+ 


eo ty: 


Auto Personnel - 





+ +44 

+ 
+++ +++ + 
+ +++ 
+ tHe 
+++ 
tee 
tp 

+ LJ 
+$+++4- 
++-+-+ 
+4 44 

+ 
TT] 





AUTOMOTIVE NEWS, APRIL 11, 1949 








Sears. He has been with his organ- 
ization 20 years, starting as a tire 
adjuster. He managed a store in 
Reading, Pa., before his appoint- 
ment as general supervisor in the 
Philadelphia district seven years 
ago, from which post he comes to 


his newest assignment. 
* * + 


Litchfield Elected to Stay 


At Helm of Goodyear 


P. W. Litchfield has been re- 
elected board chairman of Good- 
year Tire & Rubber Co. at a meet- 
ing of directors. Litchfield has 
been chief executive officer of 
Goodyear since 1926 and a direc- 
tor of the company since 1906. 

E. J. Thomas, president of Good- 
year, and other executive officers 
were also reelected. They include 
R, S. Wilson, P. E. H. Leroy, R. 
DeYoung, J. M. Linforth, R. P. 
Dinsmore, F. W. Climer, vice- 
presidents; Z, C. Oseland, treas- 
urer; W. D. Shilts, secretary; C. H. 
Brook, comptroller; H, L. Hyde, 
general counsel and assistant sec- 
retary; H. W. Hillman and J, F. 
Bennett, assistant treasurers; W. 
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| received American Beauty roses. 





ARRIVING BY CITY BUS—Heralded by an intensive radio and newspaper teaser campaign, 
bumper signs on city taxis and numerous promotional activities, the introduction of the new 
Dodge in Charleston, W. Va., attracted large crowds to the showroom of Tag Galyean, Inc. 
Several thousand invitations were mailed out, a 22-foot blimp balloon floated 200 feet high 


over the dealership, and an aerial banner was towed over the metropolitan area. 


For the 


showroom a special background was constructed which included a live hedge row. Flowers 


and decorations completed the picture. 
two days, and sherbet punch, 


M. Mettler, assistant secretary; 

H, D. Hoskin, H. L. Riddle and 

J. E. Caldwell, assistant comp- 

trollers. All directors were also 

reelected at the annual meeting. 
x * + 


Fairmount Appoints Lewis 


Sales Vice-President 
Donald E. Lewis has been elected 


‘vice-president and general sales 
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cookies and mixed nuts were served. 


Orchestras played most of the time during the first 


Feminine visitors 


manager of Fairmount Tool & Forg- 
ing, Inc. In making the announce- 
ment, Ralph F. Peo, president, 
stated that the company has stead- 
ily been expanding its volume and 
network of jobbers. 

Lewis for the past two years has 
been sales manager of the automo- 
tive division of Manzel, Inc., Buf- 
falo. He formerly was an engineer- 


|ing specialist for Houde Engineer- 
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COMPETITIVE TESTS SHOW PUROLATOR’S MICRONIC OIL FILTER SIDETRACKS AN 
AVERAGE OF 290% MORE ABRASIVES THAN COMPARABLE SIZE FILTERS! 


THESE ENGINE “EXTRAS” TELL HOW! 





Filters Micronic Particles. In Gover 
ment tests on oil filters, with a 
proved Test Dust containing graded 


dust ranging from one micron on u 


Purolator’s specially designed Mi- 
cronic element filtered 97.8% on the 


very first pass-through. 


ERING 





ill 


5 Times Greater Filtering Area. The 
revolutionary accordion-pleated de- 
sign of the Purolator Micronic Filter 
provides an area 5 times that of old- 
style filters. “Open area,” too, is 
much greater than that of compa- 
rable size filters. 


n- 
P- 


P. 


PUROLATOR 


MICRONIC OIL FILTER 





@ To create additional acceptance for engines 


and vehicles . 
efficient oil filter.” 


. equip them with “the most 


That, of course, means a Purolator Micronic Filter 
. .. proved by test to be far ahead of its nearest com- 
petitor in all-important dirt-retention (due to the ex- 
clusive element that traps micronic particles as small 
as .000039 of an inch—and the extended area design 


shown at the left). 


Purolator removes all the abrasives from the oil 


stream ... 


thus saving wear on pistons, bearings, 


cylinder walls and other vital parts. Yet it leaves in 
the oil any additives placed there for greater lubri- 
cation efficiency. Other types of filters often remove 


these important additives. 


Consult our highly experienced engineering staff 
about your specific filtering problem. And be sure to 
write for any additional data and technical informa- 
tion on the Purolator Micronic Filter that you would 


like to have. 


PUROLATOR PRODUCTS INC., 
Newark 2, New Jersey and Windsor, Ontario, Canada 
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ing division of Houdaille-Hershey 

Corp. and in earlier years was a 

sales executive for an automotive 

jobbing organization. 
* + 


L-M Names Cotherman 


Twin Cities Sales Head 


Robert H. Cotherman has been 
named Lincoln-Mercury sales man- 
ager in the Twin Cities district, 
according to Joseph E. Bayne, gen- 
eral sales manager, Lincoln-Mer- 
cury division. He replaces George 
S. Coats, who has been appointed 
sales manager of the Dearborn 
district. 

A native of Rock City, Ill., Coth- 
erman in August, 1946, accepted a 
position in the Lincoln-Mercury 
Twin City district as business man- 
agement manager. He held this po- 
sition until his new appointment. 

+ . . 


U. S. Plans Coast Branch 


For Fisk Tire Sales 


Fisk Tires division of U. S. Rub- 
ber Co. will establish a Pacific 
Coast division comprising the area 
of the Los Angeles and Portland 
sales district, according to W. O. 
Green, Fisk sales manager. 

C. J. Morgan, formerly Fisk dis- 
trict manager for New York, has 
been appointed Pacific Coast divi- 
sional manager with headquarters 
at Los Angeles. T. F. Newlin has 
been appointed New York district 
manager succeeding Morgan. Also, 
the company announces the open- 
ing of a Philadelphia sales office 
with J. W. Green as district man- 
ager. 


* 





. 
General Tire Names Howes 


Southwest Sales Head 


Promotion of Charles L. Howes, 
| central division manager, to south- 
west division sales manager for 
General Tire & Rubber Co. is an- 
nounced by vice-president L. A. 
| McQueen. 

In the newly-created position of 
Southwest division sales chief, 
Howes will headquarter in Dallas. 
He will supervise sales operations 
in the territories now serviced by 
General’s branch offices in Dallas, 
Memphis, Houston, St. Louis and 
Kansas City—the principal market- 
|ing areas in a 15-state division. 
aa * + 


McNear Named Aide 


To U.S. Rubber Head 


G. Roger McNear has been ap- 
pointed assistant to Harry E, Hum- 
| phreys jr., president of U. S. Rubber 
Co. He succeeds William M, Dough- 
erty, who was elected secretary of 
the company. 

McNear began his career with 
U. S. Rubber in 1933. In 1937 he 
was appointed district manager of 
tire sales in Buffalo. In 1942 he 
was appointed factory manager of 
the company’s Detroit tire plant 
and subsequently became _§ sales 
manager of special brands and gen- 
eral service for the tire division. 

> + * 


Goodrich Names Schulz 


F. C. Schulz has been named of- 
fice and operating manager of the 
Associated Lines Sales division of 
|B. F. Goodrich Co., which handles 
|}sales of Brunswick, Diamond, 
| Hood and Miller brands of tires 
j}and accessories, it is announced 
by M. G. Huntington, division gen- 
eral manager. 

. * > 


Studebaker Vet Feted 


B. W. Heath, cashier of the Min- 
neapolis Studebaker Corp. zone 
branch office, has been honored for 
his 50 years of service with the 
company. He was presented with a 
diamond and ruby-studded 50-year 
pin and a radio-phonograph com- 
bination. Dealers also gave him a 
| block of Studebaker stock. 


* +. * 


Bartlett Named 


Appointment of Frederick S. Bart- 
lett as factory manager of the Bris- 
tol (R. L) plant of United States 
Rubber Co. is announced by C. W. 
Higbee, manager of the wire and 
| cable department. 
| * * * 


S. C. Reelects McMillan 


C. R. McMillan has been reelected 

chief commissioner of the South 
Carolina highway commission. The 
commission also recommended that 
the legislature increase the chief 
commissioner’s salary from $7,500 
to $10,000 a year. 














~~ 
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Lincoln-Mercury Promotes 


Smith to Business Post 


Traver C. Smith is the newly ap- 
pointed business management man- 
ager for the Lincoln-Mercury Dear- 
born district sales office, it is an- 
nounced by George Coates, district 
sales manager. 

A graduate of Yale university, 
Smith joined the Lincoln-Mercury 
division in March, 1946, as a sales 
and service engineer and became a 
zone manager last June. 

aa ” * 


Sapinsley Honored 


Milton C. Sapinsley, president, 
Crescent Co., Inc., Pawtucket, R.I., 
has been elected president of the 
Providence Community Fund, Inc., 
at the 23rd annual meeting of that 
organization. 


* * * 


Manning Aide to Head 
Of Evans Products 


T. J. Manning, formerly vice- 
president of Howell Electric Motors, 
has been appointed assistant to the 
president at Evans Products Co., 
Plymouth, Mich. by Edward S. 
Evans jr., president. 

Previous to his association with 
Howell Electric Motors, he -was 
comptroller of Graham Paige Corp., 
and later held a similar position 
with the Wright Aeronautical Corp. 
of Cincinnati. He was also treas- 


Auto Personnel 





Ford Resuming 
Bus Production | 
As Tieup Ends 


DEARBORN —Production of | 
Ford motor coaches, interrupted 
since Nov. 1, 1948, is being re- 
sumed, William B. Livingston, 
president, Metropolitan Motor 
Coaches, Inc., has announced. 

The move was made possible, he 
said, by settlement of a labor dis- 
pute in the plant of the Wayne 
Works, Inc., Richmond, Ind., build- 
er of Ford motor coach bodies. The 
Wayne Works is now back in oper- 
ation. 

Metropolitan Motor Coaches, Inc., 
is national distributor of the new 
Ford motor coaches. 


J. R. Davis, Ford sales vice-| 


president, said that the shutdown) | 


period had been used to incorpor- 
ate design and engineering ad- 
vancements, improving the product. 

“We are more than happy to be 
back in the business of selling 
mass’ transportation units,” said 
Livingston. “Metropolitan Motor 
Coaches, Inc., took advantage of 
the production lull to perfect a 
closely integrated administrative 
program. Meanwhile, the dealer or- 
ganization has built up full stocks 
of parts and improved service 
methods and equipment.” 

Ford motor coaches are in the | 
27 to 29-passenger class and are 





powered with a bus type, 254-cubic- | § 


inch six-cylinder engine said to de- | 


velop a maximum of 104 horse- 
power. 


Chicago Caper 
$5 Cigaret Gyp Worked 
On Car Salesmen 


CHICAGO. — What some people 
won’t do in the petty racket de- 
partment! 

The latest instance of this kind, 
reported by the Chicago Automo- 
bile Trade Assn., involves separat- 
ing automobile salesmen from $5 | 
for several cartons of cigarets. 

The fellow engaged in this racket 
drops into a showroom ostensibly 
to buy a used car, He settles upon 
the automobile of his choice and 
tells the salesman he will pay cash, | 
asking the salesman at the same 
time to drive to the racketeer’s | 
home for the cash. 

Somewhere along the way, the 
man asks the salesman if he would | 
mind stopping so that he (the 
racketeer) can purchase some cig- 
arets. 

Returning from the store, he, of-, 
fers to buy. a couple of. cartons. of 
cigarets for the salesman at a bar- 
gain price, works his victom for 
$5, reenters the store and disap- 
pears with the money. 1 








urer of the New Mexico Lumber & 
Timber Corp. 
* 


* * 


Clark Names Jenness 

Fred A. Jenness has been ap- 
pointed Detroit automotive sales 
representative of Clark Equipment 
Co., it was announced by E. M. 
Schultheis, vice-president — sales, 
and T. F. Schrag, sales manager, 
automotive division. 


Redmond Be. 
Promotes Six 


Top Officials 


OWOSSO, Mich.—Five new vice- 
presidents and a new treasurer 
were notified of their appointments 
by Frank C. Campbell, president 
of Redmond Co., Inc., electric mo- 
tor manufacturers. 

The new officers were announced 
as part of the program of expand- 
ed operations. They are in addition 
to the company’s executive vice- 
president, Lewis Hamlin, and Vice- 


AUTOMOTIVE NEWS, APRIL 11, 1949 | 


| President Glenn Baumhardt, who 
is the liaison between the engi- 
neering and sales departments. 

Paul B. Best jr. has been named 
vice-president in charge of series 
motor sales and James Tweedy has 
been appointed vice-president in 
charge of induction motor sales. 

James G. Kennedy, promoted to 
vice-president in charge of produc- 
tion in Owosso, has been with Red- 
mond since 1944. Paul Maurer has 
been named vice-president in 
charge of engineering, being ad- 
vanced from director of engineer- 
ing. 

Wilfred R. Fox, formerly with 
Buick, joined the Redmond com- 
pany as advertising manager in 





1944. In addition to his appointment 
to vice-president of the Redmond 
company, he was recently named 
manager of advertising and mar- 
keting research for Holtzer-Cabot, 
Inc., an affiliated manufacturer of 
electric motors and telephone 
equipment in Boston. 

W. Walter Young is now comp- 
troller-treasurer, having previously 
held the position of comptroller. 


OK to Build 


Times Square Motors, Inc., Erie, 
Pa., has been granted a permit by | 
the city to erect a $7,000 used-car | 











DEALER'S CLEVER WINDOW FOR INDUSTRY MILESTONE—As a tie-in with the manu- 
facture of the auto industry's 100,000,000th vehicle, Mosehart & Kelier Auto Co. (Studebaker) 
of Houston, Tex., utilized a historical window display. At the left of the arch the original 
Studebaker blacksmith shop and an —T Studebaker car were shown, with a panel lettered: 

r 


“One manufacturer continuously active from the first to the hundred millionth." A picture 
of the old-time carriage and wagon shop of Mosehart & Keller and a Studebaker con- 
vertible were featured at the right of the arch, with the message: ‘'One Houston dealer 


| continuously active from the first to the hundred millionth." 


Demonstrator Stolen here and escaped with a 1949 dem- 
onstrator Ford. R. B. Reed, man- 
TEXARKANA, Ark. — Burglars|ager, said the burglars entered 


office at 10th and Sassafras Sts. (broke into the Dreyer Motor Co.| through an upstairs window. 
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SEALED POWER 
GIVES YOU: 














line of piston rings, 


for peak sales, peak profits! 


The industry's finest franchise « 
Dynamic national advertising « 
Real technical help for your men 
« Powerful direct-mail promo- 
tion « All backed by the best 
pistons, 
cylinder sleeves, valves, water 
pumps, and chassis parts! Selithe 
best there is! Sell Sealed Power 


Read what CALIFORNIA says about 


MD-50 STEEL OIL RING 
The only ring with the FULL-FLOW SPRING 


“Il have been in the auto repair business 34 
years and have used Sealed Power Rings for 10 
years. The new MD-50 Oil Ring with the Full- 
Flow Spring has less wall drag, and drains oil 
more freely with less clogging. The motors in 
which I have used these rings have smoothed out 
much sooner." Ralph Davis Auto Service 


Stockton, California 
"DOES EVERYTHING YOU CLAIM” 


“Excellent oil mileage!"’. . . “Easy starting, no 
tightness!”. . . “Not a failure in 100 ring jobs!” 
These are fair samples of the glowing praise we 
get from north, south, east and west. One me- 
chanic spoke for all when he wrote, "The MD-50 
does everything you claim for it!"" As a Sealed 
Power dealer, you'll take pride in every ring job. 
Sell rings that stay sold. Sell Sealed Power! 
EXCLUSIVE ADVANTAGES INCLUDE: 


TWICE AS MANY SLOTS 


| essere 
Gnas 
_—{Z = 


instead of HUMPS 7a. vA 
for POSITIVE PRESSURE 






















GREATER BEARING AREA 






For easier installation, better results, happier 
owners, sell the Sealed Power MD-50 Steel Oil 
Ring—the ring that SAVES OIL, SAVES GAS, 
SEALS POWER! Talk to your Sealed Power Dis- 
tributor! Sealed Power Corporation, Muskegon, 
Michigan. 

















NATIONALLY ADVERTISED IN: 


Saturday Evening Post 
Collier's 

Popular Mechanics 
Country Gentleman 
Successful Farming 
Progressive Farmer 


Data TS a 


ete A 
“Yu trea 

















IN CASE OF FIRE—This automatic, under- 


the-hood fire extinguisher has been intro- 
duced by Red Comet, Inc., of Littleton, 
Colo. with an exceptionally high quality 


carbon tetrachloride used undiluted, the new 
unit is said to be as effective in automotive 
use as records show its stationary counter- 
parts are in commercial, industrial and resi- 
dential uses. The major advantage claimed 
by the manufacturer for its automotive ex- 
tinguisher is its automatic discharge without 
the need of anyone present. Whenever the 
engine compartment temperature reaches 255 
degrees, Red Comet ne gore into ac- 
tion, the company states. ICC Bureau of 
Motor Carriers figures show that 55.6 percent 
of all automobile fires occur after a collision 
or other types of accidents. Red Comet's 
ability to smother fire, without detection or 
the aid of human hands even when the ve- 
hicle is in motion, is thus given added sig- 
nificance in the eyes of highway safety en- 
gineers, Red Comet adds. 





FOR YOUR NAME—These heavily chrome- 


plated name plates are made a a new 
method eliminating expensive die-making 
costs. It is now possible for auto dealers 


to order in quantities as low as 100, ac- 
cording to LaFrance Precision Casting Co., 
502 Locust St., Philadelphia. 





SCRAP HANDLER—A portable scrap han- 
dier for service departments has been an- 
nounced by Equipment Mfg., Inc., 21546 
Hoover Rd., Detroit 5. The new equipment, 
which is already in use in several locations, 
can be loaded directly on the job or be 
used to make regular daily pick-up between 
departments, the company states. Chief fea- 
ture is the tilting bin which enables easy 
sorting of salvageable scrap. It can be 
pushed by hand or towed by truck where 
ramps or distances are to be covered. A tow 
hook is provided, the maker adds. 





NEW LINCWELDER 60—Improved methods 
now available to service shops through the Lincweider 60, a new small arc welder manu- 


factured by Lincoln Electric Co. of 





HOUDAILLE’S LATEST — Houdaille-Hershey 
Corp., Houde Engineering division, Buffalo, 
has announced the addition of a heavy-duty 
direct-action unit to its line of shock ab- 
sorbers. The Husky model is being offered 
both for original equipment installation and 
for after-market service-sales. For the latter, 
they are being packaged in pairs complete 
with the necessary bushings. 





* * * 





ARO TOOL KIT—A line of Aro Jobmaster 
tool kits to meet the requirements of all 
types of automotive applications has been 
announced by Aro Equipment Corp., Bryan, 
©. Use of these tools in service work will 
make the mechanic's job easier and results 
in saving time, increasing shop capacity, im- | 
proving workmanship, and reducing costs, 
Aro states. The No. 2 kit includes seven 
tools for a wide range of everyday jobs such 
as drilling, polishing, grinding, —e hole 
sawing, etc. The tools can be quickly as- 
sembled to provide an efficient and powerful 
one-inch hole saw, two-inch grinder, right an- 
gle drill, polisher, seven-inch sander, quarter- 
inch drill (pistol grip) and quarter-inch drill 
(button control). The No. 3 kit includes six 
The No. 4 kit is the Junior model with 
tools for polishing and drilling operations. 





* * + 





LIGHT SYNCHRONIZER — Operating and 
synchronizing all stop and warning lights at 
70 to 80 flashes per minute, Hosmer Beacon- 
trol offers night and daytime protection to 
all types of highway vehicles. The synchroniz- 
ing unit, adaptable to 6 or 12 volt systems, 
contains a small electric motor which is con- 
trolied from a steering column switch, ac- 
cording to Kilmur Corp., Kilkenny, Minn. 


* * * 
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| STRAIGHTENS CAR DOORS—This new auto 


door straightening set is designed to do an 
eight-hour job in as little as two hours. The 
complete Holcraft set includes three separate 
stretch-clamos and a reinforced alloy steel 
tube bar. They simplify pulling curves to 
original contour, according to the manufac- 
turer, Old and Barnes, 250 N. Vinedo Ave., 
Pasadena, Calif. 





UP IN THE AIR—Improvements in the de- 
sign and construction of the Saginaw recir- 
culating ball jumper jack have been incor- 
porated in a new model which has just been 
announced, It features a heavier hook with 
@ wrap-around collar, providing greater 
strength and safety. Another new feature is 
the permanently attached folding handle 
which can be used at any angle and auto- 
matically adjusts itself to working clearance, 
the maker states. It is distributed to automo- 
tive wholesalers by United Motors Service, 
Detroit 2. The recirculating ball principle 
used in the lifting mechanism of the jack 
was developed and proved by GM during 
the war, when it was used in military aircraft 
to operate bomb bays, wing flaps and land- 
ing gear, United Motors points out. 

* 


* « 





LIGHTS FOR GLAMOR—Smart new outside 
lighting adds a touch of showmanship to a 
display of new-car models. Each unit con- 
tains four 40-watt fluorescent tubes, that 
radiate bright light across the sidewalk and 
far into the street. Light globes are 10 
inches by 48 inches. The unit is named “Half- 
Lite’ as it is half-round with flat back for 
easy installation. Round models are also 
available for post-lighting outside display 
areas. Manufactured by W. H. Long Co., 
61 W. Hubbard St., Chicago 10. 
* 


* * 





GE ARC WELDERS—A line of a-c arc weld- 





of making body repairs to modern cars are 


leveland. It operates off a standard 110 volt power 


and light circuit fused for 30 amperes and is especially designed to provide faster and 
better methods for working in light gauge sheet metal. Working with Detroit automotive 
service engineers, Lincoln has developed new welding techniques for body repair work, the 
company states. Lincwelder 60 has a maximum output of 60 amperes at 25 volts and its 


can be picked up by its handle, carried to the nearest 110 voit outlet, plugged in 


congo makes it suitable for welding material |/32” to 14” thick. It weighs only 45 pounds 
a 
and 


used. 
insulation, and hig 
fermer models, Lincoln states. 


It is ruggedly constructed with the same type of copper windings, industrial 
grade electrical steel used in Lincoln's larger industrial AC trant 


ers, featuring increased welding range and 
stepless precision current control, has been 
announced by General Electric's welding divi- 
sion, Schenectady, N. Y. The new welders are 
available in 200-, 300-, 400- and 500-amp mod- 
els for indoor manual welding; 750- and |,000- 
amp models for machine and submerged melt 
welding, and a special 200-amp model for 
light-duty, job-shop welding. The 300-, 

and 500-amp models are offered also 
weather-resistant enclosures with Idiematic 
control for both indoor and outdoor operation. 
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NEW SNAP-ON PULLER — Snap-on Tools 
Corp. has announced a new addition to its 
puller line, the CG-273. It is a three-jaw 
puller that produces safe, uniform power and 
can easily be used by any mechanic. Spring 
tension holds the jaws on the work, and a 
locking nut makes it possible to actually 
lock the puller on the job so if will not 
come off until released, the company adds. 
This allows the operator to use both of his 
hands for the actual pulling operation in- 
stead of struggling to hold the jaws on the 
work and turn the screw or operate the 
booster hammer at the same time. This oper- 
ating principle assures slipless, tipless pulling 
of all jobs within the jaw capacity, Snap-on 
states. Maximum jaw capacity on outside 
holds is 8'/, inches, and the jaws are re- 
versible to operate through a 2'/,-inch open- 
ing for inside pulls on bearings, sleeves, etc. 
The yoke is forged with two sets of jaw slots 
allowing the jaws to be moved closer to the 
> ad for better gripping power on small 
obs. 





ALIGNMENT CHECK—Dyn-a-Lyzer is made 
by Manbee Equipment Co., 3517 W. Madison 
St., Chicago. It is designed to analyze align- 
ment with the wheels revolving under load, 
thereby assuring that the bearings are prop- 
erly seated and that the analysis shows the 
true operating plane of each front wheel 
under driving conditions, according to the 
company. The alignment spindles are at- 
tached to the rims with quick-acting clamps. 


* * * 


PULL 





AMAZON HYDRA-PULL—With the center 
hole, it is now ready for national distribu- 


| tion, according to Sunset Hydraulic Co., 1250 
| Wilshire Blvd., Los Angeles. The special cen- 


ter hole runs through the full length of the 
ram, allowing the use of a drawbar, giving 
a direct pull of far greater pressure than an 
ordinary ram, the company states. Eliminates 
slow, awkward use of chains or other make- 
shift methods. Hydra-Pull is an advanced, 
precision machined tool designed for use in 
bending, straightening, assembling, pressing, 
pushing and pulling, it adds. 

* 





SPEED RATCHET—It is manufactured by 
Elyria Machine Products Co., Elyria, O. The 
size is approximately 2% inches in diameter. 
It is engineered for simplicity, durability, con- 
venience and speed, the company states. 
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KAB-L-LIFTER—A tool for removing cables 
from auto batteries has been put on the 
market by Armor Products Co., 9253 Nicollet 
Ave., Minneapolis. Steel jaws grip the cable 
and pry it loose in a few seconds. No ham- 
mering or tugging is necessary no matter 
how frozen the cable is, the manufacturer 
states. A center plunger, or thrust pin, be- 
tween the jaws bases itself squarely upon the 
battery post and insures a tight grip on the 
cable. This center plunger is adjustable for 
different length cables and posts, it adds. 
. 


. e 





OIL TESTING KIT—To provide means for 
quick and simple measurements of the con- 
dition of lubricating oil, Gerin Corp. of Red 
Bank, N. J., has added a new equipment kit 
to its line of oil testing sets. The equi 
kit, which is portable, is designed to measure 
the four dangerous classes of contaminants: 
1. Change of viscosity due to fuel dilution 
or other causes; 2. Amount of the asphaltic 
and other oil breakdown substances consid- 
ered responsible for deposits; 3. Amount of 
dirt, metal particles, other solids and water; 
4. Acidity, showing whether corrosion is pos- 
sible. The oil from four engines can be 
analyzed for all four classes of contaminants 
in 25 minutes, the maker states. 

+ 


* * 





FOR WORN DISTRIBUTORS—A new device 
designed to provide a linkage in the vacuum 
arm of Delco-Remy distributors (6 and 8-cyi- 
inder models) in which the grooves have be- 
come worn by the action of the ball bearings 
against the distributor housing has been an- 
nounced. The new device causes the bearing 
balis to change position and run on new 
unworn surfaces of the housing, thus renewing 
the vacuum arm function to new performance, 
according to Joseph H. Trindl, the manufac- 
turer. It eliminates costly repairs and replace- 
ments such as reliners, sliding surfaces and 
regrooving of pitted or worn grooves in dis- 
tributor housings, he adds. Vacu-Spark Link 
is made by Trind! Products, Ltd., 17 E. 23rd 
St., Chicago 16. 





FOR USE IN SHOPS—Weldit, Inc., Detroit, 
announces the introduction of a series of 
torches designed to use atmospheric air and 
either propane or acetylene, available every- 
where in small, economical tanks. They are 
suited for use on radiator and battery repair 
and body work. 

(Continued on Page 49, Col, 1) 
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New Products 


(Continued from Page 48) 


Water Tube Puller Offered 
By Accurate Tool Co. 


A puller for extracting rusted out 
water distributing tubes has been 
made available by the Accurate 
Tool & Gage Co., 212 Second Ave., 
Minneapolis. 

The puller is said to be inserted 
inside the old tube. The lever at the 
bottom is then pulled back, expand- 
ing the tool inside the tube. The 
teeth of the tool then becomes 
locked in the slots of the water dis- 
tributing tube, it is claimed. 





Figure 2 
BRAKE HOOK—Jergens Too! Specialty Co., | 
712 E. 163rd St., Cleveland, is now manufac- 
turing the tool for easier removal and replac- 
ing of brake shoe s ‘~— on the DP and P 
series Timken axle units. The removal and the 
replacing of the brake spring is accomplished 
simply through the use of the curved end of 
the tool with the small hook (Figure |) which 
eliminates the goceaety of disassembling the 
cross plant on the DP raulic units. For the 
replacing of brake springs, the notched end 
of this tool provides a seat on the spring hook | 
of the P series air brake unit, allowing lever- | 
age so that the spring will slide easily into | 
place, as shown in inset (Figure 2), according 
to the company. 





* cs * 
House of Ryan Offers 
Selz-It Sign Kit 


The House of Ryan, whole- 
saler at 4712 W. Broad St., Rich- 
mond 20, Va., predicts that its | 
new product, the Selz-It sign kit, | 
will prove of great value to used | 
car dealers, service stations, auto | 
parts houses, etc. 

The kit is said to contain 924 
letters and numerals in two col- 
ors, white on black and yellow | 
on black. Also provided are six 
aluminum holders, which are 
fastened by suction cups to wind- 
shields or show windows for easy 
reading access by the public. The 
kit is said to be capable of mak- 
ing six signs at one time. 








SCHLEGEL AIR WELDER—A new method of 
repairing injuries to off-the-road tires that | 
penetrate only a few of the tire's plies is | 
recommended by Goodyear as a means of 
effecting substantial savings in maintenance | 
costs for operators of this type of equipment. | 
By means of the process, injuries not extend- 
ing too deeply into the tire may be repaired 
quickly and easily, without removing the tire | 
from the vehicle, the company states. This | 
is accomplished with a light, portable hot air 
blower or vulcanizer (electrically operated), | 
that vulcanizes a special rubber into the injury | 
without physical pressure. | 


Presstite Offers Catalog 


On Automotive Sealers 


A 1949 catalog of automotive seal- 
ers has ben announced by Presstite 
Engineering Co. of St. Louis. The | 
catalog describes sealers for re-| 
quirements posed by the changes 
and improvements in the design 
and production of automobiles, bus 
and trailer bodies and refrigerated 
truck bodies, 

Among the sealers described are 


windshield sealers, special body 
sealers, fender sealers, spotweld 
sealers, extruded elastic compound 
tape and refrigerated truck body 
sealers. Complete specifications and 
supplemental information are pro- 
vided for each material listed, The 
catalog is available free by request 
on company letterhead to Automo- 
tive Sealer Div., Presstite Engineer- 
ing Co., St. Louis 10. 


* * * 


Lock Nut Folder 


A four-page folder showing the 
features and applications of a lock 
nut which is now available at com- 
mon fastening costs has_ been 
issued by Stover Lock Nut and 
Machinery Corp., Easton, Pa. 


* * * 


Standard Steel Lists 


Standard steel lists combined in 
one data folder are offered by 
Babcock & Wilcox Tube Co. Chem- 


ical compositions are given for | steels, for open-hearth and electric- 
basic open-hearth and acid-bessem- | furnace alloy steels and for stain- 





Display, Tell and Sell your customers the advantages of always 
using 100% Pure Pennsylvania Motor Oil 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
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Micon ~ ple 


GLOBE'S PITLESS MODEL—A pitiless type two-post auto hoist which requires no floor 
recesses for its superstructures, has just been announced by Globe Hoist Co., Philadelphia. 
Model P-28 makes use of a unique above-the-floor superstructure design over both front and 
rear power cylinders. When in the down position, the rear four-inch eccentrically-mounted 
rails and the flat cross-member of the front post rest squarely on the floor to permit free 
movement of motor vehicles on or off the lift. Sliding jacks on the rear rails contact the 
rear axle of the car and are quickly adjustable for varying wheelbase =" the company 
states. This hoist has a rated lifting capacity of 10,000 with 150 pounds, ma 

pressure, and in its power cylinder assembly and general specifications, it retains the same 
features as offered in Globe's regular line of floor-recessed two-post types. Lower initial 
cost, economy in installation and fewer operating parts are claimed for this pitless design. 





less and heat-resisting steels, all 
subject to standard variations for 
check analysis. Technical data card 


er carbon steels and resulphurized 
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119 is available free on request to 
the company at Beaver Falls, Pa. 


* * * 


Kromweel Offers Catalog 


On Window Ventilators 


Kromweel Mfg. Co., Inc., 16 Court 
St., Brooklyn, N. Y., has announced 
a new catalog which lists all Krom- 
vent auto window ventilators and 
the cars for which they are de- 
signed. 

The manufacturer adds that the 
Kromvent line now embraces all 
1949 models. 

+ * aa 


United Parts Publishes 
Hydraulic Brake Manual 


A new instruction manual for 
men who service hydraulic brakes 
has been published by United 
Parts Mfg. Co., 1250 W. Van Buren 
St., Chicago 7, manufacturers of 
hydraulic brake parts and cables, 
speedometer cables and fuel pump 
arts. 

Entitled “Recommended Service 
of Automotive Hydraulic Brakes,” 
this new manual provides simpli- 
fied, but complete information on 
the operation of the hydraulic 
brake system, the diagnosis of 
(Continued on Page 50, Col. 1) 


a series of ad- 


vertisements telling car and 
truck owners why 100% 
pure Pennsylvania motor oil 
is their best buy. 


During 1949, 
of these advertisements 
will appear in 
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For your protection, only oils made 
from 100% Pure Pennsylvania 


Grade Crude which meet our rigid 
quality requirements are entitled to 
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badge of source, quality and 


Oll City, Pennsylvania 


membership in our Association, 
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both inside and out, painted on the | 
outside, with a concave bottom) 


with a reinforcing skirt. 
* * + 


y entilating Hose IN NEW SPRING DRESS—The complete line 
American Ventilating Hose Co., | of pases hy A brake ae s “* rose 

| a v ; . '° ' 
| 15 Park Row, New York 7, has) Soles manoger of the, automates whatesate 
issued a 12-page folder describing | division, Russell Mfg. Co., Middletown, Conn., 


its lightweight flexible hose prod-| - coneqsend. bag | program includes 
| the complete line o set num . 

ucts. The company says its hoses | colors pa red and erenge, aa. comelele 

are being increasingly used in ga- information on the end of each box will | 


rages to divert exhaust fumes. | include set number, name of car and model. 


ae ae | Wire Molded or Wire Molded for 
Lined Brake Shoe Deal | bonding brake lining. 


Bridgeport, Conn. 
* 


* * 

| Goodrich Making Matting 
In 30-Foot Rolls 

Corrugated rubber matting with 
a backing of sponge rubber is now 
being merchandised in 30-foot rolls, 
it is announced by B. F. Goodrich 
Co. 

The matting is 36 inches wide, 
% inch thick, with the corrugated 
rubber matting % inch and the 





faulty brake conditions and correct 
installations procedures. Copies of 
the manual may be obtained from 
NAPA jobbers or direct from the 
manufacturer. 





* * 


National Wheel Co. Catalog 


Covers Its Parts Line 


National Wheels & Parts Mfg. 
Co., Inc., 1810 S. Michigan Ave., Chi- 
cago 16, has released a new catalog 
covering hub caps, wheel discs, 
covers, wheel parts and other ac- 
cessories, 

The public may obtain copies of 


thickness. 
os 7 


Drumobile Reported Efficient 
| For Handling Containers 


the catalog by writing directly to | ‘ 
the firm address. | Offered by Raybestos | Deal is furnished with a wire {the Ernest Drumobile division, 
- * * The Raybestos division has an- and sheet steel display rack suit- Brantwood Produc ts, Inc., 115 | 

able for indoor or outdoor use. | Brayton St., Buffalo, designed to| 


nounced a new lined brake shoe 
deal to enable dealers to display 
the product in garages and serv- 
ice stations. This 20-set brake 
shoe deal includes 20 four-shoe 
sets of lined brake shoes that 
will service over 90 percent of 
popular passenger cars on the 
road, Shoes are available lined 
with Raybestos PG, Ray-Bond, 


lift or move any type of steel 
drum, wood barrel or cylindrical 
fibre container. 


2-Gallon Pressure Tank 


Offered by Black Mfg. 

Black Mfg. Co., Baltimore, an- 
nounces the addition of a two-gal- 
lon pressure tank to its Black 


The deal also contains 12 brake 
shoe chains (to keep shoes to- 
gether for easy identification by 
set or customer), a cardboard 
window display, a specification 
wall chart and a kit of advertis- 
ing material, Additional informa- 
tion available from your Raybes- 
tos distributor or from Merchan- 


be operated in close quarters where 
conventional carriers would gener- 
ally be restricted. A long-service 
life is also cited as an advantage 
in that it uses no motors, batteries 


Arrow line of paint spray equip- 


ment. 
This pressure tank, model N400, 


is reported completely galvanized, 











Turn out better refinish jobs 
with these Du Pont products 


DU PONT 
SUPER-RETARDER 
(formerly called “‘Solfio’’) 
For maximum gloss, flow, and 
blush-resistance, add new 
Du Pont Super Retarder 
(formerly ‘‘Solflo’’) to 
DUCO colors! It reduces 
time and labor in rubbing . . . 
is excellent for mist coating 
and to eliminate over-spray! 


DU PONT GUN & 
EQUIPMENT CLEANER 


Before automobile lacquers 
dry hard and clog your spray 
gun and equipment, use Du 
Pont Gun & Equipment 
Cleaner. It quickly dissolves 
old paint and removes foreign 
substances .. . keeps your 
equipment in excellent con- 
dition. Cuts down on thinner 
consumption! 















Use ““DUCO’* THINNERS for better flow, 
solvent strength and blush resistance 


Made to mix perfectly with properly formulated refinishing ma- 
terials, DUCO Thinners assure you good flow, unusual solvent 
strength and excellent blush resistance. Use them and you'll 
always get good results—the kind of quality refinish jobs that 
precision balance insures! Ask your Du Pont jobber about the low 
cost of purchasing in drums next time you order. E. I. du Pont de 
Nemours & Co. (Inc.), Refinish Sales, Wilmington 98, Delaware. 


© 
REG. U. &. PAT. OFF. 




















DU PONT REFINISHING MATERIALS 





sponge rubber backing the same 


A wheel-about implement, trade | 
named Drumobile, is, according to | 


The firm says the implement can 


SERVICE SECTION 


dising Dept., Raybestos Division, | or switches that require specialized 


service. 








LIKE A COMPASS—Utiico Products Co., 
| Willoughby, O., has produced a Car Log 
| that permits the dealer to find instantly the 
| keys for any car on his lot. Car Log shows 
car year, body style and the dial's color 
| designates the car's make. The key, 
| chain through the log, jocks the dial. 
* * * 


Size Dresser Items 


J & S Tool Co., East Orange, 

N. J., announces its new J & S 

size dresser and J & S dresser at- 

tachments. These are illustrated 

and described in literature offered 
| by the manufacturer. 
: * * 








FOR NEW MODELS—A new angle drive 
attachment for grinding hard-to-reach valve 


/ seats has been announced by Waterbury Tool 


division of Vickers Inc., Waterbury, Conn. It 
is easily attached to the manufacturer's 
model ey eccentric valve seat grinder. Par- 
ticularly advantageous on later model trucks 
and passenger cars, where the cab is mount- 
ed over the engine, or the .cowl overhangs 
the rear valves, the attachment is guided into 
position on the grinder by two steel pins, 
and locked with one screw to the grinder 
spindle housing, the company states. A light, 
rigid aluminum bracket holds the flexible 


drive shaft, which works in a steel swivel 
block fitted with two Oilite bushings. A 
wear pad is included. 
ms. © 
New Car Wash Detergent 
Said to Be Speedier 
Petroleum Solvents Corp., 331 


Madison Ave., New York 17, has 
announced Siloo sparkle wash, a 
detergent car wash which is said 
to contain a wetting agent that 
speeds up car washing service. 

A standard six-pound measure 
washes 330 cars, it is claimed. It 
comes in 16, 33 and 60-pound drums. 

. > * 


Clear Plastic Dash Rack 


Announced by Amerline 


A plastic dash rack called the 

Amerline Carry-all is announced 
| by Amerline Co,, 1753 N. Honore 
St., Chicago 22. 

Ten inches long, the dash rack 
has an overall height of 1% 
inches, It is made of clear plas- 
tic and attaches to the dashboard 
by two suction discs. 

* * + 


Production Stepped Up 
On Brite Boy Wash 


Volume production of Brite Boy 
|car wash, newest among the sev- 
eral automotive products made by 
Buffalo (N. Y.) Plastic Finish Co., 
has made possible a broad jobber 
distribution, it is announced. Other 
items in this line are Plastic Gloss, 
Pep, Brite Boy white tire cleaner 
and Kleen-Up. 

The manufacturer says that one 
of the ingredients exclusive ir 
Brite Boy car wash is sodium car- 
boxymethycellulose. When dry, this 
is said to leave a tough, transpar- 
ent, colorless film unaffected by 
oils, fats, greases and organic sol- 
vents. 

(Continued on Page 51, Col. 1) 
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Manley Shows New Crane 
With Four-Ton Capacity 


Manley division of American 
Chain & Cable Co., Inc., York, Pa., 
has introduced a new four-ton sin- 
gle boom wrecking crane. Known 
as the WC-4, it is power driven 
directly from the engine of the 
truck. It is especially adaptable for 
congested city work. me 

The WC-4 is said to have the 
same quality features as its heavier 
companion crane, the eight-ton dou- 
ble boom wrecker, except that it 
has but one boom and one winch- 
ing mechanism, 





STEAM CLEANER—A light duty cleaner 
incorporating several new design features. 
has been introduced by Malsbary Mfg. Co.. 


Oakland, Calif. fhe Malsbary model 110 
cleaner is small, compact and portable, with 
only three controls. !t provides four different 
cleaning actions: steam or superheated water. 
with or without cleaning compound. Elec- 
trically powered with one dual-purpose dia- 
phragm pump, and heated by a semi-auto- 
matic oil burner using flash-type coil con- 
struction, the Malsbary 110 generates full 
working pressure from a cold start in two 
to five minutes. 
* * * 


Cole-Hersee Introduces 


Universal Door Switch 

A development in door switches 
is the No. 9087 Cole-Hersee Uni- 
versal Door Switch, containing 
four mounting holes for univer- 
sal mounting. It may be fitted to 
most cars now on the road, in- 
cluding the Chrysler lines. Makes 
circuit when door is open (plun- 
ger out). 

For further information on the 
Universal Door Switch or other 
Cole-Hersee products, write to 
Cole-Hersee Co., 20 Old Colony 
Ave., Boston 27. 


* * * 





FOR EXTRA DUDS—The TraValet not only 
provides full-length hanging of clothes in the 
car while traveling, but, forward and side 
vision for Beverly Lynn and Jane Grant. It 
is @ product of Williams Mfg. Co., Ana- 
heim, Calif. 

eo” 2 2 


New Line of Trolley Hoists 
By David Round & Son 


A new line of Beam-Hugger trol- 
ley hoists, reputed to possess the 
closest head room available in any 
hand hoist, is announced by David 
Round & Son, Cleveland. 


The Beam-Hugger is built around 
the beam fitting close. When its 
hook is raised to maximum height, 
its shank touches the base of the 
beam. Head room is reduced to the 
length of the hook only. This con- 
struction adds 17 to 51 inches more 
plant working space (depending 
upon hoist capacity), according to 
the manufacturer. For complete 
specifications, write 
Round & Son, Cleveland 5, O. Ask 
for bulletin BH-49. 

. * * 
Sheffield Issues Catalog 
On New Thread Policy 


A new 116-page catalog of fixed 





to David| 


gages is announced by Sheffield 
Corp., Dayton, O. It is described 
as a combination catalog, price 
list, textbook and reference man- 
ual. This is said to be the first 
catalog of any gage manufacturer 
to present information and prices 
on gages conforming to the new, 
unified screw thread system re- 
cently agreed upon by the Eng- 
lish-speaking countries using the 
inch as a standard of measure- 
ment, 

Supplies of the new catalog 
have already been sent to Shef- 
field representatives for distribu- 
tion to their customers. A copy 
may be had free of charge by 
any user of gages by writing to 
the company on business sta- 
tionery. 


* * * 


Claim Gift Car Towel 


Helps Service Business 
The Gallagher Personalized car 


towel provides an effective way of | 






TROUBLE wit: 
_ BELOW THE 
BELTLINE. 


building service business, according 
to the makers, Gallagher Towel 
Mills, 7300 W. Warren Ave., De- 
| troit 21. 

Given to customers when they 
| pay their bills, the towel is printed 
with the dealer’s name, address, 
trademark and a brief advertising 
|message. It also carries the state- 
ment: “When soiled, exchange me 
at —————.” Exchange is free and 
soiled towels are cleaned and re- 
issued. 


* * 


Powdered Aluminum Used 


In New Body Solders 


Reynolds Metals Corp., Louis- 
ville, has announced that it is now 
supplying large quantities of alum- 
inum powder to concerns making 
new type body solders which are 
said to require no heat. 

These “cold” solders are dough- | 
like, about the consistency of plas- | 
tic wood. When applied by spatula 
or wiper, the solvent evaporates 
and the metal mass hardens suffi- | 
ciently to be filed or sanded. The 
company said that successive ap-| 
plications can be employed to build 
up thicknesses as much as one 


inch. 
(Continued on Page 52, Col. 1) 
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Customers can fly away on faulty “batwings” . . . and 
that is not double-talk. 


11, 1949 
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U. S. AIR COMPRESSOR CO. OFFERS NEW LIFT—The two-post lift, manufactured by the 
Cleveland firm completely eliminates the necessity to crawl under the car to spot the rear 
axle, the company points out. A special synchronizing dial does the spotting without the use 
of bars, plungers or hooks. When the car is driven onto the lift, the front wheels spot 
themselves in proper position for the front post. To bring the rear member in line with 
the rear axle, the synchronizing dial is turned to the number shown on a scale opposite 


The lift has been engineered to eliminate complicated 
Lift covers open and close automatically. Whereas 


the center of the rear car wheel. 
working parts that get out of order. 


| many lift covers are operated through linkages, levers or by air pistons, the lift covers on 


the U. S. two-post model are raised directly by the superstructure, the manufacturer says. 







will find the same prime ORIGINAL EQUIPMENT 
quality in Standard’s time-tested extruded rubber sec- 
tions and molded rubber parts. 





When you replace “batwings'’—the extensions of 
glass-run window channel that guide window glass 
down inside door or quarter panels—the work may be 
hidden . . . but the results are not. Windows that balk, 
chatter or break are sure ways of losing good customers. 


Be sure of customer satisfaction by installing 
STEECHAN “batwings”’, the parts that fit exactly 
because they are the carefully engineered ORIGINAL 
EQUIPMENT on the majority of cars that come into your 
shop. That means that STEECHAN “batwings” and 
glass-run window channels are easier to install . . . that 
your customers’ repaired windows will operate like new. 


The Standard Products Company, producer of 
STEECHAN, is the world’s largest manufacturer of 
glass-run window channel and weatherstripping. You 


THE MARK OF A 


OFFICES — 2130 W. 
OFFICES —316 FISHER BLDG.,. 


STEECHAN glass-run window channel and weather- 
stripping, and STANDARD rubber replacement 
parts, are available from your jobber. Write us 
for complete catalog. 


Division Bor Weatherstrip 


Contour Weatherstrip 
inner and Outer 


Windlace Tubing 
Belt Contour 
Weatherstrip 
—lnner ond Outer 











Batwings 


Door Bottom Weatherstrip 
Seat Upholstery Rubber 
Breakover Strip 


Door Sill Piote and 
Weatherstrip 


Standard Products Replacement Ports 


SUPERIOR PRODUCT 


110th ST. x 
MiGs - 
© Windsor, Ontario 
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Mobile Engine Stand 
Rotates 360 Degrees 


A mobile engine stand which en- 
ables a mechanic to rotate light- 
weight auto engine a full 360 
degrees has been announced by 
Hendrickson’s Welding Shop, 1702 
E. Michigan Ave., Ypsilanti, Mich. 

The company said the stand is 
inexpensive and is being produced 
in sufficient quantities to supply 
Crosley dealers and shops repairing 
lightweight engines. 





FAST OIL CHANGER—Allen Electric and 
Equipment Co., Kalamazoo, Mich., offers this 
model. Changer is claimed to completely 
drain and refill oil in less than three minutes 
—saves more than 20 minutes on every oil 
change, the company states. Oil See 
and crankcase flushing can be accomplish 
at gas pump, air tower, or any convenient 
location, leaving grease pits and lifts free 
for other work. 





FOR FORDS—A directional turn indicator 
for all 1949 Ford passenger cars has just 
been released to dealers. A simple flick of 
the finger operates the control arm which 
starts one front parking light and the cor- 
responding tail light tlashing the direction 
of the turn. An audible clicking sound and 
a visual signal beneath the speedometer in 
the instrument cluster tell the driver when 
the signal is in operation. When the turn is 
completed, the lights go off and the signal 


control arm automatically returns to off 


position. 
* * 


Universal Bumper Clamp 
Designed to Fit All Cars 


A new universal trailer bumper 
clamp, known as Wedge-Lok, made 
of malleable iron and designed to 
fit any car bumper in five minutes, 
is now available through jobbers. 

No drilling or welding is neces- 
sary with Wedge-Lok, it is claimed. 
For cars having the license plate 
built into the center of the bumper 
or for towing extra heavy loads, 
two clamps and a connecting bar 
are used. Descriptive literature and 
price lists are available from the 
manufacturer, Dayton Products 
Corp., 11th Ave., Rockford, Tl. 

+ + « 


Claim Readi-Sol Cleaner 
Emulsifies With Water 


Preventive Maintenance Co. 1997 
Fairfield Ave., Bridgeport, Conn., 
announces the introduction of a 
new all-purpose metal cleaner 
called Readi-Sol, 

Readi-Sol can be used either as 
a spray or painted on with a brush, 
It works effectively on all metal 
parts, the company said, and emul- 
sifies with water so that grease and 
oil can be removed quickly. 

* . » 


Bell Puts Liqui-Matic Fluid 
In New Type Container 


Announcement of a new con- 
tainer for its Flare Liqui-Matic 
fluid is made by Bell Co., Inc., Chi- 
cago, manufacturer of automotive 
chemicals. The new container is a 
round hermetically-sealed can. 

A replacement and makeup fluid 
for Hydra-Matic transmissions on 





Oldsmobile, Cadillac and Pontiac 
cars, and Dynaflow transmissions 
on Buicks, Flare Liqui-Matic fluid 
was developed by Bell in 1945. The 
product has been used in thousands 
of General Motors cars, the com- 
pany reports, 


New Catalog Issued 


By Russell Mfg. Co. 

Russell Mfg. Co., Middletown, 
Conn., announces a new compre- 
hensive catalog listing the com- 
pany’s complete lines of Rusco 
brake linings and clutch facings, 
and giving latest information on 
1949 models of passenger cars 
and light trucks. 

In 64 illustrated pages the cata- 
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OF FOUR 


log gives a view of the company’s 
activities, including background, 
research, advertising and mer- 
chandising methods as well as 
specific technical data on its com- 
plete line of friction materials, 


New Brass Fitting Stock 


Introduced by Imperial 


A new brass fitting stock for serv- 
ice shops, furnished in a specially 
designed metal cabinet with glass 
fronts which make every item vis- 
ible, has been announced by Impe- 
rial Brass Mfg. Co., 1200 W. Harri- 
son St., Chicago 7, 


The unit, described in manufac- | 


turer’s bulletin 373, provides over 
400 brass fittings of the 77 most 
needed types and is said to give 
broad coverage of all fitting needs. 
Compression, flared, threaded sleeve, 
inverted flared and brass pipe fit- 
tings are all included, as well as the 


most popular shut-off and drain 


cocks, 
o * > 


Catalog Describes Line 


Of Le-Hi Hose Couplings 

Catalog 149, an illustrated, con- 
| densed booklet, describes the com- 
| plete line of Le-Hi hose couplings 
and clamps produced by Hose Ac- 
| cessories Co., 17th and Lehigh Sts., 
Philadelphia 32. 

The catalog also contains infor- 
mation on air valves, manifolds, 
throttle valves for compressed air 
service, high pressure couplings 
and air hammer hose couplings. 


* * * 


| Firm Says Steel Coating 


Is Applied Like Paint 

A new product, “Liquid Stainless 
Steel,” makes it possible for anyone 
to apply a coating of pure stainless 


steel to any surface, by brushing 
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BACK—Two Hindview mirror- 
models, one for passenger cars and one for 
trucks, feature optional diameter sizes, op- 


LOOKING 


tional and instant adjustments 
held tight by ball joints, which always main- 
| tain tension and give wide range mirror- 
| positions, according to Whitehead Stamping 
Co., 1661 W. Lafayette, Detroit 16. 

* * ®& 


mountings, 


or spraying, according to its maker, 
the Lockrey Co., College Point, N.Y. 
By a new process, the company 
claims it has broken down pure 
(Continued on Page 53, Col. 1) 


Lyon Stainless Spring 


lightest and strongest 


ever made 
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stainless steel into flakes of micro- 
scopic size, so fine that it flows 
like a liquid, The product is said 
to exhibit good adhesion to both 
wood and metal, and be quick dry- 
i ing. 


* * * 


Ferguson Announces 


~ Two New Farm Tools 

= Two economical farm implements, 

ror. a manure loader and a unique ma- 

ping nure spreader, are now available, 
according to Horace D’Angelo, ex- 
ecutive vice-president of Harry 

Y. a Ferguson, Inc. 

ny The new types embody all the 

+ 
ure features of the Ferguson system, 


and will enable the farmer to com- 


(77 4d \™ 


New Products 


(Continued from Page 52) 


AUTOMOTIVE NEWS, APRIL 11, 


| 
| 


TO AIR BRAKE SYSTEM 
TO AIR EQUIP 







TO COMPRESSO t 


NP AUTOMATIC 
EJECTOR VALVES) 


plete the entire operation of load- | 
ing, hauling and spreading manure | 
without leaving his tractor. 

* + + 


Willard Pushes Promotion 


On Six New Products 


Willard Storage Battery Co. has 
launched a sales and merchandising 
campaign featuring six new prod- 
ucts. Introduced to the Willard field 
organization at a recent sales con- 
vention here, the new products in- 
clude two radio dry batteries, 
tractor battery, a line of rental bat- 
teries, a fast charger and a charge 
tester. the customer, the new program is 

Placing major emphasis on re-| based on the return of the battery 
establishment of prewar service to | industry to its seasonal supply-and- 






L— COOLING COIL 
COMMON DRAIN—~ 


FOR CLEANLINESS—NP C-43100 automatic 
| water ejector valve is a self-contained, air. 
operated unit designed to automatically re 
move water and other fluid foreign matter 
from air reservoirs of buses, trucks, trolley 
buses or streetcars. By keepin the air tanks 
| winte and dry, it reduces the hazards of 





winter freezing and increases the efficiency 
of pneumatic equipment on vehicles. No elec- 
| trical heating elements are required with 
this valve, which operates efficiently at air 
| pressures of 75 to 125 pounds, the company 
@ | states. Maker is National Pneumatic Co., 
Graybar Bidg., New York City. 








1949 


demand pattern. -As outlined by 
F. R. Somers, sales vice-president, 
and other Willard executives, it 
calls for emergency road service, 
extensive use of rental batteries 


j}and periodic battery testing and 
| servicing. 


Folding Stairway 
Unloading Aid for Drivers 


Stresses Safety 


BURBANK, Calif—A folding 
stairway for loading and unloading 
Dodge trucks is being promoted by 
Truk-Step Co., Inc., 812 S. Flower 
St., Burbank, Calif. 

A design of the Truk-Step pro- 
tects it from damage in both the 
open and closed position, it is 
claimed. When folded to the carry- 
ing position, it occupies a space 
of less than seven inches under 
the truck bed. 

Truk-Step is said to eliminate 
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192,000 LBS.. P.S.1. 
Tensile Strength 









‘Here is the best wheel cover buy on the market! Here 
is merchandise that will back to the limit everything 






good you say about it! Lyon designers and engineers 






proudly present this new standard model stainless spring 






steel wheel cover as the last word in beauty and durabil- 





ity—the lightest and strongest ever built! The terrific 






tensile strength which Lyon works into stainless steel gives 






this new accessory remarkable new dent-resistance power; 






normal bumps often can be pushed out by hand! And notice 









the price ... the lowest ever offered! Your own experience 






will tell you that here’s an item that’s headed for really big 





mass-market volume. Two sizes fit all 15” and 16” wheels. 






Order now from your regular supplier. 






A Fair Trade product sold under 






applicable Fair Trade Laws 






PRICED SLIGHTLY HIGHER IN CANADA 


LYON INCORPORATED, 13881 W. CHICAGO BLVD., DETROIT 28, MICH. 





| claimed b 


53 
the dangerous practice of jumping 
and climbing on and off truckbed. 
The step is equipped with patent 
self-cleaning all-weather tread, 
completely non-skid. 

* * 





TAKE YOUR PICK—A new display board to 
make selection of motor reconditioning tools 
easier for dealers is being placed in jobber 
display rooms by Ammco Tools, Inc., North 
Chicago, Ill. Designed for floor or wall dis- 
play, the board has a permanently attached 
selection of small tools and accessories so 
that dealers can immediately find the exact 
items they need. One of the primary functions 
of the new display board is to save dealers 
time and insure their getting the correct tools 
when visiting their jobber's salesroom. All 
tools are clearly identified as to the size and 


number. 


* * 





| BRAKE GAUGE—It is designed for perfect 
adjustment between brake drum and shoes 


without frequent readjustment after reline 
jobs. Ammco Tools, Inc., North Chicago, Ill., 
is the manufacturer. The tool serves as a 
brake drum micrometer as well as a gauge. 
As a micrometer it tells at a glance whether 
drum is standard or oversize, and measures 
out-of-roundness. As a gauge, it assures ac- 
curate adjustment of brake shoes to drum in 
@ maximum of three minutes per wheel, it is 
the company. Designed to handle 
Chrysler, Dodge, DeSoto, Plymouth, Ford and 
Mercury cars, Model |! operates with 
greater simplicity and efficiency than any 
previously designed gauge. Complete details 
are available upon request. 
+ 








FINGER-TIP BRAKE CONTROL—No frantic 
footwork with hill stalls or at stop lights— 
both feet are free for a smooth start, the 
maker states. Makes tire changing safer. ‘After 
stopping, the button is pulled out to lock the 
four-wheel emergency and auxiliary brake. To 
start, just push button in as you step on the 
accelerator. Non-electrical, it is a product 
of Sharp Mfg. Co., Nelsonville, O. 


Ford Officials Entertain 


British Production Group 

DETROIT.—Twenty-two English 
members of the Anglo-American 
Council on Productivity with three 
staff consultants visited the Rouge 
plant of Ford Motor Co. last week, 
as guests of E. R. Breech, executive 
vice-president, who is a member of 
the council. 

The group lunched at the Dear- 
born Inn with members of top man-° 
agement at Ford and later divided 
into three groups to visit other 
plants in the Detroit area. One 
group saw the Thompson Products, 
Inc., another Detroit Gasket & Mfg. 
Co. and one Ex-Cell-O Corp. 








Tax More, Spend More? 
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Chamber of Commerce Urges Sufficient Cuts 
In Proposed Expenditures 


WASHINGTON. Sufficient re- 
duction in proposed expenditures to 
make tax increases unnecessary is 
urged in an analysis of the 1950 
federal budget issued last week by 
the U. S. Chamber of Commerce. 
Proposed increases in taxation are 
held to be highly dangerous in the 
light of present economic trends. 

The analysis views expenditure, 
tax and public debt issues from 
the standpoint of established cham- 
ber policies. It is entitled “Taxing 
to Spend,” and was prepared by 
the chamber’s finance department. 

“Chamber policy is firm in op- 
position to taxation intended to 
promote spending for any pur- 
poses other than those of unques- 
tioned need,” the analysis ex- 
plains in a summary of chamber 
policy. “Taxing to spend may be 
disastrous. 


levels. Signs of a reversal of infia- | 
tionary trends are a danger signal | 
which can be ignored only at the} 


nation’s peril.” 

Referring to a chamber policy 
declaration stressing the impor- 
tance of reduction in the public 
debt, it is noted that long-range 
considerations are involved. 


“Adoption of an orderly program 
for debt retirement, consistent with | 


other factors in the budget situa- 


tion, remains of .very great impor- 


tance,” the analysis continues. “The 
debt policy, however, 





necessarily | 





| in Prinesville, Ore., is Clifford P. Shaw (center), former assistant manager of the Salt Lake 


| City zone of Chevrolet. Looking on are W. 
| and Lew Sumpter (right), zone manager. 


must be adjusted to the realities of | “the implications of the budget pro- 


expenditures and taxation. 


“The burden of taxation is at the 
heart of fiscal policy. Every possi- 
ble effort should be exerted toward 
reduction of expenditures to a level 
low enough to assure orderly debt 
retirement without any increase in 


“In the light of uncertainties with | Present taxation. A further light- 
respect to the budget, the likeli-| ening of the existing burden should 


hood of greater revenues, the pos-|be the ultimate goal.” 


sibility of cuts in proposed ex- 
penditures, and inevitable adverse 
economic effects of any increase in 
taxes, it seems the part of wisdom 
to defer any action on higher rates 
until all elements of the situation 
have been fully explored. 
“Precipitate action on new cor- 
porate taxes should be avoided 
inasmuch as such taxes would re- 
duce the amount of surplus earn- 
ings available for capital invest- 
ment necessary for continuance cf 
production and employment at high 





Dealers Term 
Cleveland Auto 
‘Show’ Success 


“auto show,” featuring 11 different 
makes of cars, enjoyed a successful 
10-day showing in the American & 
Canadian Sportsmen’s Show. 

Occupying “Auto Hall,” the deal- 
ers reported an overwhelming turn- 
out with those dealers in featured 
spots enjoying greater success than 
others. 

“The show exceeded our expecta- 
tions,” declared Les White of 
Southwest Ford Co., who reports 
his agents talked to “1,000 percent 
more people than they would have 
talked to at the agency. Also, we 
know that as a result of the talks 
at the shows we realized upwards 
of 30 sales.” 

Chris Geiger of Geiger-Sirl (Pon- 
tiac) declared all Pontiac dealer- 
ships participating in the show 
realized “excellent contacts” with 
the public. 

“We got some fine leads and we 
certainly acquainted the public with 
our products. We scored an out- 
standing good of good public rela- 
tions,” Geiger said. 


Triumph Plans 
New Small Car 


LONDON—(UTPS)—Standard 
Motor Co. will display its new small 
Triumph car for the first time at 
the London Motor Show in October, 
Sir John Black, managing director 
of the firm, announced. 


Designed to sell at a “highly com- 
petitive price,” the car will be 
lighter than any previously made 
by Standard, Sir John said. 

The new Triumph 8 will be a 
streamlined saloon, he said, capable 
of carrying five people with a top 
speed of 70 miles per hour, deliver- 
ing 50 miles per gallon when driven | 
at normal speeds. It is expected to 
cost about $1,200 (without purchase 
tax, applicable in the United King- 
dom only). 


U. S. Rubber Builds 
CHICAGO. — Construction of a 


new warehouse here for U. S. Rub- 
ber Co. is under way and is ex- 


CLEVELAND. — Cleveland’s first | 








pected to be completed by May 15, 
company officials announced. 





AUTOMOTIVE NEWS, the Newspaper of | 
the Industry, read by everyone who counts | 
in America’s No, 1 Industry . . . an esti- | 
mated imore than 100,000 readers weekly! 


In a foreword it is declared that | 
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| gram are profoundly disturbing,” 
| that “taxes already are at levels so 
|high as to be excessively burden- 
|some to individual citizens and to 
|the economy,” and that “any fur- 
|ther lifting of tax rates raises a | 
serious question as to the ability | 
of our system of free enterprise to | 
resist the pressures toward social- 
ization.” 

Sections in the pamphlet deal | 
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A. Hoeck (left), zone organization manager, 





with major fiscal issues, trend of 
the 1950 budget, improved budget 
controls, proposed reorganization of 
executive departments, controver- 
sial items in 1950 expenditures, the 
oppressive tax burden as reflected 
in large revenues, adverse effects of 
proposed tax increases, the debt 
program under present conditions 
and chamber policies on budget 
issues. 
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‘Bendix Launches 


Suit Against 
Patent Charges 


WILMINGTON, Del.—Bendix 
Aviation Corp. has asked the U.S. 
federal district court here to enter 
a declaratory judgment that its 
Hydrovac power braking assistors 
do not infringe on 10 patents of 
Electroflo Corp. and General Auto- 
parts Corp. 

Bendix charges that patent claims 
by the latter two firms are invalid. 
Both firms and their president, Ed- 


SHAW BECOMES CHEVROLET DEALER—Signing the contract for the Chevrolet franchise | ward A. Rockwell, are named de- 


fendants in the Bendix action. 


Bendix charges in its suit that the 
defendants “by a course of action” 
over three years have charged it 
with patent infringement. 


It is also charged that the defend- 
ants have sent threatening letters 
to Bendix’s customer—General Mo- 
tors Corp., asserting that GM, by 
installing the Hydrovac on _ its 
trucks, has also been guilty of pat- 
ont infringement. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 
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study remarks. “The experience of 
the war period demonstrated that 
government can, by a sufficient ex- 
pansion in the scope of its taxing, 
spending, and borrowing, complete- 
ly dominate the economy. 

“It is not yet entirely established 
that there can be such domination 


Rolling on Its Own 


NAM Study Discounts Theory That U. S. Spending 
T Still Sustains Nation’s Economy 


NEW YORK.—A study discount- 





despite cessation of government 


ing the “prevalent belief” that lav- 
ish government spending is now 
sustaining the nation’s production, 
employment and income was made 


operations on a large scale.” 
Noting that there exists now “in 
certain quarters” a concern that 
undesirable deflationary conse- 
quences might be produced by a 


when the budget has been reduced 
to more nearly normal proportion. 
In particular, it is not yet clear 
that government, by its fiscal poli- 
cies, can produce equally effective 
results in both directions.” 





of public a — by the National | sypstantial decline of public spend- 
0- Assn. of Manufacturers. |ing, the study goes on to say: Holding that if the government 
Entitled “Public Spending and | “Such a conception of the role | Should undertake continuously to | 
as the Private Economy,” the study | of government and of the signifi- | dominate the economy, its opera- DEALERSHIP MEN DISCUSS TRUCK PROBLEMS—Organized to provide a medium for the 
4 was prepared by Dr. Harley L. cance of its operations, if gener- tions would involve “fantastic quchen e of ideas, ond , Sugacstions among truck managers end truck specioliste of Chevrolet 
e ealershi e ia- evrole r r i 
d- - a cous | ally approved and adopted, would eet on between extreme nt Memphis’ The club is one of several similar groups in. the. an eqneued by c c 
nan be a serious road-block in the ulation and extreme repression,” | Conway, Memphis zone truck manager, and enjoys the active support and participation of 


and tax consultant to the NAM. the study continues. | dealer personnel, he states. 


“The volume of government spend- 
ing has no demonstrable relation- 
ship with the movement of gross 
national production, national in- 
come or personal income,” the study 
pointed out, “except when it occurs 
on a scale sufficiently broad to 
dominate the economy, as during 
the war. 


“Once strong inflationary forces 
have been set in motion and the 
government has provided by its 
financing measures an ample supply 
of inflationary energy, the move- 
ment continues under its own power 


path toward greater economy in 
government. Advocates of budget 
reduction would be under a far 
heavier handicap than at present.” 


The timeliness of the study, the 
NAM asserts, is shown by the fact 
that there is “evidence of growing 
timidity and of a growing belief 
that but for the public spending on 
the current, lavish scale, a recession 
would already have set in.” 

“It is self-evident that the oper- 
ation of government constitutes a 
part of the grand total of economic 
transactions which is described as 
the gross national product,” 





the | 


“The effect upon the economy of 
an alternation between the furious 
rate of spending that would be 
required at one time to curb de- 
pression tendencies and the confis- 
eatory rate of taxation that would 
be required at another time to 
eliminate the inflation resulting 
from the previous spending cure 
for depression, can be likened only 
to life on the moon. 

“In the kind of fantastic alterna- 
tion between extreme stimulation 
and extreme repression that would 





have no better chance of survival, 
to say nothing of growth, than life 
as we know it would have on the 
surface of the moon.” 


Any substantial increase in pub- 
lic spending, the study empha- 
sizes, “probably could not sustain 
national production against the 
decline in the private sector of 
the economy resulting from the 
increased taxes necessary to sup- 
port the spending.” Then, it 
added: 

“It would then become a question 





be required if government were to 





whether the public spending could 
sustain gross national product 
against the decline that would en- 
sue from the private sector of the 
economy. There is good reason to 
believe that this would not be pos- 
sible except by resort to large scale 
inflationary financing of the spend- 
ing requirements.” 

The study concludes that, just as 
the prospect of heavier taxes would 
have a depressive influence upon 
the economy, “the prospect of re- 
duced taxation would have an in- 
vigorating influence,” and it sums 


up: 

“There are some indications that 
the postwar boom may be slowing 
down, or in Dr. Alvin Hansen’s 
words, it may be moving into the 
stage of an ‘old tired boom.’ 

“The rate of movement toward 
fatigue and senescence is still 
somewhat uncertain, but as that 
stage is approached the major 
concern should be with the most 
effective measures of rejuvena- 
tion. 

“When this problem is faced, as 
sooner or later it must be, we shall 
be well advised to realize that there 
is not enough fiscal adrenalin in 
more spending to offset the loss of 
blood from heavier taxation. Healthy 
rejuvenation can come only through 
a reduction of governmental bur- 
dens.” 


Advertising that sells your service—builds greater acceptance 


among your customers for NAPA parts. It’s one more reason why 


our WHFH fotber 


@ Now the greatest independent, organized force in parts supply — 
NAPA-—and the greatest advertising force in parts sales—The Post—are 





For TV Curb 


Front-Seat Installation 


Hit by Motorola 


CHICAGO.—Walter H. Stellner, 
vice-president of Motorola, Inc., de- 
clares that his company is “firmly 
opposed to installation of automo- 
bile television sets which can be 
| seen by the driver.” 

“Experiments made by Motorola,” 
Stellner went on to say, “have 
shown that, while television instal- 
lations in private automobiles are 
entirely feasible, receivers visible 
to the driver constitute a serious 
new menace to highway safety. 

“In an effort to cooperate with 
the National Safety Council and 
other interested agencies, Motorola 
is recommending installation of 
television sets for rear-seat pas- 
sengers only.” 

He predicted that mobile tele- 
vision would become commonplace, 
|}as police cars, buses, trains and 
boats take advantage of the pos- 
sibilities inherent in video. 

“And, in the not-too-distant fu- 
ture, reat-seat passengers will be 
enjoying their favorite television 
| programs while riding across the 
country,” he added. 


working together ... for you. 

Compelling, colorful NAPA Post advertisements are reaching your 
customers regularly... making them conscious of NAPA and how your 
NAPA Jobber helps you give them faster service, with the finest quality 


| parts that money can buy. 
As a result, your customers will understand when you say, ‘“This is 
| the NAPA Seal. It’s your assurance of genuine quality!” When they see 
) 
| 


NAPA-distributed parts in your shop, they will recognize them — and 


accept them — more readily than ever. 


Now, more than ever, ““Your NAPA Jobber is a 
Good Man to Know”— for parts and supplies for cars 


and trucks of a// makes and ail/ ages. 


N ABA 
‘about $35,000 for the period. His 


Tae NPL SLT -Ts SLA, Pre As ye io |case was referred to the probation 
PRADp) i) ua office and he was freed on $1,000 


bond. 
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| Used-Car Dealer Admits 


Tax Evasion Charges 


MINNEAPOLIS.—Cassius Urness, 
44, Sauk Center (Minn.) used-car 
dealer, has pleaded guilty in U.S. 
|district court here to two counts 
charging him with attempting to 
evade income taxes in 1943-44. 

The government alleges he owes 
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Cohen Buys Out Dearing’s 
Hudson Deal at Portland 


Al Cohen, formerly of Kansas 
City, has taken over the Hudson 
dealer franchise and business of 
Ed Dearing Motors, Portland, Ore. 

He has announced plans to en- 
large the service department. Oliver 
Bush will be associated with the 
new firm, it was added, 
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plant here by the Navy used in|corder’s office placed the price of 
producing Diesel engines for LST|the machinery at $1,836,022. An 
vessels, and later adapted to power | agreement in connection with the 
units for locomotives turned out purchase specified that Electro Mo- 
by the division. tive will set aside production fa- 


A deed filed with the county re- 





ta 


Electro Motive Buys 


Wartime Machinery 

: LA GRANGE, Ill.—Electro Mo- 
; tive division of General Motors has 
; 





just closed a deal for the pur- 
chase of machinery installed in its 
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(Cartoonist Kempf,a Willys dealer, welcomes suggestions for his weekly 
cartoon strips. Write him care of Kempf Motor Co., Kearney, Neb.) 
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to use in the event of war or other 
emergency. 

The purchase price of the ma- 
chinery, which cost about $4,500,000 
originally, was agreed upon by ap- 
plying depreciation rates  pre- 
scribed by law. 


Whether you are planning a complete service station or need only a single 


save you time and money. 


micrometer or a hydraulic hoist, Manzel’s highly specialized experience will 


H Manzel is more than a manufacturer and seller of tools and equipment; 


Manzel has complete service station planning experience which is yours for 


the asking. Write for our complete catalog. 


Cranes; Battery Chargers; Engine Ana- 
lyzers; Wheel Balancers; Tire Changers; 
Paint and Spray Equipment; Body 
Tools; Fender Bumping Tools; factory 
designed and tested Front and Rear 
Axle Tools, Transmission and Clutch 
Tools, Engine Tools... EVERYTHING. A COMPLET: 
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Decisions 


By Leo T. Parker 
Attorney at Law 

|. lyeweamnd higher courts consis- 
4"i tently hold that a seller is 
liable in damages who falsely mis- 
represents profits a prospective 
purchaser can earn in operation of 
a garage, service station, automo- 
bile agency, etc. 

For example, in Dudleston v. 
Chiravollatti, 198 Pac. (2d) 858, tes- 
timony showed facts, as follows: 
The owner of a parking lot, garage 
and service station represented to 
a prospective purchaser that the 
parking lot and service station 
business was a profitable business 
and would net a profit of $600 per 
month. 

The purchaser paid $7,500 for 
the parking lot and service sta- 
tion. The price included the 
assignment of the unexpired term 
of the lease. 

The purchaser soon discovered 
|that the business would not net 
| $600 per month and he sued the 
|seller for damages for fraud and 
misrepresentation. The jury award- 
|}ed the purchaser $1,800 and the 
| higher court approved the verdict, 
| saying: 

“There is substantial evidence 
from which the jury. could have 
found that the representations 
made by the defendant (seller) as 
|/to the past earnings were false 
/and fraudulent.” 
| , 2 »* 

Property Right 
TH BUSINESS of selling used 
automobiles is a legitimate busi- 
|ness, and dealers who have been 
| licensed to engage in that business 
| are entitled to constitutional safe- 
guards, since the right of a person 
| to work in a trade or business is 
|a “property right.” 
For illustration, in New Jersey 
| Used Car Trade Assn. v. Magee, 
| 61 Atl, (2d) 752, a state law was 
| litigated which requires dealers 
in used automobiles to maintain 
| @ permanent building of not less 
than 1,000 square feet of space 
| and install servicing equipment. 
| The law provided for revocation 
| of licenses for failure of used 
} 





car dealers to comply with this 

law. 

The higher court held the law 
void, and said: 

“The business of selling used 
cars is a legitimate business... . 
| The statutory requirement for the 
building has no relation to the 
| public health, morals or general 
| welfare; it constitutes an unrea- 
| sonable, and hence unlawful, inter- 
ference with the ownership of pri- 
vate property and the conduct of 
| business. Moreover, certainly to 
|compel him to engage in servicing 
as a condition to the continuance 
of his license is not within the 
lawful province of the legislature.” 

x ae * 


Pedestrian Injured 


ACCORDING to a recent higher 
~* court the owner of a garage 
or service station has no duty to 
keep his premises safe for an or- 
|dinary pedestrian. 

In Corbett v. Warner, 59 Atl. (2d) 
597, the testimony showed facts, as 
follows: One Warner leased a 
building for operation of an auto- 

(Continued on Page 58, Col. 4) 
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NEW YORK.—Production levels 
now are being generally maintained 
and in some instances improved, 
with the momentum definitely gone 
from the year-end decline in indus- 
trial activity, it was indicated by 
the monthly report of the business 
survey committee of the National 
Assn. of Purchasing Agents, as 
made public here. 


Higher production was reported 
by 16 percent of the firms covered 
by the survey for March, while 48 
percent hold a steady program of 
operations although many are on 
curtailed schedules established after 
four months’ decline. 

Confirming that trend, 16 per- 
cent reported some increases in 
order backlogs, while 46 percent 
have maintained the February 
position and by that gauge show 
no further shrinkage of demand. 


Further support for the indicated 
trend of business to level off was 
found in a comparison of March re- 
ports with reports from the same 
members who reported production 
and back-order declines in Novem- 
ber and December. 

Of this group, the double-check 
showed 59 percent are now main- 
taining or increasing production 
and 54 percent have improved order 
book positions. 

The committee said that unless 
that situation reflects only a sea- 
sonal adjustment, it could be as- 
sumed that industries which re- 
corded declines in January, Febru- 
ary and March may show a corre- 
sponding improvement in April, 
May and June as production sched- 
ules, inventories and commitments 
are worked into balance at new 
levels. 


Industrial purchasing agents find 
the timing of price adjustments are 
a major consideration, it was noted. 
Replying to the question, “Will 
prices be reduced to maintain pro- 
duction and employment, or will 
prices be held up and the reduction 
made in production and employ- 
ment?” the predominant opinion 


Rate Increases 
Average 13% Pct. 
For Moving Vans 


WASHINGTON.—A new house- 
hold goods tariff providing for rate 
increases averaging 13.5 percent 
above the 1939 level of rates has 
gone into effect for approximately 
2,200 motor carrier members of the 
Household Goods Carriers’ Bureau. 


In filing the tariff, J. F. Rowan, 
executive secretary of the bureau, 
explained it is the result of an 
extensive study of operating costs 
throughout the country and sets up 
a rate structure reflecting actual 
costs far more accurately that have 
any previous tariffs. 


The overall increase in rates 
amounts to an average of 8.8 per- 
cent above last year’s rates, but in 
some cases the new rates are below 
former levels. 


Rowan declared that approxi- 
mately 40 percent of the new rates 
in the so-called popular mileage 
range of 400 to 900 miles on long- 
haul movements of household 
goods have been decreased or re- 
main unchanged. 

The larger increases, he said, 
were made on hauls in a mileage 
range of less than 100 miles. 


He added this was due to the 
fact that previous tariffs “were 
basically wrong in rate construc- 
tion for this shorter distance by 
failure to provide an appropriate 
amount to cover the cost of load- 
ing and unloading, which is an in- 
escapable item regardless of dis- 
tance traveled,” and the additional 
fact that a heavier percentage of 
increased labor costs fall upon 
loading and unloading operations. 





Fafnir Expands in Texas 

DALLAS.—Fafnir Bearing Co. 
has purchased a site at 3410 Elm | 
St. for a reported consideration of 
$40,000. The structure to which the 
company is now moving more than 
doubles the company’s plant space 
at its former location on Com- 
merce St. 


Output Pace Firmer 


Nation’s Production Turns Upward to End Slump 
At Year-End, Purchasers Say 


was that prices will be reduced by 
efficient management to maintain 
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volume. 


The survey committee found a 
strong counter-opinion, however, 
that many will attempt to hold 
prices for some time before re- 
ducing. Competition in most in- 
dustries will determine the an- 
swer, it was indicated. 

Declines in commodity prices 
were more general during March, 
but have been usually of limited 
importance, the survey report re- 
vealed. Many sellers continue to 

test markets, endeavoring to find 
order-attracting price levels, 

The sharpest decline in a basic 
commodity occurred in lead, which 
was critically short in December 
but plentiful in February. Buyers 
point to weakness in scrap of other 
metals as an indication that supply 
is catching up with and passing 
demand, 

Appearance of broader quantity 







A DEALER SINCE 1918—Fleischli Motor Co. (Studebaker), Cheyenne, Wyo., occupies this 


| buildin 





discounts was noted by the survey 
report. Normal cash discounts are 
coming back. Better quality and 
service are being offered. One-way 
escalator clauses are out. Price- 
decline protection on contracts is 
becoming more general. Except in 
the case of distressed merchandise, 
no general sharp price reductions 
are looked for—rather a continued 
downward drift, it was reported. 
The industrial buyers reported 
no new developments in inventory 
positions, with general policy con- 


LION OIL COMPANY 


El Dorado, Arkansas 





at 19th and O'Neil Sts. Gus Fleischli, president, has been a Studebaker dealer 
| since 1918 and is now assisted by two sons, one of whom has 
nearly 14 years. Overall dimensions of the building are 66 by 132 


been helping his father for 
feet. 


tinuing to be to reduce and hold 
to minimum operating require- 
ments, Higher turnover rate tar- 
gets are being set, with an easing 
of supply requiring shorter pro- 
curement lead time. 

A few exceptions are reported 
where sharp cutbacks in production 
have caused a temporary buildup of 
supplies. In general, industrial pur- 
chased inventories continue to hold 
a conservative position, 

In line with the effort to reduce 
inventories, industrial buying poli- 


with confidence because its q 
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cies continue on short range and 
will remain on that basis until 
prices show a tendency to stabilize 
or supplies tighten, the survey re- 
port indicated. 

Requisitions, it was found, are be- 
ing carefully screened, for lead time 
has become a major controlling fac- 
tor. Some buyers are risking short- 
ages in order to hold a minimum 
inventory position. Definite forward 
requirements are being reduced to 
immediate needs and orders placed 
for short-term delivery. Supplies 
offering price decline protection en- 
courage forward commitments. 


The survey committee found the 
trend in employment continued 
down in March with a slight indi- 
cation of leveling off. Lower pay- 
rolls were reported by 51 percent, 
compared with 59 percent in Feb- 
ruary. Overtime and extra shifts are 
fast disappearing, according to the 
report. Many plants laying off in- 
efficient help are able to replace 
them with more desirable workers. 
Economy drives are reported to be 
reducing overhead personnel. Pro- 
ductivity is showing some increase, 
the committee said. 


To feel the pulse of the auto industry, 
consistent reading of AUTOMOTIVE NEWS 


is necessary. 


material to finished product, under U 


No. 2393774. 


Nokorode’s controlled quality and ur 
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Hispano Suiza to Build 


Hercules Diesels 

CANTON, O.—Negotiations have 
been completed between Hercules 
Motors Corp. and Hispano Suiza of 
France, which licenses the latter 
company to build two series of 
Hercules high-speed heavy - duty 
Diesel engines for application in 
commercial vehicles and industrial 
machinery in France. 

The Hercules DOO series of four- 
cylinder Diesel engines js built in 
three models, The Hercules DWX 
series of six-cylinder Diesel engines 
is built in four models. 





mobile garage and service station. 
One day Warner piled snow in 
front of the station building which 
thereafter melted and then froze 
so that parts of the concrete sur- 
face near the gasoline pumps were 
slippery. 

A pedestrian decided to “cut 
across” a corner and in doing 
so = on _ and = 
— —————— | sustaining injuries. e pedes- 
Johnston Moves Thompson-Slatten Open  __ trian sued Warner for damages. 


Johnston Motor Co. (Willys-Over-| Thompson-Slatten Motors (Stu-| In holding the latter not liable, 
land) has moved into a new loca-|debaker) held a grand opening of | the higher court said: 
tion on U. S. highway 63, near | its new home at 1423 Lee St., Alex- | “There were no facts from which 
Jonesboro, Ark. ‘andria, La. }an invitation, express or implied, 





FOR PONTIAC IN PASADENA, CALIF.—Expansion program of Orrin W. Fox has doubled 
original facilities. Service and parts departments of the dealership have been completely 
revamped. What appears to be a bird's nest on sign ledge is really a palm tree. 

















Langford Buys K-F Firm 

Laird Motor Co, (Kaiser-Frazer), 
Dunnellon, Fla., has been purchased 
by Jesse Langford. 


ke Mel 
ON THE ROAD! 


; KRW BUILDS IT FOR LONG LIFE 


STARTS LOW...35/e" |" "" ne nae 
SE Se, © Sa heaters BY tue Mpteeet a wil ooaly 
ROLLS EASILY 


i of pumping effort. It pumps through a handle motion of 
45 degrees with only a quarter left turn of the handle 

REAR CASTERS—2” SINGLE i 

BALL SWIVEL...FRONT 


necessary to operate the release valve. Handle can be 
CASTERS—4” STRAIGHT AXLE 


quickly removed with a half right turn...a real space sav- 
THE KRW 2-TON HYDRAULIC JACK 





KRW SELLS IT FOR ONLY °58°° 


F.O. 8. FACTORY 


ing feature. Read these specifications and you'll see why 
KRW is the leader in Garage Jack 
Sales. Here they are: 








SPECIFICATIONS KRW 2-Ton Jack 


@ Lifting capacity 2 tons (4000 lbs.). Weight 110 Ibe. 
Length overall, including handle, 6’ 1". Length of chassis 
29'4". Length of detached handle only 49”. Floor to top 
of rest pad when down 3%". Floor to top of rest pad when 
up 20%". Floor to top of handle when upright 54”. 
Floor to highest point of jack body 6%". Width of jack 
body 10%”. Rear casters 2” diameter, single ball swivel. 
Front casters 4" diameter, straight axle type. Swivel pad 
4" x 5%", curved to fit modern cars. Oil capacity 9/16 
pint. 


ail ll ia 


BY PASS VALVE ~~ SELF CLEANING RELEASE VALVE 





@ From the pumping plunger to the raising piston the 
oil in a KRW Jack travels in a single casting. It just can’t 
get out or leak. All connecting passageways are drilled. 
There are no particles of loosened core sand to lodge 
under valves and score cylinders. Pump is of displace- 


ment type therefore no troublesome cup washer is SAVE MONEY * ORDER TODAY ¢ USE THE COUPON 


required on end of plunger. Packing around plunger All prices subject to change without notice. 

after 260,000 test lifts showed no trace of leakage. om a a oe Rep Ry Sie ye oa 
Release valve is held closed by the oil pressure. Dirt 67 
between valve and seat can be flushed away by opening 


a ik ? K. R. Wil i .Y¥. 
the release valve. There is no release valve failure in a a ene Sp able Gem, Batibo 8, N.Y 


- KRW Jack. Enclosed find check ( ———) £08 .........c.cccccssscsessessessessssseseee in 
payment for....... .... KRW 2-Ton Jacks @ $58.80 each. 

KRWILO ae 

Ga <A PI esol I Sas bascahcs West Dac ccts Bod tailed iccidial cla lccnncncth cis tislectrstinecconassnaconne 

215 MAIN ST.-: BUFFALO 3, N.Y. City and Zone eR on a 





Court Decisions 


(Continued from Page 56) 
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might be spelled so as to invoke 
the duty to exercise ordinary care 
to render the premises reasonably 
safe for such (pedestrian) invitee.” 
> . * 
| Nuisance Liability 
A CCORDING to a recent higher 
++ court a legal nuisance may be 
created by smoke, soot or gases 
which are cast upon the property 
of another to his physical discom- 
fort or injury. Hence, any automo- 
bile corporation may be liable for 
maintaining such a nuisance. 

For example, in Frey v. Queen 
City, 66 N. E. (2d) 252, the own- 
ers of dwellings sued the Queen 
City Co. for damages and proved 
that the company operated a fur- 
nace and boiler that was fed 
very fine coal which was forced 
into the furnace by a blower and 
that small particles of coal, both 
burned and unburned, were 
forced into the outside atmos- 
phere through the smokestack. 
The property owners alleged that 

these “particles of matter or fly 
ash emanating from the stack” 
penetrated window ledges and en- 
tered the living room and sleeping 
quarter and the sediment was de- 
posited on the furniture, floors, 
carpets and linoleum. The higher 
court agreed that the property 
owners were entitled to damages 
awarded by a jury, saying: 

“The amount of detriment sus- 
|tained is not susceptible of exact 
| pecuniary computation. It is for 
the court to say what sum of 
money the plaintiff (property own- 
er) should receive in view of the 
discomfort or annoyance to which 
he had been subjected.” 









Mexican Trade 
Hopeful Despite 
40% Sales Slide 


| MEXICO CITY.—Though not 
| booming, as it is currently about 40 
‘percent below what it was last 
spring, the automotive trade doesn’t 
share the general complaint in Mex- 
ico of bad business. 

The trade is doing credibly well 
in this situation many call a de- 
pression, but which the Confedera- 
tion of Chambers of Commerce 
styles just a state of mind, pointing 
to the hoard of money, many jobs 
and the highest wages ever, and 
what the bankers call “psychologi- 
cal caution” (a holding on to cash 
that makes collections very slow). 

The 40-percent drop, the trade ex- 
plains, is just how much more the 
dollar now costs in pesos. Last 
spring, the dollar cost 4.85 pesos. 
It’s now worth around 6.97 pesos. 
That is indeed a factor in stiffening 
sales resistance. 

Nevertheless, while new-car sales 
are slow, used cars and trucks are 
moving very well. But collections 
could be better, though that isn’t 
worrying the trade as much as it is 
most other lines. 
| The trade, however, does share 
the almost total grumbling of busi- 
ness and industry about hiked 
taxes. For instance, the assembly 
plants have had a 10 percent impost 
hike. 

These increases became effective 
the first of the year and their 
sharpness is just now being really 
felt. The Asociacion Nacional de 
Distribuidores de Automoviles, A.C. 
(National Automobile Distributors 
Assn.), asserting that taxes for 
dealers and customers have been 
about tripled, attributes much of 
the condition to the overlapping of 
fiscal laws and urges the ministry 
of finance to correct the situation 
for the good of all. 

Dealers are general more optimis- 
tic about the future than are other 
businessmen. Dealers point to the 
fact that cars have come to be re- 
garded by those with the price, of 
whom there are considerable, as an 
essential necessity and that trucks 
are deemed a “must.” 











Chrysler Deal Occupies 


New Jacksonville Home 
Royal Motors, Inc. (Chrysler), 
Jacksonville, Fla., recently occupied 
its spacious new home. W. R, Har- 
rell is president of the firm. 
Harrell has been with Chrysler 
for more than 20 years. 


TO 








SERVICE SECTION 


Letterbox 


AUTOMOTIVE NEWS, APRIL 11, 1949 





(Continued from Page 4) 


was the first locally-owned car in| these cars?—-Paui. W. Meyers, Piatt 


our county and was the second car | Tucker Sales, Mt. Pulaski, Il. 


to be driven in the county as far 
as our family knows.—R. L. Jack- 
son, Jackson Chevrolet Co., Pueblo, 
Colo. 


* * + 


Title Book 

Can you please tell us who is 
distributing the Peck Title Book | 
described in a recent issue of AvTo- | 
MOTIVE News?—Paut C. Ray, secre- 
tary-treasurer, Ernie Elk, Inc. 
(Kaiser-Frazer), Waukegan, IIl. 

Eprror’s Note: You can obtain 
the book from Stephens-Peck, 
Inc., P.O. Box 1826, Salt Lake 
City, for $10. 


Chevrolet Output 

Please furnish us with the pro- 
duction figures for each year cov- 
ering Chevrolet from 1923 through 
to and including 1948.—New Jersey 
DEALER. 

Epiror’s Note: We do not have 
production figures prior to 1929. 
In the following list, the figures 
for 1929-1935 are factory sales. | 
Those for 1936-1947 include trucks, | 
and those for 1942-1948 are U. 8. 
production only: 


1929 998,191 1939 931,669 
1930 - 703,071 1940 1,130,518 
1931 644,214 1941 1,295,952 
1932 — 319,626 1942 45,180 
1933 — 494,756 1943 N.A. 
1934 — 642,336 1944 N.A. 
1935 — 825,474 1945 94,815 | 
1936 1,285,338 1946 667,250 | 
1937 1,189,779 1947 1,031,338 
1938 694,188 1948 775,989 
* oe . 
Listed 


I wonder if you could supply the | 
following information to me or if | 
not, can you tell me where I could | 
write to get this information? 

Where can we go, the nearest 
place, and view the various foreign | 
make cars that are now sold in this | 
country? Can you give me a com-| 
plete listing of foreign make cars| 
that are sold in the U.S.? Where! 
are they made? What is their 
F.0O.B. New York price? Can you 
tell us the nearest distributor for 


Wagner Acquires 


2nd Illinois Plant 


MT. VERNON, IIlL.—A plant con- 
sisting of industrial buildings con- 
taining 90,000 square feet, located? 
on an eight-acre tract here, has 
been purchased by Wagner Electric 
Corp. of St. Louis. 

Wagner reportedly plans building 
transformer tanks at the new plant, | 
which is equipped with cranes ca- | 
pable of handling large heavy| 
items, and served by three railroad | 
spurs. The plant is the second Illi- 
nois property to be acquired by 
Wagner Electric. 





New GM Plant i tation 


Dictated by Market Area 

WORCESTER, Mass. — General 
Motors built its new Buick-Olds- 
mobile-Pontiac plant at Framing- 
ham because more than 50 percent 
of New England’s automobiles are 
registered nearby, according to 
John Holmes jr., personnel direc- 
tor. 

Speaking at a luncheon meeting 
of the Worcester Lions club, he 
reported the Framingham plant is 
one of 105 G-M factories scattered 
around the country, but that it is 
one of only six new-type assembly 
areas, assembling three types of 
cars in the same plant. 


Announce Personnel Changes 


In Cleveland Dealerships 

New personnel who have been 
added to several greater Cleveland 
agencies include: 

Blauschild Motor Co. (Chrysler) 
has added John J. Kennedy and 
Milt M. Stolfer to its sales force. 

Howard N. Friedman, president 
of Cleveland Heights Packard, Inc., 


has sold an interest in his organiza- 


tion to F. L. Sherer. 

J. E. O’Laughlin has been added 
to the sales staff of Grismer Motors 
(Lincoln-Mercury). 

ALTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 


Eprror’s Note: While our list of 
U.8. distributors of foreign cars 
is not complete, here are those 
we have: Cistalia and Daimler— 
Fergus Motors, Inc., 1717 Broad- 
way, New York; MG and Riley— 
Joseph Neidlinger, 7300 8. Stony 
Island Ave., Chicago; Hillman 
Minx, Sunbeam Talbot and Hum- 
ber—Rootes Motors, Inc., Brew- 
ster Bldg., Queens Plaza, Long 
Island City, N. Y.; Austin—Austin 
Motors, Fisk Bldg., 250 W. 57th 
St., New York; Renault—John L. 





| Green Operations Corp., 1920 
| Broadway, New York. 
A complete listing of foreign- 
car manufacturers and their ad 
dresses appeared in the June 28, 


1948, issue of Automotive News. 
+ * * 


Foreign Cars 


Recently you carried an item, in-| * 


cluding a photograph, concerning 
the Austin A-40 sedan, built by the 
Austin Motor Co., Birmingham, 
England. The article stated in sub- 
stance that 20,000 of such Austin 
A-40 sedans were shipped to the 
U.S. during 1948. 

Can you put us in touch with the 
|eoncern in the U.S. that handles 
| the Austin A-40? We are interested 
|in a dealership on this car. We also 
understand that there is now being 
marketed in the U.S. a small 
French car calied the Renault, and 
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BALLENGER (TEX.) DEALERSHIP—Construction of this modern building has recently been 
completed by Ray Fuqua Chevrolet Co. Building has a total area of 7,600 square feet with 


5,600 square feet devoted to parts and service. 


if you can put us in touch with the 
U.S. distributors of that car, we| 


would also appreciate it.—Texas | 
DRALER. 
Eprror’s Note: Austin dealers 


in this country are handled 


through Austin Motors’ New York 
office in the Fisk Bldg., 250 W. 
57th St. The U.8. distributor for 
the Renault is John L. Green 
Operations Corp., 1920 Broadway, 
New York. 


Uwe Be 
BEHIND A UNIQUE 


WHAT GOES 


In the illustration above, a radiograph, or x-ray photo- 
graph of eight sections of piston ring castings is being 
examined for internal flaws. 


“Looking through’’ piston ring castings in this 
way enables Muskegon to determine the best methods 
of gating to assure soundness and freedom from in- 
ternal flaws in the finished rings. 


Policy 


“It is Muskegon’s firmly established policy to sell exclu- 
sively to manufacturers (1) for installation as original 
equipment and (2) for resale for service purposes.” 











ON INSIDE? 


To apply the latest techniques of industrial radi- 
ography Muskegon maintains a 150-kilovolt x-ray 
machine in its foundry metallurgical laboratory. 


This equipment is but one of the rich resources, 
in both plant and personnel, that stand behind 
Muskegon’s unique policy. 








PISTON RING CO. 
GON.AND SPARTA 






PLANTS AT MUSKE 


**THE ENGINE BUILDERS’ SOURCE? 
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Apr. 4 in that year the first cello- 
phane made in America was cast 
in the Du Pont plant in Buffalo. 


He reviewed how far America has 
come since 1924: 

“In that year the average Ameri- 
can employe in manufacturing in- 
dustry earned in the neighborhood 
of $26 weekly that is 54% cents an 
hour for a 48-hour week. Today the 
same employe earns about $55 a 
week, or $1.38 an hour for the 40- 
hour week now prevailing. 

“That, when it comes to the fam- 
ily pocketbook, is an important 
measure of progress, and the addi- 
tional leisure time from a shorter 
work week has contributed to a 
happier existence for everyone. 

“But dollars may be unreliable 
measures of facts and conditions 
because dollars, themselves, vary in 
value. It is only when we see what 
the average industrial employe can 












‘Real Wealth’ on Rise 


DuPont Chief Cites Gain in Purchasing Power; 
Warns Profit Motive Must Be Retained 


BUFFALO.—The American peo-|try was 80 billion dollars. In 1948, 
ple created for themselves last year | that figure had increased to 255 bil- 
nearly twice as much in real wealth | lion and if we put the two in direct 
as they did 25 years ago, according | proportion, by comparing them in 
to Crawford H. Greenewalt, presi-| the same kind of dollars, then we 
dent of Du Pont Co. made and distributed last year 


In terms of purchasing power, the nearly twice as much as we did 25 
only “significant coin,” the indus- | Ye8rs ago. 
erie eualeee today needs to work, ‘We were able to do this because, 
on the average, a little over half as | through increased use of tools and 
long as in 1924 to buy the same equipment, and by the improvement 
amount of goods, he pointed out in of our manufacturing processes, 
a talk to DuPont employes and each American worker was able to 
business leads here, marking the pre nto his unit of output by two- 
<a pee coweeger ber ie bad Greenewalt used the year 1924 

auctive tools,” hich pre@nece for his comparison because on 
this wealth, has been built by the 
readniness of the people to save 
and invest in the nation’s enter- 
prises, Greenewalt declared. 

“We have made our progress only 
because we have been willing, indi- 
vidually and collectively, to invest ; 
more and more money in providing GY 
these tools of production. Since 1924 Z 
the investment in American indus- | 
try has nearly doubled.” i Kit iW “tli 

“But back of that willingness to \ 


save, to invest, to risk those savings | M, PUMPS GREATEST VOLUME 


in ee. a a. the aS ‘ L 
vy 5 mov ZY 

profit motive and. we destroy all OF ANY LUBRICANT 

hope of future prosperity.” 


han 
industry aa representative of Amer. AT ANY TEMPERATURE! 


ican business enterprise in the past 
25 years, the era in which the real 
wealth of the nation and the invest- 
ment in industry has nearly doubled. 
changes have not come 

the wealth 















CALIFORNIA-STYLE TRANSPORTATION—Residents of the Toluca Lake area in California 
see lots of station wagon activity—and here's one reason: Al Stuebing just delivered a fleet 
of six 1949 Ford station wagons to the Toluca Lake boys’ club to replace the present fleet 
of student-transportation units. Seen above as delivery was made (left to right): W. F. 
Fry jr.,.general manager for Stuebing's Hollywood Ford dealership; Gordon Stephens, club 
director, and Henry Ebner, Stuebing's sales manager. 













buy for this money that our com-| find that the industrial employe to- 
parison becomes real. day needs to work, on the average, 

“If we compare 1924 with the| only a little over half as long as in 
present in terms of the only signifi- | 1924 to buy the same amount of 
cant coin — purchasing power — we | goods.” 





















































emphasized. 

“These great benefits have been 
gained only because we have 
learned since 1924 to produce more 
goods. That increased production 
has resulted in lower costs, wider 
distribution and higher real wages 
yo the employes of American in- 


“In 1924, the value of all goods 
and services produced in this coun- 


Inspection Plan 
Government Booklet 


Outlines Details 


WASHINGTON.—The preventive 
emphasis in motor vehicle mainte- 
nance can best be achieved through 
a program of planned inspections, 
according to a report now available 
from the Office of Technical Serv- 
ices of the Department of Com- 
merce. 

Of special interest to operators 
of large fleets of vehicles, the re- 
port was prepared for the Bureau 
of the Budget by the interdepart- 
mental motor equipment committee 
and was designed to assist in the 
management of the quarter-million 
vehicles used in federal adminis- 
tration. 

While the report recognizes that 
specific inspection timetables de- 
pend on such factors as mileage, 
the use and load of the vehicles, 
climate, roads. and terrain, it de- 
scribes a system of planned in- 
spections that can have general 
application. 

It details the types of inspections 
that should be made at 2,000-mile 
intervals, at 4,000 miles, 20,000 
miles, 40,000 miles and 50,000 miles, 
and describes the kinds of work 
records that should be kept on 
each vehicle. 

PB 96488, A Preventive Mainte- 
nance Plan for Government Motor 
Vehicles, 33 pages including charts 
and diagrams, sells for $1. Orders 
should be addressed to the Office 
of Technical Services, Department 
of Commerce, Washington 25, D.C., 
accompanied by check or money 
order payable to the Treasurer of 
the United States. 


New Packard Dealer 
Appointment of David M. Rose as 
the new Packard dealer in Rich- 
mond, Calif., is made. Rose has 
been in the automotive business for 
more than 20 years, handling sev- 
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Utah Car Check 


Dealers Run Inspections, 


Aid Highway Patrol 
SALT LAKE CITY.—The annual 
compulsory state inspection of all 
licensed Utah automobiles is now 
being conducted by the Utah high- 


wi patrol. 

‘Utah dealers are urged by the 
state association to take advantage 
of the requirement to solicit car 
owner patronage of their dealer- 
ships for the inspection. 

UADA points out that the tough 
winter just passed has wrought 
greater abuse to vehicles than dur- 
ing previous years and recommends 
that car owners not wait until the 
last few days of the inspection pe- 
riod before having their cars in- 
spected. The inspection deadline is 
June 15. 
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Market Forecast 


Ford Treasurer Sees Immediate Delivery 
On Most Cars Before Year’s End 


ST. LOUIS.—Addressing members| as we interpret them do not fore- 
of the National Consumers Install- | cast one.” 
ment Credit Conference of the| Briggs pointed out the present 
American Bankers Assn. here last |T@tio of consumer debt is only 32 
week, L. E. Briggs, treasurer of | Percent of savings as compared to 
Ford Motor Co., predicted that al-|63 percent in 1940. He said that 
most all cars will enter a buyers’ |%®vVings are three times what they 
market before this year is over. were in 1940, and the number of 
Briggs said a buyers’ market is |‘#™ilies has increased by almost 
not viewed with dismay but as a | ® 900,000 in eight years. 
condition that will call for in- |, >tiges said that there were 12,- 
NEW-CAR DISPLAY FEATURED—The new building of Ed Hoffman Motors (DeSoto), Corpus 400,000 automobiles on the highways 
Christi, Tex., contains 15,250 square feet of floor space and has 10,000 square feet of concrete cnensed emphasis on selling. in 1948 that were 10 years of 
parking space adjoining it. Another 6,200 square feet of space will be added with the As we see it, there are no rea- and over, as ‘compared to 4,800,000 
completion of a body and paint shop now under construction. The showrooms and offices | Sons apparent which would cause & | in 1941, along with a backlog of un- 
are air-conditioned. Service department has six twin-post lifts. Owner Ed Hoffman reports depression or major business reces- | satisfied replacement demand. 
a total investment in the establishment of $250,000. sion,” Briggs said. “The statistics,| fe expressed doubt that the 
backlog would be reflected in or- 
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BALCRANK’S NEW 





} HIGH PRESSURE PUMP 


Balcrank proudly introduces a high pressure pump that outperforms any 


other pump on the market. 


The "‘Jet-Power” Pump excels in volume of grease . . . it develops pres- 
sures equal to the greatest . . . it has the lowest air consumption, the lightest 
weight, the simplest construction, the fewest parts, the lowest cost main- 


tenance and is easiest to service. 


GREATEST GREASE VOLUME—From 17 to 31 ounces 
per minute, depending on lubricant, at normal shop tem- 
perature—superior rate-of-flow down to —20° F, where 
other pumps will not perform. Handles greater number of 
outlets simultaneously, too. 


NO MANUAL BLEEDING—No manual air bleeding 
needed. “Jet-Power” Pump will not air-pocket. It automat- 
ically discharges any air through grease control nozzle. 


LIGHT WEIGHT—Less than 15 pounds. Tough aluminum 
alloy construction. All grease contained in solid steel. 


FEWER PARTS— Only 60 parts—a guarantee of 
trouble-free performance. 

LOWEST-COST MAINTENANCE—Pump can be as- 
sembled in 12 minutes—disassembled in 9 minutes, using 
only a screw driver, adjustable wrench, pipe wrench and 
vise. All rod packings are contained in separate unit in 
bottom of pump housing—just disconnect tube and rod. 
No expensive piston and cylinder to replace. 

See your Balcrank Jobber for a complete list of exclusive 


features that make the Balcrank “Jet-Power’’ Pump the 
only truly modern pump available today. 


CINCINNATI 9, OHIO 


Lubrication Equipment, Pistons, Water Pumps and Brookins Service Station Equipment 





All Balcrank lube equipment is powered by the 
"Jet-Power” Pump including the new super deluxe 
cabinet series shown at the right. 
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ders on dealers’ books without a 
well-developed sales drive. 

“It is too early to do any predict- 
ing on the labor situation, but the 
trend of labor negotiations in the 
textile industry a short time ago is 
interesting. Arbitration of a 
increase resulted in its denial in 
that industry,” Briggs said. 

Ford’s union contract is open for 
negotiation this spring and it is the 
hope of executives that labor will 
“take a realistic view of our eco- 
nomic climate and guide its de- 
mands accordingly,” said Briggs. 

Briggs said future prices would 
be influenced by material costs, 
wages, pensions and increased tax 
burdens and a rise in any of these 
would affect automobile prices. 


FTC Order Hits 
Cooper Tire Sales 


WASHINGTON.—The Federal 
Trade Commission has ordered 
Cooper Tire & Rubber Co., and its 
wholly owned subsidiary, Cooper 
Corp., both of Findlay, O., to stop 
selling blemished or obsolete tires 
which are not clearly marked to 
> -aemgetoneny them from first-grade 


res 

According to the FTC, the tire 
company sells first-grade tires as 
well as “seconds” consisting of tires 
that are blemished or obsolete. 
Both types of tires, the commission 
said, are ordinarily sold to dealers 
for resale to the public. 

Blemished tires are described as 
tires whose thickness is below 
standard at one or more points, 
while the obsolete classification in- 
cludes discontinued or slow-moving 
sizes or designs, as well as white 
sidewall tires which have been 
marred or discolored, 


N.H. Titles Set 
Alltime Record 


CONCORD, N. H.—(UTPS)—Au- 
tomobile registrations hit an alltime 
high in New Hampshire when the 
1949 deadline was reached at the 
state Motor Vehicle department 
March 31, it was announced by 
Commissioner Frederick N, Clarke. 

At that time, there were approxi- 
mately 95,000 pleasure cars listed, 
or about 3,000 more than on the 
same date in 1948, and total regis- 
trations of trucks and other com- 
mercial vehicles stood at 23,500 as 
compared with 23,109 last year. 











Pacific Finance Opens 


Los eles Branch 

LOS GELES.—Pacific Finance 
Corp. will open a $150,000 branch 
office building “in downtown Los 
Angeles today (Apr. 11). President 
Maxwell C. King announced that a 
newly established consumer loan 
office, which occupies part of the 
building, is the 75th unit in the 
company’s chain. 

The new building, at 1333 W. 
Olympic Blvd., also provides mod- 
ern, enlarged quarters for a sales 
finance branch formerly located at 
1525 S. Figueroa St., a business and 
equipment loan office, rediscount 
department and a branch of Olym- 
pic Insurance Co., a PF subsidiary. 
Construction of the building, which 
began last September, carries out 
the company’s policy of strength- 
ening its branch office operations, 
King said. 





Stewart Motor Co. 


A business name has been filed 
in the Erie county clerk’s office for 
Stewart Motor Co., 161 Elm S&t., 
Buffalo, by George F. Kress. 





By James D. Woolf 


AST month’s “Salesense” made 

this assertion: “With certain 
rare exceptions, the number one 
objective of all advertising is that 
of making sales. No matter what 
the product or service, it is my 
deep conviction that the advertiser 
should pack into his copy the ex- 
treme maximum of sell that is pos- 
sible.” 

I said also that “fire institutional 
effect” should be strived for as a 
desirable plus value. Let us now 
examine this second objective. 

Not so many years ago advertis- 
ing was generally regarded as a 
method of defrauding the people. 
At the 1913 Baltimore convention 
of ad clubs a committee was formed 
to draw up a “code.” 

“We believe in truth,” began the 
code, “the cornerstone of all honor- 
able and successful business... .” 


Truth in advertising has achieved 





great things in the last three dec- 


Salesense in Advertising 


Tested Ideas for Small Business 


ades. But, unhappily, there con- 
tinues to prevail in many quarters 
the notion that to be effective 
advertising must talk in superla- 
tives, and promise, at least by im- 
plication, more than there is any 

possibility of delivering. 

. * + 

Qaeenns speaking, I think it 
is true that superlatives are 
ticklish things for the completely 
honest advertiser 


Superlatives. to play with. 
Deprive Copy Says Webster: 
Of Honesty “The _ superlative 
forms of many 

adjectives .. . denote an unsur- 


passed point of condition of the 
specified quality.” 

The March issue of a women’s 
magazine headlines this news: 1. 
a wax so amazing that it outshines 
them all; 2. a flour that is the big- 
gest cake news in 100 years; 3. a 
sensational range that offers the 


greatest advancement in gas cook- 
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Present Owners: 


Supplement your basic set with 
these Special Ferret tools... 


CLUTCH-TYPE 
SCREW DRIVER 


quarters. 


PLASTIC GRIP HANDLE 


A shockproof, plastic han- 
die, 54%” long that ‘is ideal 
for electric work. Makes 
your Ferret Set more useful. 


a 


Handles clutch-type (figure 
8) head screws. Built short 
for easy operation in close 









RATCHET 
ADAPTOR 


Converts any combination 
of Ferret handle, extension 
and sacket into a reverse 
action ratcheting tool. 


DOUBLE HEX Gay) 
FLEXOCKETS 


Saves a lot of tough work 
fumbling for hard to get 
at studs and bolts. Eight 
sizes: “em” to 34”. 








ese 


FERRET FLEXTENSION — A flexible steel cable extension 
connects handle and socket to work around corners and 


over obstructions. 


EXTRA LONG FERRET SPEEDER by 


364%” long,.27” shank. Radius of sweep is 314”. 
“Palm-Grip” handle rotates to provide easy operation. 


ery in America; 4. a competitive 
range that is amazing and wonder- 
ful and sensational; 5. a washer 
that is sensational and amazing; 
6. a face powder that is sheer ex- 
citement; 7. a lotion that is a sen- 
sation and a beauty miracle; 8. a 
cleansing cream that is astounding; 
9. a deodorant that is magical; 10. 
a bra that is famed and exciting 
and a miracle. 


Entirely aside from the question 
of ethics, it would seem that many 
advertisers have yet to understand 
the persuasive power of understate- 
ment, the force of the incontestable 
word, the confidence-inspiring effect 
of obvious honesty, the strength of 
the quiet, simple statement. 

* * * 
| other day I bought a lawn 
mower. It cost me $30. “Mr. 
Wells,” I said to my dealer, “$30 is 
a lot of dough. Do you think this 
mower is the best I can do for the 
money?” 
Wells rubbed his chin, frowned 








Mechanics like this set because it 
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STUDENTS FROM 


plants in Lansing. They represented a Michi 


students. Left to right are: Sonia Hamody, 
Jean LeJunter, Brittany, France; Mrs. Guy 
Carlos Teran, Ecuador: Anita Wehtie, 

Hsiung, Shanghai, China, and Wu Du 


for a second. “I’m sure I don’t 
know. Maybe not. I honestly think 
it’s pretty good, but it could be 
that somebody’s making a better 
one. Tell you what, though, Take 
it home and try it for a week or 
two. If you don’t like it, bring it 


Famous Ferret Set 






is way over par in performance... 
the tools are strong and easily adaptable to a 


variety of jobs. 


They squeeze into tight places and get those 
hard-to-reach nuts and bolts that defy the ordi- 
nary type wrench. Recently designed by Snap-on 
engineers, they have the new features that make 
fast, easy work of the tough jobs. 


INCLUDED IN THE SET: 
broached sockets; 


4” and %e” single 


11 double broached sockets 


from %” to 7%”; a speeder wrench, sliding tee, 
8” reversible ratchet, nut spinner and universal 


joint, plus a 3”, 6” and 12” exten- 
sion. All complete in a metal box 


for only. ..... ar 


eereeeeeee 


= $9765 








Enclosed find [) Check 
Snap-on Ferret Set. 


4 Uke: 


Address___ 
City. 


SNAP-ON TOOLS CORPORATION 
8082-D 28th Avenue, Kenosha, Wisconsin 


0) Money Order or 
() Company Purchase Order for the $27.65 


0 Please send illustrated brochure describing 
109 individual Ferret units. 


ine 
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OVERSEAS VISIT OLDS—These students from six foreign lands were 
guests of Oldsmobile during a recent tour of the firm's Rocket engine and final assembly 


= State college orn anization of 100 foreign 
ebanon; Chuan Tze Hsiung, Shanghai, China; 


x and R. Drews, both counsellors, East Lansing; 
Sweden; Sheila Forteith, Yorkshire, England; Gueh Din 
w Yung, Shanghai, China. 


back and I'll return your money.” 

I liked that kind of talk, No 
superlatives, no nauseous coaxing, 
no bombast, no frenzied high 
pressure. Wells made a sale. 

More than that, he won my con- 
fidence. 

For “fine institutional effect” ex- 
ercise restraint in your advertising. 
Pack your copy with SELL—but 
talk with words of obvious truth. 
Remember that people want to be- 
lieve good things about your prod- 
ucts. They want to be healthier, 
happier, more prosperous, more 
| comfortable, more successful. 


They are receptive, eager for an- 
swers to their needs, problems and 
hankerings. But don’t abuse their 
receptivity with patently absurd 
superlatives. Restraint, as many 
wise advertisers have found out, 
pays off—not only in immediate 
|sales, but in confidence-building 
over the long haul. 

* + + 


PanRnArs what is most deplor- 
able is the common practice of 
dramatizing molehills of inconse- 
quence into mountains of conse- 
quence. Exceedingly minor points 
of advantage are blown up out of 

all proportion to 





Molehills their real impor- 

Into tance. 
Mountains A terrific hulla- 
baloo is made 


| 
lover the fact that product A con- 
|tains more (actually one-tenth of 
1 percent) of ingredient X than 
competitive brands.. Radio jingles 
announce excitedly that product B 
contains Novitex. Double-page 
spreads shriek to the world that 
product C is triple-tested! 

Publ‘c estimation of advertising 

is hurt more than we realize, I 
think, by this absurd practice of 
shrilly dramatizing what are in 
truth only trifling points of merit. 

No business, whether it is a cor- 
ner grocery or a big manufactur- 
ing corporation, can survive and 
prosper if it does not enjoy fully 
the confidence of the consumer. 
Your advertising “fronts” for you; 
it is your public mouthpiece, Done 
with restraint, sincerity and dig- 
nity, it can have fine institutional 
| effect. 

Can’t you see how your adver- 
tising, if held to this level of re- 
straint, would enhance your repu- 
tation as a businessman to be 
trusted? Can’t you see how public 
confidence in all advertising would 
| grow if all advertising were to ad- 
|here strictly to the spirit of the 
| Code? 


Anti-Rust Gas 
Test Sinclair Product 
In Five Cities 
MILWAUKEE.-— At a_ dealers’ 


meeting called by the Sinclair Re- 
fining Co. here, March 21, C. A. 





|Ham, Wisconsin manager for the 


company, announced the introduc- 
tion of what is claimed to be the 


| first anti-rust gasoline. 


He explained the new product 
in Sinclair’s  re- 
search lab and stated that ingred- 
ients used in the new gasoline will 
prevent rust in the gas tanks of 
cars, and also prevent formation 
of rust particles in the fuel lines, 
carburetor jets and strainers. 
Milwaukee, Ham stated, is one 
of five key cities in which the new 
gasoline is being introduced. Others 
are Chicago, Detroit, Cleveland and 


| Indianapolis. 
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Auto News From Australia 


Government Refers Test Case on Validity 
Of Gas Rationing to High Court 


RISBANE, Australia.—(UTPS)—|tions has forced the issue and 
The validity of gasoline ration-| brought about the present appeal 
ing will be tested before the high| and test case. Legal experts claim 
court at its next full sittings in| :hat rationing could only be justi- 







Sydney, it was reported here. 
William Gall was charged in 
Brisbane with having obtained 
199 ration tickets otherwise than 
in accordance with regulations 
and his counsel argued that regu- 
lations under which gas was ra- 







fied under wartime controls. 
* * 7 | 
| 


IHC PLANT 
PRIME MINISTER CHIFFLEY 


vester Co. of Australia, Ltd. 





- officially opened the new Gee- HEBER JONES IN MIDDLETOWN, O.—This Oldsmobile dealership is in a city of 31,000 
a : | population. It also handles Cadillac sales and service. The paved area at left is now being | supplement to the regular mailing 


long works of International Har- | ised for retailing of used cars. 





















tioned were beyond the powers of 
the commonwealth parliament. 
On the application of the com- 
monwealth government the case 
was referred to the high court. 

There has always been a doubt 
in some legal minds on the validity 
of gas rationing and during the 
war no effort was made to chal- 
lenge it; but now that war has 
passed, this action has been ex- 
pected before this. 

As a test case it will hit the head- 
lines of Australia’s press, as ration- 
ing has been used to strangle heavy 
motor transport competition with 
the state-owned railways. 

The restriction of the ration to 
road transport users has been 
considered unfair and arbitrary 
and very much beyond the powers 
of the government. Rationing has 
forced truck users to secure sup- 
plies on the black market or go 
out of business as the ration 
allowed has never been consid- 
ered to be sufficient to make the 
business a profitable one. 

The recent threat of the prime 
minister that supplies for the large 
increase of automobiles on the 
roads expected in the next 12 
months would be deducted from the 
ration to road transport organiza- 


first Australian motor trucks 
which will comprise a 10-15 cwt. | ORDER BACKLOG 


a 2%-4% ton medium truck. 
ponents will be produced at the 
take place on March 21, 

T. F. O’Shannessy has been elect- | rect. 


ed chairman of the Victorian divi- ' 


| ‘ 
< 











Economist Urges 
Research Prior 
To Setting Prices 


NEW YORK. — Asserting that 
price policies of America’s indus- 
tries are frequently determined on 
a “crisis basis,’ Dr. Joel P. Dean, 
professor of business economics, 
Columbia school of business, de- 
clared in an address here that they 
should be replaced with a research 
approach to price policy formation. | | 

Price adjustments designed to’ 
maintain a “safe” break-even point 
are hard to get and harder to de- 
fend, he told the marketing con- 
ference of the American Manage- 
ment Assn. i 

Industry usually has clear-cut ad- 
vertising, product, customer and 
distributor policies, he said, “but 
pricing decisions remain a patch- 
work of ad hoc decisions.” | 

Recession-pricing problems were 
classified by Dr. Dean in three 
groups: Determination of the com- 
pany’s price level, cr basic price; 
determination of the relationship 
among prices of members of a 
product line, and determination of 
the structure of price discounts 
and allowances, 


Fruehauf Branches Get 
Stainless Equipment 
DETROIT. — Special equipment 
for the servicing of stainless steel | 
trailers has been installed in more 
than 50 of the 80 branches of Frue- 
hauf Trailer Co., officials announce. 
The list of branches in which 
stainless steel service is now avail- 


able includes: Akron, Albany, At- Haynie 
lanta, Baltimore, Birmingham, Bos- WEAR AND PISTON KNOCK, 


ton, Buffalo, Charlotte, Chicago, RAMCO STABILIZES THE PISTON... 


Cincinnati, Cleveland, Columbus, 

Dallas, Denver, Des Moines, De- ‘ 
troit, Fort Wayne, Grand Rapids, 
Hartford, Houston, Indianapolis, 
Kansas City, Kearny, Louisville, 
Memphis, Milwaukee, Nashville, 
New Orleans, Norfolk, Oklahoma Reson 
City, Omaha, Peoria, Philadelphia, 
Pittsburgh, Richmond, St. Louis, St. 
Paul, Scranton, South Bend, Syra- 
cuse, Toledo, Wichita, El] Paso, 
Fresno, Los Angeles, Phoenix, Port- 
land, Sacramento, Salt Lake City, 
San Francisco and Seattle. 








TO PREVENT 








® © ® @ © © @ are BEARING SURFACES. 
@ and ® are TWO-EDGES of an actual CAST-IRON 
OIL RING (not a spacer). @) © and () are TRIPLE- 
STEEL CONTACTS! INDEPENDENT OF INNER RING 
during initial period. @) is the RAMCO PISTON 
STABILIZER . . . applies correctional force at 
RIGHT ANGLES TO WRIST PINI 





Ferguson Motors, Inc. 
Ferguson Motors, Inc., Logan, W. 
Va., has been granted a charter by 
the secretary of state. Authorized 
capital stock is $75,000. Principals 
are Jay P. Ferguson, Harold Mc- 
Cloud and Harvey B. Ferguson. 


it all adds up to LONGER LIFE. Ask your RAMCO 
Jobber Salesmon for details . . . and circular! 
Find ovt why RAMCO 


Whakes More Lasting Friends” 


utility; 20-30 cwt. light truck and = statement made by a Gen- | 
eral Motors spokesman at the | 


Engines and various chassis com-|time the delivery of new Holdens 
commenced—that the first year’s | his year’s allocation of deliveries as 


Geelong works. The function will| output had already been sold— 
would appear to be more than cor- 


Several dealers in country cen- 


wee Mow to Get EXTRA 











Personal Touch 
Signature Adds Authority 
To Customer Mailers 


EAST LIBERTY, Pa.— Penny 
postcards, mimeographed messages 
and the personal signature of the 
service manager have helped Bou- 
levard Motors (Pontiac) here re- 
tain a high degree of customer re- 
turn during the past three years, 
according to C. R. Brown, service 
manager. 

“On postal cards, sent out as a 


| service we maintain, we feature 
special prices on such jobs as valve 


More than $3,250,000 was spent | sion of the Institute of Automotive | ters in New South Wales re i i 
. port rinding, brake setting and gen- 
to permit the production of the | and Aeronautical Engineers. lo large backlog of firm orders oval everhnak” Brown Said. . 


with delivery promises for the “As a personal touch, I person- 
year only about one-fifth of the | ally sign each card. Many of those 
orders. |to whom the cards are sent are 
One reporte@l 137 firm orders and | Personal friends of mine. My sig- 
nature is a personal invitation to 
27. If he is typical of other dealers, | them. 
it would indicate a backlog of or- Enough cards are mailed out at 
ders which will keep the factory at | one time to assure a month’s serv- 
top pressure for several years, ice business, Brown added. 
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Sell Ring Jobs Your Customers Wili 
Brag About 2 Years From Now! 


For the kind of ring jobs that customers will want 
to make speeches about... adopt the RAMCO RE-POW- 


ERING Method. Use Ramco 10-Up Rings, as nationally 
advertised in POST (COLLIER'S| This combi- 


nation is sure to make more lasting friends for you. 
Because this combination relies on PISTON STABILI- 
ZATION ...not excessive wall pressures... to control 
oil and blow-by. Not only does this mean smoother, 
peppier engines but Less wear! 





FOR RE-BORE OR RE-RING—CAR OR TRUCK 


RE-POWEH WITH RAMCO/Z 


PISTON RINES 


Built to EXCEED the 10,000 MILE (ONE YEAR) GUARANTEE BY THOUSANDS OF MILES 


Other products of Ramsey Corporation, 3737 Forest Park Bivd., St. Louis 8, 
Missouri, RAMCO Piston Skirt Stabilizers + + + Seal-Tite Piston Rings + + + Oil- 
Tyte Piston Rings + + + Spirolox Retaining Rings, Spiro-Seal Grease Seals & Dust 
Seals « - « Famous RAMCOnizer Machine for reshaping collapsed piston skirts « « « 
Ramco 3-Up Parts Cleaner. Factories: St. Louis and Sulliven, Mo.; Fruitport, 
Mich.; Torente 8, Ont., Cenade. Copyright 1949 by Ramsey Corporation, 2-3150 
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Porcelain Panel 
Makers and Handlers 


Discuss Br e 


WASHINGTON —A plan for 
product and container testing as a 
cooperative venture among all 
manufacturers of enamel products 
and the truck, rail and air carriers 
of the nation has been proposed 
by the Porcelain Enamel Institute 
of Washington. A committee has 
been appointed to coordinate ef- 
forts of the interested groups, it 
was announced here last week. 

Under the committee’s broad 
plan of action, the carriers have 
agreed to improve their facilities 
wherever possible, to institute an 
educational drive among employes 
for more careful handling and to 
furnish monthly reports showing 
loss and and classifying 
such losses into commodity groups 
as far as practicable. 

It is also hoped to work out a 
standard placard to be placed in 
each car or truck loaded by a man- 
ufacturer which would show com- 
= handling and loading instruc- 

ons. 

The committee plans joint re- 





CAR DEALER & SERVICE STATION 


WIX hits hard in today’s growing buyers’ 
market. WIX’s low cost and time-tested Engi- 
neered Filtration invites attention at every 
level of automotive marketing . . . as Original 
Equipment for the car, truck and tractor 
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DRIVERS' CLUB—Mayor John L. Goodwyn (left) of Mont- 
ber one member of a courtesy drivers’ club initiated by the 
junior chamber of commerce in that city. Membership card is presented by James L. Rouse 
ir. of Rouse Motors, Inc. (Chrysler), chairman of the Jaycee traffic safety committee. The 
club, on a@ voluntary basis, is designed to promote more courteous and safer driving. 


JAYCEES START COUR 
gomery, Ala., becomes n 





search between industry and the 
carriers which will lead to stand- 
ardization of basic instructions, in- 
cluding diagrams of loading major 
porcelain enameled products. 


Rooney Will Build 


Rooney Motors Corp. has been 
granted a permit to enlarge its 
building at 2705 Bailey Ave., Buf- 
falo, at a cost of $20,000. 


Tee 


manufacturer and as the leading replacement 


market sales idea for Dealers and Service 


Stations. 


The cost-conscious customer appreciates 
the added value the Car Manufacturer pro- 
vides with WIX Engineered Filtration—and 
he appreciates its lower service cost! What’s 
more, the car owner looks for WIX, more 
and more, as Dealers and Service Stations all 
over America adopt the sales-making WIX 














The WIX Dirtector and Cabinet Merchandiser are on 
the island to stay—at the John Barbee Esso Service 


Station, Memphis, Tenn. And 


Barbee says—‘‘My oll sales increase has been sub- 
stantial and filter sales have increased about 300% 


since I changed to WIX." 
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construction of toll highways in 
New Jersey were revealed last 
week, following a state turnpike au- 
thority meeting here. 

A toll highway from Pennsville in 
Salem county to the vicinity of 
Woodbridge is expected to be the 
first: project undertaken by the au- 
thority, which is composed of Paul 
Troast of Passaic, chairman; George 
F. Smith of Metuchen and Maxwell 
Lester jr. of Summit, 

The authority was created un- 
der terms of legislation enacted 

last year. As it organized, addi- 
tional legislation was on the way 
through the state legislature to 
authorize the authority’s con- 
struction, maintenance and opera- 
tion of a combined Route 100 and 
Route 300. 


Route 300 would begin at Penns- 
ville, the New Jersey end of the 
bridge over the Delaware river that 
is being constructed by Delaware 





Merchandising Plan. WIX Filter sales, Refill 


sales and oil sales are doubling and tripling 


Write TODAY 


small wonder! Mr. 


SE Bae ee ee 


TRADE MARK 
FILTEREPILS 
WIX ACCESSORIES CORP’N « GASTONIA, N.C. 


wherever WIX Engineered Filtration and 
WIX Engineered Selling go to work! 


Engineered Selling is based on a visual 
demonstration of oil condition that no car 
owner can misunderstand or forget! The 
WIX Dirtector SHOWS him his own oil com- 
pared with 2 clean samples. The need for a 
WIX Oil Filter installation or a fresh WIX 
Filterefil is instantly apparent! And 
sales are quickly completed—the 
handsome WIX Cabinet Merchan- 
diser holds all that’s needed. 


for all the facts 


on the WIX way to make sales 
easier in today’s tougher market! 







Canadian Factory: WIX ACCESSORIES CORP. LTD., 11 Wabash Ave., Toronto 8, Ont. 


N. J. Toll Road Plans 


Pennsville-W oodbridge Highway Is Expected 
To Be State’s First Project 


TRENTON, N. J.—Plans for the|and scheduled for completion in 


1951. 

Route 100 is laid out to run from 
Woodbridge to the New York state 
line near Alpine. It is part of the 
state’s first freeway and, although 
federal law prohibits the use of fed- 
eral funds on toll turnpikes, it was 
planned to overcome this obstacle 
by returning to the federal govern- 
ment the funds already contributed 
by it for the freeway. Under the 
plans, New Jersey would have a toll 
highway built along freeway lines 
running from its northern to south- 
ern border. 

At the outset, the New Jersey 
turnpike authority will have the aid 
of state highway engineers and 
other state departments and is au- 
thorized to use highway revenues 
for preliminary engineering studies 
and other expenses. That money 
will be returned to the free road 
fund from the first revenues of the 
authority. 

All projects undertaken by the 

self-sustaining 


Self-liquidating bonds will be is- 
sued as soon as the first project is 
laid out after consultation with 
engineers called upon to design 
the highway and to estimate an- 
ticipated revenues. 

Bonds issued by the authority will 
not pledge the credit of the state 
and nothing in the law gives the 
authority the right to contract any 
liability or debt on behalf of the 
state. The bonds would be paid off 
from toll receipts. 

Members of the authority receive 
no compensation but may be reim- 
bursed for out-of-pocket expendi- 
tures. The authority has the right 
to condemn lands for highway pur- 
poses, change grades of existing 
highways and has other such pow- 
ers similar to those of the state 
highway department. 

Troast is president of Mahoney- 
Troast Construction Co. of Passaic. 
Smith, selected as vice-chairman of 
the authority, is president of John- 
son & Johnson, New Brunswick 
surgical and medical supply manu- 
facturers. Lester, retiring mayor of 
Summit, is in the New York broker- 
age firm of J. H. Oliphant & Co, 


Gov. Alfred E. Driscoll, who made 
the appointments, said he felt that 
the authority has good balance in 
Troast’s engineering and construc- 
iton experience, although none of it 
has been in the highway field; in 
Smith’s familiarity with adminis- 
trative problems, and Lester’s expe- 
rience in financing, although none 
of a has been concerned with toll 
roads. 


Farm Role Hailed 
By Benson Ford 


DETROIT.—Benson Ford, vice- 
president of Ford Motor Co., told 
distributors and executives of Dear- 
born Motors Corp., Detroit, that 
Ford Motor has a “vital and con- 
tinuing” interest in the welfare of 
America’s agricultural life. He said 
the nation’s prosperity is closely in- 
tegrated with the farm. 

“We at Ford Motor Co., Ford 
said, “believe that wealth and se- 
curity come, in one form or another, 
from the soil. With this conviction, 
we intend to build better and better 
tractors in the years to come.” 
Ford said the productivity of the 
farm will be a “considerable factor” 
in whatever program is followed by 
the U.S. in its position of world 
leadership. 








University Students 


Visit Cadillac Plant 


DETROIT.—More than 60 Ohio 
State university engineering stu- 
dents observed Cadillac operations 
as a supplement to their classroom 
studies here last week. 

Students visited the entire Cad- 
illac plant, viewing the car-building 
sequence from foundry to final as- 
sembly lines. The groups were 
shown through the plant by H, A. 
Barber, assistant works manager. 


Mosby-Mack Expands 


Mosby-Mack (Ford), Topeka, 


Kans., has announced the opening 
of a bigger used-car lot at 314 
W. Sixth. 
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get temporary disability insurance. 
Permanent disability, on the other 
hand, which would begin after six 
months, would be “the inability 
to perform any useful employment” 
—not just the inability to perform 
the job a worker ordinarily has 
worked at. 

In answer to questioning by Rep. 
Simpson about whether future tax- 
payers will not really have to bear 
the cost of social security because 
the government spends the contri- 
butions and puts bonds in the trust 
fund, Altmeyer said: 

“Funds for benefits will come 
principally from liquidation of the 
bonds which are held in the trust 
fund. When the bonds are paid off 
eventually the taxpayers will not 
be paying for social security but 
for the cost of the war.” 


Truck Driver Feted 


ARTIN LARSON of St. Paul, 

crowned the trucking indus- 
try’s “Driver of the Year,” last 
week wound up a three-day visit 
to the nation’s capital which in- 
cluded a Presidential hand-shake 
at the White House, luncheon with 
Sen. Edward Thye of Minnesota, 
other Congressional and govern- 
ment men, and a round of photo- 
graphs, newspaper interviews and 
sightseeing. 

During Larson’s visit at the 
White House, the President gave 
him five ball-point pens, one for 
each of his five children. The 
pens were lettered “I swiped this 
from Harry S. Truman.” 

Larson was introduced to the! 
President by Maj. Gen. Philip 
Fleming, chairman of the Presi- 
dent’s Highway Safety Conference 
and chairman of the board of 
judges who selected the St. Paul 
man over nominees from all parts 
of the country because of his rec- | 
ord of driving 18 years without an 
accident, combined with an inci- 
dent in which he saved the life of 
a Wisconsin motorist pinned in his | 
overturned car and nearly frozen 
to death. Others had d the 
accident scene without investiga- 
tion and the unconscious man had 
lain in his snow-covered car for 
more than two hours before Lar- 
son freed him and got him to a 
hospital. | 

Just before going to the White 
House, Gen. Fleming handed Lar- 
son a lapel button emblematic of 
his title as Driver of the Year. 
Others in the group at the gen- 
eral’s office included Mrs. Larson 
and G, D. Sontheimer, director of 
safety for the American Trucking 
Assns., sponsor of the annual con- 
test and donor of the lapel pin 
which is gold with a single dia-| 
mond in its center. 

ceremonies were ar- | 
ranged later at ATA headquar- 
ters, where John V. Lawrence, 
managing director of the asso- 
ciation, presented the ATA tro- | 
phy and co Larson, 

John Hulse, secretary - manager 
of the Truck-Trailer Manufactur- 
ers Assn., appeared as representa- 
tive of the American Bantam Car) 
Co., Butler, Pa. to present the 
company’s trophy and a Norge) 
deep-freeze refrigerator. The re-| 
frigerator, filled with frozen foods, 
will be delivered to the Larson) 
home in St. Paul by American 
Bantam. 
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Heads Vehicle Chiefs 


S. (PETE) HARRIS has been 

'* chosen executive director of the 
American Assn. of Motor Vehicle | 
Administrators effective May 1, 
succeeding A. W. Bohlen, who re- 
signed to become director of Or- 
angeburg county in South Caro- 
lina. 
The new director, one of the| 
founders of the association in 1931, | 
is returning to a post he held for | 
almost six years. He first became | 
director in 1940, succeeding Louis 
R. Morony, and resigned six years 
later to join R. L. Polk & Co., in 
Detroit. Before his directorship in 
1940, he was with the Automobile | 








Contract Carriers Assn. as execu- 
tive vice-president. 


Southern group of the associa- 


tion, now known as il, 
and became its first president in 


While motor vehicle commission- 
er, Harris worked to amend sta- 
tutes to modernize state motor 
vehicle laws and regulations. He 
supported bills creating the North 
Carolina highway patrol, the finan- 
cial responsibility law, the driver 
license law, and radio patroi au- 
thorization. He was also instru- 
mental in transferring the patrol 
and other motor vehicle activities 
to the state motor vehicle depart- 
ment. 


> . . 

Senator Is Speaker 
U. S. Chamber of Commerce 
last week announced Sen. Ed- 
win Johnson of Colorado as the 
principal speaker at its annual 
transportation conference May 4. 
His subject will be “Can Congress 

Cure Transportation Ills?” 

As chairman of the Interstate 
and Foreign Commerce Committee, 
Johnson is expected to reveal some 


of the transport problems upon 
which Congress will focus atten- 
tion. In accepting the invitation 
to address the conference, he em- 
phasized the necessity of main- 
taining a strong national transpor- 
tation system. 

Following Sen. Johnson’s ad- 
dress, a panel of three outstand- 
ing representatives in the trans- 
portation field, composed of Prof. 
Sidney L. Miller, head of the 
transportation department, Uni- 
versity of Pittsburgh; Andrew H. 
Brown, transportation commis- 
sioner, Cleveland Chamber of 
Commerce, and Fairman R. Dick, 
New York investment banker, 
will discuss “How Serious Is the 
Threat of Transport Nationaliza- 
tion?” 

The panel is expected to assess 
not only the extent of such a threat 
but to propose ways and means of 
avoiding socialized transportation 
and of assuring a stronger private 
enterprise transportation system. 

* * * 
New Labor Day? 


American Automobile Assn 
last week asked the two major 























I see by 


“Congr Joe. 
finally got 


atulations, 
your fenders that you 
yourself a wife.” 





Congressional leaders for their 
opinion on a proposal to change 
the date of Labor day in order to 
extend the summer travel season. 

R. J. Schmunk, AAA president, 
said the travel industry now 
represents an annual expenditure 
of 9 to 10 billion dollars and 
“ig making increasingly impor- 
tant contributions to the nation’s 
economic and social welfare.” In 
letters to William Green, AFL 
president, and Philip Murray, 
CIO president, Schmunk declared 
that encouragement of travel will 
benefit both those who take vaca- 
tions and others who depend on 
the travel industry for livelihood. 

Similar letters were sent Sen. 


American labor organizations and! Elbert Thomas of Utah and Rep. 








_65 
John Lesinski of Michigan, chair- 
men of the congressional labor 
committees. 

The AAA president said that 
large segments of the travel indus- 
try now favor changing Labor day 
to the third Monday in September. 
He asked the opinions of labor and 
congressional leaders before the 
AAA itself takes a stand on the 


proposal. be ae 


Metal Bans Dropped 
ETTERMENT in the metals 
supply was indicated last week 

by these two Department of Com- 

merce actions: 

1. Dropping of all controls over 
purchases and inventories of pri- 
mary antimony, a metal widely 
used in industry. 

2. Increasing of second quarter 
1949 export quotas for some iron 
and steel products on the ground 
that current supplies are easing 
sufficiently to permit more to be 
shipped out of the country. 

Antimony is used for hardening 
lead and making battery plates, 
bearings, castings, small ammuni- 
tion, cable coverings, type metal 
and so on. 











Milton Berle and Gracie Fields in “A Piccadilly Date,” 
a smash sketch on one of the side-splitting Texaco 
Star Theater television shows. 


















in a fast expansion ¢ 
Dealers in 24 cities and the big selling areas 


ve. Lexaco 





surrounding these cities are now enjoying 
the good will and the sales-building bene- 
fits of this top television show. 


Such farsighted vision is typical of The 


Star Theater 


SkY Chief ana FIRE-CHIEF casounes 


HAVOLINE and TEXACO MOTOR OILS 
LUBRICATION - PT ANTI-FREEZE - REGISTERED REST ROOMS 





every Wednesday night . . 
politan Opera broadcasts each Saturday 
afternoon during the New York season. . . 
national magazine advertising . . . window 
displays . . . direct mail . . . and countless 
other promotional aids. 


- MARFAK CHASSIS 


Texas Company’s intensive operations in 
backing up Texaco Dealers. For, in addi- 
tion to television every Tuesday night, 
there’s the popular coast-to-coast Texaco 
Milton Berle radio show 


. the Metro- 


THE TEXAS COMPANY 
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Cash Sickness Benefits Bill 


Okayed in New York 


A cash sickness benefits bill, pro- 
viding for payment of benefits to 
wage-earners unable to work be- 
cause of illness or other non-occu- 
pational disability, has been given 
final’ approval by the New York 
state legislature. 


In the form sent to Gov. Dewey 
for signature, the bill provides for 
benefit payments ranging from $10 
to $26 a week, depending on wage 
rates, for a maximum of 26 weeks 
for persons who become idle be- 
cause of illness while working and 
are not covered by existing welfare 
plans or who become ill while draw- 
ing unemployment insurance. 

+ + A 


Sick Benefits Bill Signed 


By Governor of Wash. 


Gov. Arthur B. Langlie has signed 
into Washington law a cash sick- 
ness benefits bill, to provide com- 
pensation for loss of wages during 
unemployment caused by non-occu- 
pational illness or other disability. 


You Gain Through 
The Public Demand 
and — Support 


WEAVER 


Safety Lane” 
SERVICE 


Today's emphasis on 


safety ties in perfectly with 


Weaver Safety Lane 
Shops featuring this 


benefit from Weaver's broad 


national campaign 


Saturday Evening Post, Col- 
lier’s and Liberty and from 
Weaver's complete merchan- 


dising aids program. 
Safety Lanes are 


By vetoing the bill’s emergency 
clause, however, the governor left 
the door open for a referendum 
vote of the people on the measure. 

Under the bill, a 1 percent de- 
duction from payrolls will be made | 
to finance the program. Benefit 
payments will start at $10 for a 
maximum of 15 weeks for workers 
who earned $600 during the previ- 
ous year. Payments range up to 
$25 for 26 weeks for those who 
earned $2,100 or more during the 
past year. Disability insurance can 
be carried through a private insur- 
ance company if that is preferred 
to participation in the state fund, 
which will be handled by the state 
department of employment security. 

+ + i 


| Tennessee Governor Gets 


Official Toll Ban Bill 


A bill to provide permanent 
freedom for Tennessee’s toll 
bridges has been given final pas- 
sage by the state legislature and 
sent to the governor. 

Toll collections on the eight 
bridges were suspended two years 


ago until March, 1951, after a 
statewide campaign for such ac- 
tion. The new measure will lift 
the tolls permanently. 

os * * 


Vermont Rejects Proposal 


For Wider Compensation 


A bill which would have brought 
employers of four or more persons, 
instead of seven or more as at pres- 
ent, under Vermont’s workmen’s 
compensation law has been killed 
by the lower branch of the state 
legislature. 

The bill was defeated by the Ver- 
mont house by a vote of 186 to 22 
after turning down two compromise 
amendments offered by Rep, Elbert 
E. Martin of Putney. The amend- 
ments would have exempted farm 
help from provisions of the law and 
made only employers of six or more 
| Persons liable for . such insurance. 


| Signs lowa Bill Providing 


For Antifreeze Control 


Gov. William S. Beardsley has 
signed into Iowa law a bill pro- 
viding for regulation and inspec- 
tion of antifreeze by the state 
Department of Agriculture and 
prohibiting sale of adulterated or 
misbranded antifreeze. 





UNDER THE PALMS—Wilson Motors Co. (Lincoln-Mercury), West Palm Beach, Fia., 


SERVICE SECTION 


has 


completed alterations which included enlargement of floor space by double-decking @ por- 
tion "ot the building and installation of a new paint booth in the service department. 


North Dakota 





Law Requires 


‘Repair Shops for Dealers 


FARGO, N. D.—A summation of 
activity in the North Dakota legis- 
lature, especially bills affecting auto 
dealers, is contained in the current 
bulletin of the Automobile Dealers 
Assn. of North Dakota. 


New laws directly affecting 
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dealers include house bill 203, 
which provides that every li- 
censed automobile dealer must 
have repair-shop facilities of his 
own. 


Another bill stipulates that all 
auto dealers, both new and used- 
car, must have a surety bond of 
$3,000. The state once had a law 
| providing that used-car dealers post 
a $5,000 surety bond but it was 
declared unconstitutional because it 
| was discriminatory. 


Another section of this same bill 
provides for a dealer title to be 
|}used in obtaining North Dakota 
|title to cars from other states. 
Under the terms of this legislation, 
a dealer must title all vehicles of 
| Pesell th registration before he can 
resell them. It is not necessary for 
|him to buy license plates in order 
‘to get title. 


The legislature also cleared up 
the definition of “dealer,” doing 
away with the provision that a 
man must sell three cars before 
he is in the automobile business. 


| “Dealer” now means every per- 
| son, partnership or corporation en- 
|gaged in the business f buying, 
|selling or exchanging moter vehi- 
|cles and possessing a current deal- 
|er’s license. 


| The state legislature also raised 
|the benefits under the workmen's 
| compensation law by $5 a week. 


The action of the legislature in 
raising the gasoline tax two cents 
is subject to scrutiny because the 
| attorney-general has.ruled that the 
law required a two-thirds majority 
|to pass. 

In the state senate, the bill re- 
ceived the smallest of margins, 
winning 25 to 24. The measure is 
also reported to be threatened 
with further challenge if it is 
held valid by the courts since it 
| may be referred to the voters. 

North Dakota dealers were also 
reminded of a new Minnesota law 
which goes into effect July 1 and 
prohibits the sale of new vehicles 
without directional signals. 

The law requires signals visible 
for 100 feet from the front or rear. 
yHighway patrol officials have rec- 
|ommended, in the case of trucks, 
| that the signals be not less than 48 
inches off the ground so that mud 
will not obscure the signal. 


| Michigan Dealers Back 
| Isolated Sales Tax Bill 


The Detroit Auto Dealers Assn. 
has urged its members to support 
state senate bill No. 183, which 
would levy a specific excise tax on 
registration transfers and plug the 
isolated-sales tax loophole. 

Sponsored by Sen. George Hig- 
gins, a Pontiac dealer in Ferndale 
and a DADA member, the levy 
would place a tax on some 70 per- 
cent of the title transfers which 
have hitherto been tax-free. 

+ * . 


Same Burden 
Delaware May Repeal 


Co-Op Tax Waiver 


A bill to eliminate state tax ex- 
emption privileges of cooperatives 
has been passed by the Delaware 
senate and sent to the house, 

Under the measure, which was 
sponsored by Sen. R, Allen Cannon, 
Seaford Democrat, manufacturing 
and merchandising cooperatives 
would be licensed and taxed on the 
same basis as other manufacturers 
and merchants. 

(Continued on Page 67, Col. 1) 
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Bill Limiting Finance Fees 
Offered in Pennsylvania 

A bill regulating finance charges 
on sales of automobiles in Penn- 
sylvania has been introduced in the 
state senate. 

The measure would permit 
finance charges up to 15 percent 
on sales of motor vehicles after 
Dec. 31 of the fourth year follow- 
ing their designation, and provides 
for a minimum charge of $10 on 
transactions up to $400; $15 on 
deals $400 to $800, and $25 on deals 
in excess of $800. 

. + 7 


Levies on Wages, Profits 
Sought in Portland, Ore. 


An ordinance providing for a 
municipal income tax of % per- 
cent on wages and salaries of all 
persons earning their living in 
Portland, Ore., has been filed by 
city finance commissioner Ormond 
B. Bean. The proposed local leg- 
islation also would levy a similar 
tax on gross business receipts 
after deductions for payroll re- 
quirements. 

Designed to raise an estimated | 
$2,630,000 in new annual revenue, | 
the income tax proposal was 
scheduled for consideration by 
the Portland city council along | 
with another proposed ordinance 
which would place a new levy on 
amusement admissions. The lat- 
ter tax proposal, at rates from 2 
to 12 cents, would yield an esti- 
mated $370,000 in additional reve- 
nue, 


* * * 


Gas Tax Aid to Cities 


Proposed in Texas | 

Should two bills now before the | 
Texas legislature be passed, Texas | 
cities would benefit to the tune of | 
several million dollars from gaso- 
line tax benefits accruing to them 
under the proposed legislation. 

One of the bills provides that all 
gasoline bought for city-owned ve- 
hicles be exempt from the 4-cent-a- 
gallon state tax, while the other bill | 
would let cities keep all gasoline 
taxes paid on taxicabs and city | 
buses. | 


o = * j 
Rhode Island Senate OKs 


Fair Employment Bill 

A fair employment practices bill 
to outlaw employment discrimina- 
tion on account of race, creed or 
color has been passed by the Rhode 
Island senate and returned to the 
house for concurrence in amend- 
ments before going to the governor 
for signature. 

The commission will begin to 
function July 1, under the bill. It! 
will be empowered to issue “cease 
and desist” orders against employ- 
ers found guilty of discrimination. 
Provisions of the bill also apply 
to unions and employment agencies 
as well as to employers of four or 
more persons. Fraternal, social and 
other groups of similar character, 
as well as private households, are 
not affected. 

7 + * 
Receipts Tax on Repairs 
Weighed in Illinois 

The Illinois revenue laws com- 
mission has recommended that 
service occupations and repairmen, 
now exempt, be made subject to 
the state sales tax law and be 
assessed on gross receipts. 

Under the commission’s proposal, 


$15 Million Diversion 


Proposed in N. J. 

A bill to divert $15,000,000 in 
automotive tax receipts for use 
in financing a South Jersey 
rapid transit system has been 
introduced in the New Jersey 
legislature by Sen. Bruce A. 
Wallace, Camden county Repub- 
lican, 

The proposed appropriation 
from highway revenues would 
be repayable, under the bill, 
from “any surplus operating 
revenue” from the transit au- 
thority. Since the state already | 
has had to borrow $19,000,000 | 
from the highway department | 
to balance the state budget for | 
the 1949-50 fiscal year, the Wal- 
lace bill was regarded as dead. 





the gross receipts levy would be 
2 percent—the same rate as applies 
to retail sales. Broadening the 
scope of the sales tax law, as sug- 
gested by the commission, would 
increase the state’s revenue by an 
estimated $25,000,000. 


* * * 


Nashville Area Seeking 
| $2 Million Bond Issues 


Legislation introduced in the Ten- 
nessee legislature by the Davidson 
county delegation would authorize 
bond issues of $500,000 for Nash- 
ville, $500,000 for Davidson county 
and $1,500,000 by the state for a 
new bridge over the Cumberland 
river in Nashville. 

A bill previously introduced on 
the subject would require the state 
to pay only $250,000 on the project. 

+ + * 


| 


| Fair Labor Measure Signed 
| Reluctantly by N. M. Head 


A fair employment practices 
act, designed to curb racial and 
| religious discrimination in em- 
| — - . eee - 
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STAINLESS STEEL AND GLASS—Duncan Motors, 1001 Main St., Niagara Falls, N.Y. The 
| parts sales department is located at the front of the building for convenience in serving the 


| 


| public. 
| 


ployment, has been signed into 
New Mexico law by Gov. Thomas 
J. Mabry, who expressed doubt, 
however, as to its value. 

“It is to be noted that the bill 

| carries no appropriation,” he 
pointed out. “Therefore, no satis- 
factory machinery for enforce- 
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2-way action 


WITH 


FORMANCE 


a 50 to 55 pistons-per-day capacity 


Handles pistons up to 7” diameter, 


6 positive table feed speeds 
5 positive work spindle speeds 
a Built-in special camming device 


Reversing attachment for quick, 


PISTON PIN HOLE HONE 


Do the whole job in your shop for quicker, better profits. Micrometer ad- 
justment, with locking feature, is graduated in 1000ths of an inch for 
precise, factory quality run-in work. Chatter, gouge and ordinary reamer 
blade marks are eliminated. Use wet or dry to get the rotating, push or 
press fit you want. Ideal for enlarging, smoothing or polishing small 


holes in any metal. 


ment, but it can be considered at 
least a gesture in the direction 
of racial and religious tolerance 
and cooperation.” 

* ~~ + 


Bus Mirrors 





67 
hicles would be required under the 
provisions of a bill introduced in 
the Pennsylvania legislature. 

+ * * 


Plan to Tax Cooperatives 


Dies in Kansas House 

A bill which would have pro- 
vided for state taxation of the 
earnings of cooperatives if not 
paid to patrons within six months 
after the end of the business year 
has been killed by the Kansas 
house of representatives. 

* * + 


Liability Law Repealer 
Pennsylvania’s uniform automo- 
bile liability security law of 1933 
would be repealed under the pro- 
visions of a bill introduced in the 
legislature by Rep. Paul A. DeLong. 
+ * * 


Wage-Hour Law for Women 


Proposed in N. Carolina 


A bill proposing a wage-hour 
law for women workers in intra- 
state business and industry has 
been introduced in the North Caro- 
lina legislature. 

The measure would require pay- 
ment of a minimum of 40 cents an 
hour for a 40-hour week for wom- 


Mirrors to permit bus operators a/| en, with time and a half for over- 
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clear view of both sides of their ve- 
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time. It would prohibit an employer 
from working women over nine 
hours a day, more than 48 hours 
a week or more than six days a 


week. 
+ og + 


Directional Signals 
Gov. Thomas E. Dewey has 
signed into New York state law a 
bill requiring mechanical direc- 
tional signals on new automobiles 
sold in the state after Jan. 1, 1952. 
* * * 


Governor OK’s Penny Hike 


In Pa. Gasoline Tax 

HARRISBURG, Pa.—Gov. James 
H. Duff has signed house bill 346 
providing for a one-cent increase 
in the gasoline tax during the 
next biennium, which is esti- 
mated will yield an additional 
$40,000,000 during the two-year 
period. 

Representing the only tax boost 
at this session of the legislature, 
the increase becomes effective 
June 1, The total gasoline tax in 


OF MY 


Pennsylvania is now 5 cents, 3 
cents of which is permanent and 
2 cents “temporary.” 


Stiff Responsibility Bill 
Goes to Texas House 

A stringent motorists’ financial 
responsibility bill has been passed 
by the Texas senate and sent to the 
house. 

Under the bill, persons involved 
in an accident causing personal in- 
jury or property damage of $200 
would be required to report the ac- 
cident within 60 days and prove 
their ability to pay up to $11,000 in 
damages. Those failing to do so 
would be open to revocation of 
driver’s license and automobile 
registration. s ‘ 


New York Bill Designed 
To Ease Parking Scarcity 


A bill to authorize use of the con- 
demnation power of cities to ac- 
quire sites for the private develop- 
ment of public parking garages and 


''M SURE PROUD 
MOTOR JOBS 


SINCE WE SWITCHED 
TO PEDRICKS 


You set THEY are! And with good 
reason, too. Only by “Heat-Shaping” 
can a piston ring be made permanently 
correct in shape and tension. It takes 
heat to remove all the stresses and 
strains set up in every ring by factory 
machining operations. Unless these 
stresses and strains are removed be- 
fore the rings are installed, the rings 


tend to warp or distort in service. 






ONLY 


ce 


Because Peprick piston rings are 
**Heat-Shaped,”’ they fit better, are less 
likely to stick, and they remain effi- 
Complete Business- 


Building Service 


Franchise Dealers also get repair infor- 
mation, local sales aids, big outdoor 
shop sign, national consumer advertis- 
ing. Ask your Pedrick Jobber. 
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RD IN SEATTLE—This dealership in the heart of the manufacturing district 
"Ee ca a val the city is headed by Ralph Malone. For many years the firm was 


on the west side 
known as Wilcox Motors. 


parking lots has been given final 
passage by the New York legis- 
lature. 

* * * 
Stronger Liability Bill 
Offered in Delaware 


A new motorists’ financial re- 
sponsibility bill has been intro- 
duced in the Delaware legislature 
by Senator James S. Evans, Wil- 
mington Republican. 

Although less stringent than an 
outright compulsory insurance pro- 
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posal introduced earlier, the Evans 
bill is stronger than the state’s 
present laws calling for evidence 
of financial responsibility by motor 
vehicle operators or owners in- 
volved in accidents. 

+ + 


North Carolina Tables Bill 


Increasing Truck Weights 
Following a public hearing, a 
bill which would lift truck weight 
limits in North Carolina from a 
maximum of 50,000 to 60,000 


cient for far longer mileage. Peprick 
piston rings will live up to your pride 
in every motor job you do. They 
will make your customers happy, too. . 
Witkeninc Manuracturinc Co., Phila- 
delphia 42, Pa. In Canada: Wilkening 


Ltd., 


(Canada) 


Toronto. For 29 years, supplier of 


to leading vehicle and 


engine manufacturers. 


PISTON RINGS ARE “HEAT-SHAPED” 
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pounds was turned over to a sub- 
committee “for further study” by 
the state senate roads committee. 

The proposed legislation has al- 
ready passed the house, where an 
amendment was inserted to pro- 
vide that the increased weights 
would be permitted only on high- 
ways designated as “heavy-duty” 
roads by the state highway com- 
mission. ons 


N. H. Vehicle Groups Join 
In Fighting Tax Hike 


Representatives of the member 
organizations of the New Hamp- 
shire Highway Users’ Conference, 
including the New Hampshire Auto- 
mobile Dealers’ Assn., New Hamp- 
shire Truck Owners’ Assn. and 
New Hampshire Petroleum Indus- 
tries Committee, have voted unani- 
mously to oppose “any increase in 
the state gasoline tax at the pres- 
ent session of the state legislature.” 

Their action was aimed primarily 
at house bill 237, which would boost 
the gasoline tax from 4 to 5 cents 
a gallon and earmark the proceeds 
principally for rural roads. Nine 
statewide organizations represent- 
ing agriculture have endorsed the 
plan. 


+ + a 
14-Cent Gas Tax Raise 
Advances in Vermont 


A bill to increase Vermont’s 
gasoline tax rate by % cent a gal- 
lon was passed by the Vermont 
house and sent to the senate. 

The measure would raise an 
estimated $450,000 a year in addi- 
tional revenue, which would be 
earmarked for work on town and 
state-aid roads, 


* = - 
New Bridge to Missouri 
Considered in Tennessee 


Bills to pave the way for con- 
struction of a bridge over the Mis- 
sissippi river near Caruthersville, 
Mo., have been introduced in the 
Tennessee legislature. 

One of the measures calls for 
ratification by Tennessee of a Ten- 
nessee-Missouri compact for the 
project, and for the creation of a 
five-man commission to handle ne- 
gotiations for the bridge. 

Members of the commission 
would be named by Gov. Browning 
and would serve staggered terms 
ranging from one to five years, The 
commission would be authorized to 
lay plans for construction of the 
bridge and for financing its cost. It 
would be a toll bridge. 

” os . 


|N. Y. Bill Regulates 
Finance Charges 


Charges of finance companies for 
the financing of automobiles would 
be brought under state regulation 
in New York for the first time un- 
der a bill passed by the state senate 
and sent to the house. 

The bill would limit interest rates 
on the financing of new automobiles 
to a discount rate of 6 percent, 
equivalent to a 12 percent effective 
rate a year. Used cars less than 
two years old could be financed at 
a maximum discount rate of 9 per- 
cent, or an effective rate of 18 per- 
cent, under the bill, while a discount 
rate of 12 percent, equivalent to an 
effective annual rate of 24 percent, 
could be charged for cars over two 
years old. 


= * a 
N.Y. City Tax Authority 
Measures extending New York 
City’s authority to levy a local sales 
tax and other special municipal 
taxes have been given final ap- 
proval by the state legislature and 
sent to Gov. Dewey for signature. 
* + 





Reflector Control 


Gov. C. A. Robins has signed 
into Idaho law a bill authorizing 
the state commissioner of law en- 
| os to designate size, color 
| and location of reflectors for motor 


vehicles. 
+ . +. 


| R.I. Bus Length 


A bill to increase the legal length 
| of buses in Rhode Island from 35 to 
|40 feet has been introduced in the 
| State legislature. It was reported 

that at least one bus company oper- 

ating in Rhode Island has new 

buses of the 40-foot length on order. 
. . 


Iowa Farm Roads 


The Iowa house has passed and 
sent to the senate a bill setting up 
a $240,000 annual fund for research 
on better methods of building farm- 
to-market roads. 

(Continued on Page 69, Col. 1) 
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Oregon Senate Kills Bill 
Allowing Longer Trucks 


Oregon’s senate has killed a bill 
which would have permitted opera- 
tion of single-chassis vehicles up to 
40 feet long. The state’s present 
limit is 36 feet. 

The senate accepted an adverse 
minority report of the roads and 
highways committee which said the 
bill would result in putting the 
highway commission under contin- 
uing pressure to permit greater 
lengths of vehicles, 

* 


lowa Weighs TV Curb, 
Vehicle Title Law 


The Iowa house motor vehicles 
committee has recommended pas- 
sage of a bill to regulate instal- 
lation of television screens in 
motor vehicles when television 
becomes available in Iowa. 

The bill provides “no television 
screen may be located forward of 
the back of the driver’s seat.” 
The same committee also has 
recommended passage of a cer- 
tificate-of-title law for Iowa mo- 
tor vehicles, The act proposed is | 
similar to the Nebraska title | 
statute. 


* * * 
Compulsory Insurance 


Proposed in Delaware 

A bill calling for compulsory mo- | 
tor vehicle liability insurance has 
been introduced in the Delaware 
legislature by Senators Edwin R. 
Powell of Ocean View, James S. | 
Evans of Wilmington, Frederick | 
Klair of Marshalliton and R, Allen 
Cannon of Seaford. 

It would provide that, with cer- 
tain exceptions, no motor vehicle 
or trailer shall be registered | 
Delaware unless the registration 
application is accompaniel by a/| 
motor vehicle liability policy, of 

| 


bond, or a certificate stating that 
$5,000 cash, or securities worth $5,- 
000, have been deposited with the 
state motor vehicle department. 

- * * 


Responsibility Measure 


Considered in R. I. 


Under a bill received by the 
Rhode Island general assembly, | 
proof of financial responsibility | 
would be required of automobile | 
drivers involved in highway acci- | 
dents. | 

The measure provides that driv- | 
ers must prove their ability to pay | 
possible damages within 60 days of | 
an accident involving personal in- | 
jury or property damage of more | 
than $100. The driver without in-| 
surance must put up bond suffi-| 
cient to meet a maximum charge | 
of $10,000 for personal injury and | 
$5,000 for property damage. 


Pa. Bill Would Okay | 
Overloaded Tractors 


Overloaded tractors could use| 
Pennsylvania highways with the 
permission of the secretary of reve- | 
nue under the provisions of house 
bill 1316 introduced in the legis- 
lature. 

7 * * 


Texas Farm Roads to Get 


$1,250,000 a Month 


A measure providing $1,250,000 | 
monthly for the next biennium for | 
use in building farm-to-market | 
roads has been signed by Gov. Jes- 
ter of Texas. 

The bill calls for appropriation | 
of the money from the clearance | 


| 





City Truck Licenses 
Proposed in Buffalo 


Licensing of trucks which op- 
erate in and through Buffalo was 
proposed by councilman Louis F. | 
Mascari of the Niagara district 
as a means of augmenting mu- 
nicipal revenues. He said he will 
ask the law department to draft 
a tentative ordinance for sub- 
mission to the common council. | 

The councilman, who said the | 
proposed ordinance would pro- | 
vide a graduated scale of fees, 
depending on the size of the ve- 
hicle, pointed out that home- 
owners in many sections of the 
city are against repaving of their 
streets because of heavy damage 
by trucks. 








funds of the state. Amounts for | 


rural roads had varied in bills intro- 
duced from $10,000,000 to $40,000,000 
yearly. 


* * * 


Missouri License Bill 


Payment of personal taxes would 
be required in order to obtain a 
state automobile license under terms 
of a bill introduced in the Missouri 
legislature. Such an ordinance is in 
effect in St. Louis. Another bill in- 
troduced would set a 25-mile-an- 
hour speed limit for all towns and 


villages in the state. 
* + + 


Delaware Bill Would Create 


Public Service Commission 


Creation of a three-member pub- 
lic service commission to regulate 
transportation and other utilities 
is proposed by a bill introduced in 
the Delaware legislature by Rep. 
Francis E. Holliday, Delaware City 
Republican. 


Under the bill, the governor 


| would appoint three persons, one 








Pa. Bill Bars Roads 


To Cars With Video 

Amended to prohibit use of 
highways to vehicles in which 
television sets are installed, a 
Pennsylvania bill has been 
passed by the house 206 to 0. 

The bill would have originally 
prohibited the installation of 
television sets within the view 
of the operator. 


$$$ 
from each county, to serve as com- 
missioners at annual salaries of 
$4,500 each. The commission would 
be empowered to investigate and 
fix just and reasonable rates after 
hearings. If enacted, the new state 
agency would begin to function 
Sept. 1, 1949. 

+ 


Stop for School Buses 


By a vote of 204 to 0, a bill requir- 
ing motorists to stop within 10 feet 
of a bus discharging or loading 
school children and providing for 
additional examinations for school 
bus operators has been passed by 
the Pennsylvania house and sent to 
the senate. 

* * * 
Anti-Discrimination 
Creation of a state commission 


69 








HAS TWO SHOWROOMS—Breitfeller Motors, Inc. (Pontiac), Flushing, N. Y., occupies 
this building. One display area is for new cars and the other for parts and accessories. 
public service commission, was 
killed by the New York state leg- 
islature just prior to adjournment 


against discrimination is proposed 
in a bill introduced in the Pennsyl- 
vania legislature. The bill would 
prohibit discriminatory practices 
and policies based on race, color, 
religion, national origin or ancestry 
in the furnishing of public accom- 
modations. 
* * a 


Truck Speed Recorders 


Turned Down in N. Y. 

A bill that would have required 
the installation of automatic 
speed-recording devices on trucks 
and buses, subject to the state 


of its 1949 session. Gov. Thomas 
E. Dewey has favored such a pro- 
posal for several years, 

* + a 


Drunk Driving Tests 


Blood tests to determine the state 
of intoxication of drivers charged 
with drunken driving in Pennsyl- 
vania would be authorized under 
the provisions of a bill introduced 
in the legislature. 

(Continued on Page 70, Col. 1) 
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Sell New Mobiloil for greater customer 
satisfaction ... your biggest asset for steady 
repeat business—long-range profits! 


“Anti-Acid?” YES! 
“Detergent?” YES! 
“High V.1.°?” YES! 


9 


\ Maximum 


T’s better-than-ever lubrication for motor- 
ists—will do a bigger-than-ever prestige- 
building job for you! 






Free-Flowing — 
Full Protection — 


Economy! 


SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: 
MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORPORATION 


More than Ever—It Pays to Sell the 


- World’s Best Seller 


Unsurpassed 
Triple-Action! 
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High Viscosity Index 
— the lubrication 
engineer's term for 
high resistance 

to change in body 
under extremes of 
heat and cold. 
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Vehicle Code Study 
Proposed in R.I. 


A bill setting up a nine-member 
committee to study a uniform mo- 
tor vehicle code and to recommend 
amendments to state motor vehicle 
laws has been introduced in the 
Rhode Island legislature by Rep. 
Herman D. Ferrara of Providence 
at the request of State Motor Ve- 
hicle Registrar Laure B, Lussier. 

The proposed committee would be 
composed of legislators, two named 
by the governor, the registrar him- 
self, the superintendent of state po- 
lice and the state attorney general. 
They would serve without pay but 
would have a $4,000 appropriation 
for expenses. 3 

> 


Pa. Bill Requires Tourists 


To Display Inspection OK 

A Pennsylvania bill, authorizing 
the revenue secretary to require 
proof of inspection to be displayed 
on non-resident motor vehicles, 





put 


t 
t 
























SUN ENGINE DIAGNOSIS 


has been passed by the house by | 
a vote of 206 to 0. 

Passed by the same vote was a 
bill eliminating .requirements and | 
provisions pertaining to the use of 
engine numbers of motor vehicles 
for identification purposes. 

* + * 


Wisconsin Airs TV Curb 


Two Wisconsin state senators 
spoke against the use of television 
sets visible to car drivers, but one 
of them said he had no objection 
if a set were installed in a car, 
visible only to occupants of the rear 
seat, or in buses, if the driver can- 
not see the picture. This matter 
came up in the state senate, and 
was put over for further investi- 
gation and argument. 

* 


60-Mile Speed Limit 


A bill to fix a 60-mile per hour 
speed limit on all Tennessee high- 
ways has been introduced in the 
state legislature by Rep. Kyle K. 
King of Greene county. 


sary 
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Tennessee Vetoes Move 


To Allow Union Shops 

A bill which would have mod- 
ified Tennessee’s anti-closed 
shop law to permit union shop 
labor contracts has been killed 
by the lower branch of the state 
legislature. 





R. I. Registry Bill 


The judiciary committee of the 
Rhode Island house of representa- 
tives is considering a bill which 
would require all owners of motor 
vehicles and trailers to obtain cer- 
tificates of ownership from the reg- 
istry of motor vehicles. The meas- 
ure was offered by Rep. Herbert 
B. Carkin, Warwick Republican. 

* o * 


Gas Tax Boost 


Spurned in Wis. 


Any chance that the Wisconsin 
legislature might increase state 
gasoline taxes to expand road im- 
provement work probably evap- 





sion of the assembly committee on 
highways had been well-publicized 
'in advance. But not a single volun- 
| tary witness besides the author of 
|the one-cent-a-gallon increase bill 
| appeared. 

The only other support came 
from chairman James R. Law of 
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WHEN THE SUN GOES DOWN—The new home of Leson Chevrolet Co., Gretna, La., 
| operated by Peter |. Leson and Heinke |. Trapp. Building contains modern equipment and 
| was designed with special emphasis on the facilities of the service department. 





Kansas House 
Passes Bill to 
Up Tag Fee 


A bill providing for an increase 





orated when the proposal fell with | the state highway commission, who| of approximately 30 percent in 


a dull thud at a public hearing 
before the state assembly. The ses- 


more service boosters in your BANK! 





Use this foolproof system to give your 
customers service they swear by--not at! 


Bank satisfied customers today and every day—sell 
more parts—the way tens of thousands of shops do! 
You make more now—your mechanics earn more now 
—and you've got the best kind of money in the bank 


the future. 


greater all-around profits. 


| was invited to testify by the com- 
mittee. 
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sUN Motor Diagnosis guarantees customer satisfaction 
...eliminates costly comebacks...and at the same 
time, increases the flow of work through your shop 


MECHANIC INSTRUCTION 


or mail coupon 


Peete eee meee eRe HHH eH HEE HEED 


() Please send me, without cost or obligation, a copy of 
the “Dollars from Diagnosis" Booklet. 


[-] Also send me the name of my necrest Sun Man. 


SUN ELECTRIC CORPORATION 


6327 Avondale Avenue, Chicago 31, Illinois 


Hemme eee ere e eee ee eee eee eeee 


America’s leading shops prefer suN Equipment be- 
cause they know they can depend on suNn’s 400-Man, 
24-Hour Service Organization to provide business 
building ideas, mechanic instruction and equipment 
service. 


NO OBLIGATION—PROFIT-PROVING PLAN | 
What’s more you can try suN Motor Testing Equip- 
ment in your shop before you invest a cent! Ask your 

local suN representative about the sun Profit-Proving 

Plan, Call him topay 
and suNn’s new “Dollars from Diagnosis” Booklet. 


for his name 


Seer eee eee eeeee 
ee eeereeesreeeeee 





Kansas license tag fees for auto- 
mobiles, trucks and trailers has 
been passed by the Kansas house 
of representatives and returned to 
the state senate for concurrence in 
minor amendments. 

One of the key measures in 
financing a highway modernization 
program, the bill will raise an an- 
ticipated $3,250,000 in new revenues. 

Under the bill, the minimum li- 
cense fee would be $6.50 for auto- 
mobiles weighing 2,000 pounds, with 
35 cents added for each 100 pounds 
of additional weight. 


Tax on Receipts 
Urged in Ohio 


| Ohio’s present sales tax act would 

be replaced with a 3 percent gross 
receipts tax under a bill introduced 
in the state legislature by Sen. 
Emmett R. Guthrie, Coshocton 
Democrat. 

Explaining that his proposal is 
| a combination of the Michigan, 
| Illinois and California gross _ re- 
|ceipts tax acts, Sen. Guthrie as- 
| serted it is costing more than $10,- 
| 900,000 annually to administer the 
present sales tax act. 


| * *.* 


Washington Governor Signs 
Fair Employment Bill 

A bill creating a fair employ- 
| ment practices commission to 


oppose racial and religious dis- 
crimination in employment has 


been signed into Washington 
state law by Gov. Arthur B. 
Langlie. 


* * * 


N.C. Gasoline Discount 


A bill to permit persons buying 
gasoline for non-highway purposes 
to obtain a 5-cent tax deduction at 
the time of purchase, instead of ap- 
plying for a tax refund from the 
| state revenue commissioner, has 
| been introduced in the North Caro- 
| lina legislature. 

* * * 


Bills Freeing Toll Bridges 


Passed in Pennsylvania 


Five bills backed by the admin- 
istration to free the 10 remaining 
toll bridges in Pennsylvania have 
been passed by an unanimous 
vote of 205 to 0 and sent to the 

| senate. 


* * * 


Rate Grant Policy 


A bill signed by Gov. John O. 
Pastore amends Rhode Island’s 
public utility law, which includes 
|regulation of bus _ transportation 
rates, to give the state public util- 
ity administrator a maximum of 
nine months, instead of three 
months, during which he may hold 
up new utility rates pending in- 
vestigation and hearing. 





Truck Weight Increase 


Tabled in Tennessee 

A senate-approved bill to in- 
crease truck weight limits from 
42,000 to 54,600 pounds was 
tabled by the Tennessee house 
| after 10 hours of debate over 
a three-day period. 

Gov. Browning addressed the 
house during the debate, urging 
defeat of the bill and promising 
to veto it if it came to his desk. 








Se SS SN  -en ORRESERS 


* 





SERVICE SECTION AUTOMOTIVE NEWS, APRIL 11, 1949 


(Continued from Page 23) 


coupe, $1,020. °41 SD sedan, $975, $830, | $590. ‘37 4-dr., $350. 
$750. | HUDSON—'47 (6) 2-dr., $1,000. 
LINCOLN—’49 Cosmopolitan coupe, $2,475. | KAISER—’49 4-dr., $1,500. 
MERCURY—’ 49 sport sedan, $2,100, $1,960, | MERCURY—’'49 station wagon, $1,825. ‘48 
2 at $1,900; conv., $2,300. "46 conv., club coupe, $1,400. °46 club coupe, §$1,- 
$1,075. ‘41 sedan, $625, $470. °40 se-| 150, $1,075. ‘41 4-dr., $450. 
dan, $475. NASH—'46 (600) 4-dr., 
NASH—’48 (600) sedan, $1,300. 2-dr., $90. 
OLDSMOBILE—’47 (78) sedan, $1,000, $1,- | OLDSMOBILE—'49 (88) 4-dr., $2,450. °48 
175; (76) sedanette, $1,430, $1,350. ‘38 | | (98) 4-dr., $1,935. '46 (78) 2-dr., $1,145. 
coupe, $380. | PACKARD—’'46 (160) 4-dr., $1,410. 
PLYMOUTH—’49 SD club coupe, $1,925; | PLYMOUTH—'48 4-dr., SD 4-dr., $1,450, 
sedan, $2,050, $1,962, $1,885, 2 at $1,900. $1,400; (8) 2-dr., $1,400; conv., $1,685. 
‘48 SD sedan, $1,475; club coupe, $1,450. | “47 Deluxe 4-dr., $1,320, $1,260, $1,250, FOR OVERSEAS SERVICE MANAGERS—A corner of the Chrysler Export international service 
ones club coupe, $1,350, $1,220; sedan, ae gee mn” $1,000. ‘41 Deluxe | school opened in Detroit to give advanced training to the cordles menneere of overseas 
PONTIAC—’49 Chieftain (8) sedan, $2,625; | PONTIAC—'48 (8) conv., $1,645. '47 (8) | “istributors. Note the equipment and tools the men use to service cars and trucks. 
Deluxe (8) sedan, $2,600; Chieftain my a-ér., $1,500; (6) 4-dr., $1,435. °42 (6) | 
conv., $2,825; (8) sedan coupe, $2,665. -dr., $510. °41 (8) 4-dr., $500. Fl of the a intment of Leonard H. 
°48 SL (8) sedan, $1,950. ‘47 (6) sedan, | STUDEBAKER—’49 1-ton pickup, $1,950. | Wallock Names Johnson h “- 
IE fet teenie tie |. | WILLYS—'48 Jeepster, $1,250; 1-ton ptck-| _ Announcement is made by W. W.| Johnson as manager of its truck 
"Gea Gemmoer oar ito.” $15 | up, $1,224; Jeep (plow), ‘$1,300. Wallock, Inc. (Ford), Fargo, N. D.,| and fleet department. 
Champion sedan, $1,150; Land Cruiser nee en a . 4 " = 
sedan, $1,185. 
WILLYS—'48 station wagon, $1,125. ‘47 
Jeep, $600. = 


RICHMOND 


(Automobile Auction of Virginia, Inc. | 
Sale every Friday. Prices are for sale of 
Mar. 25.) | 
BUICK —'’48 Super sedan, $1,950. "47 | 

Super station wagon, $1,400. ‘41 Special 

sedan, $900; Limited sedan, $570. ‘39 ) 

sedan, $540, $500. 
CADILLAC—’41 (60) sedan, $785, $700. 
CHEVROLET — '49 1-ton pickup, $1,200. 
'48 FM club coupe, $1,450; SM 2-dr., | 
$1,500. °47 FL aerosedan, $1,375, $1,300, | 
$1,125; %-ton panel, $600. °46 SM 2-dr., | 
$1,000; FM 4-dr., $1,010, $950. "38 | 
panel, $70. °'36 Deluxe 4-dr., $125, $275. 
CHRYSLER—’48 Windsor 4-dr., $1,910. | 
DeSOTO—’47 club coupe, $1,385, $1,300. 
FORD—’49 conv., $2,075; Custom (6) 2-dr., 
$1,500; club coupe (8) 2-dr., $1,300, $1,- 

075, $1,650; station wagon, $1,925. ’°48 

SD 4-dr., $1,460, $1,400, $1,335, $1,290; 

half-ton stake, $1,500. °47 conv., $1,320, 

$1,300; 2-dr., $1,100, $1,080, $1,000; club 
coupe, $1,230, $1,075; (6) 2-dr., $900. 

'46 4-dr., $1,050, $875; half-ton pickup, | 

$710, $600. 40 station wagon, $750, 


Synthetic Tire 
Life Reported 
At 2% Years | 


WASHINGTON. — Passenger car 
tires produced in the U. S. in 1944- 
1946 with a maximum content of | 
GR-S synthetic rubber gave useful | 
service for an average of 2% years, 
according to the Department of | 
Commerce. 

The average life of a prewar 
passenger car, truck and bus tire | 
in the 1937-1940 period was just | 
under three years. If 1944-46 tires | 
were of prewar quality they would 
be expected to give only two years 
and 8% months of useful service 
because they were driven greater 
distances annually than before the @ To help the automotive trade sell 
war, according to the report. pia F 

Statistics now available indicate | ANOTHER four million Trico 
that a prewar passenger-car tire ; . 
lasted about 27,375 miles, compared Windshield Washers, these — 
with an average of 23,800 miles for jumbo-size Trico advertisements now 
wartime tires. : ° 

Sessendil pumaiiiiiies with cr-s| are appearing monthly in ALL FIVE of 
rubber, changes in tire design and the country s top-ranking magazines. 
new manufacturing techniques have - 
cmeeatel Gey enclie Of aliaar tres More than 17 MILLION sales-packed 
now being produced, according to messages every four weeks! 
the report. sca’c ** s ° ” . 

ace Wind feon bbls enti Sn tn Trico’s Two Little Squirts” are easier 
1937-40 apparently averaged about than ever to install on nearly all cars, 
29,565 miles of service per tire. The . 

Sab28 tase denane is 280 aver. new or old...especially on any of the 
aged 28,490 miles, presumably aided fourteen makes “piped” at the factory 
by increased retreading in 1946-47 ieee . : 

is camaatiian Gk Gaiters venee, | for double quick installation. 

It appears probable that truck The biggest selling season...and 
tires will continue to have an aver- 5 ant? : sos : 
one iis. Geauiaas tases vanes. | Trico s heaviest advertising campaign... 
Truck tires containing substantial | are just ahead. Ask your jobber now 
quantities of GR-S have been wear- for stocks, for colorful display material 


ing longer each year since 1945. 
and for other sales helps. 


Use of Rubber TRICO PRODUCTS CORPORATION, 


Drops in Month BUFFALO 3, N. Y. 


NEW YORK. — Consumption of | 
new rubber during February totaled | 
81,598 long tons, according to the | 
Rubber Manufacturers Assn., Inc. | 
This was about 7 percent less than | 
January consumption of 87,756 tons. | 

Use of natural rubber declined | 
8.17 percent during February to} 
46,140 long tons from 50,246 tons| 
the previous month, Consumption | 
of synthetic rubber declined less | 
sharply to 35,458 tons from 37,510 | 
in January, a reduction of 5.47 per- 
cent. While the report showed that | 
consumption of natural rubber in| 
February, 1949, was almost 10 per- 


the month was about one-quarter ° 
of 1 percent greater than during (Trico Rainbow 
the same month last year. Blade shown) 


cent less than in February, 1948, ; t = C ° o 
the use of synthetic rubbers during — ere thle UY A WIA shi rz fi rf Ul i WG Ufo, 


Y 


To feel the pulse of the auto industry, 
consistent reading of AUTOMOTIVE NEWS 
is necessary. 
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Foreign Students 
Attend Chrysler 


Service School 


DETROIT.—A miniature United 
Nations is represented by the 12 ex- 
pert mechanics from eight different 
foreign countries who have com- 
pleted two months of advanced 
training in the international factory 
service school set up here by the 
Export division of Chrysler Corp. 

The unique school was planned 
for several years by C, B, Thomas, 
president, and other Chrysler Ex- 
port officials. It operates under 
direction of R. L. Shaffran, Chrysler 
Export service manager, and T. H. 
Bullard, assistant service manager. 


Want to Buy or Sell something? Try 
AUTOMOTIVE NEWS Want Ads! 
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McRAE IN GEORGIA—New facilities of McRae Auto Co. (Chrysler), McRae, Ga. Extra 
emphasis on service was a major consideration in its planning. 





Affecting Factories and Dealers . . . 
Auto Advertising 


National advertisers’ investment 
in newspaper space climbed to a 
new all-time high of $389,261,000 in 
1948, the Bureau of Advertising, 
American Newspaper Publishers 
Assn., announces, 

With.. the.. issuance..of...the.. new 
figure, it was explained by Wil- 
liam G. Bell, the bureau’s director 
of research, newspapers and adver- 
tisers have, for the first time since 
1944, a total expenditure figure 
based on actual measurements of 
space in a majority of daily news- 
papers representing an overwhelm- 
ing percentage of total U. S. cir- 
culation. 

The 1948 figure is based on ac- 
tual space measurements of all na- 
tional (“general” plus automotive) 
advertising carried by 908 daily 
(including Sunday) newspapers 
published in 664 cities—with a com- 
bined week-day circulation of 46,- 
151,000, or 88.3 percent of the total 
U. S. week-day circulation. The 
only projection employed is that 
necessary to cover the remaining 
11.7 percent of the U. S. week-day 
circulation total. 

The grocery industry, which in 
many past years finished neck-and- 
neck with automotive as the No. 1 
investor in national newspaper 
space, ran far ahead of all other 
classifications to record a $103,568,- 
000 investment in 1948, up 142.7 per- 
cent from the comparable figure 
for 1941, the last “normal” year 


in which expenditures data were 
compiled, the bureau added. 

Automotive advertisers came in 
the No. 2 spot in 1948 with $59,- 
296,000, up 75.3 percent over 1941. 
Alcoholic beverages ranged third 
with. $34,006,000, followed by toilet 
requisites with $23,563,000. 

* * + 


Dollar Stretching 


Heads of leading New York ad- 
vertising agencies attended a series 
of luncheons last week and lis- 
tened to Frank J. Kaus, plan and 
research director of Puck-The- 
Comic-Weekly, talk on “Getting 
More Out of the Dollar.” 

Kaus, quoting from a recent New 
York university study, pointed out 
that people who read comics at- 
tend more movies than people who 
do not; that people who read com- 
ics listen more to radio, and that 
people who read comics read more 
magazines. 

* * * 
Maremont Campaign 

Maremont Automotive Products, 
Inc., is launching an integrated 
sales and promotional campaign to 
call attention to the theft of fuel 
and motor power by winter-worn 
mufflers. 

Theme of the program is “Clogged 
Mufflers Steal Gas.” Special maga- 
zine advertisements, featuring the 
slogan, will appear in automotive 
trade papers throughout the cam- 
paign. In addition to these ads, a 


BUILDS PROFITS FOR You! 


Car owners want and need accurate tire inflation 
service—important with higher pressure tires, dowbly 
important with the new low pressure tires. Eco automatic 
Tireflators, with their precision calibration, factory- 
sealed, tamper-proof housings and other exclusive 
features, assure accurate tire inflation from 5 to 

110 pounds. The Eco Tireflator is a Master 

Gauge in itself with which you can easily check the 
accuracy of pressure testing equipment 

Eco's unparalleled accuracy plus Eco’s showmanship- 
packed Balanced Inflation program provide 

your Number One opportunity to build profits 

and customer good will. 


SERVICE STATION EQUIPMENT COMPANY 





special series of mailing cards are 
being distributed through Mare- 
mont’s regular direct-by-mail serv- 
ice. Ten one-minute spot announce- | 
ments are available to radio adver- | 
tisers and a series of newspaper 
mats tied in with the campaign are | 
nlso offered. 


* * * 


Nash Drive | 


During March Nash sponsored | 
two hard-hitting advertisements in | 
1,160 daily newspapers throughout | 
the country, according to N. F.| 
Lawler, director of advertising and | 
sales promotion. 

The ads, appearing in 1,092 cities, 
were headlined “Compare Nash 
With Any Car at Any Price” and | 
“The Most Modern of America’s | 
Fine Cars.” The two ads, boosting 
the Nash 600 and Ambassador cars, | 
used 1,200, 980, 600 and 400-line 


advertisements, Lawler said. 
* + ” 


Buick TV Show 


Buick will pick up a CBS Ol- | 
son and Johnson TV show in 
May for telecast in the 8-9 p.m. | 


spot. 
* + * 


DeSoto’s Kaiser 


DeSoto dealers in Minneapolis, 
who sponsor a television show | 
called “Family Party” built around 
audience participation, got the sur- | 
prise of their lives when the first 
contestant on a recent program 
gave his name as Henry Kaiser! 

*~ 


Harvester Back 


The “Harvest of Stars” program, | 
starring James Melton, Metropoli- 
tan Opera tenor, returns to the 
NBC network on Sundays at a new 
time. First of the new series orvig- | 
inated in Hollywood on Sunday, | 
Apr. 3, at 5:30 p.m. EST. Sponsor | 
is International Harvester. 
* 


* 

Silent Salesman | 

Packaging as a “silent sales- | 
man” for a product is analyzed 
in a volume entitled, Marketable 
Packaging, published by Lippin- 
cott é Margulies, Inc., 500 Fifth 
Ave., New York City 18. 

* + + 


Signs Come Down 


Advertising signs are being re- 
moved from the right of way along | 
Route 5 from Buffalo to Williams-| 
ville and will be removed next from 
Niagara Falls Bilvd., Charles R. 
Waters, Buffalo district sales en- 
gineer, disclosed. 

Waters said that the state has 
been striving for years to keep ad- 
vertising signs from state highway | 
property and that the present re- 
moval program “will continue until 
every state highway in Erie, Ni- 
agara, Chautauqua and Cattarau- 
gus counties is void of advertising 
signs within the highway right-of- 
way limits.” 
+ 


Life Cuts Rates 


Life Magazine has announced | 
a 3 percent reduction in adver- | 
tising rates starting with its July 
4 issue. Declining costs are said 
to be responsible, according to 
Andrew Heiskell, publisher. 

+ + + 


K-F Contest 


Kaiser-Frazer Corp. is sponsor- 
ing a $145,000 contest which offers | 
the public opportunity to win $1,000 
toward the purchase price of either | 
a new Kaiser cr Frazer. The public 
is asked to write a 25-word state- | 
ment about the Kaiser car after) 





picking up a fact sheet at a K-F)} 
dealer’s showroom. 
* * + 
Names | 
W. Alvin Schaffner, recently with 
Young & Rubicam, has joined the | 
sales staff of Farm Journal in New | 

York. 


Albert P. Hill jr. has joined the 
merchandising staff of Farm Jour- 
nal and Pathfinder News Magazine. | 

Eliott Odell has been named as | 
executive assistant of Farm Jour- 
nal and Pathfinder magazines. He 
is the former advertising director 
of Fawcett Publications. 

Sidney J. Stall, at one time with 
the advertising and sales promo- 
tion department of Philco Corp. in 
Philadelphia, and recently a news- 
paper publisher in Wyoming, has 
joined the Chicago sales staff of 
Pathfinder magazine. 


Roy Moore, marketing counsellor 
and a former Detroit auto adver- 
tising executive, has returned to| 
the local advertising field. He is| 
associated with the Miller Adver- 
tising Agency in the Basso build- 
ing, Detroit. 





Find out about the PENNZOIL PROPOSITION. 
Help your profits two ways. It’s the hottest 
thing in the industry ! 


Call your Pennzoil distributor... or write to 
us for his name... NOW! 


THE PENNZOIL COMPANY « Executive Offices » OIL CITY, PA. 


*Trade-mark Registered Member Penn Grade Crude Oil Ass’n., Permit No. 2 


PENNZOIL MOTOR OIL. & LUBRICANTS 





To feel the pulse of the auto industry, consistent reading of AUTOMOTIVE NEWS 
is necessary. Its production and registration figures tell the story of output and sales. 





wit KAR GLAMOR 


Growing like wild fire . . . sparkling on more and more Buicks every 
day ... making Buick owners happy and making Buick dealers profits 
hand over fist. Developed and tested in the laboratories of Blue Rib- 
bon Products and proved by forty prominent Buick dealers, who 
have Glamorized over 20,000 automobiles. Here it is: an EXCLUSIVE 
PLASTIC FINISH ... EXCLUSIVELY FOR BUICK DEALERS. 


KAR GLAMOR is NOT an old-fashioned polish or wax, but a new, scien- 
tifically developed glass-like plastic coating that makes cars shine 
with jewel-like brilliance. And it won't wash off! 


KAR GLAMOR sells to every car owner ... makes o/d cars look like new— 
makes new cars look like a million. Kar Glamor goes on in LESS 
TIME, with LESS LABOR and COSTS LESS, which means MORE 
PROFIT to you. 


KAR GLAMOR gives the car owner a rich, lustrous finish he’ll be proud to 
show his friends . . . a finish that will last and last without special care. 
Kar Glamor actually improves—shines brighter—with each washing. 


@ Send us a trial order—test it in your own shop. Kar Glamor is everything we 
say, or your money back. Sample order with instructions $36. 
Factory Representatives wanted: 


Plenty of Buick dealers to call on . . . KAR GLAMOR, INC. 


exclusive and profitable territories still 
hen tiediiaiin, 25 WEST ELEVENTH STREET 
INDIANAPOLIS 4, INDIANA 
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Stockholders Total 
Gains in Splits 


By George Deery 
Associate Editor 

TOCKHOLDER totals of several 

companies whose share issues 
were split as recently as two years 
ago already show an appreciable 
rise. 

Usually, it takes a span of three 
or four years before a recapital- 
ization into a larger number of 
shares attracts many new holders, 
the current issue of “The Ex- 
change,” published by the New 
York Stock Exchange, points out. 

“But,” it adds, “a combination of 
substantial surplus funds in the 
hands of the public, plus a well- 
maintained investor demand — in 
contrast to a lagging speculative 
interest—apparently is speeding up 
the process.” 

“Looking back to a sample group 
of 10 common issues listed on the 
New York Stock Exchange which 
were split in 1947, one-half of them 
show a growth of more than 20 
percent in the number of their 
stockholders between the end of 
1946 and 1948. - 5 


RUAX-TRAER COAL has in- 

creased the number of its hold- 
ers by 51.8 percent, Greyhound 
Corp. by 44.7 percent, Dow Chemi- 
cal by 26.3 percent, Glidden by 34.1 | 
percent, Johns-Manville by 28.1 per- 
cent. 

Other increases indicated by an 
Exchange compilation were John 
Morrell & Co., 9 percent; Noblitt- 
Sparks Industries, 1.6 percent; 
Northern Natural Gas Co., 14.5 
percent; Pennick & Ford, 14.3 


Playboy Markets 
Stock, Reports 





Output of Dies 


In announcing an offering of 
$3,500,000 in stock last week, Play- | 
boy Motor Car Corp., Buffalo, 
stated that production dies were} 
being manufactured in Detroit and | 
engineering to set up a production | 
line at the Buffalo plant had been) 
substantially completed. 

Two million shares of common | 
stock were issued by the company 
and marketed by Aetna Securities | 
Corp., 111 Broadway, New York. | 

Half of these were Class A, 20| 
cents preferential dividend series, 
with a par value of $3 per share. | 
Stock was being sold only in units | 
of one share of class A and one} 
share of class B at $3.50 per unit. | 

Proceeds of the new financing 
program will be used primarily to 
acquire title to the plant which | 
the company has been occupying 
under arrangements with the War 
Assets Administration, tooling and | 
equipping the Buffalo plant for| 
production and for working capital, 
it was stated. 

Louis Horwitz, president, an-| 
nounced that, as a result of an ex- | 
tensive program of testing and en- | 
gineering research, final improve- | 
ments had been made in the basic | 
design of the car. 

The Playboy is a 2,000-pound 
convertible, 13 feet long from 
bumper to bumper. When produced, | 
it will be the only car on the mar-| 
ket equipped with an all-steel con- 
vertible disappearing top, the com- 
pany stated. 

Playboy thus far has manufac- 
tured 94 cars as part of its pilot} 
production program, it was said. 
A prior $20,000,000 stock offering 
was withdrawn. by the company | 
last year, and all funds received 
from this issue were repaid in full | 
to subscribers, the firm noted. 











Auto Stocks 

Apr.4 Mar. 28 

Olryaler ...............0+ 51% 5256 
Cs esc. scceste 6% 63% 
General Motors ...... 59% 59% 
Hudson. .................. 11% 10% 
Kaiser-Frazer ........ 6% 6% 
Nash-Kelvinator .... 18 12% 
Packard ...................- 4 3% 
Studebaker ............... 18% 183% 
Ene 1 1% 
Willye-Overland .... 534 5% 
Average for — 
10 Stocks ............... 17.75 17.76 





ee 


percent; United Carbon Co., 12.3 
percent. 

The Exchange publication adds 
that “whenever a company makes 
a proposal to split its stock, the 
development invariably receives 
wide attention in the press.” 

+. + + 


“@OME recent examples in 1949 
are the current plans to split 
du Pont four for one, United States 
Steel three for one, and El Paso 
Natural Gas three for one. 

“While new equity financing 
has languished, corporation man- 
agements have managed, never- 
theless, through a subdivision of 
shares to broaden the base of in- 
vestors in their companies, When 
new financing is undertaken, the 
companies should find valuable 
support among their new stock- 
holders. 

“Holders of the shares logically 
may expect, also, to find a more 
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liquid market in the split issues on 
the New York Stock Exchange as 
result of the multiplication of 
shares and the more moderate price 
range.” 


Brake Shoe Net 
‘Tops $5 Million 


Sales of American Brake Shoe 
reached $120,190,784 during 1948, 
William B. Given jr., president, 
stated. The year’s sales exceeded 
total sales for 1947 by 11.7 percent 
or $12,557,819. Sales in 1947 were 
$107,632,965. 

Unfilled orders at the close of 


$32,450,000 at June 30 and $27,355,- 
000 at the 1947 year-end. 

Net earnings for 1948 amounted 
to $5,184,317, equal to $4.42 a com- 
mon share, after preferred divi- 
dends. Net earnings in 1947 were 
$4,543,001, or $4.11 a common share. 
Dividends paid in 1948 on common 
stock were $2.50 per share. 


* * * 


Earnings 
Houdaille-Hershey and Subsid- 
iaries—For 1948 (preliminary): Net 
profit, $2,741,760, or $2.95 a common 
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Wolf’s Head motor oil and lubes have always had 
that extra something that makes for success. The 
Wolf’s Head signs mark the dealers who sell the 
“finest of the fine’’ motor oil and lubes—the dealers 
who have proven that Wolf’s Head makes more 
satisfied customers—and satisfied customers are es- 
sential to continued business success. Wolf’s Head Oil 
Refining Co., Inc., Oil City, Pa., New York 10, N. Y. 


WOLF'S HEAD 


MOTOR OIL AND LUBES 





1948 were $30,871,000 compared with | 
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THIS COST $340,000—Leo Bianchi heads Mont Clare Motor Sales, Inc. (Pontiac), Chicago. 
Building provides 25,000 square feet for parts department and body, paint and repair 


facilities. 


share, compared with $4,043,530, or 
$4.61 a share for 1947. Operations 
in first half of 1948 were adversely 
affected by model changeover of 
Ford, its largest customer, and by 
lack of sufficient steel for bumper 
guards and fender skirts sold to 
other auto companies, it was ex- 
plained. 

Gar Wood Industries, Inc.—Quar- 
ter to Jan. 31: Net profit, $126,538, 


on net sales of $6,289,338, contrast- 
ed with $484,327, or 43 cents a 
share, on sales of $8,376,787 in pre- 
vious quarter. 


Dana Corp. and subsidiaries—Six 
months to Feb. 28: Net profit, $4,- 
837,697, equal to $3.10 a common 
share on net sales of $56,746,354, 
compared with $4,890,646, or $3.13 a 
share, after $450,000 inventory re- 
serve for previous year’s period 


equal to 9 cents a common share| when sales were $61,096,942. 





100% Pure Pennsylvania 
“Premium Grade” 





nents. 


P.G.C.OA, 
Permit No 6 


i> 


Wolf’s Head motor oil is refined three 
steps further than ordinary oils. 
y EXPERTLY CONTROLLED DEWAXING — 


Keeps Wolf’s Head free-flowing and 
removes non-lubricating wax compo- 


2 DOUBLE DISTILLING— Makes Wolf’s Head 
richer, tougher, more heat-resistant. 


Sp TRIPLE FILTERING— Removes all free car- 
bon and other troublesome impurities. 
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Backshop.... 


(Continued from Page 45) 


lubrication and care of these cars 
and trucks becomes more neces- 
sary, the failure of the average 
corner filling station to carry and 
use these special lubricants can be 
used by the dealer as a powerful 
selling and merchandising reason 
why his customers should come 
back to the dealer for this service. 


The difference in the two lubri- 
cating men can be forcefully com- 
pared—that the filling station man 
is trained to sell the products of 
the company whose gasoline is be- 
ing sold; that the dealer lubrication 
man is trained to not only use the 
proper lubricant for each working 
part or assembly of the car but is 
also trained in how best to serve 
the owner of that vehicle in pro- 
viding this service, to the end that 
the maximum efficient operation 
and use without excessive wear of 
each moving part will be assured. 

One has only the dollar volume 
movement in the products his com- 
pany provides in mind, while the 
other (if properly trained), has the 
best interests of the customer and 
his vehicle in mind, since it is only 





by providing the correct lubricants, 
properly applied, that the lube man 
and the dealer can expect to hold 
the owner as a regular and steady 
customer. Neither the lube man nor 
the dealer can expect to increase 
ustomer following, either due to 
heir location or by depending upon 


an influx of owners of cars other | 


than the make sold. 
o * * 

HE “Allied Plan” also points out 

the four principal things that 
the average owner most desires 
from the repair shop he patronizes. 
These are: 

1. Prompt, courteous service; 2. 
Sincere, personal interest; correct 
diagnosis; 3. Satisfactory workman- 
ship; 4. Appreciation; little extra 
services. 

None of these fall in the “hard- 
to-provide” class, nor do any of 
them reduce the net profit in the 
service rendered. Therefore, since 
the majority of the customers want 
them—and go to other shops if they 
don’t get them—dealers should 
make every effort to see that their 








| Inc. 


customer the attention he wants. 


The dealer can easily check his 
crew on many of these points— 
with his watch in his hand can 
check the worst offense any time 
of the day (that is how long are 
customers made to wait before be- 
ing greeted and waited upon). One 
| minute — 60 short seconds — is a 
mighty long, long time in the minds 
of any of us to have to sit idly 
waiting for someone to greet us 
when we want to spend money. It 
stretches into a tortuous period 
when we are in a hurry or late for 
an appointment. 





service crew gives each and every Neither the dealer nor the greeter 





Suppose that you need spark plugs— 


or such devices as oil filters, 


crankcase ventilation valves, ammeters, 


instrument panels, tachometers—for 

the engine, vehicle, or boat you manufacture. 
(Listed below are the products we 
make.) It will pay you to investigate AC 
before you select your supplier. 

There are two main reasons: 


Mott Foundation Building 
Flint 3, Michigas 


@ We build many different types— 
sometimes hundreds—among which you may 


find exactly what you need. If so, 


you'll save substantially by avoiding 


the tooling and other costs which go 


with custom design and manufacture. 


By selecting AC products, 
y 8 P 


you escape the expense of 
unsatisfactory performance 


service of your customers. The 
“batting average” of AC products 


is the highest we have encountered, 


and it covers many years of 


experience with more than 300 


manufacturing customers. 


Get in touch with any of our three 


offices, for detailed information. 


SPARK PLUG dt 


moTroRrs 


ac 
GEMERAL 


CORPORATION 


in the 





Genera! Motors Building 
Detroit 2, Michigan 


Liscola Tower Building 
Chicage 1, lilinels 





matic remote control, states Charlies E. Eastman, president. 
the new headquarters cost about $200,000. Five cars can be displayed in the showroom and 
nine on the front line of the covered used-car exhibit. 











DEALER EASTMAN'S CONNECTICUT DEAL—The service department of Eastman Motors, 
(Lincoln-Mercury), Stamford, features eight overhead doors, three of which have auto- 


At South and Beehler streets, 


can justify the lack of attention on 
the ground that the customer 
wasted 10 times that time when the 
greeter finally got to him—for he 
is the customer, the most important 
man to come into the dealer’s place 
of business. 


Nor can the service manager— 
nor the dealer—justify an incorrect 
diagnosis of the owner’s trouble. If 
the service manager, or his floor 
sales man, is not experienced 
enough to correctly diagnose the 
customer’s car trouble, every shop 
has a full enough complement of 
testing equipment to scientifically 
find out what that trouble is. 

+ * + 


FAR TOO many dealers and 
service managers put their stamp 
of approval on mental and physical 
laziness on the part of their floor 
men. When an error has been 
made, due to lack of knowledge on 
the part of these men or because 
they were too mentally lazy to take 


|the time and thought to arrive at 


the right diagnosis of trouble, the 


|dealer and the service manager 
back up the men by trying to jus- 


tify the mistake to the customer 
and argue with the customer why 
the man should have been right. 
They make no determined effort 
to eliminate offhand “guessing,” 
taking the customer’s word for 
what was wrong, writing up a 
“change of unit” order in hopes 
that it will clear the trouble which 
they haven’t endeavored to trace 
down to the source, or haven’t 
checked the car after it came out 
of the shop to see if the cause of 


| the trouble was corrected—not that 
|the work written on the order was 


done. 
It isn’t any consolation to the 


|customer to know that the work 


written on the order was done 
properly, if the cause of the trouble 
he brought the car in for was not 


|corrected. For that reason there 


should be a place on every order 
form to write out the customer’s 
complaint in as near the customer's 
language as possible—then follow 
with the work order which will be 


|the floor man’s diagnosis of the 


cure for the trouble. 

The checker or inspector should 
then ride the car to see if the 
customer’s complaint has _ been 
eliminated—and only after being 
satisfied that it has, should the 
inspector check the work that was 
written on the order. 

In a small shop this might go 
a long way toward what it will 
take an honestly operated “diag- 
nosis department” to do in a large 


or medium-sized service depart- | 


ment. In the small shop the greeter, 
order writer and inspector are 
usually the same man—and one 
who is considered to be a good 


mechanic. If he is as good as he| 


should be, he won’t make wild 
guesses in the first place, since he 


knows he has no one to blame for | 


an incorrect diagnosis but himself 
—and he, like the independent ga- 
rage owner, will have to fight out 
the bill with the customer, His 
reputation—and his only—is at 
stake—and therefore he doesn’t 
rush over things that are not clear- 
ly indicated by the complaint of 


the customer, since he has no one} 


else to blame for his bad judgment. 
And most important of all, the cus- 


tomer is well aware of that fact, | 


too. 
an + * 


HE Automotive Parts Rebuilders | 


Assn. has finally gotten strong 


enough—and wealthy enough—to | 


have a full-time paid executive 
secretary, in the judgment of the 
officers and directorate. So, shortly, 
they will hire such a man and 
open offices in Chicago which is 
considered most centrally located 
to their membership, according to 
a recent bulletin. 
* * * 

was asked to attend a special 

dinner given by the Oxford 


SERVICE SECTION 


| 

(Mich.) Masonic Lodge recently, at 
which they were going to confer 
life memberships on three mem- 
bers, one of them my brother-in- 
law. I went—and walked into quite 
a surprise. 

I didn’t know who the other can- 
didates were and so was knocked 
for a loop to find that my old 
friend Frank Detwiler, former 
Chrysler service executive, former 
Kaiser-Frazer service manager and 
now sales manager for Van Houten- 
Rankins, Inc., was one of the other 
two men. 


In the 20 or so years that I have 
known Frank, I never knew he 
was a Mason, to say nothing about 
that he came from Oxford—where 
I am reasonably well acquainted— 
and was a boon playmate of my 
brother-in-law in their younger 
days. I got quite a few stories on 
Frank during the “bull session” 
that followed the presentation. 


Seems that Frank got his service 
experience thoroughly and naturally 
—his brother ran one of the first 
automobile repair shops in the 
town, and Frank progressed from 
“swipe” and wrecker driver to top 
mechanic before he left to seek 
wider opportunities in the work he 
knew and loved. 


Listening to the “rehash” of some 
of the escapades of this pair of 
presently sedate and _ successful 
business men, I found that life 
doesn’t change too much as to 
locale or men—the “helling around” 
is just being done by younger and 
different guys. 


Virginia Opens Up 
More Highways to 
50,000-Lb. Trucks 


RICHMOND, Va.—Virginia’s 
highway commission has increased 
maximum vehicle load limits on 
some 1,747 miles of state primary 
highways to 50,000 pounds. 

The commission’s action brought 
to a total of 5,055 miles the length 
of primary highways now under the 
50,000-pound system. The commis- 
sion previously had authorized 3,308 
miles to carry the maximum 50,000- 
pound gross load, provided the ve- 
hicle has at least four axles and the 
weight on no axle exceeds 18,000 
pounds. 

Authority to designate highways 
for such loads was given the com- 
mission by the 1948 state legislature. 

The commission said that the lat- 
est roads added into the 50,000- 
pound system are not main truck 
routes, but are mostly local high- 
ways serving towns which pre- 
viously were not linked with the 
50,0000-pound interstate routes. The 
additions will permit the occasional 
heavy load to move into many small 
towns and villages over roads pre- 
viously limited to 35,000 or 40,000 
pounds. 





| Simplifies Parts Handling 


A new development in all-steel parts 
| bins is creating wide-spread interest. Its 
tapered steel dividers instantly self-lock 
into shelf slots, making it easy to tailor 
the bins to changing parts needs .. . with 
| & corresponding economy of space, time and 
|; money. These bins are constructed of 18 to 
20 gauge high tensile steel, are finished 
| with baked enamel in gray, green or buff, 
and are available for immediate delivery. 
These bins are shipped fully assembled: 
there is no installing of dividers on receipt 
of the bin. Commercial shelving, bulk stor- 
age and fender racks are also available. 
| Write Auto Dealers Bin Service Inc., 8324 
Detroit Ave., Cleveland, O., Department B. 


(ADVERTISEMENT) 
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“Each year Bemis de- 
termines the grading 
of burlap from Indian 
jute mills. Bemis- grad- 
ing is accepte 
Producers and users 
alike as the standard 
for bintay» quality. 


SERVICE SECTION 


Trend Continues... 
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Used-Car Prices Slip 
As Output Mounts 


(Continued from Page 1) 


that with production of new cars 
running at peak levels there 


tion and that if any dealer has an 


is| inventory he should move it now 


only one direction used cars can/| rather than hold it. 


take—down. 
+ * * 

_ DEALERS were re- 

luctant to attribute the soften- 
ing to new-car price cuts, asserting 
that the public considers them a 
“joke,” with the exception of the 
Kaiser-Frazer decrease. 

While that reduction was sub- 
stantial, dealers said it was not 
an important factor on the mar- 
ket. Most thought new-car prices 
still too high, and expected deeper 
price cuts to come. Record new- 
car production may further soften 
the market. 

Meanwhile, retail trade was fair 
but spotty. Most dealers did not 
see much chance for the feverish 
boom that has come in past years 
in the spring. 

* oe 
H{owEvEe. a few pointed out 
that if it didn’t come this 
spring, it would be the first time in 
their memory that it had failed to 
do so. 

Others said that it was past time 
when a substantial pickup should 
have arrived, and thus they were 
dubious about it. 

Part of the answer might lie in 
the fact that the early spring in- 
crease usually comes in wholesale 
activity. 

Now there is a reluctance to 
buy on the part of dealers, since 
they are jittery over the market. 
They also insist that the industry 
is in a declining market which 
has some distance to go before it 
reaches bottom. 

Some dealers say that whatever 
pickup comes will be of short dura- 









BUYING 
Burrrlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bur-r-rlap*...foiks you 
know you can depend 
on. So for whatever 
grade you 
need ...look 
to Bemis! 
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Few will risk a long-term fore- 
cast on the market, but most ex- 
pect fair-to-decent sailing to July. 
Dealers are buying, if at all, on a 


day-to-day basis. 
* 
N OST OF the dealers were so- 
bered by the rough time they 
had during the winter. They pointed 
out that even a little pickup seemed 
good after the last few months. 

Those that were hopeful of bet- 
ter business to come were bank- 
ing on a further stimulus, like 
another modification of Regula- 
tioon W to permit 24 months to 
pay. 

One pointed out that payments 
should be about $50 a month to 
stimulate large-scale buying by the 
public. 


* * 


* * * 


y= are representative prices 
of cars sold Wednesday at the 

Aptco dealer auction in Detroit: 

Buick—’48 4-dr., $1,785. ’46 4-dr., 
$1,245. ’41 4-dr., $700, $475; sedan- 
ette, $785. '40 2-dr., $510. ’39 4-dr., 
$695. 

Dodge—’40 4-dr., $385; business 
coupe, $400; ’37 4-dr., $170, $140. 

Ford—’48 SD 4-dr., $1,225. '47 SD 
conv., $1,325. °46 SD 2-dr., $850; °42 
2-dr., $725. ’41 2-dr., $495. ’40 2-dr., 
$515; '39 4-dr., $105. 

Hudson—’40 2-dr., $175. 

Mercury—’49 club coupe, $1,850. 
‘41 4-dr., $695. ’39 2-dr., $380; club 
coupe, $335. 

Oldsmobile—’49 2-dr., $2,100; °46 
4-dr., $1,150. 

Packard—’41 4-dr., $250. 

Plymouth—’49 Deluxe club coupe, 
$1,745. '41 4-dr., $575. 

Pontiac—’46 4-dr., $1,170. ’39 2-dr., 
$425. 


Chicago Dealers 
Invited to SAE’s 


Cadillac Forum 


CHICAGO.—-The Chicago section 
of the Society of Automotive En- 
gineers last week dropped some 
eligibility rules and invited mem- 
bers of the Chicago Automotive 
Trade Assn. to its monthly meet- 
ing tomorrow (Apr. 12). 


Responsible for the concession is 
the appearance of E. N. Cole, chief 
engineer, and H. F. Barr, staff 
engineer in charge of engine de- 
velopment, both of Cadillac, as 
headline speakers. 


Their subject will be: “The New 
Cadillac Engine.” 


Talks by Cole and Barr are ex- 
pected to summarize the factors 
which determined the characteris- 
tics of the Cadillac power plant. 
Comparisons will be drawn be- 
tween 1949 and 1948 engines, with 
particular emphasis on the advan- 
tages of higher compression ratios. 

The effect of higher compres- 
sions on fuel economy, reduced 
weight and smoother operation will 
also be discussed. 


Korber Shop Open : 
2 Days After Fire 


ALBUQUERQUE, N. M.— The 
service and parts departments of 
Korber’s, Albuquerque Dodge deal- 
ership, were almost completely de- 
stroyed by fire about midnight, 
Apr. 2, but opened for business in 
the morning, Apr. 4. Small tools 
were about all that was left be- 
sides the steel roof and bins and 
the cement floor when a crew of 
workmen began repairs a few 
hours after the fire was extin- 
guished. 

The parts loss is estimated at 
$50,000. Luther Herron, manager of 
the service department, said a 
small part of the testing machines 
and other equipment could be sal- 
vaged, but most were ruined. The 
shop was filled with cars under 
repair, but all were removed un- 
damaged. 











NASH CONFERENCE—Factory and Southern zone officials are shown at the recent Nash 


regional meeting held in St. Louis. 


corporation treasurer; N. F. Lawler, advertising director; H. 
Watson, assistant sales manager; Floyd G. Sease, assistant sales manager; 


of sales; J. W. 
A. J. Johnson, car distribution manager. 


Miller Appointed 
General Manager 


Of Rouge Division 


DEARBORN. — Appointment of 
Logan C. Miller as general man- 
ager of the newly named Rouge 
division of the Ford Motor Co. was 
announced last week by D. S. Har- 
der, vice-president of manufactur- 
ing. The Rouge division forms the 
major part of the former General 
Production division. 


Earlier in the week, it was an- 
nounced that M. L. Bricker, Ford 
vice-president, has relinquished his 
duties as head of the general pro- 
duction division of the company 
and will act as a consultant on 
special projects and _ problems. 
Bricker, who joined Ford in 1904, 
will continue as a director, a vice- 
president and member of the pol- 
icy committee. He is 64 years old. 

Miller has been with the com- 
pany since 1914, when he started 


N.Y. Dealers Schedule 


Banquet at Waldorf 

NEW YORK.—Automobile Mer- 
chants Assn. of New York, Inc. will 
hold its annual banquet May 3 this 
year in the main ballroom of the 
Waldorf-Astoria hotel. 














At the head table, left to right: God 


NEW design 
NEW efficiency 
NEW RESULTS! 


with the new MALSBARY CLEANER -— 
the small cleaner that does a BIG job 


Service managers, maintenance men and equipment operators are 
acclaiming the NEW Malsbary Model 110 Cleaner—the rugged, com- 
pact, economical cleaner that is out-performing, out-classing conven- 
tional steam cleaners. 


SINCE 1921 


frey Strelinger, 
C. Doss, vice-president in charge 


as a die-maker in the plant tool 
room. Later he became superinten- 
dent of the motor building at the 
Rouge plant and then assistant 
general superintendent. For the 
past three years he has been gen- 
eral manager of Rouge Automo- 
tive Manufacturing Operations, 
which now becomes Automotive 
Manufacturing Operations. 

Ray H. Sullivan, who has been 
assistant to Miller, will head Auto- 
motive Manufacturing Operations 
which encompasses all automotive 
manufacturing units in the Rouge 
plant. 

Sullivan joined the Ford Motor 
Co. last September. Prior to that 
time he was vice-president in 
charge of manufacturing at the 
E. W. Bliss Co. 

The Highland Park plant will 
now come under the direction of 
John Dykstra, general manager of 
the General Manufacturing divi- 
sion, the activities of which lie out- 
side the Rouge. 

Northern Michigan operations 
will be transferred to the manu- 
facturing operations of the Ford 
division under M. L. Wiesmyer 
since their principal activity is the 
building of station wagon bodies. 

The regrouping of these activi- 
ties is in line with the decentral- 
ization authority which has taken 
place at Ford within the past three 
‘years, Harder said. 
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Survey Checks 

New Government 
e 

Buying System 

WASHINGTON.—The Munitions 
Board is surveying the automotive 
and seven other major industries to 
find out whether coordinated pro- 
curement practiced on a widening 
scale by the armed services is get- 
ting anticipated results. The results 
hoped for, broadly speaking, were 
increased purchasing efficiency and 
economy. 

Besides automotive, the industries 
being surveyed are: food, photo- 
graphic, medical, petroleum, textiles 
and clothing, aircraft and electron- 
ics. With the exception of elec- 
tronics, these were among the first 
industries to furnish supplies to the 
military departments under co- 
ordinated purchasing. Also, they 
produce goods bought under the 
three types of coordinated procure- 
ment now being used. 

To help provide the answers to 
these questions, industry is being 
asked to indicate its experience on 
a check list now being mailed. The 
list is being sent to top manage- 
ment in approximately 1,600 com- 
panies in the eight industries. 


Accessory Firm Files 


Bankruptcy Petition 


TERRE HAUTE, Ind.—Fischer 
Auto Sales Co., an auto accessory 
and supply firm, has filed a volun- 
tary petition of bankruptcy in the 
Terre Haute division of the fed- 
eral court. 

Edward S. Kammerer, owner and 
operator of the firm, listed assets 
of $75,877, of which $70,000 is stock 
in trade, and liabilities of $109,130. 
The liabilities include $96,983 in 
unsecured claims; $1,635 in taxes 
due the federal government; $1,155 
in taxes due the state government, 
and $705 in taxes owed to Vigo 
county. 











© Design that provides 4 different types of cleaning 
action with only one dual purpose pump, and two 


control valves. 


Write today for descriptive bulletin. 


@ Efficiency that gives quick starting, instantaneous 
variation in strength of solution, low operating costs. 


®@ Results that mean faster cleaning, simpler operation 
and years of service-free performance. 


Dept. 239-1 





MALSBARY MANUFACTURING CO. 


845 92nd AVENUE 





OAKLAND 3, CALIFORNIA 
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Now Matches Chevrolet’s 24 Pet. ... 


Ford Dealers Regain Most of Discount Cut 


|Co. from Alex Arnhold, former 


Ford Gives Sullivan | 
| franchise holder. 


Franchise in Kansas ; 

Paul Sullivan has*been approved Arnhold gave up the franchise 
by Ford Motor Co. to operate the | t© Sullivan after four years of 
Ford franchise in Herington, Kans., | 0peration. He had bought out Son- | 
under the name of Sullivan Motors, | dergard-Dorsch Motor Co. in June, | 
Sullivan purchased Arnhold Motor | 1945. 


o check These 
Points of Superiority 


(Continued from Page 1) 

R. Davis, Ford sales vice-president, 
“that we learn that your price 
adjustment announced on Apr. 4, 
| 1949, returned to the Ford dealers 
| the greater part of the discount cut 
|that you made on June 15, 1948. 

* * * 

Par IS THE hope of this commit- 
| mittee that the Ford Motor Co. 





Complete protection for grille, fenders and headlights. 
[¥] All heavy duty steel, all welded construction. 
f] Handsome baked on finish. 


Quickly and easily mounted, 
no rattling or jarring loose. 


(J Immediate delivery. 


STATEWELD 







That’s why Stateweld “Monogram” 
Grille Guards are leaders in 

the industry, first in sales, first in 
customer acceptance, first in the 
field. Distinctively and individually 
tailored to the truck for all 
models, in all tonnages 

including cab over engine. 

For perfection in protection, 

oddress all inquiries to 


STATEWELD PRODUCTS 


6750 S. STONY ISLAND AVE. 
CHICAGO 49, ILLINOIS 


1200 EAST BAY AVENUE 
NEW YORK 59, NEW YORK © 
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PRODUCTION 


ei 
GREY IRON CASTINGS 
ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED 1866 


Te ee DE 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURIN ae NSB 


CHATTANOOGA 2, TENNESSEE 








|can see its way clear to restore 
ithe dealers’ full discount in the 
very near future. 

“We sincerely believe that your 
| latest action will go a long way 
| in rebuilding dealer morale—not 

only in the Ford organization, 
but industry-wide.” 

In expanding on his letter to 
Davis, Haller emphasized that dol- 
lar “take” per car was not an 
issue in’ the current situation. 
NADA, he said, was shooting for 
the historical percentage discount, 
since the price cut made it impos- 
sible for cash profits per unit to 
be equalized with previous levels. 

The discount freeze amounted to 
an average of better than $25 per 
car. About 637,000 new Fords have 
been built since last June. 

At that time, Davis declared that 
the move was a temporary ex- 
pedient and indicated that the dis- 
count rate would be boosted with 
the return of the buyer’s market. 

Mercury, Lincoln and Ford truck 
dealer profits were not affected, 
since they were not frozen during 
price rises last year. 

* + * 

ORD dealers, along with Lin- 

coln-Mercury dealers, have also 
benefitted recently from a 50 per- 
cent reduction in their unit adver- 
tising costs. The new costs in the 
factory cooperative advertising pro- 
gram are $10 per Ford car and 
truck sold, $15 for each Mercury 
sold and $20 for each Lincoln. Pre- 
viously they had been $20, $30 and 
$40, respectively. 

Holding of the dealer discount 


‘We’re in U.S. 
To Stay,’ Says 
Austin Official 


DALLAS.—“We are not unduly 
concerned by the changeover from 
a seller’s to a buyer's market,” B. 
J. Hegarty of Birmingham, Eng- 
land, director of Austin Motor Ex- 
port Corp., Ltd., said here last 
week. 

Hegarty said his company’s pro- 
duction has improved and that it 
can now send cars over for every 
customer. He added the company 
is planning to expand its service 
in the United States to include cus- 
tomers in every section of the 
country. 

He said the company realizes 
American buyers will not buy a 
foreign-make car without being 
sure they can get replacement 
parts and that therefore the com- 
pany 
throughout the U. S. 

“We're in the American market 
permanently,” he said. 





tinue its present style for some 
time and predicted there would be 
a little modernization in British 
cars in a few years as a result of 
the government tax on autos. 
“The tax used to be levied on 
horsepower,” he said. “As a result, 
cars were small. Now there is a 
flat tax for all sizes of cars. So 


bigger.” 


Dione 
Bill Is Killed 


In Pa. Senate 


HARRISBURG, Pa. (UTPS)— 
The highways committee of the 
Pennsylvania senate has killed the 
truck weight increase bill by a 
13-to-9 vote. 

In a surprise action, the Penn- 
sylvania house had passed the leg- 
islation by a vote of 114 to 86. 

The measure would have in- 
creased the weight limit of com- 
monly-used trucks from 45,000 to 
60,000 pounds and also stiffened 
the penalties for overloading. 


is setting up parts depots | 





He added that Austin would con- | 


maybe they will become a little} 


ORDER TODAY Satisfaction 


SERVICE SECTION 


level in last June’s 8.7 percent footing with competition when it 
price rise, in effect, trimmed the | comes to trading cars in the buy- 
profit rate to between 22 and 23 | e's’ market. 


. | Reasons given by the letter for 
ee mene |the discount freeze were the sharp- 


lowed to share in # 53 percent lly raised costs of model change- 
price hike made in August, but | over and the need fer modernizing 
at the reduced discount rate. | Ford plants. 

NADA's letter to Davis in July| avis said the discount freeze 
declared that full restoration of| would place the company “on an 
the discount “will settle the unrest) equal footing with its competi- 
which your recent action has cre-| tors during the sellers’ market.” 
ated through the entire industry.” “While our new price structure 

we does not fully accomplish this, it 

ELEASE of the letter, which | at least enables us to maintain a 

was signed by William L. Mal-| Strong position, something that is 

: vita mportant to your future 

lon, former Industry Relations | wetting” his letter to Ford dealers 
Committee chairman, fcllowed a stated. 


conference at Dearborn between 
then NADA President Ben T.| When the 1949 Mercury and Lin- 
: coln were introduced a year ago, 
Wright, Ernest R. Breech, company | the on rofit matein for Gealers 
executive vice-president, and Davis. | oaiieieel = 25.9 oureent om the 
Davis told Wright that the dollar | former and 26.1 percent on the 
margin freeze was “definitely tem- | Jatter. 
porary” and guaranteed that “Ford | 
dealers would never be at a disad- | 
vantage from a gross-profit stand- 
point in a buyers’ market.” Big Chicago Warehouse 
ie | CHICAGO.—Construction is un- 
AVIS’ letter notifying dealers|der way here on four acres of 
of the discount freeze cited the | ground for a one-story warehouse 
company’s awareness “for our deal-| containing 150,000 square feet of 
ers being on at least an equal/| space for U. S. Rubber Co. 


U. S. Rubber Constructing 


ATTENTION! CHRYSLER DEALERS! 


Immediate Delivery On 


APPROVED COMBINATION 
PARTS CONTROL DESKS 


Will hold 6,500 Inventory Control cards (5”x8”) or 13,000 Price and 
Location cards (3%"x35%”). Each desk includes four adapters for 
filing P & L cards. Ample working space. Rear cards easily reached 
Hardwood and plywood con- 


$750 


F.O.B. DETROIT 


THE SPERBER MFG. CO. 


1815 TROMBLY AVE., DETROIT 11, MICH. 
Phone MAdison 4290 


while seated. Convenient shelves. 
struction. Olive lacquer finish. 


DIMENSIONS 


Ge 








TRAILERS! 


TRUCKS! 


Gives Complete 
Title Information 
On 


@ TRANSFER LAWS 
@ LIEN REQUIREMENTS 
@ SPECIMEN 
CERTIFICATES 
@ BILLS OF SALE 
@ ADDRESSES AND 
OFFICERS’ NAMES 


@ ALL CARS, TRUCKS 
AND TRAILERS 

for ALL 49 STATES, 
DIST. OF COLUMBIA 
and CANAL ZONE 


CARS! 








































back. Send cash 


STEVENS-PECK, Inc., P. O. Box 1826, SALT LAKE CITY, UTAH 


GENTLEMEN: 
Please send me 









copies of Peck’s Title Book. 
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CITY 
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N. J. Promises 


To Repay Road 
Fund Loan 


TRENTON, N. J.—A total of $19,- 
500,000 of highway funds are “bor- 
rowed” for general purposes in an 
appropriations bill given final pas- 
sage last week by the New Jersey 
legislature and sent to Gov. Driscoll 
for signature. 

The bill provides $159,532,397 for 
state spending during the 1949-50 
fiscal year. Also passed was a sup- 
plemental bill of $1,967,710 to take 
up deficiencies incurred during the 
current fiscal year. 

As the bill went through the 
house, Assemblyman Lawrence A. 
Cavinato, Bergen Republican who is 
vice-chairman of the joint appro- 
priations committee, said that while 
it is the largest in the state’s his- 
tory, “it is also the most economical 
on the basis of present-day costs.” 

“The bill,’ Cavinato said, “main- 
tains the pledge of no new taxes 
by borrowing $19,500,000 from the 
state highway funds, and it makes 
a pledge that this money will be 
returned to the highway fund with- 
in three years without any penalty 
by the Federal Bureau of Roads. 

“We will still get about $7,000,000 
of federal aid for roads and with 
the $18,000,000 provided from state 
funds there will still be $25,00,000 
for highway construction purposes. 
We also have $12,000,000 for main- 
tenance and personnel, making the 
total $37,000,000.” 





Sign of the Times 
DETROIT.—The Detroit Auto 
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PARTS MEN DISCOVER GOLD (WATCHES) IN CALIF.—Pictured are the winners of new 
gold watches in the parts and accessories contest of Chevrolet. With these winners are Jack 
Murray, extreme right, zone parts and accessories manager, and Clark Hatch, extreme left, 
| assistant manager. Others, left to right, standing: Al Dolecek with Frank Clay of Pasadena; 
Art Gapper, Central Chevrolet of Los Angeles; Lioyd Baker, Paul's Chevrolet in Torrance. 
Seated, left to right: Ed Meaney, Schoniaw Chevrolet of Hollywood; Homer Sharpe; J. V. 
Baldwin of Los Angeles; Cliff Messplay of Pioneer Chevrolet in Taft, and George Schadel 





of La Jolla Motor Co. in La Jolla. 


Arkansas Plans 
Enforcement of 


Carrier Laws 


LITTLE ROCK, Ark.—A program 
of more stringent enforcement of 








safety code is being launched by the 
Arkansas Public Service commis- 
sion. 

Such enforcement has been vir- 
|tually non-existent during the past 
\few years. 


the state. 


| The 1949 Arkansas legislature 


the state’s motor carrier act and | 


Only one enforcement | 
officer had been employed to cover 


Dealers Assn. has discontinued the | added four enforcement officers, 


of the state and would have head- 
| quarters near the various ports of 
entry maintained by the State 
| Revenue department. It will be their 
| duty to apprehend non-licensed and 
non-certified carriers and to see 
| that all buses and trucks are 
|}equipped with necessary safety 
equipment, 

The four new employes are L. L. 
| White of Benton, Marion Ward of 
North Little Rock, Winston Chan- 
dler of Clinton and R. E, Purdy of 
Batesville. 

Wine said that bus and truck 
|Operators are in accord with the 
|new enforcement effort. 








1949 
235 Parts Firms Exhibit . 
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Southwest Show Pulls 
A Record 20,000 


By Charles K. Cates 
Staff Correspondent 


DALLAS. — With emphasis on 
medern scientific efficiency in its 
500 exhibits and with its trade con- 
ferences keynoting adherence to 
sound management principles, sell- 
ing, and adoption of modern shop 
practices, the seventh annual South- 
west Automotive Show was hailed 
as the most successful in history 
here last week. 

Attendance was believed to be 
the largest on record. It was 
estimated that nearly 20,000 had 
witnessed the parts and equip- 
ments exhibits that filled all 
available space in the automo- 
bile building at the Texas Fair 
Grounds. 

Exhibiting manufacturers num- 
bered 235; parent jobbing concerns 
sponsoring the show totaled 230. 

Stanton Thatcher, Amarillo (Tex.) 
jobbing house head, is president of 
the show’s board of directors. E. 
V. Schaub, of Dallas, is general 
chairman of the show committee, 
while Dean A. Johnson is show 
manager. 

More than 900 persons attended 
the kickoff banquet Wednesday. 

Regional meetings of the Na- 
tional Standard Parts Assn. and the 
Motor Equipment and Wholesalers 


| Assn. were held on the eve of the 


ators’ fight for independence.” 
James S. Parker, Mobile (Ala.) di- 
rector of MEWA, told the whole- 
salers that “if you will take care 
of your inventory, your inventory 
will take care of you.” 

B. W. Ruark, general manager 
of MEWA, warned that “unbri- 
dled power of monopoly labor, 
monopoly industry, and monopoly 
government,” as_ differentiated 
from “desirable bigness,” had 
brought the country to “Soft So- 
cialism.” He added that unless 
the trend was changed the nation 
would be in the throes of greater 
collectivism or “Hard Socialism.” 

Charles R. Crowder, president of 
NSPA, emphasized the need for 
greater management and selling 
efficiency. Other speakers included 
J. L. Wiggins, executive vice-presi- 
dent of NSPA, and G. W. Klein- 
schmit and C. C. Tapscott, vice- 
presidents. 


MORE 
MONEY 

TIRE 
REPAIR 


| exposition. Speakers at both meet- 


| ings expressed confidence that cur- 
| rent changes in business conditions 
will stabilize at healthy and more 
nearly normal levels which will | 
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Graves, executive vice-president. 





William Ullman, Washington correspon- 


dent, keeps AUTOMOTIVE NEWS readers | 
up to date on political and economic trends | 


in the nation’s capital every week. 


of Motor Carriers of the Interstate require two 
Commerce Commission. State police | Plates on trucks, effective Apr. 1, 
also participated. | 1950, has been given final passage 

It was announced that the new | by the Tennessee legislature and 
officers would be assigned sections | sent to the governor. 
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J. Howard Reed, merchandis- 
ing and legislative counsel for 
MEWA, said that the new condi- 
tions would only create new sales 
opportunities for those who or- 
| ganize their thinking and adjust 

their management policy to con- 
form to more competitive condi- 
tions. 

“Don’t worry about the business 
outlook; be on the lookout for busi- 
| ness,” he urged. 
| O. C. Hoaday, sales manager for 
|the Ramsey Corp., lead a panel 
discussion of what manufacturers 
|and wholesalers are doing to equip 
| sales forces for competitive selling. 
| Nelson Maynard, president of the 
|Georgia Gasoline Retailers Assn., 
|and vice-president of the National 
|Congress of Petroleum Retailers, 
| discussed “the service station oper- 





Peel to Manage 
‘Used-Car Dept. 
At Chevrolet 


| DETROIT.—T. H. Keating, gen- 

leral sales manager of Chevrolet, 
announced Thursday the appoint- 

|ment of Warren R. Peel, former 

| assistant regional manager in Kan- 
sas City, as manager of the na- 

| tional used-car department. 

| The appointment is the most 
important move thus far in plans 
of the company to rebuild a depart- 

|ment which was a vital part of 
Chevrolet’s postwar operations but 
which because of automobile short- 
ages has been generally inactive in 
recent years, Keating said. 

| Peel has been with Chevrolet 

| since 1928. 





| Resale Suit Boomerangs 
| Against Used-Car Dealer 

MOBILE, Ala—Ruby Sum- 
mers, who recently lost a state 
supreme court suit to prevent 
paying $250 damages for alleged 
violation of a repurchase agree- 
ment on a new car, has entered 
suit against a used-car dealer 
who, she says, contracted to pay 
any judgment against her. 

The supreme court held that 
she must pay damages to Adams 
Motor Co., Mobile Chevrolet 
dealer, for reselling a new auto- 
mobile she bought there without 
first offering it for repurchase 
by Adams under a resale agree- 
ment. The latest action, brought 
in Mobile circuit court, is di- 
rected against Mobile Motor Co., 
a used-car concern. 





assure sustained good volume. 








COATS IRON TIREMAN 
MOUNTS - DISMOUNTS TIRES 
3 TIMES AS FAST 


You can almost TRIPLE your tire 
repair PROFITS with the Coats 
Iron Tireman. It ROLLS tires on 
or off the rims in 30 seconds... 
as fast as an operator can WALK 
AROUND THE TOOL. New “Two- 
Way” bead Breaker removes both 
top and bottom beads without tak- 
ing tire off the stand. No scraping 
or scuffing with the patented Coats 
ROLLER Action. It’s easier, faster, 
safer ... a BIG money-maker for 
you. 


Plus These Big Advantages 


@ Priced way below less efficient 
machines. 

@ The ONLY tire tool that handles 
ALL sizes of passenger car tires. 

@ Customers like it. Keeps tires out 
of grease and dirt. 

@ Protects tire, tube and rim, No 
pinching, bruising or denting. 

e Big, tough, rugged! Practically 
foolproof and wearproof. 
See how Coots Iron Tireman can 
boost YOUR repair profits. Tear out 

| and WRITE for free literature and 

| prices to Jack Hennessy Sales Co. 


Coats Iron Tireman 
$99.50 
**Two-Way’’ Bead Breaker 


| a $15.50 
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| JACK P. HENNESSY SALES CoO. 
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As Raw Materials Decline .. . 





Ford and Nash Join in Price Reductions 


just as low as costs will allow,” | increased and sustained production 


(Continued from Page 1) 
price change was contemplated in 
Ford tractors. 
é ot SR 
EW materials cost declines were 
recorded in pig lead, which fell 
another penny a pound to 16 cents; 
gnc, which also plunged one cent 
pound to 15 cents, and steel scrap, 
which at $25 to $30 a ton was far 

below the $43 postwar high, 

Amid growing indications that 
basic sheet steel might be turning 
downward, Inland Steel cut the 
price of its steel rails $6 a ton, The 
steel industry was cautious price- 
wise, however, in view of impend- 
ing wage negotiations with the CIO. 

Ford’s price reduction was an- 

nounced six days after President 
Henry Ford II told a Boston press 
conference that such action was 
“possible” this year. This tipped 
the company’s hand and may 
have prompted the speedy an- 
nouncement to remove any threat 
to sales. 

“It has always been the policy of 
the Ford Motor Co. to keep prices 


a company statement said. 

“Added production made possible 
through increased availability of 
materials and the small decrease in 
prices of some materials should 
enable us to make some reduction 
in our production costs. The car 
and truck price decrease is a re- 
flection of these factors, and we 
are passing the benefits along to 
the buying public immediately. 

“There is still a current heavy 
demand for Ford and Mercury au- 
tomobiles, Firm production sched- 
ules have been set for the summer 
months of June, July and August 
at the highest monthly production 
rate since April, 1937. This should 
permit us to maintain our high 
employment level.” 

* + * 
EORGE W. MASON, president 
of Nash-Kelvinator, said in his 

price-cut announcement that Nash 
retail sales in March were the high- 
est for any month in history. 

He attributed the price reduction 
to greater availability of materials, 


CUT YOUR PAYROLL COST IN HALF 


AND 
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TRANSCRIBING ERRORS 
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Two of the three payroll postings are completely 
eliminated by the simple, easy-to-operate Paywrite 


system. Without changing the writing 


sition, one 


posting completes all three forms . . . the Check (or 
Cash Statement), Earnings and History Record and 
Payroll Summary. Errors in transcribing figures are 
eliminated and payrolls are prepared in half the 


time . . . or less. 


Poses PAYS FOR ITSELF 


Whether you have a large or small pay- 
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roll, Paywrite quickly pays for itself in 
actual time saved, Paywrite ends time- 
wasting repetition of entries and saves 
“proving” time, too .. . for every entry 
is identical on all three forms. 


TRANSCRIBING ERRORS ELIMINATED 
One writing posts all three records and 
thus eliminates errors that are bound to 
occur when figures are copied from 
record to record. 


PAYROLL AND RECORDS ON TIME 
Paywrite helps you meet payroll dead- 
lines by cutting preparation time in 
half, When Checks (or Cash Forms) 
are ready, Earnings Record and Payroll 
Summary are automatically up-to-date 

. ready for government reports or 
audit. 


Paasesrrit® \5 EASY TO OPERATE 


Clerical employees quickly learn to 
operate the Paywrite system from sim- 
ple instructions. Operator is always 
seated in a comfortable writing posi- 
tion, Standard forms and multiple load- 
ing of checks make operation simple, 
quick and efficient. 


WRITE TODAY FOR FREE DESCRIPTIVE LITERATURE 
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volume and cuts in materials costs. 


Mason said that Nash daily out- 

put schedules were “being in- 
creased for April over March, in- 
creased still further for May, and 
the schedules for June call for a 
still higher daily output.” 

President Walter P. Reuther of 
the UAW-CIO commented that ad- 
ditional price cuts were possible 
“without dipping into the lush 
profits that automobile industry has 
been and is still making.” 

+ * * | 
— FORD price-cut announce- | 
ment disclosed that production 
had been discontinued on the fol- 
lowing models: Ford Custom six- 
cylinder convertible and _ station 
wagon; Ford standard six and 
eight-cylinder club coupes, and the 
Lincoln standard convertible. 

Ford car prices were reduced once 
before in the postwar era—on Jan. 
15, 1947, when the company sought 
to start a cost-cutting wave with 
price slashes ranging from $15 to} 
$50. Only International Harvester 
and Plymouth followed suit in the 
auto industry as labor and materi- 
als costs continued to soar, Later | 
price hikes swallowed up _ these 
early 1947 cuts. 

Last week’s was the first reduc- | 
tion in Lincoln, Mercury and Nash | 
prices since the war. | 

Here are the new advertised-de- | 
livered prices at factory for Ford, 
Mercury, Lincoln and Nash cars, | 
with the amounts of reduction: 

FORD—Six—4-dr. sed., $1,472, un- | 
changed; 2-dr. sed., $1,425, un-| 
changed; bus. cpe., $1,333, un-| 
changed; Custom Six—4-dr. sed., | 
$1,558.50, cut $33; 2-dr. sed., $1,511, , 
cut $28; club cpe., $1,511, cut $18; 
Eight—4-dr. sed., $1,546, cut $14; 
2-dr. sed., $1,498.50, cut $14; bus. 
epe., $1,419.50, cut $14; Custom 
Eight—4-dr. sed., $1,637.50, cut $28; 
2-dr. sed., $1,590, cut $28; club cpe., 
$1,595.50, cut $18; conv., $1,948.50, 
cut $18; stat. wag. $2,263.50, un- 
changed. 

MERCURY—4-dr. sed., $2,031, cut 
$85; club cpe., $1,978.50, cut $106; 
conv., $2,409.50, cut $127; stat. wag., 
$2,715.50, cut $106. 

LINCOLN (all models cut $106) 
—4-dr. sed., $2,574.50; club cpe., 
$2,527; Cosmopolitan—4-dr. spt. sed., 
$3,238; 4-dr. town sed., $3,238; club 
cpe., $3,185.50; conv., $3,948. 

NASH—600 Super (all models cut 
$21)—4-dr. sed., $1,811; 2-dr. sed., 
$1,786; club cpe., $1,808; 600 Super 
Special (cut $31)—4-dr. sed., $1,849; 
2-dr. sed., $1,824; club cpe., $1,846; 
Ambassador Super (cut $84)—4-dr. 
sed., $2,195; 2-dr. sed., $2,170; club 
cpe., $2,191; Ambassador Super 
Special (cut $105)—4-dr. sed., $2,- 
243; 2-dr. sed., $2,218; club cpe., 
$2,239; Ambassador Custom (cut 
$126)—4-dr. sed., $2,363; 2-dr. sed., 
$2,338; club cpe., $2,359. 

New factory list prices on rep- 
resentative Ford trucks, with re- 
duction amounts, are as follows: 

Half-ton pickup six, $1,220, un- 
changed; half-ton panel six, $1,415, 
unchanged; %-ton express six 
(light duty), $1,375, unchanged; %- 
ton express six (heavy duty), $1,- 
450, unchanged; %-ton parcel de- 
livery 104-inch wheelbase six, $1,- 
375, unchanged; one-ton chassis- 
and-cab six, $1,375; cut $15; 1%-ton 
chassis-and-cab 134-inch wheelbase 
six, $1,415, cut $20; 1%-ton chassis- 
and-cab 158-inch wheelbase six, 
$1,455, cut $10; 142-ton cab-over- 
engine 158-inch wheelbase six, $1,- 
630, cut $35; school bus, 158-inch 
wheelbase six, $1,315, unchanged; 
school bus 194-inch wheelbase eight, 
$1,540, cut $20; two-ton chassis- 
and-cab 134-inch wheelbase eight, 
$1,685, cut $40; two-ton chassis- 
and-cab 158-inch wheelbase eight, 
$1,725, cut $30; two-ton cab-over- 
engine 158-inch wheelbase eight, 
$1,910, cut $40; 2%4-ton, $2,900, un- 
changed; three-ton, $3,370, un- 
changed. 





Ford of Canada Reduces 


Its Prices $16 to $114 

_ WINDSOR, Ont. — Price reduc- 
tions ranging from $30 to $114 on 
passenger cars, and from $16 to 
$42 on some truck models, were in- 
stituted last week by Ford Motor 
Co, of Canada, Ltd. 

Rhys M. Sale, executive vice- 
president, said Ford of Canada was 
passing on to customers the bene- 





fits of record-breaking production 
and sales during the first quarter 
of 1949; reduced costs made possi- 
ble by greater manufacturing effi- 
ciency, and slightly lower prices of 
a few materials. 

It was recalled that Ford of 
Canada had been the first automo- 
bile company in the dominion to 
reduce prices, when a cut of $35 
on all models was announced two 
years ago, although this subse- 
quently was overtaken by rising 
costs. 

Following are the new factory re- 
tail prices of Ford of Canada car 
models, including federal excise and 
sales taxes: 

Ford Deluxe (cut $30)—4-dr. sed., 





SERVICE SECTION 


$1,955; 2-dr. sed., $1,896; bus. cpe., 
$1,795; Ford Custom (cut $59)— 
4-dr. sed., $2,018; 2-dr, sed., $1,959; 
club cpe., $1,975. 

Meteor Deluxe (cut $59) — 4-dr. 
sed., $1,984; 2-dr. sed., $1,924; bus. 
cpe., $1,924; Meteor Custom (cut 
$88)—4-dr. sed., $2,047; 2-dr. sed., 
$1,987; club cpe., $2,003. 

Monarch (cut $114) — spt. sed., 
$2,521; 6-pass. cpe., $2,481. 

Mercury (cut $91)—spt. sed., $2,- 
487; 6-pass. cpe., $2,447. 

The 114-inch Ford light delivery 
truck is now $1,546, down $26, while 
the similar model in the Mercury 
line is now $1,572, down $42. 


ANTHONY DUMP TRUCKS 


Are Selling... 


BECAUSE OF: 














Distributor Cooperation 
. .. help in selling—nationwide serv- 
ice—as close as your telephone. 


Easy-to-Use Literature 


including an understandable sales 
manual that answers all questions. 


Anthony Features 


that provide more selling points . . 
assure longer trouble-free service .. . 
the roller bearing non-thrust pump, 
for example. 





Phone, Wire or Write 
For Name of Nearest Distributor 
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Complete Line 


. +. @ dump truck and hydraulic 
hoist for every purpose. 
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Standard of the World 

In Accessory Styling 
Model No. TT-1000. 
Set of 8 units packed in individual 
boxes. 12 sets packed in master carton 
(shipping weight, 5 Ibs.). 
Retails at $3.75 per set of 8 units. 
Dealer discount, 40%. F.O.B. Detroit. 
Terms: 2% 10 days, net 30 days. 


Smtr. DETROIT 
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INCORPORATED 


Here's an accessory that hundreds of 
thousands of car owners will want—to 
lend that custom appearance to their 
cars. Original equipment quality chrome 
on brass, eosy to install (template fur- 
nished), fits all cars. Guaranteed for life 
of car. Order a good supply of Saxon 
TRIM TABS today—they'll sell fast! 
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Outlook Bright for Time Buying . . . 
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Bankers Ask End of Credit Curbs 


ST. LOUIS.—“While the recent 
extension of installment credit ma- 
turities is a step in the right direc- 
tion, it still represents unnecessary 
and restrictive government regula- 
tion,” E. A. Mattison, executive vice- 
president of the Bank of America 
N. T. & S. A., San Francisco, declared 
in an address here at the National 


AUTO BOOKS 


That Should Be in 
Every Dealer’s Library 


These books should be in the library 
of every franchised dealer—available 
te his mechanics and salesmen—the 
knowledge they contain will valu- 
able when the “chips are down’’ and 
real competition arrives. 


THE LAST BILLIONAIRE — HENRY 
FORD. By William C. Richards. ‘‘An in- 


formal portrait of an industrial genius who 
was also a most unpredictable human be- 
ing.’’ $3.75 postpaid. 


KNUDSEN, A BIOGRAPHY. By Norman 
Beasley. 397 pages, cloth bound. §3.75 
postpaid. 

AUTOMOTIVE MECHANICS. Wm. E. 
Crouse. A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics. Cloth binding. $5.00 postpaid. 
DEALER BUSINESS COUNSEL. Business 
guidance for automobile dealers. By J. B. 
Van Tassel, Dealer Business Consultant. 
Three books—Book No, 1, $2.00. Books 
Nos. 2 and 3, $3.00 postpaid. 

DETROIT IS MY OWN HOME TOWN. 
Malcolm Bingay. A story of Detroit and 
sidelight history of the fabulous motor 
car business. $3.75 postpaid. 

FABULOUS HOOSIER. By Jane Fisher. 
A story of Carl Fisher, early pioneer of 
the automotive industry. $2 postpaid. 
FASTEST ON EARTH, By Capt. George 
Eyston. Complete history of every land 
speed record from 1898 to the present. 
Paper-bound, $2; cloth-bound, $3. 

FLOYD CLYMER’S MOTOR SCRAP- 
BOOKS. Order Edition No. 1, 2, 3 or 4 in 
paper cover, $1.50 each, Deluxe cloth- 
bound, §2.50. Steam-car edition, $2 or 
cloth-bound, $3 postpaid. 

HENRY FORD—HIS LIFE, HIS WORK, 
HIS GENIUS. By Wm. A, Simonds. Re- 
printed by Floyd Clymer. Deluxe edition, 
$4 postpaid. 

INDIANAPOLIS RACE HISTORY — 1909 
TO 1946. 852 pages, 1,000 illustrations. 
Deluxe edition, $5 postpaid. Paper-bound, 
$3.50. 


MOTOR MEMORIES. A saga of whirling 
gears by Eugene W. Lewis. $3.50 post- 
paid. 

FLOYD CLYMER’S INDEPENDENT TEST 
REPORT OF KAISER-FRAZER CARS. 
Deluxe edition, $2.50 each. Paper-bound, 
$1.50 postpaid. 

FLOYD CLYMER’S INDEPENDENT TEST 
REPORT OF POST-WAR STUDEBAKER 
CARS. Deluxe edition, $2.50 each. Paper- 
bound, $1.50 postpaid. 

FLOYD CLYMER’S INDEPENDENT TEST 
REPORT OF POST-WAR MERCURY 
CARS. Deluxe edition, $2.50 each. Paper- 
bound, $1.50 postpaid. 

FLOYD CLYMER’S INDEPENDENT TEST 


REPORT OF 1949 FORD CARS, $1.50 
postpaid. 
COMPLETE 1948 INDIANAPOLIS 500- 


MILE RACE SUPPLEMENT. 
Clymer. $1.50 postpaid. 


BOOK DEPARTMENT 
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Buyers...Use the 
Courier-Express 


The Courier-Express reaches 
those who must be sold to 
sell the Buffalo area. And it 
reaches them more econom- 
ically. That is why its general 
(national) linage has increased 
71Z in the last ten years while 
its competition gained only 
51%. 

Remember, your dollar in 
the Courier-Express buys 
greater impact on the families 

with more money to 
= BUY your products, 





Consumer Installment Credit con- 
ference of the American Bankers 
Assn. 

Abolition of all government con- 
trols of consumer credit was also 
urged by William F. Kelly, chair- 
man of the Consumer Credit com- 
mittee of the ABA. 

Asserting that peacetime gov- 
ernmental regulation of install- 
ment credit terms and conditions 
“has a totalitarian sound,” Matti- 
son declared that to American in- 
dustry and the American people, 
freedom to borrow means free- 
dom to buy. 

We must not plug up an end of 
the business pipeline by any weak 
or vacillating policy as far as in- 
stallment credit is concerned, he 
warned. 

“Only when industry and business 
know that installment credit is 
available to finance consumer pur- 
chases of their products,” he said, 
“can they plan their own course of 
action with assurance. 

“Installment credit probably has 
done more than any other factor to 
increase the American family’s en- 
joyment of life. Without install- 
ment credit as a means of moving 
mass production to mass markets, 
there would never have been the 
progress we have seen in this 
country. 

Ridiculous to Indict 


“While it is probable that some 
socially irresponsible lending agen- 
cies and retailers have encouraged 
individual borrowers to over-extend 
themselves, it is ridiculous to indict 
installment credit as a major cause 
of economic change on those 
grounds. 

“When economic conditions are 
changing, installment credit users 
have generally trimmed their 
sales to meet the new direction of 
the wind. They do not cause the 
wind, nor do they control its di- 
rection. For some reason, critics 
of American business have made 
many attempts to charge install- 
ment credit with sole responsibil- 
ity for economic change, particu- 
larly when its direction was 
downward. 

“We should point out that if cash 
and charge sales of a particular 
commodity are fluctuating at the 
same time that installment sales 
are, the reason must not lie with 
the method of purchase but either 
in the product itself or with the 
times, 

“Installment credit is a job maker 
as well as a labor saver. The labor 
that is saved in the home is trans- 
ferred to the factory. 

“The potential still to be tapped 
is enormous. There are such new 
and revolutionary units as televi- 
sion, electric dishwashers, home 
garbage disposal units, electric iron- 
ers, electric bed coverings, home 
freezers, and electric and gas clothes 
dryers, all waiting to be sold to the 
nine out of 10 homes which do not 
yet have these appliances. 

Three Basic Ways 

“Television, in the last year, has 
grown more rapidly than any other 
consumer durable industry ever to 
appear on the American horizon. It 
is predicted that this growth will 
continue and that television will 
|match radio’s present penetration in 
for less than 25 years. 

“There are three basic ways in 
which the flow of industrial prod- 
ucts from factory to consumer 
can be checked: (1) By an eco- 

| nomic downswing, which causes 
| consumers to postpone purchases; 
(2) through the action of some 
government agency in restricting 
| the use of credit or in setting up 
a rigid and inflexible pattern 
which all lending agencies and 
retailers are forced to follow, and 
(8) through the action of lending 
agencies which lessen the avail- 
| ability of installment credit. 

“Apart from the obvious inclina- 
jtion of some social planners to 

make installment credit the scape- 
|goat for every economic ill, the 
weight of evidence. indicates that 
the use of installment credit is af- 
fected by significant business 
changes along with the use of 
charge accounts, cash sales, and a 
host of other statistical indicators. 

“Regulatory actions of govern- 
ment agencies, whether at a state 
or national level, may be necessary 
under conditions of wartime emer- 
gency. The regulation of terms and 
conditions upon which installment 





credit can be granted in peacetime 
has a totalitarian sound. 

“While the recent extension of in- 
stallment credit maturities is a step 
in the right direction, it still repre- 
sents unnecessary and restrictive 
government regulation. When free- 
dom is the goal, what good is it to 
be half free.” 

Kelly, who also is vice-president 
of the Pennsylvania Co, for Bank- 
ing & Trusts, Philadelphia, declared: 

“After listening to the discus- 

sions at this meeting by well- 
informed men from every section 
of the nation, we can reach no 
other conclusion than that the 
future for consumer installment 
lending is bright. During the past 
three years the volume of con- 
sumer credit loans has amounted 
to only between 4 and 5 percent 
of the disposable income of the 
American people. 

“Its present volume does not rep- 
resent any undue burden on con- 
sumers, nor does it in any important 
degree constitute a threat to the 
stability of the American economy. 


Not a Bugaboo 


“Consumer installment lending is 
not a bugaboo of which we need be 
afraid. It has been amply demon- 
strated that this type of credit is 
economically sound, that it helps to 
maintain, but does not improperly 
expand or contract, the activity of 
our great industrial plants; that it 
is not inflationary under normal 
peacetime conditions, and that the 
American people want it as a means 
of gratifying their desire to improve 
their standrad of living. 

“It is admitted that we are pass- 





throughout the nation are arrangin 


Year." 


FORD'S SPRING DISPLAY THEME—Using a spring fashion and Easter theme, Ford dealers 
special window and showroom displays 

to the New York Fashion Academy's gold medal award to Ford as the mF 

The display pictured was set up in the lobby of the Paxton hotel, Omaha, by Ford 

dealers of Omaha who also arranged similar displays in their own showrooms and windows. 


calling attention 


‘ashion r of the 





ing through a transition from a 
sellers’ to a buyers’ market. It is 
possible that we are leaving lush 
days behind, and are facing normal 
but good business conditions. 

“In this transition period it be- 
hooves us to re-examine our lend- 
ing policies and practices to make 
sure we are operating at the 
highest possible level of efficiency. 

“We need also to make certain 
that we are providing, from the re- 
sources at our disposal, an adequate 
flow of consumer lending within our 
|}own communities. We must satisfy 
| ourselves and the public that we are 
actually meeting the needs of our 
customers. 


Deal With Humans 
“We have properly been reminded 
that consumer lending, like most 
other business, is a matter of deal- 
ing with human beings directly. 
This is true about the staffs of our 
institutions, and it is also impor- 
tantly true of our customers. 
“The men and women who serve 
for us and whom we serve must in- 
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stinctively feel that we are treating 
them fairly, with regard not only 
for their personal feelings but also 
for their economic welfare. 

“To the extent that we succeed in 
establishing, maintaining, and de- 
veloping harmonious relations with 
all the people with whom we deal, 
we shall be entitled to feel we are 
succeeding as consumer credit 
lenders, 

“Our attention has been re- 
directed to the convictions ex- 
pressed in resolutions adopted by 
the American Bankers Assn. in 
past years with respect to con- 
sumer lending, and recently re- 
affirmed by the Consumer Credit 
committee. 

“These have clearly defined the 
convictions of bankers that selec- 
tive credit controls imposed by the 
monetary authorities are unneces- 
sary, and that in the period ahead, 
the exercise of rigid controls by the 
government over the use of credit 
is utterly unwise.” 
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STUDEBAKER PACIFIC MILESTONE—The 100,000th car produced at Studebaker's Vernon, 


Calif., plant since it was built late in 1935, gets an inspection by Clyde G. Riley (left) and | 


4 (Lew) Minkel. Minkel, West Coast sales manager of Studebaker Pacific Corp., 


announced appointment of Riley as regional 


recently 
manager for southern California and Arizona. 


House Gets Bill on Price-Fix Ban .. . 





Curb on FTC Powers 
Urged by NAM 


WASHINGTON — An immediate 
and thorough investigation of the 
Federal Trade Commission was 


Name Elmendorf 
To Calif. Posts 


LOS ANGELES.—Charles H. El- 
mendorf has been appointed to suc- 
ceed Burt Roberts as secretary of 
both the Motor Car Dealers Assn. of 
Southern California and the Los 
Angeles Motor Car Dealers Assn., it 
is announced by both organizations. 

Elmendorf resigned as general 
manager of the National Automo- 
bile Dealers Used Car Guide Co. to 
accept his new positions. Roberts 
will remain as advisor to the direc- 
tors of the two associations. 





Price Ranges! 


No. 2 Kit—(illustrated above) Seven 
dependable tools for 101 different jobs! 
No. 3 Kit—Six tools in one for versatility! 
No. 4 Kit—The Junior Kit for sanding, 


polishing and drilling operations! 


See Your Aro Jobber Today! The Aro 
Equipment Corporation, Bryan, Ohio. 


LUBRICATING E 
 viinabLie EQUIPMENT . 


CRAFT PRODUCTS... GREASE FITTINGS 


¢ 
on everyday Jobs / 
There is an Aro Jobmaster Tool Kit to 
meet all the requirements of EVERY 
automotive application in your shop, for 


car dealers, service stations, and garages. 
3 Attractive Tool Kits—3 Attractive 


AIR TOOLS 


PmeNT 


asked last week by the National | 


Assn. of Manufacturers. 

Based on findings of the task 
force of the Hoover Commission, 
NAM made the demand for an 
inquiry at a Senate judiciary sub- 
committee hearing. 

Raymond S. Smethhurst, counsel 
for the association, said the inves- 
tigation should be made to “correct 
abuse of power and inefficiency re- 
vealed by the report. 

“The Senate committee was in 
session to consider legislation for a 
two-year moratorium in the appli- 
cation of some anti-trust laws to 
individual good-faith delivered price 
systems and freight absorption 
practices. 

Smethhurst declared that the 
FTC attack on delivered price and 
freight absorption “has been in the 
face of refusal by Congress, time 
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| didate for governor or other state 


| and time again, to prohibit such | 
practices by legislation.” 

| He continued: “This, plus the 
continued conflict of opinion with- 
in FTC on the meaning and 
wisdom of the policy being pur- 
sued, indicates a shocking ab- 
sence of the degree of responsi- 
bility rightly to be expected of 
agencies empowered to regulate 
| serious business affairs.” 
Pointing out NAM’s 


quate to protect the American eco- 
nomic system until more permanent 
| legislation can be considered.” 


Meantime, a bill aimed at so- 





|is permitted under an amendment 


|in 1937 to the Sherman anti-trust | 


act. 


Establishment of a minimum 

| sales price on trademarked arti- 

| eles results in the “most obvious 
monopolistic practice at the ex- 
pense of the consumer,” O’Toole 
said. 


claim that it is a check on chain 
stores and prevents unfair competi- 
tion by price-cutting on their part, 
O’Toole contends that “chain stores 
can be sufficiently dealt with under | 
established anti-trust laws.” 


Probe Is Urged 
In Tenn. After 
Truck Bill Loses 


NASHVILLE.—A resolution call- 
ing for the creation of a joint state 
legislative committee to investigate 
lobbying in connection with a de- 
feated bill to increase truck weight 
limits has been introduced in the 
Tennessee senate by Sen. Clifford 
Allen of Nashville, 


The resolution, on which no im- 
mediate action was taken, stated: 


“This committee shall investigate 
and report back to this assembly 
the amount or amounts of what- 
ever political contributions, if any, 
that were made by the railroad 
interests or others to the campaign 
of either candidate for governor in 
1948, or that may have been made 
or promised to the campaign of 
;any candidate or prospective can- 





public office in 1950, with the view 
to influencing the course of this 
legislation.” 


Providing for an increase in truck 
weight limits from 42,000 to 54,600 
pounds, the truck weight bill had 
been approved by the senate but 
was defeated in the house following 
a personal plea by Gov. Browning 
against the measure. 





Convention Plans 


Aired in Texas 


SAN ANTONIO.—Preliminary 
plans for the annual convention of 
the Texas Automotive Dealers Assn., 
scheduled for Oct. 9-11 in Galveston, 
were discussed at a TADA board of 
directors meeting here recently. 

Walter G. Anderson, Lubbock, as- 
sociation president, directed the dis- 
cussion. Other officers present were 
Thomas F. Abbott jr.. Fort Worth, | 
second vice-president; C. P. Simp- | 


support of | 


, 1949 


‘Michi igan Studien 


Transfer Tax 


LANSING.—A bill levying a 3 
percent “title transfer” fee on the 
sale of used cars was apparently 
headed for quick approval by the 
| Michigan senate last week. Sen. 
| George N. Higgins of Ferndale, a 
| dealer, said the bill would add $20 
| million a year to state revenues. 





_ SERVICE SECTION 


have backed the bill because it 
would plug a loophole through 
which sales taxes have been lost. 
It will apply to both dealers and 
sales between individuals. 








Martin G ranted C harter 
Wade O. Martin jr. has been 
granted a corporation charter to 
operate the Baton Rouge (La.) 
Motor Exchange. Authorized capi- 


the pricing policy bill introduced | 
by Sen. Francis J. Myers, Demo- | 
crat, of Pennsylvania, he said the | 
moratorium should be “truly ade-| 


|called price-fixing, or fair trading, | 
| was introduced in the House last | 
|week by Rep. O’Toole, Democrat, , 
|of New York. General price-fixing | 


While supporters of the practice | 


A — caucus is said to 


How to get rid of EXHAUST GAS 
FUMES in Garage Buildings 


SOLVE THIS SERIOUS PROBLEM WITH A NATIONAL 
APPROVED UNDERFLOOR SYSTEM 


For the garage owner planning a new building or extensive 
remodeling, National has designed and engineered three systems 
for effective removal of poisonous carbon monoxide gas and 
smoke. National underfloor systems are completely fabricated at 
factory and shipped in a packaged kit—nothing else to buy. 
Proven, adequate, dependable systems—National has thousands of 
installations in garages in every part of the U.S. Send us a rough 
drawing of your service area showing position of stalls. We will 
gladly supply you with plans to suit your needs. Literature on 
request. 


DIAL-O-VENT UNDERFLOOR SYSTEM 


Illustration shows 
standard unit plus 2 ex- 
tra dual inlets. 


$319.50 


f.o.b. Decatur. Complete 
packaged kit, including 
motor and blower — un- 
derfloor duct work (re- 
quires merely encasing 
in poured concrete). Re- 
movable tubes and Dial- 
O-Vent assembly allows 
dual service at each inlet. Additional dual car service extensions, 
$45 each. Write for literature. 


PHANTOM (DISAPPEARING TUBE) 
UNDERFLOOR SYSTEM 


Standard kit, 2 floor in- 
lets serving any 2 of 4 
cars in a row, 


$319.50 


f.o.b. Decatur. Complete 
packaged unit, includ- 
ing motor and blower— 
underfloor duct work 
(requires merely encas- 
ing in poured concrete). 
Additional car service 
extensions, $45 each. 
Note in illustration that tube disappears without entering main 
trunk line—allows balanced flow of air through main duct and 
perfect exhaust gas removal. Write for literature. 


UNDERFLOOR “PHANTOM UTILITY UNIT’ 
FOR VITREOUS TILE INSTALLATION 


Everything furnished as 
above, except main 
trunk line. You pur- 
chase locally 10” tile 
with 4” stubs. Complete 
packaged kit, including 
motor and blower, 


$269.50 


f.o.b. Decatur, Two floor 
inlets, serving any 2 of 
4 cars in a row. Addi- 
tional car service exten- 
sions, $32 each. Installation plans furnished. Write for circular. 


National also makes a complete packaged kit 
for overhead installation. 


tal stock is $10,000. 
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son, Houston, third vice-president, 
and W. A. Williamson, vice-presi- 
dent and manager. 


N.Y. Dealers Set 
Sept. Parley 


ALBANY.—The 26th annual con- | 
vention and automotive exhibit of | 
the New York State Automobile 
Dealers, Inc., will be held at the 
Hotel Statler in Buffalo on Sept. | 
11-13, it was announced last week. | 


Ogden Dealers Win 


Sunday Closing Law 


OGDEN, Utah.—New and used- 
car dealers here have been success- 
ful in efforts to have the city com- | 
mission pass a Sunday closing ordi- 
nance. 





es 





A similar law was passed by Salt | 
Lake City last December. Several | 
other cities are studying similar | 
ordinances, according to Utah Auto- | 
mobile Dealers Assn. 


Complete Information and Literature on Request. 


THE NATIONAL SYSTEM OF GARAGE VENTILATION 
Dept. 98-W, 318-830 N. Church St. DECATUR, ILL. 


World’s largest manufacturer of exclusive garage 
ventilation equipment. 


BINDER for 
Automotive News 


ANSWERING many requests from our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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By Autom 


Car, Truck Output Estimates 


otive News 


PASSENGER CARS 
(U. & PRODUCTION ONLY) 


Week Week dan. 1 dan, L 
Ended Same Ended Total to to 
Apr. 9, Week Apr. 2, Mar., Apr. 10, Apr. 9, 
1949* 1948 1949* 1949 1948* 1949* 
CHRYSLER .......... 19,952 19,804 12,726 173,320 215,091 213,639 
Chrysler ....... 2,746 2,958 1,029 8,878 30,802 29,613 
aa 1,907 2,310 591 6,314 23,490 22,160 
PR as on. ane toute ae 4,459 GFUe  ctcstsien 11,691 63,084 44,829 
Plymouth ........... 10,840 $829 11,106 45,937 97,715 117,087 
Pes oe e te rate ois 20,995 1,235 20,595 92,538 166,168 284,551 
Bes id vate dui eet 2 16,391 es 16,007 73,616 136,487 225,092 
BO: -esnded chmnw VE 529 445 530 2,449 3,522 10,717 
SN oh in ad 4,075 790 4,058 16,473 26,209 48,742 
GENERAL MOTORS.. 42,716 33,319 40,261 172,421 450,335 468,751 
es een es 7,466 5,782 7,103 31,355 80,570 100,221 
I c's tied 6. vith 59 1,609 1,604 1,947 7,426 13,541 22,989 
Citevreiet ........... 22,017 16,685 19,738 85,092 224,822 210,293 
Oldsmobile .......... 5,583 4,002 5,460 21,892 56,137 68,554 
LS 4 Hiern n eacy's, « 6,041 5,246 6,013 26,656 75,765 66,697 | 
KAISER-FRAZER 1,511 2,500 1,190 3,441 48,640 15,309 
ROR et 49 1,002 88 946 18,530 4,941 
OE SSCS ya ees eves 1,462 1,498 1,102 2,495 30,110 10,368 
CROSLEY ............ 281 728 273 1,565 7,392 4,055 
SE oy census th ya 3,344 2,445 3,086 14,460 35,461 51,589 
DS dng oh Jowerah od oF 3,271 2,780 3,346 14,991 36,458 44,410 
PACKARD ............ eis Os 1,770 919 10,156 19,681 30,089 
STUDEBAKER ....... 4,620 3,254 4,616 20,094 44,458 54,163 
a S| 511 667 593 1,365 10,084 7,670 
Total Cars, U.S. .... 97,201 68,502 87,605 104,351 1,033,768 1,174,229 
+Station wagons and Jeepsters, * Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Total to to 
Apr. 9, Week Apr. 2, Mar., Apr. 10, Apr. 9, 
1949* 1948 1949* 1949 1948* 1949* 
CHEVROLET ......... 8,581 7,738 8,942 40,831 105,378 125,037 
CROSLEY ............ 15 22 14 41 1,187 137 
DIAMOND T.......... 130 296 137 596 4,009 1,794 
EE Sc Vice cccess 81 136 91 305 1,991 920 
RD or 5 Son's Caeee ya 3,112 3,518 3,300 16,289 48,018 52,504 
FEDERAL ........... 35 145 35 108 1,870 437 
ag aE SN 4,906 4,727 4,887 22,189 88,712 62,833 
ES ores aut PaeNe bio 4 6% 1,821 1,680 1,780 7,977 22,537 26,946 
EE les scblesiovneed Wearke( Diknekasn=) Sean wee mdaien Qnipieciaeins 
INTERNATIONAL 2,714 3,662 2,679 13,527 50,542 42,349 
 ntnaha pies steuen v9 157 247 144 697 4,285 1,995 
SD vcwusctacwuet eeues 80 236 88 330 4,586 1,128 
STUDEBAKER ....... 1,461 48 1,497 6,893 19,364 21,994 
bo eee 200 280 200 871 4,101 2,831 
II s6cic> don ibie:atac 5: 344% 1,326 2 1,563 4,239 33,715 18,522 
MISCELLANEOUS ... 253 280 253 1,234 3,914 4,451 
Total Trucks, U.S. .. 24,872 28,617 25,610 115,927 394,209 363,878 
Total Cars, Trucks 
eee 122,073 97,119 113,215 520,278 1,427,977 1,538,107 
Total Cars, Trucks 
RES Vin deeds « 5,046 1,796 5,129 22,474 61,679 60,463 
Grand Total, 


U. S. and Canada .. .127,119 101,915 


118,344 542,752 1,489,656 1,598,570 





* Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 


Brake Patents 
Challenged by 


2 More Firms 


WILMINGTON, Del. — (UTPS)— 
Two additional lawsuits challenging 
validity of patents on vacuum- 
operated brake boosters owned by 
Electrofio Corp. and General Auto- 
parts Corp. have been filed in U.S. 
district court by Midland Steel 
Products Co., Cleveland, and 
Weatherhead Co., Cleveland. 

The new actions are similar to 
another patent suit filed against 
Electroflo and General Autoparts 


Top Trucks 


New truck registrations for 48 
states in January, plus 42 states 
for February: 


1949 Pos. Make 1948 Pos. 
1—40,050 Chev. 38,93838— 1 
2—19,879 Ford 18,509— 2 
38—14,419 Dodge 14,218— 4 
4—12,300 Inter'l 17,756— 3 
5— 8317 GMC 8,906— 5 
6— 7,218 Stude. 6,781— 7 
7— 6,290 Willys 8,668— 6 
8— 1,210 White 1,806— 9 
9— 8438 Diam. T 1,350—11 
10— 806 Mack 1,650—10 
1l— 614 Reo 1,836— 8 
12— 467 Divco 906—12 
13— 311 Autocar 510—15 
14— 223 Brockway 511—14 
15— 208 Federal 715—13 
16— 194 Crosley 295—16 

17— 68 FWD 171—17 
ts— 47 Kenworth 51—19 

19—- 35 Sterling 52—18 

20— 4 Pontiac 

Total All Makes 
114,523 124,171 


For further details see page 
40, today’s issue. 





March 28 by Bendix Aviation Corp., 
covering Bendix’ Hydrovac units. 

Midland and Weatherhead ask 
for declaratory judgments that Mid- 
land’s vacuum-operated booster 
brakes and Weatherhead’s “Hydra- 
Power” brake boosters do not in- 
fringe defendants’ patents which 
plaintiffs allege are invalid. 

The Midland action covers the 10 
patents of the defendants. The 
Weatherhead action covers 14. 


Road Races 


European Cars Spur 


Contest in June 


BRIDGEHAMPTON, N. Y.—The 
Bridgehampton Sports Car Road 
| Races will be held here June 11, on 
a four-mile circuit over town roads. 

The run is sponsored by the 
Bridgehampton Lions club under 
the auspices of the MG Car Club, 
Sports Car Club of America and 
| Motor Sports Club of America. 
|Three separate races will be run. 
| The first two will be 50 miles, and 
| the third will be for 100 miles, 

About 50,000 spectators are antici- 
pated, according to the spensors. In 
| the competition will be such makes 
|as Mercedes-Benz, Bugatti, Dela- 
| haye, Alpha Romeo, Maserati, Bent- 
| ley, Dusenberg, Ferrari, MG, Hea- 
| ley, Fiat, and others, they state. 


| Colbert Plans 


‘Dealer Visits 


DETROIT.—L. L. Colbert, presi- 
dent of Dodge, has announced plans 
to visit dealers in the Tulsa and 
|Little Rock areas this week. He 
will be guest at a dealer luncheon 
in Tulsa Apr, 13. 

The following day, he will ad- 
dress two dealer meetings in Little 
Rock and inspect dealer facilities 
in that area Apr. 15. 








'|that irresponsible action by a mi- 


|Cars Also Set Postwar Mar 
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_ Week’s Output Hits Peak of 122,073 


(Continued from Page 1) 


ler’s four car-producing divisions 

put the most substantial of out- 

put hikes into effect. 

Packard announced start of its 
new model assembly would be de- 
layed until later this week because 
of supplier difficulties. 

Meanwhile, Chrysler’s car output 


Canada Spurns 
Compulsory Auto 


Insurance Plan 


| OTTAWA. — Compulsory automo- 
bile insurance has been studied in 
| practically every province through- 
|out Canada but so far no province 
|has made any move to establish 
| such legislation, 

Saskatchewan has adopted what 
\*s really a compulsory compensa- 
|tion program. 

The latest province to show an 
inclination not to adopt such com- 
|pulsory automobile insurance is 
Alberta, where a legislative com- 
|mittee indicated favor of stricter 
|enforcement of traffic regulations 
but not imposition of compulsory 
accident insurance, 





Buyer's Confidence 


Springfield Assn. Warned 
It Will Be Needed 


SPRINGFIELD, Mass.—Spring:- 
field automobile dealers have been 
advised to pick up the slack in 
their relations with the public if 
they hope to win the buyer’s con- 
fidence in a buyers’ market. 

Manager Van Miller of the 
Springfield Better Business Bu- 
reau, speaking at a meeting of the 
Springfield Automotive Dealers 
Assn., warned the dealers they had 
failed to establish good public re- 
lations when they needed it most, | 
and consequently suffered much 
adverse criticism. 

As the first step, he recommend- 
ed dealers should bend every effort 


| dency to sell at the highest pos- | 
sible finance rate, and called for 
immediate elimination of “kick- 
backs” from finance companies. 
Miller made it clear that the 
racket is continued by only a few 
dealers in this area, but stressed 


nority has always hurt the ma-| 
jority, and always will. 

He warned that the day is com- 
ing when salesmen will be out 
peddling new cars, and dealers will 
have their troubles unless steps 
are taken to eliminate all causes 





to eliminate “packing,” or the ten-| 


| accounting for 4.89 percent. 


| elined due to model changes. GM’s 


in all the corporation’s divisions | 
spurted to 19,952 from 12,726 the 
week before, when a supplier tieup 
idled three plants. 

Last week's output included the 
first of Plymouth’s 111l-inch wheel- 
base models. The three-passenger 
coupe was the first to go on the 
assembly line. A suburban and a 
two-door sedan are scheduled for 
production in the next two weeks. 

* 


+ 
ENERAL MOTORS also suc- 
ceeded in increasing output last 
week, building 42,716 last week 
compared with 40,261 the week be- 
fore. At a postwar high, Chevrolet 
output accounted for approximately 


CATA Clinic 
Draws 500 


Salesmen 


CHICAGO. — Gaining momentum 
fast since its opening week, the 
automotive sales training clinic 
conducted by W. K. Braasch under 
sponsorship of the Chicago Auto- 
mobile Trade Assn. is expected to 
conclude Thursday (Apr. 14) with 
a dealer and salesman attendance 
of close to 500, the CATA an- 
nounced. 

Dealers joined with their sales- 
men last week in agreeing that all 
of them are reciving just the kind 
of conditioning they need for the 
era of intense competition ahead. 

The Ford, Chrysler and General 
Motors groups in that order sent 
their salesmen to the school. On the 
schedule for this week are a wind- 
up class for Ford salesmen and the 
final two classes for those repre- 
senting Chrysler and General Mo- 
tors makes of cars. 

Each of these groups, as well as 
the “independent” group of sales- 
men, will have attended three 
classes of two hours each when the 
| courses terminate. 














Quarter 

(Continued from Page 1) 
24.43 percent share of 1949 produc- 
tion, compared with 164,621 in 1948 
for 17.45 percent. Share increase 
over 1948, 6.98 percent, with Fords 


Output in 1949 on all Ford cars 
is up as follows: Fords, 69,286; Lin- 
colns, 7,120; Mercurys, 18,630. 

General Motors: 1949 shows 
postwar high output for corpora- 
tion. Chevrolet and Pontiac de- 


overall 1949 total of 417,114 cars 
was good for 39.24 percent of in- 
dustry total, compared with 403,- 
692 in 1943 for 42.80 percent share. 
GM’s March output of 172,421 





for buyer complaints. 
Mont. Dealers 
Shut Weekends | 
| BILLINGS, Mont.— Members of | 
the Midland (Mont.) Automobile 
Dealers Assn. have decided to keep | 
used-car departments, parts and | 
service departments and general | 
sales offices closed Satutday after- | 
noons, Sundays and holidays. 
However, it was decided that any | 
dealer who feels that he should 
keep his used-car department open 
Saturday afternoon can do so at 


his own discretion. Sunday closings 
still stand, it was emphasized. 





Manager L. 
Patterson, N. J.; John W. Dawley, Bethiehem 


Lakewood, O.: 





Spokane; Henry J. Davidson, Denver, and W. 


ment manager. 


Morrison, Denver; B. A. Kortier, Kansas 


|cars was the corporation’s highest 


|that division’s best effort since 


W. Ward's spring sales conference. 
Pa.; Carl Schmidt and Edward H. Schmidt, Perrysburg, 


Ball, Kansas City; Fred W. Lentz, Beatrice, Neb.; William McNeary, Aberdeen, S. 


Memphis; Thomas F. Abbott jr., Fort Worth, Tex.; Maynard Miller, Modesto, 
Factory officials present included: 


Dan O'Madigan jr., assistant sales manager; B. B. Kimball, advertising manager; Hugh Hales, service manager; Al Marzelli and R. 
Murray, assistant service managers; E. J. Chapman, regional manager; Leslie 


Regional officials on hand included: 
City; G. L. Schutz, Chicago; J. F. Sonastine, Smo; E. 
a. 


monthly rate of production since 
the end of the war. Chevrolet out- 
put of 85,092 cars in March was 


July, 1941. 

GM's Chevrolet division is cur- 
rently accounting for 4 percent less 
of total production than it was in 
1948. Thus, with its overall produc- 





tion share down only 3.56 percent, 
GM’s other divisions have more 
than done their share of bridging 
that gap. 

Meanwhile, Chevrolet is building 
22,000 cars weekly and should re- 
cover all its share loss by the first 


of June. 
-—Bzrnie THOMAS. 


. Pa.; Harr 


D.; Frank 


J. Tomecek, Temple, Tex. 


alker, parts 


A. F. Ives, Pittsburgh; J. T. Omtvedt, 


Among the dealers present were John W. 
W. Bendall, Alexandria, Va.; E. J. Coatsworth, Buffalo; Gordon Ward, Sharon, 
.; D. B. Whitfield and W. H. Miller, Toledo; M. 
Al Rosenstein, Chicago; Earl G. Zimmerman and Guy L. Zimmerman, Pittsfield, Ili.; Vincent T. McMahon, St. Louis; Frank 
’ E. Woods, Charlotte, ': T. R. Bo 
Calit.; John 8. McConico, Ventura, Calif.; Fred 8. Utter, 


50 percent of the GM total in both 
instances. 

Ford schedules held steady. Out- 
put in all Ford plants totaled 20,995 
last week, compared with 20,595 the 
week before. However, assembly of 
Ford cars is expected to be greatly 
increased this month. 

A four-day schedule went into 
effect at Willys-Overland last week. 
The company said the schedule 
would be effective at least through 
April and “is in line with its job to 
keep production costs down.” 

Through last week, according 
to Automotive News tabulations, 
U.S. plants thus far in 1949 had 
built 1,174,229 cars and 363,878 
trucks —a total of 1,538,107 ve- 
hicles. 

Present prospects are that U.S. 
will, in the 21 working days of 
April, build about 411,000 cars and 
114,000 trucks. Thus, for the first 
four months of the year, U.S. out- 
put would total 1,474,000 cars and 
448,000 trucks—a total of 1,922,000. 

* + 


Ce of that pace— 
and it seems likely to be accel- 
erated in May and June—would re- 
sult in final 1949 production totals 
including 4,422,000 cars and 1,344,000 
trucks, 

However, if U.S. plants do suc- 
ceed in building 5,766,000 vehicles, 
the effort will undoubtedly in- 
clude more than 4,422,000 cars 
and far less than 1,344,000 trucks. 

A trend that began at the first of 
the year toward the production of 
more cars and fewer trucks is be- 
ing accented each passing week. 

Final tabulation of March pro- 
duction totals showed that U.S. 
plants turned out a postwar high 
accounting of 404,351 cars and 115,- 
927 trucks. Postwar high perform- 
ances by individual plants were 
scattered throughout the March 
statistics. 

On the basis of last week’s start, 
there will be more new marks to 
post at the end of April. 


N. Y. Exhibition Slated 


To Spur German Export 

NEW YORK.—In an effort to ex- 
pand the development of German 
exports to the world, the U.S. mili- 
tary government for Germany an- 
nounced last week that a German 
industrial exhibition would be held 
here Apr. 9-24, 

Officials said the exhibit was 
aimed at re-introducing the peace- 
time products of western Germany 
to American purchasers. It was 
promised that a variety of 511 ex- 
hibitors would appeal to almost 
every export need and, at the same 
time, save costly trips to Germany. 


AAA Seeks Opinions 


On Labor Day Shift 


WASHINGTON.— Two major 
American labor organizations 
and congressional leaders have 
been asked their opinions by the 
American Automobile Assn, on 
changing the date of Labor Day 
in order to extend the summer 
travel season. 

R. J. Schmunk, president of 
AAA, said that large segments 
of the travel industry now favor 
changing Labor Day to the third 
Monday in September, He asked 
the opinions of the labor and 
congressional leaders before the 
AAA itself takes a stand on the 


proposal. 











BRIGHT PROSPECTS AND BRIGHT SUNSHINE—Pontiac dealers’ faces were wreathed in smiles as representative dealers gathered for Sales 


S. Reiman, 


Perry, Waltham, Mass.; Harry 


E. Long, Detroit; Lou Boshara, 


N.C. Y. &. uthit, 
L. W. Ward, sales engnacer: 
manager, and R. VY. Wiley, business manage- 
Minneapolis; G. J. Schulte, Pontiac; G. S. 
H. Wing, Boston; F. R. Van Weel, New 


York; W. D. Woody, Washington; C. W. Edmonston, Kansas City, and C. G. Miller, Philadeip 





EET = T 


rs 


coated li 






82 


Court Challenges 


Insurance Firm’s 
Case Settlement 


HARTFORD, Conn. —-Connecti- 
cut’s supreme court of errors may 
be asked to rule on the degree of 
care an insurance company must 
use in attempting to settle an auto- 
mobile accident suit against one 
of its insured. 

Judge Abraham S. Bordon of 
common pleas court has refused 
to set aside a $3,240 verdict award- 
ed by a jury to the Capitol Fuel 
Co., Inc., Hartford, against the 
New York Casualty Co. 

The fuel company carried a $20,- 
000 automobile liability policy with 
the’ insurance company. On Dec. 
24, 1945, one of the firm’s trucks 
collided with a car, injuring Agnes 
McGowan and her daughter, Cath- 
erine A. McGowan of Hartford. 

They sued the fuel company and 
its insurer, and were awarded 
damages totaling $25,900. Then they 
sued the fuel company for the 
amount due them in excess of the 
policy. This suit was settled for 
$3,000. To recover this amount, the 
fuel company sued the insurance 
company and obtained the verdict 
now under dispute. 

Judge Bordon said the legal prob- 
lem involved has not been passed 
upon directly by the supreme court 
in this state. He said there is a 
divergence of judicial opinion on 
the subject. He said he had de- 
cided to present to the jury the 
fuel company’s claim that the in- 
surance company had an opportu- 
nity to settle the McGowan suit 
within its policy limits and had 
failed to do so. 


Taxi Totals 
More Proportionately 
In Smallest Cities 


WASHINGTON. — The nation’s 
smallest cities, not the largest, 
have the greatest number of taxi- 
cabs proportionately, according to 
the International City Managers 
Assn. 

An ICMA survey revealed that 
cities in the 10,000-25,000 popula- 
tion bracket have one cab for every 
704 persons while cities in the 
250,000-500,000 class have the few- 
est—one to every 1,149 persons. 

Among the largest cities, New 
York, with 11,814 registered taxi- 
cabs, is well ahead of Washington, 
which has 8,008. Other cities listed 
include: Chicago, 3,275; Philadel- 
phia, 1,800; Boston, 1,525; Detroit, 
1,302, and Los Angeles, 1,064. 

The figure for Washington was 
supplied by the Public Utilities 
Commission while the ICMA re- 
ported the other totals. 











. Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
vs maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 


SALESMAN WANTED—Well known piston 
ring manufacturer has a position open as 
salesman with headquarters in Detroit. 
Remuneration based on incentive plan, in 
addition to substantial salary and ex- 
penses. Territory covers Eastern Michi- 
gan. Applications solicited from men 
with following qualifications: Age, 30-45. 
Character, honest, industrious, good hab- 
its. , prefer man with mechani- 

aptitude and experience selling 

through automotive parts jobbers. Equip- 
ment, good automobile and portable type- 
writer. Applicants should give back- 
ground of experience and education, In- 
terviews will be arranged for qualified 
applicants. Apply to Box 2990, c/o Auto- 
motive News, Detroit 26. 


TRUCK SALES MANAGER — Capable of 
taking complete charge of truck depart- 
ment of large metropolitan combination 

p in vicinity of Philadelphia. 
Must have executive ability, be a leader 
and organizer of salesmen and experienced 
in all phases of new and used truck mer- 
chandising. This is an outstanding posi- 
tion for an outstanding man. In reply 
state complete information of experience 
and background. All replies confidential. 
Box 2973, c/o Automotive News, De- 
treit 26. 


WANTED — SALES MANAGER. Large 
Chevrolet dealer in Detroit has opening 
for the best sales manager in the busi- 
ness, Frankly, we don’t want a man 
looking for a job. We want a good man, 
now employed as a sales manager, who 
is being held back through size limitation 
or lack of cooperation of management. 
We are willing to pay this man what 
he’s worth. Confidential. Box 2965, c/o 
Automotive News, Detroit 26. 
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HELP WANTED 


POSITIONS: Accounting office manager, 
car and truck manager, 
manager. Must be experienced, energetic, 
sober and have the ability for each re- 
spective job. Apply in own handwriting, 


years preferred. Salary and commission, 


building, modern 
known to be the largest and best equip- 
ped in the entire northwest for a smail 
city of 1,000. Located on the Missouri 
River, Very good school, several churches. 


rent not to exceed $35 a month, All cor- 
respondence confidential, Write for fur- 
ther details. Hoffmann Motor Sales, 
Washburn, North Dakota. 


AUTO PARTS AND ACCESSORIES 


parts and accessories, Exceptional earn- 


arrangement, Anchor Auto Supply Com- 
pany, 8400 Hough Ave., Cleveland 3, Ohio. 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/. cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 





MANAGER AVAILABLE TO DEALER, 


needing capable administrator and or- 
ganizer. Successful General Motors back- 
ground. Extensive retail management 
experience. Fully conversant with sales, 
service, accounting and personnel prob- 
lems. Seeks connection with future, with 
earnings based upon ability to produce. 
Excellent references. Details upon re- 
quest. Box 2954, c/o Automotive News, 


OFFICE MANAGER, ACCOUNTANT, 34, 
factory trained G.M. system, financial 
statements monthly, taxes, credits, collec- 
tions. Experienced nine years large, 
small dealers, cars, trucks. Radius 150 
miles New York City. $85 weekly. Write 
Box 2976, c/o Automotive News, De- 
troit 26. 


SERVICE AND PARTS MANAGER, 20 
years’ automotive experience, sober, re- 
liable, aggressive, good personality and 
appearance. Married, age 51. Rated 
crack service and parts salesman. Thor- 
ough training in mechanical-administra- 
tive-promotional fields, either service or 
parts, or both. Box 2955, c/o Automo- 
tive News, Detroit 26. 


MAN OF MATURE JUDGMENT, with 20 
years’ executive experience in all phases 
of the auto industry, is available now 
for responsible assignment. Understands 
new product development, manufacturing 
organization and operation, sales organ- 
ization and promotion and corporate pro- 
cedures and finances, Full disclosure of 
experience will be promptly furnished. 
Address Box 2969, c/o Automotive News, 
Detroit 26. 


PARTS MANAGER —Trained in large dis- 
tributorship of Chrysler, DeSoto, Dodge, 
Plymouth parts. Opportunity desired to 
improve position. Trained in all phases 





parts operation such as shipping, receiv- | 
etc. | 


ing, perpetual inventories, sales, 
Compensation—good basic wage with in- 
centive plan for increased performance. 
Prefer eastern location. References. Nich- 
olas Bahnick, R. D. No. 1, Coplay, Pa. 


PARTS AND SERVICE MANAGER—Fitf- 
teen years’ experience with one of largest 
midwest Ford dealers, 34 years old, able 
to handle parts merchandising and inven- 
tory control, capable of supervising serv- 
ice salesmen and mechanics. Desire 


worsing shop 


send recent photo, state firms where em- 
ployed past five to eight years. 30 to 40 


We have Chrysler, Plymouth and Inter- 
national dealership. Prefer shop foreman 
with Chrysler experience, We have a new 
in every respect and 


We will build each a new two bedroom 
completely modern home wit: garage and 


SALESMAN with car dealer following to 
handle nationally known lines of auto 


ings assured with our high commission 












position with California metropolitan Ford | 


dealer. 


Happily married, looking for per- | 


manent location with long range opportu- | 


nities. Box 2977, c/o Automotive News, 
Detroit 26. 


REAL HUSTLER, married, one small child; | 


31 years of age; desires to buy interest in 
Ford or Chevrolet agency and be active. 
Present owner could plan to retire in 
future years. I own a small Buick deal- 
ership. Would like Ford or Chevrolet 
with more volume. Write W. E. Smith, 
2611 Kittrell Drive, Raleigh, N. C. 


YOUNG EXECUTIVE—12 years’ automo- 
tive experience. Now employed in respon- 
sible position with factory, Previous sales 
and service experience in dealership, de- 
sires to make connection to operate or 
manage dealership in the mid-west. Can 
stand rigid investigation. Box 2986, c/o 
Automotive News, Detroit 26. 


AVAILABLE—Service director, manager. 
Successful managerial background, thor- 
oughly familiar with modern service mer- 
chandising and equipment, Prefer either 


Chrysler products or Studebaker. Any 
location, but must be permanent, well 
established dealership. Box 2994, c;o 


Automotive News, Detroit 26. 


USED CAR MANAGER — Qualified all 
phases wholesale, retail. Adv., recondi- 
tioning training, etc. Available to live- 
wire company. Best of references. Box 
2967, c/o Automotive News, Detroit 26. 


CUSTOMER SERVICE RELATIONS MAN- 
AGER—With years of prewar GM auto 
dealership experience, desires connection 
with aggressive new car dealer. Fully 
qualified to set up this all-important 
operation of direct car owner contact 
with a proven plan. Box 3004, c/o Auto- 
motive News, Detroit 26. , 


| 





CLASSIFIED WANT AD DEPARTMENT 


eg 
| 
| 
| 





POSITION WANTED 


Es | 
NEED THREE MEN FOR FOLLOWING | WASHINGTON, BALTIMORE or RICH- 


MOND DEALERS! University teacher, 
former senior supervising accountant with 
large national CPA accounting firm, 
would like business managerial work or 
accounting work with reputable and 
established dealer. Experienced in sys- 
tems, costs, taxes and management. 
Write Box 2970, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER — Desires position 
with dealership 300-1,000 car contract. 
Prefer locate Southwest or Midwest. 
Complete and practical understanding all 
dealership problems. Over twelve years’ 
experience Chevrolet wholesale. Five 
years pre-war manager large Chevrolet 
dealership. Four years a dealer. Age 41, 
married, two children. If you're looking 
for producing manager, believe I'm your 
man, Salary and percentage required. 
Best of references. Box 2980, c/o Auto- 
motive News, Detroit 26. 

car 


EXPERIENCED SALES MANAGER, 
and truck, Expert in organization and 
training. Have twenty years’ experience. 
Can furnish proof of ability, can go any 
place. Solid financial status. Have 
worked for only large dealerships. Box 
2998, c/o Automotive News, Detroit 26. 


DEALERSHIP WANTED 


FORMER GM EMPLOYEE—Twenty years’ 
auto retail and wholesale experience, de- 
sires General Motors franchise upward of 
150 cars basic, location and finances no 
object. Can secure factory approval. 
Will consider partnership arrangement 
where heavy business management, ac- 
counting and retail sales and sales man- 
agement experience could be utilized. Box 
3000, c/o Automotive News, Detroit 26. 


DEALERSHIP WANTED—General Motors 
or Ford, 100 car and up, any size, any 
price, qualified with the factory. Box 
2999, c/o Automotive News, Detroit 26. 


DEALERSHIP FOR SALE 


LONG ESTABLISHED NEW CAR AND 
TRUCK DEALERSHIP—One of the ‘‘Big 
Three’’ in Massachusetts. Gross sales 
over 200,000. Sale includes modern, 
nearly new building, latest shop equip- 
ment, entire stock of parts, accessories, 
gas, accounts receivable, etc. Buyer must 
qualify with factory. Replies confiden- 
tial. Box 2983, c/o Automotive News, 
Detroit 26. 


NOW HANDLING CHEVROLET, North 
Dakota county seat town, 1,200 popula- 
tion. Gross quarter million yearly sales. 
50 car contract. Rich rural area near 
Garrison dam site. Factory qualification 
required. Box 2981, c/o Automotive 
News, Detroit 26. 

ONE OF BIG THREE—COUNTRY DEAL- 
ERSHIP WITHIN 100 miles New York 
City. 10 units a month quota. New 
building. Will sell at cost of inventory, 
tools and building. Box 2982, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP AVAILABLE—One of the 
‘*Big Three’’ in Detroit. Well established, 
completely equipped with all modern fa- 
cilities and well staffed. A very large 
and profitable enterprise with a good 
quota to insure future earning power. 
Will sell for actual inventory including 
land. Owner is ill and must retire on 
doctor’s advice. Box 2992, c/o Automo- 
tive News, Detroit 26. 


FOR SALE—New Car Dealership. Southern 


Michigan, one of ‘Big Three’’ selling 
6 and 8-cylinder cars, light on trucks in 
town of 4,000 in rich farming and manu- 
facturing area. Net profit 1948, $89,000; 
10-car quota; body shop, used car opera- 
tion. Will lease; $50,000 required, or sell 
reasonable. Box 2992, c/o Automotive 


News, Detroit 26. 
CENTRAL MICHIGAN. One of Big 3 
in area with 


selling cars and trucks 
population over 125,000, 49% interest for 
sale by inactive owner who has other 
business interest. New building and 
equipment in 100% location, Present 
management and staff agreeable to buyer 
who will be active or inactive. $100,000 
will handle. 800 car contract. Box 3006, 
c/o Automotive News, Detroit 26, 


CALIFORNIA DEALERSHIP—Located in 
fast growing central valley county seat | 
of over 100,000. K-F franchise, good | 
lease on well located building with lot 
alongside. Reasonable rent, no used cars, 
no accounts. receivable. 1948 gross, 
$600,000. $25,000 will handle complete 
equipment and stock, Selling account of 
other interests. Box 2978, c/o Automo- 
tive News, Detroit 26. | 


LONG ESTABLISHED DEALERSHIP in 
Cleveland area, handling Dual Big Three 
cars plus International trucks, Super 
service station in connection with large 
gas volume. This is the only garage in 
area of 100 miles with equipment to 
handle big trucks, Location on national 
highway with excellent service and parts 
departments deal with owner, Box 2995, 
c/o Automotive News, Detroit 26. 


NEW CAR DEALERSHIP (One of “Big | 


Three’’) in Pacific Northwest. New build- 
ing and equipment, Low inventories. 
Must qualify with factory. Box 3005, 


c/o Automotive News, Detroit 26. 


FOUR-HUNDRED CAR DEAL in Pennsyl- 
vania, now handling Lincoln-Mercury. 
Will sell all or part. If qualified reply to 
Box 2996, c/o Automotive News, De- 
troit 26. 

ONE OF “BIG THREE" DEALERSHIPS 
in western state. Town 10,000 population, 
county seat. Building lease transferrable. 
Box 2997, c/o Automotive News, De- 
troit 26. 


FOR SALE: Interest in ‘‘Big Three’’ deal- 
ership in Ocala, Florida. New buildings, 


DEALERSHIP FOR SALE 


my dealership in one of North Carolina's 
largest and fastest growing cities, now 
handling Kaiser-Frazer. Fine garage, 
best location. Box 3001, c/o Automotive 
News, Detroit 26. 


in one of the best cities in the South. 
Will sell property or give lease. Shop 
tools, equipment, parts and accessories 
will run about $30,000. Owner is retir- 
ing. Box 3002, c/o Automotive News, 
Detroit 26. 


BUSINESS FOR SALE 


FOR SALE — Auto parts and equipment 
dusiness. Largest in Southeast Florida. 
Fastest growing city, established eight 
years, fine trade acceptance. Box 3003, 
c/o Automotive News, Detroit 26. 





BUSINESS OPPORTUNITIES 


AUTO WHEEL — RIM SERVICE. Sales 
$54,000 year, Northern Indiana; same 
owner fourteen years; brick building— 
6,000 feet; completely equipped; all type 
wheel and rim service. No competition; 
well known; opportunity to expand; $28,- 
000 stock; retiring; sell complete with 
property. Apple Company, ' Brokers, 
Cleveland, Ohio. 


AUTO SUPPLY SALES—$225,000 YEAR. 
75% wholesale, franchise for many top 
lines; Indiana city 30,000. Established 
by same owner, building 60x100, modern 
equipped, $55,000 stock, fully equipped 
machine shop for servicing. Employ 9; 
work 50-mile radius; price reasonable. 
Apple Company, Brokers, Cleveland, Ohio. 








warehouse and equipment. 1948 gross 
profit $99,000. Box 432, Ocala, Florida. 


OPPORTUNITY FOR YOUNG MAN to buy 
an interest in profitable new car agency 
in one of the nation’s top business cities. 
Present management is young and aggres- 
sive and will bear closest investigation. 
Earning and financial condition of the 
company is sound. Write Box 1807, Cas- 
per, Wyoming. 


USED CARS FOR SALE 


AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 


(For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





CHARLIE THALE'S QUINCY AUTO AUCTION 
(For Dealers Only) 


In Continuous Operation Since 1947 


Held Every Friday at Broadway Motor Mart 
3200 Broadwa : Tel. 3200-—Guine . 
(Ill, Rt. No. 104 at 32nd St. 


—~ Thompson and Joe Russell, Auctioneers 
(Goodwill Offer: "Free Buy-Back Fees on 
‘49 Models) 


Philadelphia's 
DEALER AUCTION 
EVERY TUESDAY ...11 AM. 


Harry D. Gilbert 


Automobile Auctioneers 
6600 N. Broad St. Phila., Pa. 
é 


PLENTY OF CARS AND BUY 
WEEKLY PRICES —_ ON R 


Tel. Livingstone 8-3000 








UEST 








AUTO AUCTION 


(Dealers Only) 


TWO BIG SALES 


EACH WEEK 
TUESDAY AND THURSDAY 
Sales Start at 12:30 
7 


NEW CAR DEALERS 


Consign Their Cars to Us for the 
Thursday Sale 
e 


USED CAR DEALERS 
Consign Their Cars to Us for the 
Tuesday Sale 
All Buyers Welcome 


| CHICAGO AUTOMOTIVE AUCTION, INC. 


7843 EXCHANGE AVE. 
RE 4-6100 
George Cassidy, Manager 
John Corrigan, Auctioneer 


CHICAGO, ILL. 








USED CARS 
WHOLESALE - - - RETAIL 
ALL MAKES - - - ALL MODELS 
‘37 TO ‘49 


PACKER PONTIAC 
America's Finest Service Center 
18650 Livernols Phone University 3-9300 
DETROIT 21, MICH. 


DUE TO ILL HEALTH, WILL SACRIFICE 


FOR SALE—Established automobile agency 





} 
| 
| 
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USED CARS FOR SALE 


AUTOMOBILE 
AUCTION 


We're ACTUALLY selling 2 
out of every 3 cars that go 
through our sales. 
Wholesalers: We Need More Automobiles 
DEALERS ONLY 


Call, Write or Wire for Reservations 


GULF AUCTION CO. 


45 Waugh Drive 
HOUSTON, TEXAS 
Phone Taylor 5700 


Sale Starts 11:00 A.M. Every 
Tuesday and Friday 


“THE BEST MARKET IN THE COUNTRY" 

















AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Yq Mile East of lilinois State Line 
On Route 30 


EVERY FRIDAY I! A.M. 


Our buyers come to buy and our consign- 
ers bring their cars to sell. 1948 sales per- 
centage was about 63%, or 107 cars each 
Friday actually sold. 
Strictly Wholesale 
Dealers Buy — Dealers Sell 

Buyers coming in by plane or train— 

call—we will meet you. Hotel accom- 

modations availabie, transportation 

furnished. Call early for reservations. 

Transports available to move cars. 


GEO. LAWSON—Owners—BUD FENNEMA 
DUTCH STUART, Auctioneer 


Dyer Auto Auction 





Phone 4111-405! DYER, IND. 
Res.; Lansing, Ili. 730 and 
Lansing, Ili. 107R 





° 


AUTO AUCTION |" 


DEALERS ONLY 


Sale Starts at 12 Noon (C.S.T.) 


EVERY THURSDAY 





Weekly Prices Mailed on Request 


MANEY MOTOR CO. 


MURFREESBORO, TENN. 








AUTO AUCTION 
For Dealers Only 
EVERY TUESDAY — 12:30 P.M. 
Beginning April 5, 1949 


Located on Route 20 (Euclid Ave.) 
1 Mile West of Willoughby, Ohio 


Across from Cook Cleland Airport 
15 Miles East of Downtown Cleveland 


PIERCE MOTORS 


WILLOUGHBY, OHIO 
P.O. Box 88 Phone 
Warren A. Godfrey—Auctioneer 


w 
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KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Col. R. ¥. Martin, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 











LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 


oe ce Seg eee as SRE A aN SPE 20 NP 
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Located 6 miles North of Lancaster, Pa. 
MANHEIM AUTO SALES 


& AUCTION, INC. 
Phone 202-W4 


PRET + 





WHEELING, ILL. 


25 Miles North of Chicago on Route 45, 
Milwaukee Ave. .. . Phone Wheeling 348 


DEALERS AUTO AUCTION 
Every Friday . . . 12 Noon 
500-Car Parking Area 
Troy D. Lee, Prop. John Corrigan, Auctioneer 





———_———_——————— 
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USED CARS FOR SALE 


Indianapolis 
DEALER AUTO AUCTION 


In the Heart of Auto Row 
1129 N. MERIDIAN ST. 


Every Wednesday — 12:30 


Indianapolis’ Oldest 
Auto Auction 





“A Sale Run by Business Men in a 
Business Way” 


DUTCH STUART, Auctioneer 


Charlie Stuart Auto Auction | 


1129 N. Meridian St. 
INDIANAPOLIS, IND. 


Riley 3585 


USED CARS 
--- Wholesale --- 


ALL MAKES - - - ALL MODELS 
40s to ‘49s — LARGE SELECTION 


GOLDHAR-ZIMNER, INC. 
Chrysler-Plymouth 
18500 LIVERNOIS 


DETROIT 21, MICHIGAN 
Phone: UNiversity 4-2800 


(Ask for S. Morris, Manager) 














WEST PENN 
AUTO AUCTION 
EVERY TUESDAY AND SATURDAY 
12 O'Clock Noon 


East McKeesport, Pa. 
Phone: Penhurst 1199 


Route 30 





NEW CARS WANTED 


BRAND NEW CARS ONLY—We will buy 
a limited number of cars within a radius 
of 900 miles of Oklahoma City and pay 
the following prices: with radios, heat- 
ers, white side walls. ‘49 Buick Supers, 
Dynaflow—$2,435; ‘49 Buick Supers, no 
Dynaflow—$2,300; '49 Roadmasters—$2,- 
475; '49 Mercurys with overdrive—$2,075; 
‘49 Mercurys (without)—$2,000; '49 Ford 
Customs, overdrive—$1,700; ‘49 Ford 
Customs—$1,650; '49 Plymouths, special 
deluxe—$1,650; '49 Dodge Coronets, Gyro- 
matic—$2,000; ‘49 DeSotos—$2,100; '49 
Pontiacs, 8 hydramatic—$2,200; °49 con- 
vertibles (Fords, Chevrolets, Mercurys, 
Plymouths), $100 over invoice if pur- 
chased with three tudors or fordors at 

$50 more for above cars 

within 350 miles of Oklahoma City. We 
are acquainted with factory details. All 
transactions strictly confidential. We re- 
serve the right to withdraw all offers 
without notice. Spaniol Car Company, 
301 N. Walker, Oklahoma City, Okla., 
Phone 3-5068. 


above prices. 
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BUSES FOR SALE 
|BRAND NEW, 


cash. Moore’s Inc., Chevrolet Dealer, 


Greenwood, 8S. Car. 
TRUCKS FOR SALE 
A-1 shape. Good looking. 


Niblock Nash Sales, 
Elkhart, Ind. 


and half. 
Send for picture. 
522 W. Indiana Ave., 


DIAMOND T—1947, one-ton Herman panel 
bodies. 
reconditioned and in first-class shape. 

| $695 each. First come, first served. 

| Harvard Chevrolet Co., 522 Huron Ave., 

Phone 3121, Port Huron, Mich. 


| 
| 
| 
| 











| Trucks 


| Wholesale 


‘A8s and ‘49s 


LARGE SELECTIONS 
V/>, 34, and |-Ton Pickups 
Also |!/> to 3-Ton Models 


ROOSEVELT MOTORS, Inc. 


4156 W. Roosevelt Road 
CHICAGO, ILLINOIS 
Established 25 Years 


Wire or Phone Sacramento 2-7850 











PARTS WANTED 


‘ eS 

NASH-LAFAYETTE SERVICE MANUAL, 
Series 3610. Indicate condition and price. 
Bonvallet, 11149 8. 
Chicago 43, Ill. 


PARTS FOR SALE 





NASH PARTS, all current stock inventory, 
at about $15,000. Will take 50% off list, 
freight prepaid. Write or phone Bogda 
Motors, Inc., Indianapolis, Ind. 


FORD PARTS shipped anywhere. Call, 
Tranter-Williams Motors, 


write, phone. 
Inc., 4016 Allston Ave., Cincinnati 9, 
Ohio. Melrose 7275-6-7. 


Woody Pontiac 


Largest Pontiac Parts Dealer 
in the Midwest 


Buick, Oldsmobile, Pontiac 
Upper and Lower Pivot Pin Kits 
1937 thru 1948 
Special Price 59c a Set 
- 
SEND US YOUR ORDER... 
FILLED SAME DAY RECEIVED 
es 
12140 JOS. CAMPAU 
TWinbrook 1-1600 DETROIT 12 















315 South Capitol 


OLDSMOBILE PARTS 


We Carry the Largest Stock of Slow-Moving 
Parts in the U.S.A. 


UP TO 40% DISCOUNT 


FAST OR SLOW MOVING, WE HAVE THEM IN STOCK. 
ORDER TODAY BY WIRE, PHONE OR MAIL 


TREVELLYAN OLDSMOBILE, INC. 


Phone 2-1127 


LANSING 25, MICHIGAN 





48 passenger Ford school 
bus with Wayne allsteel body. List price 
over $3,900. A real bargain for $2,500 


POWER WRECKER—Forty-five Ford, ton 





We have 4 of these units, fully 


Maplewood Ave., | 
























HORSEHEADS, N. Y. 
EVERY FRIDAY 


DANVILLE, PA. 
EVERY WEDNESDAY 


THESE TWO AUTO AUCTIONS LEAD THE WAY 
FOR QUICK ACTION! 


YOU WILL ALWAYS FIND PLENTY OF MERCHANDISE 
AT BOTH AUCTIONS 


- + - DEALERS ONLY - - - 


Horseheads, N. Y., 
Elmira, N. Y., on three railroads an 


is located adjacent to 
airlines. 


Danville, Pa., is 75 miles North 
of Harrisburg, Pa. 


FREE TRANSPORTATION FROM TRAINS AND AIRPORTS AT ALL TIMES 
Inside Sales Pavilions with Modern Restaurants 
RONALD D. WEST, Owner 
TEX RICKARD, Auctioneer 








| 








PARTS FOR SALE 


WHOLESALE PONTIAC PARTS, large 
stocks of hard-to-get parts, body and 
fender parts for all models. Fast serv- 
ice, liberal discount. Walter H. Schultz 
Pontiac, 16-20 Passaic St., Trenton 8, 
New Jersey. 


MARGOLIS. 


AUTO SALES 


° 
CHRYSLER - PLYMOUTH 
e 
One of the Largest Chrysler Parts 
Dealers in the Midwest 
* 


WE CARRY A LARGE STOCK OF 
FENDERS, GRILLES, DOORS, PANELS 


Genuine Mopar 
e 
Send Us Your Order 
We Ship Anywhere 
* 
11310 JOS. CAMPAU 
DETROIT 12 


Phone: 
TWinbrook 2-7500 











BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


Wholesalers: We Are Quantity 
Shippers...Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Phone WABash 1030 
CHICAGO 5, ILL. 








OLDSMOBILE 


And All General Motors 
PARTS AT WHOLESALE 


$100,000 INVENTORY 
LIBERAL DISCOUNTS 


Hoods Core Supports 
Grilles Hydramatic Parts 
Hub Caps Shock Absorbers 
Fenders Distributors 
Gas Tanks Carburetors 
Trunk Lids Steering Wheels 
Fuel Pumps Clutch Parts 
And Many Other Items 
Orders Filled Same Day Received 


SELMI MOTORS, INC. 


LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 


3431 N. 15th St. Philadelphia, Pa. 
Tel. Baldwin 9-0352 and 9-7295 








Packer Pontiac Co. 


America's Finest Service Center 


We Want to Help You With Your Pontiac 
Parts Needs 


We can offer prompt service on any 
shipment from one of the largest (in- 
cluding many hard-to-get metal items) 
and most complete inventories of 
Pontiac parts in the country. 


18650 LIVERNOIS 
UNiversity 3-9300 DETROIT 21, MICH. 


BUICK 
SHORT MOTOR BLOCKS 


Brand New From Factory 
MORE THAN 
50%, DISCOUNT 
NET COST TO DEALERS, $85 EACH 
F.O.B. Des Moines 
Block includes fitted Pistons, Rings, Wrist 
Pins, Main and Camshaft Bearings. 
Part No. 0.033—1394880 


HOWARD SOLE, INC. 


401 GRAND AVE. DES MOINES, IOWA 


FORD 


GENUINE PARTS 
Buy a Little or a Lot of Scarce Items 
at Attractive Trade Discounts— 
Prompt Service 


—Authorized Ford Parts Distributors— 


BOULEVARD MOTOR CORP. 
2392 Boulevard 
JERSEY CITY 4, N. J. 
Delaware 3-3400 
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SHOP EQUIPMENT FOR SALE 


IMMEDIATE DELIVERY—New steel parts 
bins, hundreds in stock, set up, wrapped 
and cartoned for immediate delivery. We 
also have available new and used lockers, 
new benches, Parker vises, tool boxes, 
Black & Decker eleetric tools and grind- 
ers, Lyon tool toters, tool stands, paint 
storage cabinets, drawer files and hun- 
dreds of other items too numerous to 
mention. We ship everywhere. Write for 
‘In Stock’’ bulletins and tell us what 
items in particular you require. All re- 
quests cheerfully acknowledged. We stock 
what you sell. Machinery and Equipment 
Exchange, 3400 W. Fort St., Detroit 16, 
Mich, Telephone TAshmoo 5-2310. 


MISCELLANEOUS 

FOR SALE—New modern up-to-date com- 
mercial building, centrally located in 
Warren, Ohio. 8,000 square feet of floor 
space. Price, $150,000. Present occupant 
wants five-year lease with option of five 
more at $10,000 per year net to new 
buyer. This is wonderful income prop- 
erty. Write, C. T. James, 1639 Niles 
Road, Warren, Ohio. 

ENGINE REBUILDING — Crankshaft 
grinding and _  metalizing. John P. 
Hughes Motor Co., Inc., 300 Commerce 
St., Lynchburg, Virginia. 


ACCESSORIES FOR SALE " 


NYLON AND FIBRE 
SEAT COVERS 


For a Dealer who wants to give his 
customers both perfect fit and 
distinction. 

° 





We carry tailored covers in stock 
from 1936-1949 models. 
Serving Dealers for 15 Years 


a 
WRITE TCDAY FOR TRIAL ORDER 
° 


BILL SWEET 


Distributor of Wearwell Covers 
18685 W. 9 Mile Road Detroit 19, Mich. 
SOuthfield 5554 








SHOP EQUIPMENT WANTED 
TWO USED LYONS table-top bins com- 
plete with glass and dividers. Clark 
Chevrolet Company, 49 Wardell St., 
Scottsburg, Ind. 


SHOP EQUIPMENT FOR SALE 
SPECIAL OFFER for quick acceptance 
while available, MICRO-LINOR wheel 
aligning set-ups. Jobber cost—$42.75. Buy 
NOW for—$15 each. Kenmore Electrical 
Distributors, 37 Leon Street, Boston 15, 
Massachusetts, 


Tow Bar Sales Company 
Direct Factory Distributors 


100 So. CLINTON ST. CHICAGO 6, ILL. 
DE 2-0700 - AN 3-8888 - DO 3-8373 








FOR SALE 
Dear Mr. Auto Dealer: 


We hope the above attracts your attention to our letter. 


Not being auctioneers or dealers ourselves, we are using the 
medium of Automotive News to dispose of a large number of 
our privately owned fleet of cars. They consist of 1946-1947- 
1948 Chevrolets, Plymouths and Fords, 2-Doors, Club Coupes 
and 4-Doors. All cars have been carefully maintained at all 
times and are in excellent condition. A large variety of colors 
are present in this group, and there is no lettering or markings 
on any car. 


We are interested in disposing of these cars quickly and 
offer them in lots of 10 or more at prices that will enable you 
to make a Good Profit on your investment. 


Cars are in Toledo, Ohio, in care of our Mr. W. A. Wright, 
3958 Funston St. (Phone Kingswood 1302). 


In the event further information is desired on these vehicles, 
phone, wire or write the above person. 


Thank you, Mr. Dealer. 


AUTO AUCTION 


EVERY TUESDAY - - - 12:00 O'CLOCK 
DEALERS ONLY 


PLENTY OF SPACE - - - 


HEATED BUILDING 
15759 Puritas Road 
CLEVELAND I!1, OHIO 
WI-2000 MA-3151 


PETER DUNCHACK, Promoter R. K. PATTIN, Auctioneer 
NO ENTRY FEE... You Pay $10.00 Only When Car Is Sold! 





New Subscription Order 


Send Automotive News to Address Below 


for One Year $8 J or Two Years $14 
Cue he | le 
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Greatest Car Value 
Chrysler Kver Created 


Prestomatic Fluid Drive* Transmission 
. . » Drive without shifting 


Ready for the “buyer’s market” with over 50 advances 


for greater 


GREATER VALUE IN PERFORMANCE! Here is money’s worth 


that will demonstrate on the road. 


Chrysler-Plymouth dealers can show off a new Waterproof Ignition 
System that’s exclusive with Chrysler. Even a hose played on the 
engine can’t stall it! 


There’s new money’s worth in higher compression performance 
from Chrysler’s great Spitfire engine! Faster acceleration. Smoother 
response. And new lower oil consumption and longer engine life 
through special protection for cylinder walls pioneered by Chrysler! 


Dealers can let a prospect take the wheel and sell himself on the 
greatest value in steering ease Chrysler ever offered . . . new center 
tie rod steering. There’s better braking power. An improved 
Safety-Level-Ride. 


14 real advances in performance to talk about and demonstrate! 
What an answer to the man who’s price conscious and wants all he 
can get for his money! All plussed by an amazing competitive economy 
story on the performance of Prestomatic Fluid Drive Transmission! 


*gyrol Fluid Drive 


value in comfort 


, Safety, and performance! 


GREATER VALUE IN SAFETY...GREATER VALUE IN 
COMFORT! The subjects of safety and value are gold mines of 
talking points for Chrysler-Plymouth dealers. Brake linings that 
last twice as long! Brake drums that can’t be scored. Safety Rim 
Wheels that make it almost impossible to throw a tire. New bodies 
23 percent stronger. New “Safety Cushion Dash’’ with Safety 
Instrument cluster in direct line of driver’s vision! Engineering 
through and through that means lower maintenance, longer life! 


Greater values in comfort are there for every prospect to see and 
feel for himself. More headroom, more shoulder room, more leg- 
room. Chair-height seats! Advantage after advantage created by 
common sense and imagination in Chrysler engineering and research. 
WHAT A CAR... FOR THE DEALER WHO WILL GO TO WORK 
AND GET PROSPECTS INTO HIS SHOW ROOM. When they 
“see it—sit in it and drive it”. . . that’s proof enough of the greatest 
value in Chrysler history ... proof enough that— 


YOU ALWAYS GET THE GOOD THINGS FIRST FROM CHRYSLER 


Wa TG Aue 


Medd 








r 


